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SECTION 1. ACCOUNTING REGION AND AUDIT

DOI: 10.46299/1SG.2023.MONO.ECON.4.1.1

1.1 Advantages of electronic document transfer in the digital economy

Businesses around the world with the help of information technology are trying
to optimize modern document circulation and reduce time and resources. To implement
electronic document circulation in the enterprise it is necessary to take into account
both the peculiarities of doing business and the general legal requirements for the
creation, receipt, processing and storage of electronic documents.

The main advantages of using electronic document circulation of enterprises and
institutions are special software with the generation of electronic signatures and
conditionality of mutual recognition of Ukrainian and foreign public key certificates.

Electronic document circulation has emerged as a cost-effective and
environmentally friendly alternative to paper. With the help of information technology,
companies around the world are trying to optimize their work, reducing operating costs,
in addition, it is fast and convenient.

Electronic document management appeared with the spread of computers as a
more profitable economic and ecological alternative to paper. It has been actively used
in the USA and EU countries for more than ten years. In Ukraine, electronic document
management is gaining popularity only now, becoming a must-have for business, and
judging by the trends we observe in 2019: a course for comprehensive digitization, the
state in a smartphone — and for the state as well.

Currently, the problems of implementation of electronic document circulation
relate not only to the lack of methods, but also the inconsistency of a significant number
of regulatory assets to work with electronic documents and relations in the field of
information technology [1].

The transition from paper to electronic document circulation is a gradual process,
it begins with the willful decision of management. And the timing of this transition

depends on the scale and characteristics of the entity.
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Electronic document circulation (circulation of electronic documents) - a set of
processes for creating, processing, sending, transmitting, receiving, storing, using and
destroying electronic documents, which are performed using integrity checks and, if
necessary, confirming receipt of such documents (Article 10 of the Law Ne 851) [2].

That is, the business entity has the right to use in its activities documents in
electronic form in compliance with the Laws of Ukraine Ne 851 and Ne 2155 [3], which
regulate relations related to electronic document circulation and use of electronic
documents. Law Ne 851 defines an electronic document as follows: "it is a document
in which information is recorded in the form of electronic data, including mandatory
details". An electronic document can be created, transmitted, stored and converted
electronically into a visual form. The transmission of an electronic document may be
carried out in electronic form by means of information or telecommunication systems,
as well as by the transmission of electronic media (disk, flash drive, etc.) on which the
document is recorded.

To implement electronic document management, the company must
independently develop the procedure for such document management, taking into
account the specifics of doing business (eg, the procedure for receiving incoming
correspondence, processing, verification of electronic documents) and general legal
requirements for creating, receiving, processing and storing electronic documents.

There are no restrictions in the legislation of Ukraine on the use of a single
program at the enterprise, which allows to create electronic documents.

The modern market of computer accounting systems is developing mainly in
three directions:

1) traditional accounting systems;

2) systems for providing electronic reporting and exchange of electronic
documents ("M.E.Shs", "Art-Report Plus" and others). These programs provide the
imposition of electronic digital signatures (EDS), submission of electronic reports to

government agencies and the exchange of electronic documents with contractors;
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3) software services for accounting using the achievements of network and
Internet technologies, in particular: Master: Accounting, "Accounting 8aa8", "iRip",
"SMART accounting"). They allow you to work in both stationary and cloud access.

Digital accounting software is most often grouped into: home accounting and
private business; mini-accounting; universal accounting systems; local workstations;
complexes of connected workstations; management systems (ERP class systems -
Enterprise resources planning); consolidated reporting programs; financial and
analytical systems; legal databases [4, 6].

Therefore, different configurations have application solutions by industry and
task. Thus it is possible to automate a separate site, or to solve accounting problems
taking into account branch specificity.

A group of software products offered by manufacturers for work via the Internet
IS gaining popularity among users. When it is not the software that works, but the
service for using the accounting program, ie in the cloud. The program is available
anytime and anywhere with a stable Internet channel, which allows you to work
remotely. These technologies provide data protection, and when using them does not
matter the degree of branching of the organization and the number of affiliates [4].

The electronic document ends with the imposition of a digital signature, which
IS a mandatory requisite and is used by individuals and legal entities - subjects of
electronic document circulation to identify them and confirm the integrity of data in
electronic form.

It should be noted that the Law of Ukraine “On Electronic Digital Signature” Ne
852 has expired, and since November 7, 2018 the Law of Ukraine “On Electronic Trust
Services” (hereinafter - the Law No2155) has been in force. This Law introduces such
digital mechanisms as: electronic identification, electronic signature, electronic seal,
electronic timestamp, registered electronic delivery, etc. One of the most important
provisions of Law Ne 2155 is the mutual recognition of Ukrainian and foreign
certificates of public keys and electronic signatures [3].

According to Part 2 of Art. 22 of the Law Ne 2155 identification of a natural
person who applied for the service of forming a qualified public key certificate is

10
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subject to his personal presence on the passport of a citizen of Ukraine or other
documents that prevent any doubts about the person, according to the legislation on the
Unified State demographic register and identity documents confirming the citizenship
of Ukraine or the special status of the person.

In addition, an administrative service is being introduced to include legal and
natural persons - entrepreneurs who intend to provide electronic trust services (ETS)
in the Trust List, and the procedure for maintaining such a list is established. Also, the
procedure of independent conformity assessment for ETS is determined, as well as the
possibility for these persons to use both national and international standards in their
activities.

In the digital economy, electronic document circulation should ensure the
formation of the following documents: organizational and administrative, scientific
and technical, primary, banking, financial, special documentation and reporting,
statistical and tax, which will help solve not only analytical and accounting problems,

but also management, Fig. 1.

Figure 1. Types of electronic documents.

Thus, for the organization of internal electronic document management, the
company needs to purchase special software for generating electronic signatures.

Electronic document circulation is based on the following advantages:

. prompt access to documents;

o effective document flow management;

11
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o increase discipline and productivity;

o security and preservation of documents;

o reduction of financial costs for document management and office work;

o improving the procedure for preparation, submission, accounting and
storage of documents, their authentication, integrity, confidentiality and irrefutability;

o fast and reliable exchange of electronic documents with partners,
contractors and government agencies [5].

Of course, this is not the whole list of benefits.

When organizing any document flow, we recommend entering the following
additional details for electronic documents: a note on the use of the document
indicating the official who opened the document, the date and time of use; a note on
the change of the document with indication of the employee's data, date and time, as
well as information on what exactly was changed in the document; links to supporting
documents.

Electronic document circulation applies not only to enterprises but also to public
authorities. Thus, within the framework of the implementation of the National
Informatization Program, the creation of an integrated e-document management
system is envisaged, which should ensure the circulation of documents and reduce the
time of preparation and decision-making by public authorities.

In this regard, the definition of the term "e-government" is often used, which has
no clear definition and provides for the possibility to pay a fine online, register a
business or take a place in the electronic queue for a passport, etc [4].

General issues of electronic document circulation at enterprises are regulated by
a number of legislative acts. So in Art. 7 of Law No. 851 defines that a copy of an
electronic document is a visual presentation of an electronic document on paper, which
Is certified in accordance with the procedure established by law [2]. Article 9, Clause
6 of the Law of Ukraine No. 996 [3] states that the enterprise is obliged to make copies

of documents at its own expense.

12
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At the same time, an electronic document means a document in which
information is recorded in the form of electronic data, including mandatory details of
the document (Fig. 2).

Mandatory details of an electronic document are:
» name of the document (form);
* date of compilation;
« the name of the enterprise on behalf of which the document was drawn up;
content and volume of economic operation, unit of measurement
 the positions of the persons responsible for the implementation of the
economic transaction and the correctness of its registration;
« a personal signature or other data enabling the identification of a person who
participated in the implementation of an economic transaction.

Fig. 2. Mandatory details of the electronic document.

The electronic document is completed with the imposition of a digital signature, which
IS a mandatory requisite and is used by individuals and legal entities - subjects of
electronic document circulation to identify the signature and confirm the integrity of
data in electronic form.

It should be noted that the Law of Ukraine "On Electronic Digital Signature™
No. 852 is no longer valid, and the Law of Ukraine "On Electronic Trust Services"
(hereinafter - Law No. 2155) has been in force since November 7, 2018. One of the
most important provisions of Law No. 2155 is the mutual recognition of Ukrainian and
foreign public key certificates and electronic signatures [4].

This Law introduced the following mechanisms:
- electronic identification;
- electronic signature;
- electronic seal;
- electronic time stamp;
- registered electronic delivery, etc.
In addition, an administrative service is being introduced to include legal

entities and individuals - entrepreneurs who intend to provide electronic trust services

(ETP) to the Trust List, as well as establishing the procedure for maintaining such a

13
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list. Also, the procedure of independent assessment of compliance for EDP and the
possibility of using both national and international standards by the specified persons
In their activities are determined.

Basic principles of state regulation in the fields of electronic trust services and
electronic identification (Fig. 3)

1. State regulation and management in the fields of electronic trust services
and electronic identification is carried out on the basis of:

* ensuring the rule of law principle in the process of providing and receiving
electronic trust services

* free circulation of electronic trust services in Ukraine, creation of favorable
and competitive conditions for the development and functioning of spheres

2. The purpose of state regulation and management in the spheres of electronic
trust services and electronic identification is:

* implementation of a unified and effective state policy in the fields of
electronic trust services and electronic identification;

* creation of favorable conditions for the development and functioning of
electronic trust services and electronic identification;

3. State regulation and management in the fields of electronic trust services
and electronic identification is carried out by:

* regulatory and legal regulation in the spheres of electronic trust services and
electronic identification;

* supervision (control) of compliance with legal requirements in the field of
electronic trust services

Fig. 3. Basic principles of state regulation in the fields of electronic trust services

and electronic identification.

Advantages:

- prompt access to documents, speed of correction of papers;

- effective management of the flow of documents. this greatly facilitates the work
of enterprises that have their branches or representative offices in other cities or even
countries;

- all company structures can work in a single information space - this allows

speeding up the coordination of documents and decision-making. that is why in the last

14
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decade there has been active development and improvement of already existing
software designed for document processing;

- increasing executive discipline (as edo allows you to determine the person
responsible for the execution of the document at each moment of time), increasing the
productivity of employees;

- security and preservation of documents - data encryption prevents attempts of
illegal use of information;

- exception of duplication of documentation;

- reduction of financial costs for document management;

- improvement of the procedure for preparation, submission/delivery, accounting
and storage of documents, their authentication, integrity, confidentiality and
irrefutability;

- fast and reliable exchange of electronic documents with partners, counterparties
regardless of the addressee's remoteness.

Thus, the development of modern information technologies and the current legal
framework have forced companies and institutions to introduce electronic document
management. Electronic document circulation is a system that materializes the
processes of collecting, transforming, storing information, as well as improving the
preparation and management of decisions and control over their implementation.

The introduction of an integrated electronic document circulation system will
significantly improve these procedures, so its purpose and role as an element of e-
government are already extremely important today. Therefore, problems are not
excluded due to the possibility of unauthorized access to information, unqualified
actions of users, technical problems and viruses.

In the legislation of Ukraine, there are no restrictions on the use of a single
information program for conducting business at an enterprise. The main advantages of
electronic document management for modern business are the reduction of the amount
of information, the speed and efficiency of their processing, and the efficiency of data

acquisition.
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A modern document management service should provide the ability to integrate
with the user's accounting system, upload or create documents, support various formats
of electronic documents.

To organize an internal electronic document flow, it is enough for the enterprise
to purchase special software for generating electronic signatures.

It should be noted that the occurrence of problems due to the possibility of
unauthorized access to information, unqualified user actions, technical problems and

viruses destroying the system is not excluded.
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DOI: 10.46299/1SG.2023.MONO.ECON.4.1.2

1.2 Po3BUTOK METOAMKHM CTATHCTHYHOIO AaHAJi3y e(QeKTHBHOCTI AisJILHOCTI
MHUTHHIb

30BHIITHFOCKOHOMIYHA ISIIBHICTH OY/Ib-5KO1 KpaiHu 3a0e3neuye i BU3HAHHA 1
PO3BUTOK 3a KOPJOHOM, PO3LIMPIOE PUHKH 30yTy MPOAYKIii, Hala€e aabTEepPHATUBHI
JDKEpesia CHPOBUHHU 1 MaTepiajiiB JJIsl 3allyCKy BUPOOHWUYHMX JIiHIN, a Takox (hopMmye
HAJXO/KEHHS N0 JOXOAHOI YacThHU Jlep>kaBHOTO OIOMKETY Yy BUTISAAI MUTHHUX
maTexiB. OJHAK OIIHIOBATH POOOTY MUTHMIh TIIBKH 3 TOYKH 30py JUHAMIKHU Ta
CTPYKTYpU MHTHHUX IUIATEXKIB € HEJAOCTaTHIM, apKe Ba}XJIMBE 3HAYEHHS Mae
3a0€3Me4eHICTh TPYJOBUMH, MaTEPIAIbBHUMH 1 HEMATEpiaIbHUMH pecypcamMu poOOTH
MUTHHIb, TPUBANICTh Yacy Ha IMPOXOMKEHHS NYHKTIB IPOMYCKYy Ha KOPJOHI,
npodecioHali3M iX 1HCIEKTOPIB MpPH BU3HAYEHHI MUTHOI BapTOCTI TOBapiB Ta
BIJICYTHICTh TpU ILbOMY 3aCTOCYBaHHsS KopymuiiiHux cxem. Came po3poOka Ta
3aCTOCYBAHHS METOAMKHU CTATUCTHUYHOTO aHalli3y €(EeKTUBHOCTI AiSUIBHOCTI MUTHHIIb
J03BOJIUTH BCTAHOBUTH KPUTEPIT U1 pEHTHHTOBOI OLIHKH POOOTH MUTHHIIH 3 METOIO
MOJAJIBIIOr0 YIOCKOHAJICHHS MHUTHOTO 3aKOHOJABCTBa, ONTHUMI3allii opraHizamiiHol
CTpyKTypH J[lep>kaBHOI MHTHOI Ciyx0u VYKpaiHM, TpeMilOBaHHS iX NEepcoHamy,
BUSIBUTHU Cy4YacHI HEAOJIKH B pOOOTI MUTHULb JJI1 YCYHEHHS iX B MOJAJIBIINX 3BITHUX
nepiojax.

Ornan HayKoBOi JITEpaTypd [103BOJUB BUSBUTH IyONIKalIHY AKTUBHICTb
aBTOPIB IOJI0 1HIUKATOPIB OIIHKKM MHUTHOI O€3MeKu, OEHUMAapKIHTY €(PEeKTUBHOCTI
MUTHOI CIpaBd B YKpaiHi Ta CTATUCTUYHOI OIIIHKH SIKOCTI POOOTH TEPCOHATY
MUTHHII.

Tak, IlommBamoBa O.B., IlommBanor B.II., Tepemenko M.B. nmns ominkm
MIJTOTOBKU TMEPCOHATy MHUTHHMIII OKPECIMJIM Taki KpuTepii: oOcar poOOTH, SIKICTb
po0oTH, MIIaHyBaHHsS poOOTH, mpodeciiiHl BMIHHS 1 HAaBUYKU, MpOoQeciiiHl 3HAHHS,
yMiHHS (OpMyBaTH JIyMKy, TOTOBHICTh JO Jid, OIEPAaTUBHICTh MHUCICHHS,
npare3aaTHICTh, CAaMOCTIMHICTh, OCBITa, MIABUILCHHS KBaTi(ikallii, 3araJbHUNA CTaxX 1

CTakx poOOTH Ha MUTHMITI, BiK [10].
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[Ipyc JI.P. HaBeneHo GeHUMapKiHT €(h)eKTUBHOCTI MUTHOI CIIpaBH B YKpaiHi B
pO3pi3l HACTYMHUX ITOKA3HMKIB: 1) IHIEKC TI100albHOI KOHKYPEHTOCIIPOMOMXHOCTI
(TArap MUTHHX TMpoueayp); 2) IHAEKC JOTICTUYHOI €(PEeKTUBHOCTI (MIKHAPOIHHIA,
MUTHHUIIA); 3) 1HACKC BeJieHHs Oi13Hecy (MiXKHapOJHA TOPTiBis); 4) IHIAEKC CIPUSIHHS
topriii: 4.1) eheKTUBHICTP MUTHOI agMiHicTpaltii: 4.1.1) Tarap MUTHUX TPOIIEAYD,
4.1.2) inAeKC MUTHUX TOCIYT; 4.2) e(eKTUBHICTh €KCIIOPTHO-IMIOPTHUX MPOLEAYP:
4.2.1) edextuBHicTh mporecy odopmieHHs, 4.2.2) KUIBKICTh AHIB IO IMIOPTY,
4.2.3) KiTbKICTh JIOKYMEHTIB JUIs iMriopty, 4.2.4) BapTicth iMmopty, gon. CIIIA 3a
KOHTeWHep, 4.2.5) KUIbKICTh JHIB MO €KCropTry, 4.2.6) KUIbKICTh JOKYMEHTIB IS
ekcriopty, 4.2.7) Bapticth ekcriopty, noj. CIIIA 3a konreitnep [11]. 3acmyropye Ha
yBary mnepeiik NOKa3HUKIB, 3alpOINOHOBAHUI HAYKOBIIEM JUISl OI[IHKU €(DEKTUBHOCTI
MUTHOI CIIPaBH, OJJHAK BIICYTHS XapaKTEPUCTHUKA YaCTKH CYJJOBUX CIIOPIB HA KOPUCTh
MUTHULIb, IO € MOKa3HUKOM €(EKTHBHOCTI, 00 €KTHUBHOCTI 1 HEYNEPEIKEHOCTI IX
pobOTH.

biminens M.IO. BBakae, 1110 10 OCHOBHHUX 1HJMKATOPIB OIIHKA MUTHOI O0€31eKH
BApTO BiJHECTH HacTymHi: 1. YacTka MUTHUX IUIATeXIB y jaoxodax Jlep»kaBHOro
oromkery Ykpainu (JIBY). 2. HacTka MUTHUX TUIATEXKIB Y TTOAATKOBHX HAIXOKEHHSIX
JepxaBHoro OromkeTy Ykpainu. 3. HomiHanbHUN PiBEHh MUTHOT'O HABAHTAXKEHHS Ha
ekoHOMIKy. 4. PiBeHp 30MpaHOCTI MHUTHUX IUIaTe€XiB. 5. PiBeHb MHUTHOTO
HAaBAHTAXKEHHA Ha iIMIIOPT. 6. CTaH NpOTH Il MUTHUM TIpaBonopyiieHHsM [12]. ABTop,
HABOJSYM TEPENTIK OCHOBHUX IHJIMKATOPIB MUTHOI O€3MEKH, HE PO3IJISIHYB PIBEHb
3aJI0BOJICHOCTI KJIIEHTIB POOOTOI0O MUTHHIIh, IHTEHCUBHICTh OHOBJIEHHSI MaTepiajabHO-
TEXHIYHOT'0 3a0€3MEeUYCHHS Ta IJIMHHICTh KaJIPOBOTO MOTEHIIIATy MUTHHIIb.

311iCHEHHSI CUCTEMAaTUYHOTO KOHTPOJIIO MPaBUIILHOCTI Kiacudikalli ToBapis,
PU3HUKIB MHUTHHX (OPMAIBHOCTEH, Tapu(PHOTO PETYIIOBAHHA TPH MUTHOMY
odopMIICHH1, PIIIEHb CYJIOBHUX CIIOPIB II0JI0 POOOTH MHUTHHUIP Ha iX KOPHUCTH,
MPaBUJILHOCTI BHW3HAYCHHS MUTHOI BapTOCTi, BUKOHAHHS IUIAHY IIOJ0 MHUTHHUX
MJIaTeXIB, TPUBAIOCTI MUTHOTO KOHTPOJIIO J03BOJISIE MPOBECTH KOMIUICKCHY OIIHKY

po0OOTH MUTHUIL JlepKaBHOIO MUTHOIO CITY>K0010 YKpaiHu.
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CraructuyHuii  aHaimiz e€(EeKTUBHOCTI MiSUTBHOCTI MUTHHIL —Tepeadavae
BUPIIIECHHS HACTYITHUX 3aBAAHb:

— BU3HAYUTH KPUTEPIi OLIHKU pOOOTH MUTHUILH [lepKaBHOIO MUTHOIO CITYKOO0I0
VYkpainu;

— BCTAHOBUTH CITIOCOOM oOpraizarii 30BHINMIHBOEKOHOMIYHOI  isUTBHOCTI
npecTaBHUKaMU O13HecCy;

— IIpoaHaII3yBaTH CTPYKTYPY HAIXO/PKEHb MUTHHMX IUIATSXIB B Po3pisi
MUTHHUIIb;

— IpoaHalli3yBaTl pe3yJbTaTH ONUTYBAHHS IMPEICTABHUKIB O13HECY MO0
e(hEeKTUBHOCTI pOOOTH MUTHHUIIB;

— BU3HAYUTH OCHOBHI HENOJIKM pOOOTM MHTHHIIb Ha OCHOBI PE3yibTaTiB
OMUTYBAHHS MPEJICTABHUKIB O13HECY;

— IPOBECTH PEUTUHIOBY OI[IHKY €()eKTUBHOCTI AISUIBHOCTI MUTHHUL.

Jlxepenamu 1H(popManii 1Jisi CTATUCTUYHOTO aHali3y MUTHHIb MOKYTh OyTH:

1. AHanmiTHYHUN 3BIT 3a pe3yJbTaTaMU IIOPIYHOTO ONMUTYBAHHS YKPaiHCHKUX
iMrioptepiB Ta ekcnoptepiB 'O «[HCTUTYT €KOHOMIYHUX AOCTIIKEHb Ta MOTITHYHHUX
KOHCYJIbTAIIli».

2. [loka3HUKM KOMIUIEKCHOI OIIIHKK B pPO3pi3l MHUTHHUIb, OIMPHIIOTHEH]
Jlep>kaBHOIO MUTHOIO CITy>k0010 YKpaiHi Ha o(iliitHOMY CauTI.

Jlep>kaBHOIO MUTHOIO CIIy0010 YKpaiHU ONPUIIOJHEHO HACTYIHI KpUTEpii

rpynyBaHHS MUTHHULB 32 €PEKTUBHICTIO poOOTH (pHC. 1).
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Kpurepii oninku po6otu MUTHHIB [lep:KkaBHOI0 MUTHOIO CJIY:K0010 Y KpaiHu

[IpaBunbHICTH 3acTOCOBaHOI Kiacuikaii ToBapiB BianosigHo 10 YKT 3E]]

BukoHaHHS M1aHy MO0 HAJAXOKEHb MUTHHX TUIATEXKIB

JlieBicTh 3aCTOCOBAHUX 33aXOIB TAPH(PHOTO PEryJIIOBAHHS IPU MUTHOMY O(OpMIICHH]

[IpaBunabHICTD BU3ZHAYEHHS! MUTHOI BAPTOCTI TOBAPiB MUTHUIIMH JlepKMHUTCITY KOU

YacTka MUTHHX JA€KJIapaiiid, B SKAX BHUIBJICHO pO3ODKHOCTI MiJ Yac BHKOHAHHS
MHUTHUISIMU JIep>)KMUTCITY’)kKOM BU3HAYCHUX CHCTEMOIO YNPABIiHHA PU3MKAMH MHUTHHX
dhopmanpHOCTEH

JlieBiCTh MUTHOTO OISy 3a 1HILIATHUBH [10CAJJ0BOT 0COOH

KonTpons 3a IisIbHICTIO MUTHUX OpOKEPIB i yac 0pOpMIICHHS TOBapiB

TpuBanicTe 31l iCHEHHS] MUTHOI'O KOHTPOJIIO TPAHCIOPTHUX 3ac001B

YacTka BUPINICHUX HA KOPUCTh MUTHHUIIb CYJaMH Pi3HUX 1HCTAHIIA CYJOBHX CIIPaB

N e e N U e ey Ty

Puc. 1. Kpurepii ominku po60Tu MUTHUII Jlep’KaBHOIO MUTHOIO CITy>k0010 YKpainu™

* JIokepeno: CHCTeMaTH30BaHO Ha OCHOBI [13]

CnocoOu mpoBaKEHHS 30BHIIIHHOCKOHOMIYHOT AISUTBHOCTI B YKpaiHi 1IOA0
3alydeHHs a00 He 3aiydeHHsT MHUTHHX OpokepiB B 2022 poii 3a pe3yJbraraMu

OMUTYBaHHS MPEACTABHUKIB O13HECY HaBEJIEHO Ha pHUC. 2.

12,10%

= HasAeHa cnisnpaus 3
MWTHUMU BpoKepamm

= BigcyTHa cnienpaus 3
MWTHUMU BpoKepamm

BincyTHa Bignosigp

Puc. 2. CtpykTypa pe3yibTaTiB OIMMTYBaHHSI III00 CITOCO0IB MPOBAKECHHS

30BHIITHBOEKOHOMIYHOI JIISUTBHOCTI TIPEJICTaBHUKaMHU O13Hecy B YkpaiHi y 2022 porii™

* Jl>keperno: moOy1oBaHO Ha OCHOBI [ 14, c. 24]
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PesynbTaTi onuTyBaHHA CBiIYaTh IPO JOMIHYBAaHHS BIAMOBIIECH II0J10
3aJIy4e€HHS MUTHUX OpokepiB (69 %).

JlepxaBHa MUTHa ciayx0a YKpaiHM cepel MOKa3HUKIB KOMIUIEKCHOI OIIIHKU
pOoOOTH MUTHHIIb ONPIIIIOHIOE BUKOHAHHS 1HJAMKATUBHHUX IMOKAa3HUKIB HAJIXOIKCHb

MUTHUX TUTATEXKIB, TOMY PO3TJISTHEMO X B PO3pi3i MUTHHUIIG (pHC. 3).

YepHiriscbka [ ERCEE! 374,30
YepHiseLbKa - 8901 909,50
Yepkacoka M 2290 155,20
XMenibHULLbKa @ 2121 467,90
XepcoHcbKa P 318 997,90
Xapkiscoka WD 2 398 583,90
TepHoninbcbKa @ 2008 117,80
Cymcbka W19 502,50
PiBHeHCbKa - 6 636 182,50
MonTtascbKa M 2 460 480,80
Opecoka (R 23 472 373,90
MuKonaiscbka ® 1845551,20
Nbsiscoka D 44 868 349,50
Ryrancuxa  §1125720,80 88 449 604,70

Kuiscora T

KponusHuLbKa M 1202 764,90

MuTHUU

IBaHO-PpaHKiBCbKa M 3205 216,10
3anopisbKa M 2293 954,10
3akapnaTcbka A 9 125 000,30
*Kutommupcobka M 2823 996,60
EHepreTnyHa _ 53325 281,20
Noveuska B 1468 389,40
[ninposcoka D 11613 671,50
BonnHcoka N 17 723 736,90

BiHHMLbKA [ FEVp) 023,50

0,00 10 000 000,00 20 000 000,00 30000 000,00 40 000 000,00 50000000,00 60000000,00 70000000,00 80000000,00 90000 000,00

HaaxoasKeHHA MUTHUX NAaTexiB, TUC. TPH.

Puc. 3. HanxomkeHHss MUTHHUX TUIaTE€XKIB B po3pizi MuTHULB Y 2022 porri*

* Jlskepeno: moOyioBaHO Ha OcHOBI [13]
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Sxmo mnpoaHami3yBaTH CTPYKTYPY MHTHHIb 3a HAJXO/KCHHSIM MHTHHX
maTexiB B 2022 polii, To HAOUTbITY TUTOMY Bary 3aiiMae KuiBcbka mutHuIls — 29 %,
Eneprernuna mutaUIs — 18 %, JIbBiBchka MuTHUI — 15 %, Onecbka mutHUI — 8 %,
Bonunceka mutHUI — 6 %. HaiimMeHIry muTomMy Bary 3a BAKOHaHHSIM 1HJIUKATHBHOTO
MOKa3HUKA HAIXOHKEHHS MUTHUX IUIaTexXiB 3aiimae Jlyrancpka mutHutsg — 0,04 %.

CTpykTypy pe3yJbTaTiB OMUTYBAHHS IOJO OIIHKH €()EKTUBHOCTI POOOTH

MUTHULIb NpeACTaBHUKAMU Oi3Hecy B YkpaiHi y 2022 porl HaBeJieHO Ha puc. 4.

2,90% = edeKTMBHa | He Mae noTpebu y
22,40% 3MiHax

= y uinomy edpeKktnBHa, ane
BMMarae AeaKkmx 3miH

=y uinomy HeedbeKTUBHa, ane
MacwTabHi pepopmm MOXKyYTb
NOKPALLUTU CUTYaLLit0

30BCiM HeedeKTUBHa | Mae
noTtpeby B NOBHil 3aMiHi

54,70%

Puc. 4. CtpykTtypa pe3yabTaTiB OMUTYBaHHS 1100 OIIHKH €(EKTUBHOCTI pOOOTH
MUTHHULB MpeACTaBHUKaMHK O13Hecy B Ykpaini y 2022 pori*

* Jl>kepeno: moOy1oBaHO Ha OcHOBI [14, ¢. 27]

31e01IBIIIOr0 CIOCTEPIra€ThCS TEHEHIIIS 10 MO3UTHUBHOI OIIHKU CyO’€KTamMu
MIAMPUEMHHITBKOL TISUTBHOCTI pOOOTH MUTHULL — 54,7 %, nutie 2,9 % pecrnoHIeHTIB

BUCJIOBUJIM AYMKY NpO ii Hee(hEeKTUBHICTD.

OcHoBHI npo0eMu oprai3zailii poOOTH MUTHUIIb, BUSBJIEHI EKCIIOPTEPAMU Ta

IMIIopTepaMu, HaBEACHO Ha puc. .
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OcHoOBHI He10J1iKH oprasizauii po6oTH MUTHHIb

Uepru Ha KOP/IOHI Ta HECIIPOMOXKHICTh ITYHKTIB MPOIYCKY BUKOHYBATH CBO1 (PYHKITIT
B YMOBAaX 3pOCTaHHS MOMUTY HA X MOCITYTH

HasBHICTD anbTepHaTUBHUX BapiaHTIB a00 MOJBIHHOTO TIIyMauyeHHS OKPEMHUX
M0JI0)KEHb MUTHOTO 3aKOHO/IaBCTBA

HenoctatHs mpo30picTh Ta BIAKPUTICTb pOOOTH MUTHUIIb

3acTapinicTh MaTepiaTbHO-TEXHIYHOTO 3a0€3MeUYeHHsT POOOTH MUTHHIIb, HEOCTATHS
KIJIBKICTh KOMIT FOTEPIB Ta MPOrpaMHOro 3a0e3rneueHHs I X poOoTH

3acTocyBaHHS KOPYIIIHHUX CXEM

HaBMucHe 3aBUIIIEHHS MUTHOI BapTOCTI TOBapiB

[TnuHHICTE KaJIpOBOTO 3a0€3NICUYCHHS HA MUTHUIII Ta HEJOCTATHIN mpodecioHanizm
1HCIIEKTOPIB

[MocriitHi 3MiHH B OpraHizamiiiHiil cTpykTypi JepxaBHoi MUTHOI ci1y)0u YKpaiHu

4 0 0 a3 40 4 0

HenoBHota BukoHaHHs (icKanbHOT QYyHKIIIT MUTHHII

Puc. 5. OCHOBHI HEeJIOJIIKK OpraHi3ailii poOOTH MUTHHULb B Y KpaiHi™®

*Z[)Kepeno: CUCTCMATHU30BAHO Ta AOIMOBHCHO aBTOpAMU Ha OCHOBI aHAITUYHOTO 3BiTy 3a

pe3yJbTaTaMy MIOPIYHOTO ONMUTYBAHHS YKPATHCHKUX IMIIOPTEpPIB Ta ekcroptepis [14]

Ha ocHoBi y3arajibHeHoi 1H(opmalii y 3BiTI Ipo poOOTy MUTHHULIB [ 14], MOkHA
BU3HAYUTH MEPETIK OCHOBHUX MPOOJIeM, 10 OyJK BIAMIYEH] KIIIEHTAMU, X IUHAMIKY,
00 BU3HAYMTH 3arajibHi HAIpsSMU yJAOCKOHAJIEHHS POOOTH MHUTHHIIL Ha HACTYITHI
poku. IIpotsirom 2016-2021 pp. He Oyno yepr Ha KOpPJOHI, L MpoOiemMa BUHHUKIIA
TibKu B 2022 poui, 55,2 % onutaHux cy0’€KTIB BIAMITHIIN JlaHY He3py4HicTb. Lle
3YMOBUJIO HEIOCTAaTHIO CIPOMOJKHICTh IYHKTIB TMPOIYCKY, BIJIMIY€HY 3a
pe3yibTaTaMu OMMUTYBaHHS KIIEHTIB 23,9 % B 2022 porri.

[Ilomo HEAOCKOHANIOCTI MHUTHOIO 3aKOHOJABCTBA, TO curyauis B 2022 p.
nopiBHsIHO 3 2016 poKOM CyTT€BO MOKpaIlIWiIacs, 4yacTKa ONMUTAHUX KIIEHTIB, SKi

BIIMITHJI HasIBHICTB Ii€1 TpoOemu 3meHmmiacs 3 56,2 %y 2016 p. no 30,5 %y 2022
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p. Ilokpamunacs cuTyallisi 1mOA0 MPO30POCTI Ta BIAKPUTOCTI POOOTH MHUTHHILb,
3MEHIIIeHHs HeraTuBHUX B1ATYKIB 3 30,1 % y 2016 p. 1o 20,6 % y 2022 p.

[Ipo cucremaTudHe OHOBJICHHSI MPOTpamMHOTO 3a0e3MedeHHS Ta OO0JaJHAHHS
CBITYUTH 3MEHILIECHHS YaCTKM HETaTUBHUX BIATYKIB MPO 3aCTAPLIICTh TEXHIYHOIO
obnagnanns 3 21,8 % 2016 p. no 15,1 % y 2022 p.

Jlemio 3pocia gacTka BiATYKiB Mpo HempodecioHami3M iHcnekTopis 3 13,0 % y
2016 p. no 13,1 % y 2022 p. HailOuibll MO3UTUBHOIO TEHJCHIIIEI € 3MEHIICHHS
KOPYIIIi1 Ha MUTHHITI, PO 10 CBiTYaTh Pe3yJbTaTH OMUTYBAHHS: 3MCHIIICHHS YaCTKH
HEraTUBHUX BIJITYKIB PO HASIBHICTh KOPYNIIIHHUX cxeM 3 26,3 % y 2016 p. 10 12,7 %
y 2022 p. 3MeHIuIacs KUIbKICTh BUIAJIKIB HABMUCHOTO 3aBUILIEHHS MUTHOI BaApTOCTI
toBapiB 3 27,6 % y 2016 p. 1o 10 % y 2022 p. bpak iHCHEKTOpiB HA MHUTHULI
BIIMIYEHUI KJIIEHTaMU BUKITI0YHO B 2022 porii (9,6 % onuTaHux KIIEHTIB).

[IpobsieMr BUKOHAHHS MHUTHUICIO (YHKI[i TOMOBHEHHS HAJXOKEHb O
HepxxaBHoro Oropkety BiazHaumau y 2022 p. 9,3 % onutaHux KI€HTIB, IPUYOMY
YacTKa HETaTUBHUX BIATYKIB MOPIBHIHO 3 2016 pOKOM CyTTEBO 3MEHIIIMIIACS.

[Ipotsirom 2016-2021 pp. oaHI€O 3 BAXIMBHUX Mpo0OIeM poOOTH MUTHULIL Oyrna
MOCTIHHA pecTpyKTypu3allis, ogHak B 2022 poll cHTyaris MOJINIIuiIacs, 1 4acTka
HETaTUBHUX BIATYKIB 3MeHImmiacs 10 3,5 % mnopiBHaHo 3 2016 p., Ae BOHa csArana
23,7 %.

BBakaeMo 3a J0IIBHE 3aCTOCOBYBATH ISl PEUTHHTOBOT OIIHKHM €(h)eKTUBHOCTI
TUSITBHOCTI MUTHUIb METO/JT CYMH MICIIb, SIKMM niependadae mociiJ0OBHICTb BUKOHAHHS
HacTynHuX ertamiB: 1. BuOip moka3HUKIB JUIsl peUTUHTOBOI OIHKHU. 2. Bu3HaueHHs
3arajlbHOr0 MIAXOMy JO BHW3HAYCHHS TEHACHINI 3MIHM KOXHOTO ITOKa3HHUKA,
HalpuKIajJ, 4YuM Oulbllle, TUM Kpalle, TOJAl MaKCUMalbHHM Oyae HalKkpaium
3Ha4YCHHAM. 3. Bu3HaueHHS MicCIlsi MUTHHIII B MEXaxX KOXKHOTO TMOKa3HWKa (TepIie
MICII€ TMPUCBOIOBATUMETHCS HAWKpAIIOMY 3HAYE€HHIO, a OCTAHHE — Haripuiomy).
4. BuzHaueHHA CyMH MiCI[b 32 KOKHOIO MHTHHIICIO. 5. BU3Haue€HHS pEeUTHHIOBOrO
Mmicist MuTHuIl (1 miciie Oyjae MpPUCBOEHE MUTHUII 3 HAMMEHIIIOK CyMOKO OaiiB, a

OCTAHHE — 3 HAaHOUIBIIIO CYMOIO OaliB).

24



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN
MODERN CONDITIONS

3 orysiy Ha IOUUIBHICTH BUOOPY KPUTEPIIB JJIs1 PEHTUHIOBO1 OI[IHKM MUTHHUIIb,
3a SIKUMHU HasBHI JlaHi, OOpaHO MOKAa3HUKU: 3arajibHe BpaKeHHS BiJ CIIJIKYBaHHS 3
MUTHUKAMH, TEXHIYHE OCHAIEHHS MUTHUIl, OIlIHKA PETEIhHOCTI IEepPEeBIPKH.
HocmpkerHto migsaratuMmyTs 10 wmuTHULb: BinHuibka, IBaHO-DpaHKIBCHKA,
Kpomusnuibka, KuiBcrka, TepHomninaschka, 3akapnarcbka, JKutomupcebka, JIbBIBCbKa,
PiBHEeHCBKA, X MEIBLHHITBKA.
[IpoBeneMO pEUTHHTOBY OIHKY €(EeKTUBHOCTI HisibHOCTI 10 MUTHHUIBL 3a
pe3yibTaTaMu ONMUTYBaHHS KIi€HTIB B 2022 p. (Tadm. 1).
Tabmani 1
PeiitTunrona oiinka e(heKTUBHOCTI A1sUIbHOCTI MUTHHUIIb 32 pe3yJIbTaTaMu

OTMUTYBAHHSI KJII€HTIB 3 BUKOPUCTAHHAM METOIY CyMHU MicIlb B 2022 p.*

No MutHuus 3aranbHe Texuiune O1inka Cyma | o
3/ Bpa)KCHHS BiJl OCHAII[EHHS pETENBHOCTI MicIb § o
CHUIKYBaHHS 3 MHUTHHIII MePEBIPKH = g
MUTHHUKAMHU = =
3HaueHHs | MICIE | 3HAUEHHS | MICIE | 3HAUEHHS | MicCIEe &
1 | Bigaumeka 4.4 1 43 1 4.3 1 3 1
2 | Isano- 4,0 2 3,9 3 41 2 7 2
DpaHKIBChKA
3 | KponuBHuIpka 3,9 3 41 2 4.0 3 8 3
4 | KuiBcbka 3,8 4 3,7 4 3,8 5 13 5
5 | TepHoOmiabCHKA 3,7 5 3,7 4 3,8 5 14 6
6 | 3akapmarcbka 3,6 6 4.3 1 3,9 4 11 4
7 | Kutomupcrka 3,5 7 3,7 4 3,2 6 17 7
8 | JIbBiBCBKA 3,4 8 3,5 5 3,8 5 18 8
9 | PiBHeHCBKaA 3,2 9 3,4 6 3,1 7 22 9
10 | XmenpHUILBKA 2,9 10 2,8 7 3,1 7 24 10

* JIxkepesio: po3paxyHOK MPOBEAEHO Ha OCHOBI AaHuX [14]

3acTocyBaHHS JUIsl PEUTUHTOBOT OIIHKK MUTHHIIB B 2022 p. METOLy CyMH MICIIb 32
MOKa3HUKAMU: 3arajibHe BPAXKEHHSI B/l CIILJIKYBAaHHS 3 MUTHUKAMH, TEXHIYHE OCHAIIICHHS
MUTHMIII, OLIHKA PETETBHOCTI MEPEBIPKU JT03BOJIMIIO BCTAHOBUTH, 10 1 MicIe 3aiimae
Binanneska mutHurs, a 10 micie — XMenbHULIbKa MUTHULIS.

OTtxe, 3a pe3yJbTaTaMl MPOBEJACHOTO CTATUCTUYHOIO aHallizy €(peKTUBHOCTI

TISTTEHOCTI MUTHHITH MOKHA 3pOOUTH HACTYITHI BUCHOBKHU:
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1. BcTaHOBIIEHO, 1110 B CTPYKTYP1 MUTHUII 32 HAJIXOJIKEHHSIM MUTHHUX TJIaTEXK1B
HaWO1IBITy THTOMY Bary 3aiiMae KuiBceka mutHuirst — 29 %.

2. OCHOBHMMHM HEJOJIIKaMU OpraHizailii poOOTH MUTHHIIb € HACTYTIHI: YEpTU Ha
KOPJIOH1; HasIBHICTh aJIbTEPHATHBHUX BapiaHTIB a00 MOABIMHOTO TIIYMA4YeHHS OKPEMHX
MOJIO’KEHb MUTHOTO 3aKOHOAABCTBA; HEIOCTATHS MPO30PICTh Ta BIAKPUTICTh POOOTH
MUTHHIIb; 3aCTapilliCTh MaTepiaibHO-TEXHIYHOTO 3a0e3neyeHHs] pOOOTH MUTHHUII,
HEJIOCTaTHS KUJIBKICTh KOMIT FOTEPIB Ta MPOTPaMHOro 3abe3IeueHHs Il iX poOoTH;
KOPYIILisl; HABMUCHE 3aBUIIEHHS MUTHOI BAPTOCTI TOBapiB; IUIMHHICTH Ta HEIOCTATHIN
npodecioHani3M 1HCIEKTOPiB; TOCTIMHI 3MIHM B OpraHi3aliiHill CTPYKTypi;
HETMOBHOTA BUKOHAHHS (PicKaIbHOT (YHKI[IT MUTHHIII.

3. 3aCTOCYBaBIIM METOJ] CyMH MICIb JIJIi PEHTHUHTOBOI OIlIHKM MUTHHIIb B
2022 p., BCTaHOBIICHO, 1110 1 MicIle 3 HaHKpalIUMH MOKa3HUKaMH 3aliMae BiHHUIIbKA

MuTHUI, a 10 Mmicie — XMeIbHUIIEKA MATHHIIS.
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DOI: 10.46299/1SG.2023.MONO.ECON.4.1.3

1.3 Moxk/JMBOCTi BUKOPUCTAHHS PPO/NPPO B cUcTeMi cyyacHUX iHGopmaniiiHux
CHCTEM i TEeXHOJIOTii Ta JOTPHUMAHHS PO3PAXyHKOBO-KACOBOI JMCUMILIIHM B
yKpaiHi

BrpoBakeHHST HOBUX HOPM Ta HEOOXIAHICTh PO3’SCHEHHS MPaBHJI BEICHHS
OOJIIKOBOT A1SUTBHOCTI AJIs1 CyO’ €KTIB TOCMOIAPIOBAHHS, AK1 3/11HCHIOIOTh PO3PaXyHKOBI
omepatii B cdepi TOPriBii, TpoOMaJChKOT0 XapuyBaHHs, MOCIYT 3a gornomororo PPO
a6o ITPPO ctBopunu mnatdopMy s AOCHIIKEHHS cepe]] HAyKOBIIIB, OyXraaTepis-
NPAaKTHKIB, HI00 JONOMOITH Oi3HECy HE TMOpPYLIYyBaTH pPO3PaXyHKOBO-KaCOBY
muciuIutiny. 3akoH Ykpainu Bim 06.07.1995 No 265/95-BP «lIpo 3acTocyBanHHS
PEECTPATOPIB PO3PAXYHKOBUX Olepalii y cepi TOPriBili, FPOMaICHKOTO XapuyBaHHS
Ta nocayr» [15] Bu3Hauae, mo cy0’exktu rocnoaaproBanHst 3 01 xosTHs 2023 p.
MOBUHHI (PICKaJI3yBaTH OIepalli, IUISIXOM IMOe€AHAHHS B OJJHOMY MPUCTPOI BC1 PYHKIIIT
B€JICHHA 00JIIKY TOPrOBEJIbHHUX OIepaliil 3a J0IMOMOTr0I0 peeCTpaTopa pO3paxyHKOBUX
onepariii (PPO), abo mporpamHoro peectparopa po3paxyHkoBux omnepartiii (ITPPO).
JlocmikeHHs: 3akoHOJaBcTBa 100 BukopuctanHs PPO 1 IIPPO cy6’extamu
TOCTIOIApIOBAHHS; BHOKPEMJICHHS Ta CHCTEMaTH3allld OCTaHHIX 3MIH 3JIIMCHIOBAIH
[Taryta M., IlImatkoBceka T.[16]. Ak mnpamoBatu 3 PPO/ITPPO noxnamgHo
BucBiTMoBanu Kymuuk T. [17]. Hlapa O. [18]. KpiMm 11boro ay>xe peTesibHO pOo3TJisaaiu
nutanus 3 ynposajkeHHs PPO 1 [TPPO B 613nec naykosii [Tununenko I'. 1 baratok b.
[19].

3a nonomororo PPO Ta [TPPO 3nailicHioeThes (ickanizalis Mepei aBTOMATIB
caMoOOCITyrOByBaHHsI: KaBOBUX MaIllMH, BOJOMAaTiB, MHMOK CaMOOOCITyTrOBYBaHHS,
KIOCKM Ta Kacu caMOOOCIYroBYBaHHS TOIIO. TOMy KEpIBHHMLTBY MiANPUEMCTB a00
®OIly moTpiOHO MiIOUpPATH TEXHOJOTII0, 3aJI€KHO BiJl 0OCOOJMBOCTEH OOJIaHAHHS,
Oro/KeTy Ta moTped (4depe3 OHJAWH cepBic, Ha 0a3l MiHI-KOMIT I0Tepa, abo
BOynoBanuii kinacuunuit PPO). Binrak, BUBYeHHS 0COOIMBOCTEN BUKOPHUCTAHHS Ta
peectpaiiii PPO Tta IIPPO B aisuibHOCTI Cy0’€KTIB rOCHOAapIOBaHHs, Y IPUHIUIIOBO
HOBUX YyMOBax 30BHIIIHBOTO CEPEIOBHINA, 3yMOBIOE€ aKTyalbHICTh HAYKOBOTO

JIOCIIIKEHHS.
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3akoH Ne 265/95-BP Bix 06.07.1995 nae cBobony y Bubopi, skuii kynutb PPO
yu [IPPO, npore, 11100 npaBuiibHO 00paTy MOJIENb Ta MOTPIOEH JTOCBIJ Ta PO3yMIHHS
HIoaHCIB. ToMy JMOIJIBHO MpoaHami3yBaTH Ta oOpaTH ONTHMAJbHUN BapiaHT AJIs
BalllUX KAaCOBUX MiCIlb. TOMYy MaKCHUMaJbHO YITKO NOTPEOYIOTh MOCIIIKEHHS
3akoHomaBcTBa 1070 BukopuctanHs PPO/ IIPPO cyG’extamu rocrnomaproBaHHS;
BUOKPEMJICHHSI Ta CHUCTeMAaTH3allisi OCTaHHIX 3MiH, 10 BIUIMHYJIH Ha MPOBEACHHS
PO3paxyHKOBHX OIepalii 13 BUOKPEMJICHHSIM MO3UTUBHUX 1 HETATUBHUX CTOPIH IUX
HOBOBBE/ICHb Ta BIAMOBIIaTHHOCTI 32 OPYIICHHS.

3actocyBanHs PPO Ta/abo IIPPO € 000B's3k0oBUM [ THX CYO €KTIB
roCIOJapIOBaHHA, SIKI 31MCHIOIOTh PO3pPaxyHKOBI omepailii B TOTIBKOBIH Ta/ab0 B
0e3roTiBKOBIA (opmi (13 3aCTOCYBaHHSIM €JIEKTPOHHUX IUIATLKHUX 3ac00iB,
MJIATHKHUX Y€KiB, KETOHIB TOIO) MPU MPOAAKy TOBapiB (HalaHHI MOCIYT) y cdepi
TOPTiBJ, TPOMAJCHKOTrO XapuyyBaHHs Ta MOCIYT, a TaKOX omepailii 3 MpuAMaHHS
TOTIBKH JyIs ToAabInoro ii nepekasy [20]. KacoBwuii anapart - nopratusauit PPO nnst
®OII, manoi Toprisii, pecTopaHiB Ta kade, JocTaBKU. Moxe MoeIHyBaTH B OJJTHOMY
Kopnyci kacoBuil Tepminain, PPO, npunTep yekiB, cKkaHep, INIaTHKHUN (PyHKIIIOHAT Ta.
PimieHHs 11 BEIMKUX MEPEX pO3paxoBaHl HA 3HAYHI HABAHTAXXEHHS Ta BPaXOBYIOTh
crietnQiKy yrpaBJiHHS BEJIUKOI KUIBKICTIO KACOBUX MiCIlb. J10 1X PyHKIIIOHAIBHOCTI
TaKOX BXOJSATh IHCTPYMEHTH Ta CEPBICH, 1110 JOMIOMAratoTh CKOPOTUTH BUTPATH YaCy
Ta pPecypciB Ha IEHTpaJIi30BaHE YIPaBIiHHSA Kacamu Ta JokymeHTooOir 3 JIIC me
¢ickanbHl PPO (off-line 1o 72 rogun Oe3nepepBHO) - npodeciitauii Tun PPO s
IHTEHCHUBHOI TOPTiBJi, IIBUAKOTO OOCIYyrOBYBaHHS TOKYMIIB 3 OJHOYACHUM
BHECEHHSIM OTiepalliii 10 00JIKOBOT cUCTeMH, 0e3 oOMexeHb Ha Micaib Ta [IPPO (off-
line 10 36 roauH) - KOMIUIEKCHE PillIeHHs AJi (PicKami3aiii KacCOBUX POOOYHUX MiCIlb,
3abe3neuye  poOoTy  (dickampHux  GyHKIOIH +  KOM(OpPTHE  ympaBiiHHS
1H(pacTpyKTyporo KacoBUX Micub Ta AokymeHtoodbirom 3 JIIC. Ilpu mpomy, Ha
teputopii Ykpainu y cdepax, BU3HAUCHHX 3akoHOM Ne 265, 103BOJSIETHCS
peayi3oByBaTu Ta 3actocoByBath Jjumie Ti PPO BITYM3HSHOTO Ta 1HO3EMHOTO
BUPOOHUIITBA, 110 BKJItOUEHI 110 JlepkaBHOro peectpy PPO, KOHCTpyKIIis 1 TpOrpaMHe
3a0€3MeUeHHs] IKUX BIAMOBIJAIOTh KOHCTPYKTOPCHKO-TEXHOJOTIYHINA Ta MPOTPaMHii
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nokyMeHrarlii BupooHuka (ct 12)[15].Indopmarist momo akryanbHux mojaenei PPO,
BKiItoueHux 10 JlepxkaBHoro peectpy PPO, 3arBepmxkenoro nakazom [IICY Bin
21.12.2020 p. Ne 744.

10.01.2023 poxy HIICY omy6mikoBano Haka3 Big 10.01.2023 p. Nel5 «IIpo
BHeceHHs 3MiH 110 Haka3y JIIC Big 21.12.2020 Ne 744, sikum oHOBIIeHO Jlep:kaBHMIA
PEECTP PEeECTpaTOpiB pO3paxyHKOBHUX omepaiiii. Tak, HoBa penmakiis Jlepxpeectpy
PPO mictuts nepenik PPO, 1o3BoneHNX 10 NEPBUHHOT pEECTpallii, a TAKOXK MEPBUHHA
peecTpairis SKuX 3a00poHeHa. 3arajibHa KUTbKICTh BCix Mozeneit PPO, ski 3a3HaveHi B
Hepxpeectpi — 229 mryk. OHOBIIeHMI peecTp 301nbImuBes Ha 39 moaeneit PPO [21].
[TAT Kb «IIpuBarbank» Hajgae cy6’ekTam rocrnogaproBaHHs €PEeKTUBHUM 1HCTPYMEHT
cepicy IIPPO «Kaca». Ile cepBic mporpamroro PPO «Kaca» cTBOpeHo miis
¢bynkuionyBanusa [IPPO, POS-tepminaiy, kacoBux amnapatiB, 3aCTOCYBaHHS CKaHEpa
MITPUXKOJIB Ta MPHUHTEP 4YeKiB 3a jomomororo Android-repminany. 3a JOIOMOTOO
PPO «Kaca» MOXJIMBO BECTH PO3PaxXyHKOBO-TOTIBKOBI omeparii s MaJloro Ta
cepenuboro OizHecy, ®OIl rpynu 2-3, nOianpueMcTB po3ApiOHOT TOPTIBII,
MPOAYKTOBUM MarasuHam, KaB'sspHsIM, CaJIOHaM KpacH Tomio [22].

3aranpHui OPsIOK peectparllii B kabineTi cepsicy [IPPO «Kaca»: peectpariis
SmartID @®OIl y AIIC (noBigomieHHs 0Opo HagaHHA 1HGopMalii o010
kBasiikoBaHoro enektporHoro mignucy B JII1C); BHecenHs iHpopmaii momo e-mail
®OIT; Bubip mogatkoBoi craBku DOII; cunxponizamis 3 JIIC; peectpaiist 00’ exra
ononatkyBaHHs (noxanus ¢opmu 20-OI1I1 npo peecTpaliiro rocnogapcbkoi OJUHUIIL
B JII1C) Ta HamamTyBaHHs 3B’ 53Ky 3 TOUKO0 ekBaiipunry; peecrpaiiigs ®H ITPPO min
00’ext ononarkyBaHHs (moxanus ¢opmu 1-ITPPO npo peectpaniro [TPPO B [AIIC) Ta
HaJAlITyBaHHS 3B 3Ky 3 TEPMIHAJIOM E€KBAaWPHUHTY; peecTpallisi KacupiB (peectparis
ceptudikara BiIKpUTOTO KII0Ya KaCHPIB); CTBOPEHHS JOBIIHKMKA ToBapiB. B Taodim. 1

HaBeJIeHO MexaHi3M (yHKIioHyBaHHs 3a eranamu [IPPO «Kacay.
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Taoauus 1. Cepsic nporpamuoro IIPPO «Kaca» Tta MexaHi3M HOro

(GyHKIiOHYBAHHS

Etanu po6oTtn

MexaHi3M i AKII0YEHHS

[Touarok
poboTH,
HaJIAITyBaHHS

Cy0’€exT rocroaaproBaHHs IOBUHEH:

1) mpoiiTu i1eHTH}IKAIIIIO Ta aKTyai3alliio JaHUX y OaHKY;

2) miaxiounTy npoaykT «ExBaiipuar» ado «Tepminam»;

3) matu yunHuid KEIT SmartID Bix ALICK IlpuBatbanky;

4) migxmountu cepic ITPPO «Kacay uepes «IlpuBat24 st 6izHecy».

O00B’A3KHU
Kacupa

1) nmpoiiTu i1eHTH}IKAIIIO Ta aKTyaTi3alliio JaHUX y OaHKY;

2) matu ynnHuil KEIT SmartID Big ALICK IIpuBarbanky.

Kimienram 6e3 IITH cepgic I[TPPO «Kacay» Oyne HemocTynmauM. Y pasi 3MiHU
kitoua SmartID (mepeBuIryck, 3aKiH4eHHsI CTPOKY [Ii1) KOPHUCTyBadaM CEpBiCy
MOTPiIOHO MOBTOPHO 3apeecTpPyBaTH KJIIOU y MojaTKoBiii Ta cepsici [TPPO
«Kaca»

KabiHeToOM
cepBicy
«Kacay

PobOora 3

Y kaOiHeTi [JOCTymHI: - BiOOpaX€HHS 3apeecTpOBaHMX 00’ €KTIB
ornonatkyBanHa Ta ®H I[IPPO B momaTkoBiif; - peecTpaiis HOBUX 00 €KTIB
onogarkyBanus, ®H IIPPO Tta kacupiB y mNoJaTKOBil 3a CHpPOIICHUMHU
dopmamu; - HamamryBaHHS 3B’s3ky [IPPO 3 mnpoaykramm OaHKy
«ExBaiipunar» 1 «TepmiHamy; - BeJACHHS JOBIAHUKA TOBAPHUX ITO3MIIH, 3
skumu nipairoe [IPPO; - moniTopuHT y pexumi onnaitH podotu ITPPO 3a
3MiHaMH Ta omepauisMu; - 3BiTHa popma [IPPO 3a nepioau. ¥V kaGineTi He
BukoHy0ThCs DICKAJIBHI ¢ynkmii 3a po3paxyHKOBUMH omnepartisimu. s
¢bickamizanii omepaniii BUKOpPHUCTOBYyWTe aonatok «Kaca» s mpomaykTy
«ExBaiipunry abo monatok « Tepminamy.

CtBOpeHHS
I[TPPO

Haiimenysanns [TPPO — nasBa qys inentudikanii crsopenoro ®H ITPPO.
Tun I[TPPO — 3HadeHHs 3 AOBIIHUKA: CTAIIOHAPHUA, IEPECYBHUM, IHTEPHET-
TOPTiBJIs, Kaca caMOOOCIyrOByBaHHS

Brectu kon Il — xox mogaTkoBOi 1HCTIEKINT 32 OCHOBHUM MICIIEM OOJIKY
cy0’ekTa rocnofaproBaHHs. BkaxiTe mapois Big SmartlD — mapons kiroda
SmartID cy0’ekra rocnomaproBanHs. 3asBky posrsgae JIIC. Ilicns
peectparii B JIIIC ®H ITPPO Gyne BinobpaxkeHo B kabiHeTi cepBicy «Kaca»
31 cTaTycoM «3apeecTpOBaHOY.

Cknaoeno asmopom na niocmasi [22]

Honarok «Kaca» BOygoBanuii y POS-TepMiHaiu Ta BUKOHY€ (YHKII1F0 KACOBOTO
anapara. [Ipogaxk ToBapiB, odopMJeHHS 1HKacailii, BHECEHHS JO KacHh TOTIBKU
3niiicHoeThesl uepe3 POS-tepminan Ha 6a31i OC Android. HeoOXigHICTh CTBOpPEHHS
SmartID (xBamidikoBanmii enexkrporHuit mianuc (KEII) mis xokHOrO Kacupy,
BijnoBijiae BuMoram 3akony Ykpaiau Ne 2155 «IIpo enekTpoHHI TOBipYl MOCTYTHY,
30epiraerbesi B 3axuiieHoMy xmapHomy cxoBuill Ha cepeepl ALICK IlpuBarbanky.
AIICK IIpuBatrbanky Peectparis kitoua 37iiicHIO€ThCs B KaOiHeTi tuiathuka J[I1C B
ocobucromy kadiHeTi (po3aut « BBeaeHHs 3BITHOCTI») HEOOX1THO CTBOPUTHU TIOKYMEHT
3a ¢opmoro J/F1391103 «IloBimomnenns npo HagaHHs iHopmarii moao KEID»

(bopma 3 iHgekcom J — ropuanani ocodu, 3 iHgekcoMm F — @OII). ITogani 3asBKku Ha
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peecTpaiiito cepBicy «Kaca» onpaiiboBylOThCSI MOJATKOBOIO B MEXax A0 24 TOJIUH 3
BU3HAYCHHIM pe3ynbTary. PenaryBanus/BunaneHss 00’ ekTiB onoaarkyBanus yu ®H
[TPPO, 3apeectpoBanux y HIIC, uepes cepBic «Kaca» nemoctynHe. KopuryBanus
MOXJIMBO B KaOiHetTi miuatHuka JIIC 3 cuHXpoHI3allilo JaHuX y KaOIHETI cepBiCy
«Kacay.

Hna mig’eqnanas [IPPO moTpiOHO 3HatM BuA Ta o0paTth 3 JOBITHHUKA!
CTalllOHapHUM (BCTAHOBJEHUM Ha KOHKPETHY TOCHOAAPCHKY OJMHMIIO Ta
BUKOPHCTOBYETHCS 32 aJpecoM, 3a3HAYEHOI0 B PEECTPAIlIHIA 3asBi, 13 3ay4YCHHIM
KacHpiB); NEepeCyBHUH (3apeeCTpOBaHUIM HAa KOHKPETHY FOCHOJAPCHKY OJUHHUIIIO, ajle
MOKE€ BUKOPHCTOBYBATHCSl Ha BCId TepuTopli YKpaiHU 13 3alIy4eHHSM KacHpIB;
IHTEpHET-TOPTIBIS (BCTAHOBJICHUM HAa KOHKPETHY TOCHOJAPChKY OJIMHUII0 Ta
BUKOPHUCTOBYETBCSI 32 aJpPECOM, 3a3HAYEHOIO B PEECTpALliiiHIN 3asBl, 3 MOXIMBUM
3alydeHHSIM Kacupa (IHTEpHeT-mara3uH (caiiT)); Kaca caMoOOCIyroByBaHHS
(BCTaHOBIEHUI Ha KOHKPETHY TOCHOIAPCHKY OJUHUIIIO Ta BHUKOPHUCTOBYETHCS 3a
a/JIpecoM, 3a3HaUCHOIO0 B PEeECTpaLliiHIN 3asB1, HE Iepedayae 3aIydeHHs Kacupa).

KaOiner cepsicy «Kaca» € agMiHICTpaTUBHUM I1HCTPYMEHTOM CyO’€KTa
roCrofapioBaHHs 3 BH3HaueHUMHU (QyHKIsMH (mipsima B3aemonis 3 JIIC abo 6e3
B3aemoii 3 JAIIC) siki y3aranbHeHi B Ta0I. 2.

Tabiamus 2.MexaHizMm pyHkuionyBaHHsa ka0inery cepsicy PPO «Kaca»

3aJjiekHocTi Bia B3aemogii 3 JITIC

Bapiant [TocmioBHICTH 31HCHEHHS 32 BUBHAYEHUM BapiaHTOM
B3aeMoii 3

ATIC
@ynkuii B | 1. CunxponizyBatu gadi 3 JIIC — BizoOpa3utu B kaOiHEeTi cepBicy TOProBi
KaOlHeTi Toukn (00’exTn omonatkyBaHHs) Ta kacu (®H IIPPO), sxi Oynu panime
cepBicy CTBOpEHI1 Cy0’€KTOM TOCIMOJapioBaHHs (TOProOBIEM) Yepe3 IHIUX HaJaBadiB
(mpsima cepsicy IIPPO abo uepe3 ocoOuctuii kabinet marauka JI1IC Ta MaroTh cTatyc
B3aemois 3 | 3apeectpoBanux y JIIC.
AIIC) 2. Nogatu SmartID no JI1C — iniuiroBaté popmy J/F1391103 «IloBimomneHHs

Ipo HaJaHHs iHpopMauii 11010 KBali()iKOBAHOTO €NEKTPOHHOIO IiIHCY»
(dbopma 3 iHIEeKCOM J — ropuanyHi 0co0w, 3 iHIekcoM F — DOIT) ans peectpartii
xMmapHoro kimoua SmartlD cy6’exra rocmomaproBanus B IIC (dyskiis
JOCTyIHAa TUTBKA TUM KOpPHUCTYyBauaM, y SIKUX ocHOBHUM kitoueMm y JIIC e
daitnoswuii kmtou Big ALICK IIpuarbanky).

3. CTBOpHUTH TOPTOBY TOUKY — 3apPEECTPYBATH HOBUM 00’ €KT OMOJATKYBaHHS B
AIIC. IMogaetses popma 20-OI1IT npo peectpariiro TocnoAapcbkoi OMHMULI B
ATIC.
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[TponorxeHHs TabIUII 2

4. Cropuru ITPPO — 3apeectpyBatu nHoBuit ®H I1PPO B AIIC mig unHHMMA
00’ekt omonatkyBaHHs. Ilomaetbest ¢dopma 1-IIPPO mpo peecrpartito
IPOTPaMHOTO peecTpaTopa po3paxyHkosux omnepariii y JAI1C.

5.Peectparis kacupa — 3apeectpyBatu kacupa s podotu 3 ®H ITPPO B ATIC.
[Tomaerscst popma 5-ITPPO npo Haganus iHdopMarii mo10 KBatidikoBaHOTO
ceprudikaTa Bigkpuroro kitoua B JI1C.

6. BignaneHo 3akpuTu 3MiHYy — HaJaTl 3MOTY CTapIIOMy KacHpPOBI BilJganeHO
3aKpUTH 3MiHY, KA OyJia BIIKPHUTA 1HIIUM KaCHPOM.

7. OrpumanHs (icKaJbHUX 4YeKiB omepamiii Ta Z-3BiTIB — OTpUMATH B
enexkTpoHHoMy (opmati dickanbHi yeku 3 DCKO ATIC.

Oynkuii B | 1. [Hdopmartis mpo KOMIaHII0 — 3MIHUTH aKTyaJIbHY 1H(GOPMAIIiIO PO cy0’ €KTa
KabiHeTi rOCIIO/IapIOBAHHS.

cepBicy (06e3 | 2. 3B’s3aTH 3 €KBaMpPWHIOM abO BIJAB’S3aTH BiJl CKBAMPUHTY — BHKOHATH
B3a€MOJIIi 3 | HaJIAIITYBaHHS 3B 53Ky €KBapWHTY (pHUTeiiiepa Ta MepuaHTa) 3 00’ €KTaMu
AIIC) AIIC (06’extom onogarkyBanns Ta @H ITPPO). Cepsic «Kacay npaiioe Tibku
3 OCHOBHHMH MEpYaHTaMU — MIATPUMKA Ta poOOTa MyJIbTUMEPYAHTa B CEPBICl
«Kaca» HemoxmBi.

3. PenaryBatu — akTuByBaTH ab0 J€akTUBYBaTH 00’€KT omonatkyBanHs, OH
[TPPO um xacupiB y KaOiHETi cepBicy.

4. Bupanutu — Buganutu o0’ektu ononatkyBaHHs, ®H I[IPPO uu kacupis.
Bupnanenns B ITIC He BUKOHY€ETBHCA.

5. ToBapu — cTBOpUTHU OBIAHUK TOBapHUX No3uIliil 1 cepsicy [TIPPO «Kacay.
6. XypHan ¢ickanpbHUX omepariii — meperiasaaTi Ta KOHTPOIIOBATH B PEKUMI
onnaitn po6oty ®H ITPPO Ta kacupis.

7. 3BiTH — chOpMYBATH 3BIT 3a NIEPiO 32 TUIIOM OIUIATH UM ONEPAaIlii.
Cknaoeno asmopom na niocmasi [22]

Kacupam abo 00J1IKOBUM MpaliBHUKaMH MOTPIOHO NPOBECTU IHCTPYKTAX 3
KOHCYJIBTAI[ISIMU 1I0JI0 CTBOPEHHS TOBAPHOI MO3HUIIIT: BBECTH HaliMEHYBaHHS, 1[0 Ma€
imeHTH(iKyBaTH TOBApHY TMO3WIII0; 00OpaTH OJWHMIN0 BHUMIPIOBAHHS 3 JIOBIIHUKA,
BBECTH HOMIHAJIBHY BapTiCTh; 0OpaTH MOAATKOBY TpyMy JUIsl KOHKPETHOI TOBAapHOI
no3utlii; BBeaeHHs koay YKT 3E/], skio e ToBapy aKIM3HOI TPYITH; BBECTH apTHKYT
IUTSl BHYTPIIIHBOT 11€HTU(IKALT, SIKILIO 1€ BU3HAYEHO 00JIIKOBOIO MOJIITUKOIO); BBECTH
MITPUX-KOAY TOBAPHOI MO3UIIII:

KpiMm 11b0T0 MOKJIMBO 3MIMCHUTH OMEpAIlii MO BiIOOPaKEHHIO 3HUKOK IIJISTXOM
3MIHM BapTOCTI TOBapy (3MIHUTH HOMIHAJIbHY BAapTICTh TOBAPY B MOMEHT IMPOJAXKY)
[Ticns 3anoBHEHHS BCix moiB B mporpami PPO HatucHiTh «CTBOpUTHY, 1 TOBAp Oynie
JIOJAaHO B JOBIJHHK.

Cashalot - mporpamuuii peecTpaTop pPO3paxyHKOBO-KACOBHX OIEpAIliid, IO
MIIXOMUTh Il Oynb-sikoro Oi3Hecy: poszapidna topriisg, HOReCa, intepHer-

MarasuHu, cdepa mnociayr, MmeaudHa cdepa, BupooHuUnTBO. dyHKiioHan I[IPPO
32



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN
MODERN CONDITIONS

Cashalot Hai611b11 po3noBcioKeHuit B Ykpaini cepen POII, ioro nomo0st0Th 3a
3pY4HICTh, MMPOCTOTY Ta HAAINHICTh POOOTH 3 PO3PaXyHKOBUMH omepariismMu (puc.l)

[23]. TTonax 650 npeaCTaBHUITB 11O BCil TepuTOpii YKpaiHi.

[TIPOT'PAMHUN PEECTPATOP
PO3PAXYHKOBUX OIEPALII CASHALOT

v

Peecrpartis 4ekiB 3a TOMTOMOT0I0 MOOIIEHOTO
I[IPPO. AHaniTHKAa 10 YeKaM, BEJCHHS
CKJIQJICBKOTO 00JIiKY

4 4

MoOinpHU 3aCTOCYHOK — MOBHOI[IHHA IIpOorpama Kacu B TeneoHi 3
OHJIAMH-PEKUMOM

OyHKUIOHATBH] | ]
MOKJIMBOCTI1

= g g
Binkpurrs . . .
ApHT PeecTpaltis yekis KounTtpouns 3anumikis
(3aKpUTTSI 3M1HH)
Il g g
PoGora 3i Jlpyx Ha Bluetooth Cunxponisanis 3
3HUKKAMH IPUHTED Oex-odicom

Cknaocvkuii 001ik niependoadac BeJACHH- 00JIIK HAIXO/KCHb,
aBTOMAaTHYHE CIIUCAHHs, IHBEHTaPHU3aIlisl, KOHTPOJIb Ta
aBTOMATHYHUI NIepepaxyHOK 3aJIMIIKIB, 3aTBEP/HKEHI IPyKOBaHi
(dhopmu 00Ky

Inmezpauyin 3 oonikoeumu cucmemamu.
1.CTBOpeHHs BCiX BU/IIB Y€KiB Ta Z-3BiTiB,

> 2. [IpoBeaeHHS BCiX BUIIB OILIAT

3. Po6ora ¢ KEII (¢aiinosi, anapatHi, XMapHi)
4. PeecTpariisg GickaJIbHUX JOKYMEHTIB
5.ABTOMaTHYHUH epexil B odaaiiH-pexum
6.11igxTr0ueHHS TOPTiBEIBLHOI0 00IaIHaAHH S

Jo3Bonsie 00’ ennatu [IPPO 1o croponHix
PO3paxyHKOBO-O0IKOBUX CHCTEM 3 BUKOPHUCTAHHSIM
COM-meroniB abo Ha ocHOBI NET -texHouoriii

Manonok 1. @ynkuionanasHi moxausocti [IPPO Cashalot

Cknaoeno na niocmasi [23].
Cy0’€exT rocnojgaproBaHHs MOxe c(popMyBaTH 3amuT 110 KypHaly (icKaabHUX
omepariii 3a ginbTpamu: nepioj; toproa touka; [IPPO; kacup. KopuctyBau moxe

chopMyBaTH 3BIT 3a: MepioJOM; 00’€KTOM omoaaTKkyBaHHs (Touka); [IPPO; tumom
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orutaTtH (roTiBKa/KapTKa); TUTIOM onepaliii (oriara/moBepHEHHs ); TUTIOM TOAaTKy (06e3
I[TAB/IIIB um akum3). 3BiT BijmoOpakae JaHi BIAMOBIAHO A0 BUOpaHUX (IIBTPIB:
BHOpaHuil 00’ €KT onoAaTKyBaHHs a0o Bci; Bubpanuii [IPPO a6o Bci; TvN oriaTy; THIT
oreparlii; KiIbKICTh Omepalliid; KIIbKICTh MO3MIIHN y YeKax; CyMa 3a YeKaMH.
[Ipoananizyemo mnomnymspuuii PPO Cwmaptr «Kaca» wMoOuIbHMI JeBaiic Ta
yHIKaJbHE pIIIeHHs 3 (PYHKI1IOHAIOM: KaCOBOTO anapary, 0aHKiBChKOTO TepMiHaAIy Ta
nporpamioro PPO: mporpamuuii PPO, GaHkiBChbkHIl TepmiHai, KacoBUil amapar,
CKaHep WITPUX-KOMIB Ta cucTreMa oOJiKy. 3a JOMOMOIOI0 JaHOI MpOorpaMu MOKHA
3MIMCHIOBATH MPOAAX Ta (icKaiizalls, MIIKIIOUEHHS PaxyHKy OyIb-iKOoro OaHKYy,
npuiioM OE3roTIBKOBUX IUIATEXKIB Ta BUJA4y (iCKAIbHUX Ta HE(ICKaTbHUX YEKIB.
KontpomoBatu cratuctuky Oi3Hecy, (opmyBatu 3BiTM Ta yeku B JIIC Ta
3iHCHIOBATH cepBicHy mATPUMKY [24]. POS tepminan, 1ie OaHKIBCHKUI TepMiHAT 3
MIJKJIIOYEHHAM pPaxyHKy Oyab-sKOro 0aHkKy, 0e3 OpeHIHUX IUIaTeX1B OaHKy, SIKAW
31MCHIOE TPUIOM 0€3TOTIBKOBHX IUIATEXIB Ta MIIXOAUTH JJIS MiaKIIM3HUX TOBApIB.
Honatok ITIPPO Cwmapt «Kaca» po3poOsieHe yKpaiHCHhKOIO KOMIIAHIEW IS
YKpaiHChKOTO Oi3Hecy, HalKpaille pileHHs s (ickamizarii, mpaioe B odduaitn
peXuMi 3 IHTYITUBHUM 1HTEp(DEcoM Ta J03BOJISIE 3HAYHO EKOHOMHUTH PECYPCH.
3niiicHenHs maaTexiB 3a gonomororo [IPPO/PPO e 060B's3koBuM uist @OIT 3 2022 p
(rpym 2, 3, 4). maibxe Ui BCiX po3aApiOHUX O13HECIB, 0 MPAIIOTh B cdepi po3apiOHOT
TOPTiBIIi, TPOMAJICBKOTO Xap4dyBaHHsS Tomio. SystemGroup -mpoBiaHHUI Ta HAKOUTBII
yHIBepcaJIbHUN BUPOOHUK (iCKaTbHUX pilleHb B YKpaiHi. Bxke maibke 30 poxiB
System Group 3aJMIIA€ThCA JIAEPOM PUHKY 1 BUPOOJsie (icKalbHY TEXHIKY T
opennom DATEKC, a 3 2021 p. - po3po6ssie Takoxk mporpamui PPO iNNOVATE.
Po3pobisie 3pyuni inTyitTuBHI pimennst (PPO ta I[TPPO), sxi moBHICTIO BpaxoBYIOTh
cnenu@iky cepemHix po3ApiOHMX Oi3HeciB (Mmara3uHiB, Kade, KaB'speHb, (QipMu
JIOCTaBKH Ta 1H.) B paMKax JIIF040ro 3aKOHOJIaBCTBa, 0e3 3aiiBux 3aTpat [25].
Crnuparounch Ha MPAKTUYHUA JOCBiA ~ yOpaBIiHHSA  1HGPACTPYKTYPOIO
PPO/TIPPO, notpeOyioTh HalOUIbIIE PECypCiB Ta yBarm XMapHi cepBicu System
Group siK1, HOBUHHI MIHIMI3yBaTH PU3UKH Ta aBTOMATHU3YBaTH PECYPCOEMHI CYITyTHI

nporecu: peectpaiiis / nepepeectpamiss PPO/ ITPPO B JAIIC, nmoryBanHs miii Ta
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JIOKYMEHTO00iry, 30epiranns ganux 4ekiB Ta KCE®, nentpanizoBane HajgalTyBaHHS
Ta MoHITOpUHT Tomo. I[lporpamue 3abesneuenHst SkyService POS mae BracHwmii
nporpamuuii PPO, € MOXJIHMBICTB HE CIUTadyBaTH AOJATKOBI KOIITH 3a aHy (DYHKIIIIO,
a cucTeMa reuepye Z-3BiTH, ApyKye GdicKaabHI YeKU Ta nepenae nani 10 [logatkoroi
cyx0m Ykpainu (ta61.3) [26].

Ta6auusa 3.0cHoBHI MoxInBOCTI i XapakTepuctuka PPO/IIPPO 3a gronomorox

SkyService POS
MOXIIUBICTB, XapakTepuCcTUKa MOXKIIMBOCTI
eTanu

[Iporpamuuii | [IPPO — e ananor knacuynoro PPO, T06TO 3aMicTh BUKOPHCTAHHS KACOBOTO

peectparop armapaty BHM MOJKET€ KOPUCTYBaTHCsS IIpOrpamolo, sika Tak camo Oyne

PO3paxyHKOBH | PETyJIIOBaTH BCi MpoBeleHi (iCKalbHI IJIaTeXi Ta mepeaaBaTuMe JaHi J0

x omnepauiii — | JIIC. ITPPO BukopuctoByeTbes Ha Oyab-askoMy cydyacHoMy mpuctpoi. @OIIT

110 11e TaKe? MOKYTh OOMpPATH YUM IM KOPUCTYBATHCS HA CBOI TOPTOBUX TOUYKaX. SIKIIO BU
BUKOpUcToByeTe nporpamMuHuii PPO, To Bam He 3HanoOuthest Bect Kuury
001Ky po3paxynkoBux omeparriii. Koxen @OII 2-4 mae kopuctyBatucs PPO
a6o [TPPO. V pas3i, Ao nignprueMens He BAKOPUCTOBY€ OAHH 3 MEPETiueHUX
BapiaHTiB, 3aKOHOAABCTBOM IepedadeHi ynMati mrpadu.

dopmyiite CTBOpIOE €IEKTPOHHI YEKH IO KOXXHOMY IPOBEACHOMY (hiCKaIbHOMY

€JIEKTPOHHI npoxaxy. Bci mani HagiifHO 30epiratoThCst B CUCTEMI Ta (QiKCYIOThCS, SIK CaMe

YEKH B OyJ0 MpoBeieHo NMpoiax: GpicKaabHO YH Hi

SkyService POS

¢bickanbHU Z- | 3BIT 3 raciHHAM, TOOTO Z-3BIT, HEOOXIAHO (POPMYBATH HANPHUKIHII KOMXKHOT

3BIT B KIiHII | poOo4oi 3MiHM. B HbOMY 3a3HaueHi BCl JlaHl 10 MPOBEACHUX OIEepalisx 3a

KO)KHOT 3MIHM | JIeHb/.

kox YKT3EJ | fxmo B Bamomy marasuHi abo 3akiaji NpoJaroThes MiAaKIM3HI TOBApH, 3a

JUISL  KOXKHOTO | 3aKOHOJIaBCTBOM BaM He00xiHO BukopuctoByBaTu koau YKT3E/. BeogsTe

OKpEMOro ko YKT3E/I 3anoBHIOIOYM KapTy 110 KO)KHOMY TOBapy

TOBapy

@ickanizanis | DickalbHUI peecTpaTop BHUKOPUCTOBYETHCS sl APYKY 4YekiB, (ikcarii

I[TPPO/PPO MPOBEACHUX OMeparliii 3a JeHb Ta nepenadi qanux B Jlepxkasny [logatkoBy
Cayx0Oy

[ToxpokoBi Otpumaru ko4 Ta cepTUdIKaT; 3aiTH B KaOIHET IUIATHUKA MOJATKIB Ta

eTanu 3apeecTpyBaTH TOProBy TOuKy; 3apeectpyBatu I[IPPO; -3apeectpyBatu
Kacupa; ojepkaTth cepTU(IKAT; HaJAIITyBaTH IOAATKH Ta NEPEeUTH [0
nHanamryBanaa [IPPO B nporpami SkyService. B agmin-naneni nepeiaits B
CHAJIAIMTYBAaHHSA — TPHUCTPOi». JlomaiiTe HOBMIT MPUCTPii Ta 3alOBHITH BCi
3anpornoHoBani nosst. dami, B8 POS-tepminani 3’siButhest BikHOo “E-Receipt’.
3aBantaxre Ceprudikar ta Kirou, BBeniTh mapojib Ta 30€peXiTh BHECEHI
JaHi.

EnextponHi Jis Ttoro, mo0O JpyKyBaTh eleKTpoHH1 d4eku, koxkeH POIl nosunHeH

YeKH Ta | MIKIIOYATH TepMonpuHTep. KoXeH mianpueMens Mae opranizyBaTi poOoTy

¢ickamizamis Tak, 00 BUAaBaTH (iCKaNbHI YEKH MOKYNUAM. MOXIUBUN BapiaHT APYKY
MarepoBUX YEKiB Ta €JNEKTPOHHMX. Bci mi yeku (ikcyroThes Ha cepBepax
JAIIC, tam iM nOpuUCBOIOETHCS HOMEp (ICKaIbHUI HOMEp 3a SKUM B
MOJIAJIBLIIOMY, MOXKHA MEPEBIPUTH 3/IIIICHEHY MOKYIIKY.
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Z-3BITH. Hanpukinii kKo>xHOT 3MiHH cucTtemMa GpopMmye Z-3BiT B IKOMY (iKCYIOTbCS BCI
[Iporpamuuii | dickanpHI TpoJaxi MpoBeaeHi 3a JeHb. Ilicas 1poro maHi nmepenaroTbes B
PPO st @OIT | [lepxkaBny IlomatkoBy Ciyx0y. Koxken nmianpuemens mae 30epiratu Z-3Bitu
3 poxu (1095 nuiB). Takox HEoOXigHO oOpatu B sikoMy dopmaTi OyIyTh
30epiratucsi 3BITH: B PO3APYKOBAaHOMY ab0 B EIEKTPOHHOMY BHIJISIIL.
Criuparouuch Ha IIPOXaHHS HAITMX KOPUCTYBAYiB, MU PO3POOHIIN MOKIIUBICTh
APYKY Z-3BiTiB 32 MUHYJIi 3MiHH.

Cknaoeno asmopom na niocmasi [26]

SKYservice POS me aBroMarmzariisi ajisi mMarasuHiB, Kade, CIy)0 TOCTaBKH,
pECTOpaHiB, CKJIaJliB, BAPOOHUIITBA YU JJI1 HaJaHHA MOCIyr. B pamkax mporpamu
MOXKJIUBO 3I1MCHUTU TE€HEpAIl0 TUIOBHUX 3BITIB, MPOrHO3YBaHHS MNPUOYTKIB Ta
3aKyNOK, CKIaachkuii oOmik. IligTpumka nporpamHoro PPO Ta makcumanbHMIA
KOM(OPT 00Ky 3/IHCHIOETHCS MOXKIIUBICTh aHANITUKU Ta KOHTPOJb 3BITHOCTI 24/7
[27]. Skyservice - me ineanbHe pimeHHSA I OyAb-sIKOI JisJIBHOCTI TOB'SI3aHOT 3

peaizali€lo TOBapiB Ta MOCIYT, K1 HaBeJEH1 B Ta0I. 4.

Taoauus 4.0cnoBHi nepeBaru aiusa @OII PPO/TIPPO SkyService POS

Hanpsimu ®@OII | XapakTepucTuka mporpamMu

Aptomarmzaiiis | [Iporpamnae 3abe3nedyeHHst i aBTOMaTH3aIlii O13HEC-TIPOLIECIB Y CaJlOH1
CaJIOHY Kpacu KpacH JIOIIOMOKE BECTH pOOOTYy Ha HAJIEXKHOMY piBHI, HE MOCTYNAaTHCH
KOHKYpEHTaM 1 3aiiMatu Jiaupyrodl no3uuii B naHii chepi. [Ipuckopuim
Ta MOJISTLIUBIIN poOOYi MPOLECH, Balll CaJIOH KPAacH 3MO>Ke BUMTH Ha HOBUH
piBeHb 00CIYTrOBYBAaHHS KJIIEHTIB.

Apromarusanis | [Iporpama s aBromaTu3altii kade Ta pecTopaHiB - 1€ 1/1ealbHE PIIICHHS,
Kade SKIIO BU XOYeTe MPUCKOPUTH Ta CHPOCTUTH poOOTy coli Ta Bamomy
nepconanry. Cucrema oOmiky st kade TOMOMOXKE KOHTPOJIIOBATH BCHO
poOOTY BalIOro 3aKJIany.

ABTOMaTu3ailis | ABTOMaTH3aIlisl Mara3uHy po3ApiOHOT TOPTIBII - 1€ 17€aIbHE PIIICHHS IS
MarasuHy TOTO, 100 CIIPOCTUTH Ta MPUCKOPUTH poboTy. IIporpama qonomosxe BaM y
BEJICHH1 00JIIKY Uil OyIb-SIKOTO BUAY Mara3uHy.

ABromMatu3aiiisi | ABromaru3zailis Oi3Hec-TIPOILECiB PECTOpPaHy - 1€ HEOOXIAHUN IMyHKT IMpH
pecTtopany BIJIKPHTTI 3aKJIaay, SIKIIIO BU X04eTe, 00 Barl 013HEC MPUHOCUB BaM T'iTHUAN
noxin. IIporpama nist aBToMaTH3allii pecTopaHy, sika CTBOpEHa JUIsl TOTO,
11100 MOJETHINTH, TPUCKOPUTH Ta MOKPALIUTH CEPBIC.

ABromarmsanisi | [Iporpama anms aBromarw3aiiii TOPTiBii JOMOMOXE HAIaroAWTH PoOOTY B
cylepMapKeTy | cylepMapkerax Ta MmarasuHax. [Ipocta Ta 3po3ymila B eKcrulyaTamii
cucTeMa JI03BOJIUTH MIBUJIKO IPUCTYITUTH J10 pOOOTH Ta 3alHATH T'iHE MicCIe
cepe]l KOHKYPEHTIB.
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Asromatu3anis | [Ipu Bimkpurti Oynb-sikoro Oi3Hecy, HEOOXITHO 3a3dajierib MpOoAyMaTu
Oi3Hecy 0e3miy  opraHizamiiHUX MHTaHb. ABTOMaTH3allis Oi3HeC-TpoIeciB 3
JIO3BOJIMTH MIBHJIKO 1 06€300JICHO MPUCTYNUTH 10 MPOAAXKY, CTSKUTH 3a
00JIIKOM Ta KOHTPOJIIOBATH pOOOTY Mara3uHy, HiAnpueMcTBa abo CKiiany, B
JIOMY.

Aromarm3aniisi | Cucrema st aBTOMaru3aiii poOOTH B anTeri O3BOJIUTH HAIATOJUTH
pOOOTH anTeKu | MPOIECH, IO NPU3BEIYTh JIO PO3BUTKY Ta 3pOCTaHHsI BalIOro Oi3HECY.
Asromatmsanis | [llo6 opranizyBatu poOOTy cTOMATONOrii Ha SKICHOMY piBHIi, CIIiJ
CTOMATOJIOTI1 AaBTOMATH3YBAaTH MIPOIIECHU Ta OTEpPallii, K1 y CydaCHHX PeaisiX JOMOMOXYTh
OPUCKOPUTH  poOoTy Bciei kiiHiku. Ilporpama, ska J0mMOMOXKe
ABTOMATH3YBaTH pOOOTY MEAMYHMX IIEHTPIB, KJIIHIK Ta CTOMATOJIOTIH.
Crnaodeno asmopom Ha niocmaei [27]

3 01 xoBtHa 2023 p. nNOBEpTAEThCA BIAMOBIIAIBHICTG 32 MOPYLICHHS

po3paxyHkiB 3a gornomoror PPO Ta ITPPO ta Bu3HayeHa BiANOBIAAIBHICTG (TA0MI. 5).

Tabauus S. BianoBigajJbHICTh 32 NOPYLIEHHS PO3PAXYHKIB 32 10IIOMOI 010

PPO a6o ITPPO
[TopymienHs Posmip mtpadis
HTpad 3a IMepuie BusiBjiene nopymenns- 100% Big cymu npoaxi ToBapiB, pooiT

BijcyTHicTh PPO | a0 mocnyr, mpoBeACHUX 3 TOPYIICHHSIMHU.
Hpyre ta noganemii nopymeHHs -150% Bix cymu mpojaxi ToBapiB, pooOiT
ab0 mocIyT, MPOBEACHUX 3 TOPYIICHHSIMHU.

Tumuacosi 01xoBtHs 2023 poky 1o 31 nunHs 2025 poKy BCTaHOBJIEHO 3HUKEHI1
mrpadu s [Teprie BusiBiaeHe nopyuieHHs- 25% BiJl CyMH NMPOJiaxki TOBapiB, poOIT
@®OII na yac a00 moCIyT, MPOBEACHUX 3 OPYLIEHHSIMHU.

BOEHHOTO cTany | [pyre Ta noganei nopymenHs -50% BiJl cyMH MpoJiaxi TOBapiB, poOiT
ab0 1OoCyT, MPOBEICHUX 3 TOPYIIEHHSIMHI
Crnaodeno asmopom Ha niocmaei [28]

Hamu Bu3HaueHHi HaiOupmii nopymeHHs: BiacytHictb PPO/IIPPO  abo
HeBukopuctanas PPO/ITPPO (y pa3i He mpoBeieHHsI PO3pPaxXyHKOBHMX omepauiii 3
(diCKaNbHUM PEKUMOM POOOTH); MPOBEAEHHS YEKYy Ha HEMOBHY CyMy (SIKILO BOHH
3MIUCHIOIOTHh PO3paxyHKOBI omepailii 3 BukopuctanusmM PPO/TTPPO/po3paxynkoBux
KHUI' HA HEMOBHY CYMYy BapToOCTi TOBapiB a00 mocCJayr; HeBHUa4ya 4eKy (HeBHAA4ya
HAJIEKHO O(POPMJIEHOT0 PO3PAXYHKOBOI'O JOKYMEHTA KJIEHTY B TanepoBiid 4u
eJeKTPOHHIM opmi); mpoBeaeHHs 6e3 PK (mpoBeaeHHs Takoi po3paxyHKOBOT onepartii
0e3 BHKOPUCTAHHS PO3PaXyHKOBOI KHUTH Ha OKPEMOMY TOCHOJApCHKOMY O0'€KTi
cyO'exTa (y BUTIAJKaX, KOJM MA€ MPaBO MPAIIOBATH 32 PO3PAXYHKOBOIO KHUTOIO).

BucnoBku: Ilporpamumii peectpatop pospaxynkoBux omepaiiii (ITPPO) a6o
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(PPO) mignpuement obupae camocrtiitHo. [Iporpamuuit PPO nns ®OII - npoctuit
iHTyiTUBHUN, abo IIPPO 3 kacoBoio mporpamoro, Jjisi HEBEJIUKOTO PO3apiOHOIO
Oi3Hecy B cdepi TOpriBii Ta IMOCIYT, TPOMAaJChKOro xapdyBaHHs. [l cy0’ekra
rOCIOJapIOBaHHS € MOKJIUBICTh 4Ye€pe3 OHJIaH-KaOIHET PEECTPyBAaTH TOPTrOBEJNbHI
TOYKH, KacupiB Ta Kacu, He BimBimytoun JIIC, dopMyBaTH AOBIIHUKH TOBapiB
MOCJIYTH, 31HCHIOBATH KOHTPOJIh TOTIBKOBUX Ta O€3rOTIBKOBUX OTEpallii Ta CTEKUTH
3a mpojakamMu B peXuMi OHJIaWH. OCHOBHMMHM TMOPYIICHHSIMH € BIJCYTHICTb
PPO/ITPPO, He npoBefeHHs PO3PaXyHKOBHUX omepaiii 3 ¢iCKaTbHUM PEKUMOM
poOOTH, MPOBEJICHHS Y€Ky Ha HEMOBHY cyMy, abo npoBeneHHs 6e3 PK (mpoBenenHs
TaKoi pO3paxyHKOBOI onepallii 6e3 BAKOPUCTAHHS PO3PAXyHKOBOT KHUTH HA OKPEMOMY
rocrho/IapcbkoMy 00'ekTi cy0'exTa. €nMHUN 3aKOHHUH crnocid 3amobirtu mrpadiB -
BcraHoButd PPO/IIPPO - kacoBuii amapar, siKuMii BiAMOBiJae MOTpeOaMm BaIloro
013Hecy 3 BpaxyBaHHsaM rpynu @OII, Tuny, macmtady 613Heca 3 TOTPUMaHHSIM YMOB

3aKOHOJAaBCTBaA.
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SECTION 2. ECONOMY AND MANAGEMENT OF STATE GRATITUDE

DOI: 10.46299/1SG.2023.MONO.ECON.4.2.1

2.1 Investment management in the context of ensuring the economic security of
the state as an important aspect of the development of the rental housing market
in Ukraine

In today's conditions, when a full-scale invasion of russia is taking place in
Ukraine, the issues of not just the country's survival, but also ensuring its prosperity in
the foreseeable future are becoming urgent. In this context, the issue of attracting
investments, in particular foreign ones, for the development of the rental housing
market, taking into account the development and implementation of measures adequate
to modern conditions to improve the mechanism of providing the population with
housing under the terms of financial leasing in the context of the recovery of the
Ukrainian economy, is a cornerstone of the economic growth strategy and a powerful
lever for the formation of a national economy in accordance with the Sustainable
Development Strategy of Ukraine until 2030, the National Economic Strategy 2030,
etc. Given the fact that the national economy is an economically and organizationally
unified system of interconnected sectors and spheres of human activity, it acts as a
complete organism, achieved under the influence of a set of factors, functioning
according to certain laws [29]. But economic growth and an increase in the level of
economic security are impossible without solving the problems of increasing
investment in production — from creating a favorable investment climate to
redistributing financial resources and choosing priority areas of investment [30].

At various stages of the world's development, economic security as a category
played a significant role in the economic systems of countries, while going through a
long path of evolutionary development from the point of view of human protection to
the protection of the state from dangers. However, it is considered appropriate to note
that there is no single definition of economic security as a category in modern scientific
literature, but there are a large number of scientific approaches to its characterization

due to the use of various objects and tools in the study of this category. The scientific
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works of most researchers are mainly related to the study of economic security as a
state of protection of the economy from external and internal threats for its further
development. Considering that economic security is a component of national security,
it is considered appropriate to conduct a study of the theoretical foundations of the
management of the economic system of higher education institutions through the prism
of its connection with national security, the economic security of the state, region,
enterprise (business entity) [31-32].

In connection with the above, it is considered expedient in modern conditions to
create appropriate conditions for ensuring the effective development of the economy
and the development of adequate measures to increase the level of economic security
of the state. The appropriate level of economic security is achieved by the
implementation of a unified state policy supported by a system of coordinated measures
adequate to internal and external threats. Without such a policy, it is impossible to
ensure the proper level of economic development of the state [31-32].

Rental housing will contribute to the solution of housing issues of victims of
Russian aggression, this is an incentive for the creation of a full-fledged rental housing
market, in particular municipal housing. In particular, following the example of
housing provision in post-war Germany, the issue of providing housing to the
population was solved by providing a significant amount of municipal and state
housing for rent. However, in Ukraine there is no full readiness to create municipal
housing to solve this pressing social issue. In Ukraine, local budgets are filled with
personal income tax (PIT), land and real estate tax. For example, in Berlin, more than
50% of the budget comes from the rent of apartments and the tax on it. Considering the
issues of the research, municipal housing can become a strategic tool for the
development of the city, and therefore, the regions and the state as a whole [33]. In this
context, it should be noted that the full-fledged development of the rental housing
market is possible in the case of the development and implementation of measures to
improve the mechanism of providing the population with housing under the terms of
financial leasing, which requires intensifying efforts at all levels of management, in
particular, to increase the volume of attracting foreign direct investments with a clearly
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defined target an appointment that will contribute, among other things, to increasing
the level of economic security of the state.

History shows that in 2000 attempts were made to build an efficient economy in
Ukraine. The Government developed an Action Program, which included a number of
decisive steps. Among which the following were the main ones:

- reforming the system of state regulation: ending state interference in the direct
activity of enterprises, removing regulatory obstacles to doing business;

- optimization of production due to systematic restructuring of the industry;

- increasing the competitiveness of products due to the reduction of production
Costs;

- structural restructuring of the machine-building complex and increasing the
volume of production of science-intensive products;

- formation of closed and semi-closed technological cycles of production of final
products.

However, until 2003, the Government's attempts were not successful, the reasons
for this mainly lie in the significant restraining effect on Ukrainian exports of a
complex of endogenous and exogenous factors, including the following [34]:

- low competitiveness of domestic industrial products;

- difficult financial condition of a large number of enterprises;

- insufficient development of domestic systems of certification and quality
control of export products against the background of significant strengthening of
requirements for consumer and environmental characteristics, as well as for the safety
of products that are sold on the markets of industrially developed countries;

- lack of special knowledge and work experience in the field of export among
most Ukrainian entrepreneurs, as well as insufficient coordination of their activities on
foreign markets;

- Ukraine's global reliability rating for loans and investments is not high enough,
which makes it difficult to use foreign financial resources to develop the country's
export potential.

The listed trends indicate a gradual modification of the export structure in the
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direction of increasing the share of innovative goods. But these trends are still very
weak and require comprehensive support from the state. ""Therefore, the strategic task
facing our state is to take a worthy place in the international division of labor for the
production of high-tech industries” [35, p. 143].

Under the current conditions, when the initial shifts have already occurred, it is
necessary to use all the chances as fully as possible to accelerate the reformation of the
national industry and economy in general. The effectiveness of the further development
of the export potential of the machine-building industry of Ukraine depends on its
competitiveness, determined by the general industrial and innovation policy. And an
important tool for achieving success in this matter is the national system of
technological regulation, an important component of which is the state systems of
standardization, metrology, licensing and certification of products, as well as quality
control systems and compliance with mandatory standards [36-37].

In order to increase the effectiveness of investment policy implementation, the
developed countries of the world use various investment development strategies, the
most common of which are the following [38, p. 324-327]:

1. Active intervention (common in Japan). The state directly participates in the
implementation of investment programs through the state sector of the economy, and
indirectly through institutions and promotes active financial support, provides
significant benefits to both entrepreneurial structures and higher education institutions
that independently perform research and development.

2. Decentralized regulation (received the greatest distribution in the USA and
Great Britain). The state participates more indirectly in the investment development of
organizations and economic entities, uses tax and other incentives and creates favorable
legal, investment and technical and economic conditions for this activity.

3. Mixed strategy (spread in France, Sweden), in those countries with a powerful
public sector, in relation to which the state conducts an active investment policy, direct
and indirect regulation. For the private sector, the strategy of decentralized regulation
Is mainly used.

In Ukraine, individual features of each strategy are observed, but they are not
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used in their pure form. The state manages investment activities through the
implementation of investment policy, which, in turn, is based on legislative, regulatory
acts and measures that contribute to the creation of a positive investment climate in the
country, which is formed under the influence of a number of factors, the main of which
are: the expected rate of inflation; interest rate on the market; risks associated with
legislative, regulatory and tax norms [38, p. 326].

This state of affairs in the investment sphere indicates the expediency of
developing and using measures at the expense of leveling or at least reducing the
influence of threats to the economic security of the state. This can be achieved, in
particular, by stimulating the commercial implementation of scientific and technical
developments using the experience of the developed countries of the world as a result
of the consolidation of the preserved elements of the innovative infrastructure and the
activation of the state's participation in this area in order to implement an effective
public-private partnership, the unification of all regional resources (state and regional
budgets, banks and enterprises) in order to increase the level of economic security of
the state based on innovative principles [39-40].

In this context, it should be noted that measures to improve the investment
climate and increase the volume of investments in Ukraine may include: liberalization
of foreign trade and movement of foreign capital, modernization of customs and
transport policy; introduction of a transparent procedure for certification of imported
goods; stimulating investment activity by introducing preferential taxation; creation of
a system of partnership between authorities and business, stabilization of the legislative
environment and "rules of the game™ for business; improvement of corporate, state and
public management, reduction of political risks [38, p. 326-327, 40].

Potentially, Ukraine can become one of the leading countries receiving direct
and portfolio foreign investments, primarily due to its huge domestic market, qualified
and at the same time cheap labor force, significant scientific and technical potential,
rich natural resources, infrastructure, although not too developed.

Economic security is ensured both by purely economic methods and by means
of a non-economic nature: political, legal, legal, special, military and other, including
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the protection of secrets. In turn, it should be emphasized that security in adjacent non-
economic spheres is ensured not only by methods specific to them, but also to a large
extent by economic means, in particular, always with the involvement of monetary and
other resources of an economic nature. In addition, the economic assessment of the
consequences of security threats in any sphere, as a rule, provides a universal approach,
making it possible to quantify the damage and, on this basis, to determine a system of
priorities [41]. Therefore, the main efforts should be directed not at attempts to determine
the most accurate volumes of the shadow economy, but at eliminating the causes and
conditions of its extraordinary spread, since the state has reached the limit beyond which,
in the case of further general "shading™ of the economy, it may lose the levers of real
influence on the situation [42].

It is a set of economic relations that includes unaccounted for, unregulated and
illegal types of economic activity. Every country has such a component of economic
activity that does not fit into established and legalized norms. This sector of the economy
is called differently in different countries: in France — "underground”, "“informal"
economy; in Italy — "secret”, "underwater"; in England — "unofficial", "underground",
"hidden"; in Germany — "wall". According to the sphere of activity, different authors
attribute different types of activities to the shadow economy. Some believe that the
shadow economy covers primarily criminal activity; others point out that the shadow
economy as a special sector is formed by those who avoid paying taxes. In Germany,
only financial secret agreements were initially included in the shadow economy. At the
UN, specialists dealing with national accounts divide the shadow economy into three
types of activity: hidden (or shadow), informal (or unofficial) and illegal. Hidden activity
characterizes work permitted by law, which is not officially announced or its results are
understated in order to avoid paying taxes. Informal operates on a legal basis and is
aimed at the production of goods and services to meet the own needs of households (for
example, individual construction on their own). Illegal is an activity carried out by hired
workers without a legal contract [43].

The most precise essence and nature of the emergence of the illegal economy was
established by the leading Peruvian economist Hernando de Soto, who formulated the
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following principles [43]:

1) illegal economy (spontaneous reaction of the people to the inability of the state
to satisfy the basic needs of the impoverished masses);

2) "black" market (the reaction of the masses to the system, which traditionally
puts them in the position of victims of a kind of legal and economic apartheid. In the
existing system, laws are adopted that make impossible the natural desire of the people
to have a job and a roof over their heads. In these conditions, the masses they stop
obeying the laws, go out into the streets to sell what they can, create their own shops,
where there is no work, they find it by learning trades that most of them had no idea
about until then);

3) involved in shadows are active and live more prosperously when they break the
law than when they respect it. It can be argued that illegal activity flourishes if legal
restrictions exceed some socially acceptable level and at the same time the state does not
have sufficient coercive power;

4) self-restraints are not "shadows" in themselves, their actions and activities are
shadowy. Those who act illegally do not constitute a specific sector of society. People
tend to fall into the shadow economy, when the costs of complying with the law exceed
the benefits of breaking it.

According to [43-44], the reasons for the formation of the shadow economy are:

1) accounting and statistical: evasion of business entities from reporting to state
statistics bodies and control bodies; lack of proper information due to shortcomings of
the method of statistical coverage of business entities and statistical reporting;

2) economic: evasion of business entities from state registration in order to avoid
paying taxes, fees (mandatory payments); understatement by business entities of
information on received income in order to reduce the amount of paid taxes, fees
(mandatory payments).

In order to reduce the volume of the "shadow" economy, taking into account the
realities of today and the reconstruction of Ukraine in the post-war period. Currently,
Ukraine is on the sidelines of the processes of integration and internationalization of the
world economy, which inhibits its development as a subject of the economic mechanism
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of the world. In order to speed up the entry of the state into the world community not as
a commodity supplement and the market of third-rate goods, but as a full-fledged
participant who must be reckoned with both in the political and economic vicissitudes
of modern life, it is considered appropriate to review the theoretical foundations and
practice of the functioning of the economy of Ukraine [45].

Ukraine has a significant interest in increasing the volume of direct foreign
investments, since they do not increase the external debt, but, on the contrary, contribute
to the receipt of funds for its payment, ensuring the effective integration of the national
economy into the world thanks to industrial and scientific and technical cooperation, and
at the same time serve as a source of capital investments, involve Ukrainian
entrepreneurs in the global business experience. This will become especially relevant in
the post-war period, because for the reconstruction of the economy in general and all its
sectors in particular, including in the context of the development of the rental housing
market under the terms of financial leasing, it is considered appropriate to create
conditions at all levels of management in order to increase the volume of foreign direct
investments, which will contribute increasing the level of economic security of the state
and competitiveness [31-32, 40, 45], improving the investment climate in the country
and ensuring the upward trend of economic growth of Ukraine.

In general, it can be stated that the issue of investment management in the context
of ensuring the economic security of the state can be considered open for quite a long
time, it is an important aspect of the development of the rental housing market in Ukraine
and requires intensified efforts at all levels of management, in particular regarding the
improvement of the mechanism of providing the population with housing. This can be
achieved, in particular, due to the operational combination of fundamental and applied
scientific achievements with high technological potential in those sectors of the
economy, where the scientific and technical potential is still preserved for the further
practical use of the results of such research in the process of providing the population
with housing under the terms of financial leasing in the context of economic recovery of
Ukraine in the post-war period in order to transition the state and its regions to
sustainable development and Industry 5.0.
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2.2 Drivers of the digital development of the national economy for the transition
to the Economy 5.0.

The relevance of the study is determined by the transition of the sectors of the
national economy towards a new concept of the Economy 5.0. This idea supports
sustainable development of the national economy’s industries through the
implementation of new digital technologies such as artificial intelligence (gathering,
processing, and analysis of the data to provide public goods), analytics of the data to
create new values for the economy, the society and the formation of the new system of
the ecoinnovations. It offers opportunities to implement widespread social, digital and
technological innovations for the social needs. The purpose of the research is to
determine the impact of the main driving forces for the national economies and the
formation of principles, methods and approaches of the transition to the Economy 5.0.
The research methodology includes the following methods: abstract-logical, induction
and deduction, system analysis, statistical, graphic methods. The outcome of the study
is the simulation of the interrelationships between indicators of the drivers of the
transition to the digital development of the national economy based on the ecosystem
of innovations. A multi-level structure of the ecosystem is proposed, demonstrating the
interaction of all institutions regards to the national economy, where public and private
institutions interact to exchange information and knowledge with the aim to implement
new innovative processes in the economy and the society. Conclusions. It has been
proven that the transition to a new wave of digitization and the implementation of a
person-centered approach will ensure the competitiveness of the national economies,
both for attracting FDI and for the transfer of most sectors of the economy to more
modern and ecological technologies, and will strengthen the economic security of the
country. The implementation of the new Economy 5.0 paradigm in Ukraine will allow
the national economy to speed up the European integration process and join the

European digital area.
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In world economic science, the issue of e-government in various fields of public
life of the country is becoming increasingly apparent. One such fields is the sphere of
education and science, which is one of the fundamental foundations for creating socio-
demographic security of Ukraine. After all, without the formation of a stable and
transparent management system, it is impossible to ensure the development of the
country's economic system.

In world and domestic economic science, there is a debate about the essence,
factors, types and forms of economic security. Among the factors of economic security,
some economists single out uneven socio-economic and scientific-technical
development, the demographic situation, the level of education of the population,
which destabilize the economic system.

According to the Law of Ukraine "On Fundamentals of National Security of
Ukraine", national security is interpreted as the protection of vital interests of man and
citizens, society and the state, which ensures sustainable development of society,
timely detection, prevention, and neutralization of actual and potential threats to
national interests.

In our opinion, socio-demographic security is one of the most important types of
economic security, which affects the state of labor resources, their composition, quality
characteristics, in particular education, health, spiritual and physical development,

demographic situation, level of social protection (Fig. 1).

Socio-demographic security

Demographic element Social protection element Cultural and spiritual element

Educational and scientific

element Medical element

Fig. 1. Constituent elements of the socio-demographic security of the country

Source: compiled by the authors
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Therefore, the purpose of the study is to build an economically efficient model
of the unified platform for the education and science governance and management,
which will allow to unify all available information resources into a single database and
improve the interaction between all participants of the scientific and educational
sphere.

The assessment of the needs of parties concerned, their involvement and
participation in the state institutions combined with the purpose of governance was
chosen as the basis for the development of system. All introduced system products will
make it possible to strengthen socio-demographic security.

As humanity advances further its technical capabilities digitalization of most
aspects of our lives becomes inevitable and education as well as science are no
exception. Ben Williamson described in his articles how monitoring and governing of
educational systems shift towards one united digital platform, software or database that
can influence digitalizing trends and contribute towards Europeanizing of educational
policy. In has study he describes that software as digital instruments of educational
governance enables data to flow through the already created infrastructures. Thus a
creation of structured system in educational governance platform is needed to find what
kind of users will be on the platform and what are they going to use it for. In addition
such platforms must include all the needed data structures as well as algorithms to
effectively use and navigate through big data that comes with these platforms [56, 57].

Europe is considered to be one of the leaders in expending digitalization.
Because of number of challenges such as green transition, demographic change,
COVID-19 impact, deficiency of employees with needed skillsets etc., EU launched
multiple policy initiatives to create more prosperous environment for education. First
Is European Skill Agenda is set out to increase a proportion of people with STEM skills
as well as make it easier for people to acquire knowledge and support lifelong learning
through the use of digital learning planforms [51].

Another way to encourage change is through Digital Education Action Plan,
which is concentrated around digitalizing field of education making it more engaging,
diverse, comprehensive, and ever-growing. In Action 3 of Digital Education Action
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Plan is described the framework which would include a unified digital platform that
would make it easier for people to get access to high quality data sources, be able to
manage and organize digital content, create your own contend and adding to already
existing body of knowledge while understanding intricacies of copyright and licensing
as well as keeping it a safe digital environment. Such platform would use cohesive
merged data that would include user data (personal information about staff and students
etc.), educational data (materials and literature, course syllabuses etc.), financial data
(accounting balances etc.), governmental data (licenses, registrations etc.) and other
type of data that would be up to date and could be accessed easily at any given point in
time, essentially creating a bigdata platform [49, 50, 57].

Such integrated platforms also exist in other scientific fields such as healthcare
facilitating easier development and data access. Electronic Health Records (EHR) is
one such example, a system that was created in 1970s for storing systematized
collection of patients health records and histories in hospitals which is often used in
developed countries like United States. Evans R. S. and Zangara in their respective
works analyse how over the years EHR with further development of digital
transformation evolved from hierarchical or relational databases to multifaceted
systems which can store a lot of individual data. Much like educational platforms
mentioned prior EHR uses similar structure except in the field of healthcare. Such data
can be access not only by primary care physicians, but also by insurance companies in
order to make a decision about payments, by nursing homes to understand individual
needs of a patient, hospices, as well as other establishments for population analysis etc
[52, 53].

Stupen. N and Karpinskyi describe and predict future development pathways for
the The State Service of Ukraine for Geodesy, Cartography and Cadastre
(StateGeoCadastre) platform which is a unified system that stores geospatial data about
land within Ukraine and is also an example of singular integrated platform. Such
platform allows to store quantitative and qualitative land data as well as distribution,

assessments, landowner and user data. This in turn creates a comprehensive profiles of
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different land plots within Ukraine in such system that can be accessed from digital
platform [54, 55].

In summary, merged digital platforms already exist and keep developing. They
include plethora of fields such as education, government or scientific ones such as
healthcare or geodesy. Typically such systems have highly structured comprehensive
databases that would pull information from multiple sources to include personal user
data, financial data, field in question data (be it personal healthcare or educational
program) etc. creating an all-encompassing hierarchal bigdata data base software.

To implement the digital governance system for the education and science and
transfer its service to the cloud in Ukraine it is necessary to assess its efficiency,
advantages and disadvantages. The key advantage of the usage of a cloud as a medium
of the unified platform is the reduced costs as all the members of the system have no
need to maintain separate data centers, servers, etc., as those services will be provided
by the chosen cloud.

The assess the efficiency and advisability of the creation of the unified platform
and its transfer to the cloud, it is essential to evaluate future expenditures for the
formation (development and implementation of the necessary applications) and
maintenance (regular payments) of the said platform. Zeng et al. (2012) postulates that
the usage of the cloud technology allows to avoid expenditures for purchasing and
using own equipment, to save the cost of wages of the specialist.

To compute the advantages of cloud usage, we adapted the methodology

offered by Armbrust (2009), and propose the formula that includes the following:

Costysi
i (UHPSi (Rfees - UiHS )>

where UHciouq — hour of cloud usage by the platform,

|UHcloud (Rfees - COStHC)l < ] (1)

Rrees — revenues received by the platform from the fees for the services
provided,

Costyc — expenditures per hour of the cloud usage,

UHpsi — hours of public server usage,

Costysi — expenditures per hour of the public server usage,
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U; — average utilization of the public server,
n —number of public servers.

It is obvious that for the unified platform in the cloud to be more cost-efficient,
It is necessary that the total net expenditures for the cloud usage were lower than total
net expenditures for maintaining all the public servers that at the moment contain
databases and provide informational services to the users.

It is assumed that the cloud will include the storage of the data, gathering and
processing of information, the query processing for the different external users,
software and administration, the cyberprotection of the data, and the certification
GDPR regards to the personal data protection (requirement for the integration into the
European digital area) as the services offered. The expenditures of the public servers
include purchasing and maintenance of the equipment, development and
administration of the required software, the wages of the IT specialists. It is necessary
to take into account that the public servers are not used for processing information at
full capacity and each server has its own utilization, so the transfer to the cloud will
allow to pay for the time of usage of the required capacity and nothing else.

As the services provided to the external users (query processing) are not free,
the users will pay the fees to the platform that will be used to cover the costs of the
cloud.

The left side of the formula shows the amount of income the platform will be
able to receive as a result of the usage of the cloud. The right side represent the income
received by all the public servers as a result of their usage. It is possible that the results
for the both sides of the equation will be a negative number because the services
provided are public goods so the difference will be financed by the state budget. It is

the difference itself that we assess, as it needs to be as little as possible.

To build an electronic system of governance in the field of education and
science, it is first necessary to analyze the macrogroups of existing parties in question
— users of the information in the system. For this purpose, it is necessary to use the
provisions of the Laws of Ukraine "On Education™ and "On Scientific and Scientific-
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Technical Activities"”, as well as the principles set forth in the Bologna and Turin
processes. So the whole system, according to the authors, should be divided into:

1)  formal education;

2)  non-formal education;

3) information education;

4)  science.

According to the authors, it is necessary to distinguish the following categories

of interested parties in macrogroups and outside them (Fig. 2).

e e S R S S S S | Formal education

Preschool education institutions ‘

Out-of-school education institutions ‘ Primary secondary education institutions

Institutions of vocational and technical

s s - :
education

Education applicant

Institutions of professional pre-higher
education |

} Higher education instifutions ‘
Working people

‘ Non-formal education |'.i':| Informal education |'

Buyers of services

I

Employers

Parents and guardians of students under
the age of 18

‘ Research institutions of all levels }-—

Public authorities

!

Central bodies of executive and other
authorities

Ministry of Education and Science ‘
Local governments

National Agency for Quality Assurance in
Higher Education of Ukraine

National Agency of Qualifications ‘

* Other state services ‘

Fig. 2. Categories of users of information inside macrogroups and outside of

them in the e-government system in the field of education and science

Source: compiled by the authors
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The next step in building an electronic governance system is to isolate the

information that is in the system and should be processed by it (Table 1)

Table 1.

Institution Information category Users
Preschool  educational | Personal data on the qualifications of | administration of the institution,
institutions employees and  their  professional | educators, Ministry of Education

development

Material and technical base

Personal data about preschoolers

Educational process

Methodical and educational work

Management workflow

Financial documents

Formation of documents on education

and Science, preschoolers, parents
(guardians), local governments

Out-of-school education
institutions

Personal data on the qualifications of
employees and  their  professional
development

Material and technical base

Personal data about members of

circles/sections

Educational process

Methodical and educational work

Management workflow

Financial documents

Formation of documents on education

administration of the institution,
educators, Ministry of Education
and Science, participants of
circles/sections, parents
(guardians), local governments

Primary secondary
education institutions

Personal data on the qualifications of
employees and  their  professional
development

Material and technical base

Students' personal data

Educational process

Current assessment of achievements

Methodical and educational work

Management workflow

Financial documents

Military registration and training

Final control and certification

Formation of documents on education

administration of the institution,
teachers, Ministry of Education
and Science, State Quality
Service, students, parents
(guardians), local governments

Institutions of vocational
and technical education

Personal data on the qualifications of
employees and  their  professional
development

Material and technical base

Information on compliance with licensing
conditions

Personal data of listeners

Educational process

Current assessment of achievements

Methodical and educational work

Management workflow

administration of the institution,
teachers, Ministry of Education
and Science, State Quality
Service, students, parents
(guardians), local governments
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Institution

Information category

Users

Financial documents

Military registration and training

Information on scholarship accruals

Information on payment for services
provided

Final control and certification

Formation of documents on education and
assignment of qualifications

Institutions of
professional pre-higher
education

Personal data on the qualifications of
employees and  their  professional
development

Material and technical base

Information on compliance with licensing
conditions

Personal data of students

Educational process

Current assessment of achievements

Methodical and educational work

Management workflow

Financial documents

Information on accreditation and post-
accreditation monitoring

Information on scholarship accruals

Adherence to academic integrity

Information on payment for services

provided

Final control and certification

Formation of documents on education and
assignment of qualifications

administration of the institution,
teachers, Ministry of Education
and Science, NAQA, students,
buyers of  services, local
governments

Higher education

institutions

Personal data on the qualifications of
employees and  their  professional
development

Material and technical base

Information on compliance with licensing
conditions

students,
students,

Personal data of
students, doctoral
cadets, interns

graduate
adjuncts,

Educational process

Current assessment of achievements

Methodical and educational work

Management workflow

Financial documents

Information on accreditation and post-
accreditation monitoring

Information on scholarship accruals

Information about the scientific work

Information on payment for services
provided

Adherence to academic integrity

administration of the institution,
teachers, Ministry of Education
and Science, NAQA, students,
graduate  students,  doctoral
students, cadets, adjuncts, interns,
buyers of services
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Institution

Information category

Users

Information on intellectual property rights

Final control and certification

Formation of documents on education and
assignment of qualifications

Research institutions

Personal data on the qualifications of
employees and  their  professional
development

Material and technical base

Information on compliance with licensing
conditions

Scientific process

Current assessment of achievements

Management workflow

Financial documents

Information on accreditation and post-
accreditation monitoring

Information on the accruals of state
research funding

Information on payment for services
provided

Adherence to academic integrity

Information on intellectual property rights

Personnel certification

Formation of documents on education and
assignment of qualifications

administration of the institution,
employees, Ministry of Education
and Science, NAQA, applicants,
buyers of services

Employers

Personal data on the qualifications of
employees and their  professional
development

Employee compliance with positions

Adherence to academic integrity

Information on intellectual property rights

Advanced training and retraining

Documentation on education and
assignment of qualifications

administration, teachers, Ministry
of Education and Science

Source: compiled by the authors

Our assessment of the potential advantages of the creation of the unified

platform for the digital governance in the area of education and science showed the

following:

1.  The difference between the cost of providing services and the fees

received will be lower for the cloud than for the sum of all the public servers.

2. Not all the public servers are used equally, so the cloud will allow to pay

only for the hours used unlike the servers where it is necessary to pay the maintenance

cost 24/7.
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3. Processing and storage capabilities of the cloud will be greater than for
the individual servers.

4.  Attacks at the energy infrastructure of Ukraine made it impossible to offer
continuous services for the users as the servers are not provided with electricity so the
cloud is necessary for the unimpeded access to the information.

5. The possibility of the physical destruction of the servers and information
stored there makes it imperative to transfer at least the function of the information
storage to the cloud positioned outside the borders of Ukraine regardless of the cost-

benefit analysis.

Conclusion

In addition to the above-mentioned advantages regarding the creation of a single
database that will combine all available information resources in the area of education
and science in a single digital space, it is possible to prove the financial efficiency of
transferring all the servers available at the relevant institutions to a single specialized
data center that will provide cyber protection, administration and technical
maintenance of the existing database. We will try to prove the economic efficiency of
such a decision.

Having taken a course towards the European integration processes, a necessary
condition is the transition in unison with the EU to the new paradigm of Economy 5.0,
which is based on digital development and the creation of digital platforms in various
spheres of economy and industry, public services and others. The implementation of a
unified platform in the area of science and education will allow the creation of a
powerful information resource, which will allow combining all personal information
about educators and scientists, their achievements, qualifications, work experience and
will create conditions for the creation of mobile scientific teams, the search for
specialists with appropriate qualifications to perform relevant works, use of scientific

achievements for further use in the practical field, transfer of knowledge, etc.
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The creation of the mentioned platform will improve the educational and
scientific element of the socio-demographic security through better management of the

human resources.
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2.3 bioeHepreruka YKpaiHu: BUKJIMKH Ta MOKJIUBOCTI PO3BUTKY B YMOBaX 3MiHHI
KJIiMaTy

30UTbIIIEHHSI €HEPTeTUYHUX NOTPeO CYCHIUILCTBA, 1110 MOB’A3aH1 31 3pOCTAHHIM
YHUCEIBHOCTI HACEJEHHS, IOJIMIIEHHIM SKOCTI JKUTTI JIOJCH, aBTOMATH3alli€l0
TEXHOJIOTIYHUX IMPOIIECIB, B1IOYBAETHCS MapaliesIbHO 3 YCBIIOMJICHHSIM HEOOX1THOCTI
3a0e3MeyYeHHs] EeKOJOTiYHO Oe3MeYyHOro pPO3BUTKY CyCHuibcTBA. bioeHepreTtuka
BIIEBHEHO 3aliMa€ MiClie JIifiepa CBITOBOI BITHOBIIIOBAHOI €HEPTE€TUKH, BIAIrparouu
3HAYHY POJIb Y 3aMIII€HH1 BUKOITHOTO MaJIMBa Ta 3HWKEHHI BUKH/I1B TAPHUKOBUX Ta3iB,
10 0COOJIMBO aKTyaJlbHO B YMOBAaX I100abHOTO MOTETUTIHHS Ta 3MIiHU KJIIMaTYy.

Kypc cBiTOBOI CIIIJILHOTH Ha 3a0€3Me4YeHHS CTIHKOCT1 TOCTIOIAPCHKUX CHCTEM M,
30KpeMa Ha CKOPOYEHHS BHUKHUIB HUMH MAapHUKOBUX Tra3iB, nepeadayae IMIMPOKE
BUKOPHCTAaHHS aJbTEPHATHBHUX JHKEPEI €HEprii Ta BIPOBAHKEHHS 010€HEPTeTHIHOT
KOMITOHEHTH PO3BUTKY €KOHOMIKH. Y €BpOCOI031 Hapasi peaizyeThesi EBpOnenchKuil
3esieHnit Kypc (€3K) — KoMIUJIeKCHa CTpaTerisi Iepexoay 0 CTaloi eKOHOMIKH, YUCTOT
€HEPreTUKH 1 KIIMaTUYHOI HelTpanbHOoCTI €Bporu 10 2050 poky. OauH 13 KIIFOYOBHX
HaIpsiMiB PO3BUTKY OioeHepreTuku, 3rimHo 13 €3K, mepembavae CTUMYITIOBaHHS
BUKOPHUCTAHHS CLILCHKOTOCIIOAAPChKUX 3aTHUIIKIB JIsl CTAJIOTO BUPOOHUIITBA Oi0Ta3y
1 6iomanus.

CporonHi OloeHepreTvka BIIEBHEHO MOCUIA JIJAEPChKY MO3ULII0 y CBITOBIM
BIJIHOBJIIOBaH1M €HEPreTHIll, BIIITPAIOYM 3HAYHY POJIb Y 3aMIII€HHI BUKOITHUX IAJIUB
Ta CKOPOYCHHI BUKHJIIB MAPHUKOBHUX Ta3iB. bioeHepreTuka sikHaMKpalie BiamoBigae
MIPUHITUTIAM CTAJIOTO PO3BUTKY, OJHIEIO 3 HAWBAXIMBIIIIUX BUMOT SIKOTO € HAsSBHICTh
JIOCTaTHIX TAJIMBHO-CHEPTETUYHUX PECYpPCiB 3a CTaOIIBHOTO CIIOKUBAaHHA iX Y
JIOBIOCTPOKOBIN NMEPCHEKTUBI. 3 OISy Ha €KOJIOTIYHY KpU3y, BarOMUMU pUCAMU
OloeHepreTUKU € 3a0€3MeUeHHs HaJIHHOTO €HepronocTayaHHs; 3MEHIIICHHS BUKU/IIB
MapHUKOBUX Ta3iB, PEUOBUH-3a0pYAHIOBAYIB; 3/1aTHICTh BITHOBUTH MOPYIIEHUN CTaH

JTOBK1JLJIA.
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bioenepreruka — rany3b eHepreTHKH, 3aCHOBaHa Ha BUKOPHCTaHHI OloMmaivBa,
sSKe BUpPOOJSIEThCA 3 Olomacu. biomaca — HeBHKOIIHA O10JIOTIYHO BiJHOBJIIOBaHA
pEYOBMHA OPTaHIYHOTO MOXO/KEHHS, 10 3a3Ha€ O10JOTIYHOrO PO3KIAAY y BUTIISAIL
IPOJYKTIB, BIIXOMIB Ta 3aJUIIKIB JIICOBOTO Ta CUIBCBKOIO T'OCIOJapCTBa
(pOCTMHHMIITBA 1 TBAPUHHUIITBA), PHOHOTO TOCIIOAAPCTBA 1 TEXHOJIOTTYHO MOB'I3aHUX
3 HAMHU Tally3ed TMPOMHUCIOBOCTI, @ TAKOXK CKJIAI0Ba MPOMHUCIOBHX a00 MOOYyTOBHUX
BIJIXO/1B, 3/1aTHA J10 O10JIOT1YHOTO PO3KIIATY.

biomaca € mepcreKTUBHUM JKEPEJIOM BiTHOBIIOBAHOI €HEPTIi SIK y CBITI, TaK 1 B
VYkpaini. Hapa3i 6iomaca nocijae yeTBepTe MicIie Y CBITi 3a 00CsiraMi €eHEPreTUYHOTO
BUKOpUCcTaHHA. OCTaHHIMU POKaMu B YKpaiHi CIIOCTEPITaEThCS MOCTYOBE 3POCTAHHS
KUTBKOCTI 00’€KTIB JUIsl BUPOOHMIITBA TEIJIOBOI Ta €JIEKTPUYHOI eHeprii 3 Oiomacw.
Cranuii po3BUTOK OI0CHEPTETUKU A€ MOXKJIMBICTh 3MEHIIUTHU 3aJICKHICTh Y KpaiHu
B1Jl IOPOTUX IMIIOPTOBAHMX E€HEPrOHOCIIB 1 3a0€3MeUnT €(PEKTUBHE BUKOPUCTAHHSA
MICIIEBOT'O PECYPCHOTO MOTEHITIANY.

OpxHuM 3 HanpsAMiB OOPOTHOM 3 POCIHCHKOIO arpeci€ro € 3100y TTs eHEPreTUYHOL
He3ae)KHOCT. | YkpaiHa K 4jIeH eHepreTHYHOl CIUIBHOTH, SIK KaHTUAAT B WICHU
€BpPOCOIO3Y MparHe 10 3a0e3neYeHHs BUKOHAHHS TaKUX 3arajJbHOEBPONEHCHKUX IIIICH
AK JeKapOoHi3alis, eHeproe()eKTUBHICTb, 30LIbIIIEHHS BUKOPHUCTAHHS
BIIHOBJIIOBIBHUX JpKepenl eHeprii. Ilepexiy Ha BUKOpUCTaHHS OiloMacu Jyist
EHEPreTUYHUX MOTpPed CIpUATUME TMOJIMIICHHIO TOPTiBEIbHO-TUIATIKHOTO OajaHCy
KpaiHu Yepe3 3MEHIIIEHHS 00CSTiB IMIOPTY €HEPrOHOCIIB.

OcHOBHUMU TiepeBaraMu 010€HEPTETUKU € BUCOKA €KOHOMIYHA €(EKTHUBHICTD,
1HBECTHUIIIIHA TPUBAOIUBICTh, CIPUSHHSA MOKpAIIaHHIO €KOJOT1i HaBKOJUIIHBOTO
CepeoBUIINA, MIJIBUIICHHIO KOHKYPEHTOCTIPOMOXHOCTI BUPOOHMIITBA Ta 3MEHIIICHHIO
eHepro3ayiexHocTl Kpainu. OJHIEI0 3 BaXJIMBHUX IEPEIyMOB YCIIIIHOTO PO3BUTKY
OloeHepreTukd y OyAb-sKii KpaiHl € HasBHICTh JOCTAaTHIX pecypciB OiomacH.
Baromoro  mepeBaroro = €HEpreTUYHOrO  BUKOpUCTaHHsA  Olomacu €  1i
MYJIbTHBAPIAHTHICTH K 32 TEXHOJOTIIMH NIEPETBOPEHHS €HEPrii, TaK 1 3a crocobamu

il KIHIIEBOTO BUKOpHUCTaHHS. biomacy MoO)XKHa BHUKOPUCTOBYBATH /JII €HEPreTUYHUX
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noTped nuUIIXoM O€3MocepeHLOr0 CHaIOBaHHS (JIpoBa, TPICKA, THOKH COJIOMH,
IpaHyJid Ta OpUKETH 3 610MacH), a TAKOXK 3aCTOCOBYBATH y TIEPEpOOICHOMY BUTIISIII.

biomaca € CO,-HeTpalbHUM MaJIUBOM, OCKUIBKH B TMPOILECI POCTY POCIHUHU
NOTJIMHAIOTh TaKUW caMuil 0OCAr JTIOKCHULy BYTJICLIO, SIKHMM MOTIM BUIUISETHCA MpPU
CHAJIOBaHHI BIJAMOBIHOTO BHUAY Oiomach. Xod4a IMOBHHUMA ITUKJI BHUPOOHHUIITBA Ta
MiATOTOBKK OioMacHu 10 €HEPreTUYHOTO BHKOPHCTAHHS 1 TIOB’SI3aHWM 3 TIEBHUMH
BUTpaTaMU €HEprii Ta BUKHIaMH MAPHUKOBUX Tra3iB, MPOTE 11 BUKUIU 3HAYHO HIDKYI
MOPIBHSHO 3 BUKHUJAMU BiJl BUKOPUCTAHHS BHUKOIHOTO NayivBa (Byriyuii, HapTH Ta
pUpoHOTro razy). OcoOIUBO 1151 PI3HULIA OMITHA ITiJT YaC BUPOOHUIITBA TEIJIOBOI Ta
enekTpuuHoi eneprii. [Iporsarom octanHix 20 pokiB MocTavyaHHs MEPBUHHOI €HEPTIi 3
Oiomacu Ta O10MMAJIMB Yy CBITI 301JIBIIMIIOCS HA TPETHHY 13 CEPEAHBOPIYHUM 3POCTAHHSAM
2% 1 carayno 6mu3bko 10% 3araabHOTO MOCTavyaHHS MEepBHHHOI eHeprii [58]. Poib
O10€HEpPreTUKN Yy CEKTOpl BUPOOHUIITBA TEIUIOBOI €HEPrii € 0COOJMBO BaXKIJIMBOIO,
OCKUIbKHK OloMaca Moxe 0e3Mocepe/IHbO 3aMIIaTh MPUPOIHUI Ta3 Ta BYTiLIS.

Po3BuTok OloeHepreTuku He Tmepeadavae BHPYOKH JIICIB, TOTIPIICHHS
HABKOJIMIIHBOTO CEpeloBUIA YW BTpaTh OiopizHOMaHITTA. Cepen HaWOUIbII
MEPCIIEKTUBHUX BUIB OloMacy B YKpaiHi BUAUISIOTH CIIbCHKOTOCIIONAPCHKI BIIXOIU
(comoma 3epHOBHX KyJbTYp 1 pinaky, moOI4HI NPOAYKTH BUPOOHUUTBA KYKYpyH3H,
COHSIIIIHMKY) Ta €HEPreTU4HI POCIuHU (BepOa, TOMOJIsI, MICKAHTYC), SIKI CKIaAaroTh
arpo6iomacy.

[lepen YkpaiHoto HUHI CTOITh BUKJIMK HE JIUIIE MPOTUCTOSIHHS BOEHHIM arpecii
3 00Ky pocii, ajne i rapaHTyBaHHS €HEPTeTUYHOI Oe3MeKu B yMOBax BiiHU. HalO11b1
JIOIUTBHAM PIIIEHHSIM Y TAKUX YMOBaX € MPUIIBUAIICHHS IEPEX0ly Ha BUPOOHHUIITBO
Ta BUKOPWCTAHHS BiJHOBIIOBAIBHHUX JKEpeN EHeprii, 30kpeMa i BUPOOICHUX 3
arpo6iomacu. Arpob6ioMaca € BeJIMKUM HETOCTATHHO BUKOPUCTAHUM PECYPCOM, SIKUN
MO€E JTOMOMOITH JOCSTTH €BPONEHCHKUX E€HEPreTUYHUX 1 KIIMaTUYHUX LIJIeH, a
TaKOX CIPUSITH PO3BUTKY CLIbCHKUX TEPUTOPIi.

Brecok 6ioeHepreTuky 10 BaJIOBOTO KIHIICBOTO CIIOKUBAHHS €HEPTii B KpaiHaX
—yyieHax €C-28 ckianae 6ibiie 10%, o cranoBUThH Maixke 60% 3araibHOro BHECKY
BCIX BITHOBIIIOBaHUX Jkepen eneprii. Lllomo cTpykTypu criokuBaHHsa 6ioMacu, Maibke
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70% 3arampHOTO 00CsTY — LIe AepeBHa Oiomaca, 20% mnpumanae Ha arpobiomacy
(CLIBCHKOTOCIIONAPCHKI 3aJIMIIKK 1 eHepreTU4YHl pociuHu) [59]. binbiie mojoBUHH
BCHOTO 00CATY OlOMacu BHKOPUCTOBYETHCS ISl BUPOOHHUIITBA TEIUIOBOI €HEPrii
(ouiKy€eThCs, 1O Taka TEHJEHINS 30epekeTbes 1 Hamami). Hapasi OioeHepreruka
3abe3neuye Ouibine 80% Bci€i TEMIOBOI €HEpTii 3 BIAHOBIIOBAHUX JKEPENl CHEPTIi.
Excriepru  €Bpomneiicbkoi 1atgopmMu 3  BITHOBIIOBAHOTO TeIa 1 XOJIOAY
NPOrHO3y10Th, 10 Yy 2040 p. 1eil MoKa3HUK CKIagaTUME, 32 PI3SHUMHU ClLEHapisiMu
po3BuTKy, Bia 30% 10 60% [60, 61]. HaponryBanHs 0OCsTiB BUPOOHHUIITBA €HEPTIi 3
6iomacu B €C MOXJIMBE, B MEpIIy Yepry, 3a paXyHOK OLIBII HIMPOKOrO 3aTy4eHHS
arpoOioMacu J0 E€HEPreTUYHOro CEKTOpYy. 3a MOTOYHOI MPaKTUKU 30MpaHHS
CLIIbCHKOTOCTIOIAPCHKUX 3aIuIIoK B €C, X MOTEeHIal, JOCTYITHUM JIJIi EHEPreTUKH,
ctaHoBuUThH Outbiie 102 mMiH T (cyxoi peuoBuHuU)/pik. [Ipy 3aroriBii ONTUMAIBHOTO
00CsTY 3JIMIIIOK 1€ MOTEHI[1a] MOXKe 3pocTh 110 146 MiIH T (CyX0i peuOBUHM )/piK. 3a
omiHkaMu CHOUIBHOTO UEHTPY AOCHIIKEHb CBPOKOMICIi, 3a3HAYE€HUN MOTEHII1al
(exBiBaJIeHTHHM O1M3bKO 56 MJIH T HA(PTOBOTO €KBIBAJIEHTY/PIK) MOXE MOBHICTIO
BUKOPHUCTOBYBATHUCS Ul €HEPTEeTHUHUX MOTped 03 HEeraTHBHOTO BIUIMBY Ha BMICT
BYTJICIIIO B IPYHTI [62].

CBiTOBI CcHUCTeMHM ONajJeHHd Ha arpodiomaci MarwTh 4YHUCIEHHI cdepu
3aCTOCOBYBaHHSI — [LIEHTPAJi30BaHE TEIUIONOCTAYaHHs, OIAaJCHHS  TEeIUIHIIb,
CUTbCHKOTOCTIONAPCHKUX  TIAIMPUEMCTB, arpoNpPOMHUCIOBUX KOMIAHINA, OyIWHKIB,
roreniB Ta iH. HalOlnbll BUKOPUCTOBYBAaHMMH BHJAaMHU arpodiomMacu € cojioma
3€pHOBUX, JIYIIIMMHHS COHSIIIHUKA, CHEPTETUYHI POCIUHU (MICKaHTYC, BepOa).

BpaxoByroun BHCOKY 3alleKHICTh YKpaiHM BiJl IMIOPTHUX EHEPrOHOCIB 1
BEJIMKUI MOTeHI[ian 610MacH, TOCTYIHOI JJi1 BUPOOHHUIITBA €Heprii, Ol0eHepreTuka B
KpaiHi € OJHUM 13 CTpPATETIYHUX HAMPSIMKIB PO3BHUTKY CEKTOPY BiJHOBIIOBAHUX
mkepen eHeprii. Haxxanb, TeMnu po3BUTKY Ol0€HEPreTMKH B YKpaiHi JOCI 1CTOTHO
BIJICTalOTh BiJl €Bpomnechkux. Ha chOoroaHinHiNA 1eHh YyacTka 6loMacu y BajJOBOMY
KIHIIEBOMY €HeprocrnoxuBaHHi cTtaHoBuUTh 1,78%. Illopiuro B VYkpaini mns
BUPOOHMIITBA €HEPTii BUKOPUCTOBYETHCS OJIM3BKO 2 MJH. T YMOBHOIO MajUBa/piK
Olomacu pi3HuxX BUIiB. Ha nepeBuHy mpunagae HAMBUIIMI BiJICOTOK BUKOPUCTAHHS
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€KOHOMIYHO JIOIIJIbHOTO noTeHIany — 80%, Toai sk Al iHIuX BUIB Olomacu (3a
BUHSATKOM JYIINHUHHS COHSIIHUKA) IIed MOKa3HUK Ha MOpsAoK Hukde. Haiimenmn
akTUBHO (Ha piBHI 1%) peamizyeTbCcsl €HEPreTUYHUI MOTEHIIaNl COJIOMHU 3€pHOBHX
KyJBTYp Ta pinaky [63].

B Vkpaini mopiuno 30upaerbes moHaa SO MiIH. T 36pHOBUX KYJIBTYP. Y 3HaUHUX
oOcsirax OTPUMYETHCA COJIOMA 1 POCIHHHI PEIITKH, $AK TMOOIYHI TMPOIYKTH
pOCIMHHUIITBA. PiYHMN TEXHIYHO-IOCS)KHMM EHEPreTMYHUM IOTEHINal TBEPJIOi
O6ioMacu B YKpaiHl € eKBIBaJeHTHUM 18 MIH. T HaTOBOrO E€KBIBAJIEHTY, a HOTO
BUKOPUCTAHHA [Ja€ 3MOTry ILIOPIYHO 3a0Ia/KyBaTH ONM3bKO 22 MIpA. M. KYO.
MIPUPOIHOTO razy [64].

CporonHi OioMaca arpapHOro IMOXOJDKEHHS (COoJoMa 3€pHOBHX KYJBTYp Ta
pinaky, MoOIYHI MPOJYKTH BUPOOHUIITBA KYyKYpYyJI3M Ha 3€pHO Ta COHSAIIHHUKA,
JYIINUHHS COHSIIHUKA) 3QJUIIAETHCS OCHOBHOIO CKJIAQZOBOIO CHEPreTUYHOTO
noTeHIiany 0iomacu B YKpaiHi.

B Vkpaini eHepreTMYHHMI TOTEHIa] BIAXOJIB Ta TMOOIYHOT MPOMYKIIii
CLIBCBKOIO TOCMOAApCTBa (COJIOMa 3€pHOBUX, CTE0JIA KYKYpY/A3H, cTe0J1a COHSAIIHUKA,
JYIINAHHAS COHAIIHUKA Ta 1H.) CTAHOBUTh 9 MIH T HA(PTOBOTO EKBIBAJICHTY /piK
3QJIEKHO BIJl BpPOXAMHOCTI CUILCBKOTOCHOAAPCHKUX  KYJIbTYp. 3a OL[IHKaMH
bioenepretnuHoi acomianii Ykpainu y Hailoamxui 10-15 pokiB criocTepiraTuMeTbest
3pOCTaHHS E€HEPreTUYHOro TMOTEHIllady arpobioMacd 3a YMOBH 301UIbIIEHHSA
YPOXKAUHOCTI CLIILCHKOTOCIOJAPCHKUX KYJBTYp, 30KpeMa, MIIEHUI 1 KyKypyA3u Ha
3€pHO, /10 €BpoMnenchkux piBHIB. [Ipu 11poMy moTeHIIam arpodioMacu B YKpaiHi MOXe
3pocTH 3 MOTOYHKUX 9 MITH T H.e./pik A0 11,3 muH T H.¢./pik [65].

Xoya yacTka arpo6iomMacH B 3arajlbHOMy €HEpPreTUYHOMY MOTEHIlianl 0lomacu
VYkpainu ctaHoBuTh 75-80%, i1 TpakTUYHE BHUKOPUCTAHHA (KpiM JTyIIITHHHS
COHSIIITHUKY ) 3aJIUIIAETHCS BKpail HEIOCTATHIM ISl JOCSTHEHHS HAI[lOHAJTBHUX IIUICH
B cdepax eHepreTuku Ta kKiaiMmary. [Ipu mpomy moBoJi OOMEXKEHUN €HEepreTUYHUN
MOTEHITiaN IepeBHOT 6iomac (2,6-3 MIIH T HAQTOBOTO €KBIBAICHTY/PIK) peali3y€e€ThCs
Maiike TOBHICTIO. OTKe, HEOOXIJTHO CYTTEBO MIHATH CTPYKTYpY BHKOPUCTAHHS
noTeHriary OioMacu B YKpaiHi, HaJalOyd TMepeBary CLIbChKOTOCTIOMAPCHKUM
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3QJIMIIKaM 1 eHepreTHIYHUM pociauHaM. Lle BianoBiae TeHACHITsAM, 3aKkinageHuM B €3K
1 TorIsiAaM BITYM3HSIHUX €KCIEPTIB Ha MalOyTHe OloeHepreTuku [66]. B Ykpaini
aKTUBHO BHKOPHCTOBYETHCS JTYIIMTUHHS COHSIIHHUKA JIJIs1 BUPOOHHUIITBA OiomanuBa Ta
eneprii. IlpakTuuHO BCi OJIMHOEKCTpaKIIiiHI 3aBOJAM OCHAIICHI KOTJIaMH IS
CHAJTIOBaHHS TYIITTUHHS.

JIpyroro CKJI1a10BOIO MTOTEHITIATY arpobioMacH € eHepTreTUYHI KyIbTypH (Bepoa,
TOITOJIS, MICKAHTYC Ta 1H.). EHEpreTuHi KyJpTypH — HIBHJIKO 3pOCTar0ul 6aratopiyuHi
Kyl 1 CHeliaJibHi OJHOPIYHI POCIMHU 3 BHCOKMM BMICTOM CyXOi MacH mIJis
BUKOpPUCTaHHA 11 K manuBa (yposkaHicTh 0 15-25 T/ra 3a pik). EnepreTuuni
KYJBTYpPHU PO3TISIAIOTH SIK allbTE€pHATUBHE JKEepesio 01oMacH, SKy MOXHaA CIeIlialbHO
BUPOIIYBATH JUJIsl eHepreTuyHux notped. Lleil Hanpsim HaOyB MOUIMpPEHHS M 4Yac
nepiioi HagpToBoi kpusznu 1970-x pokiB 3a MIATPUMKH YPAJIB PI3HUX KpaiH pa3oMm 3
PO3BUTKOM IHIIMX BIJHOBIIOBaHUX JKepen. Hapasi eHepreTuuHi KyJbTypH
BUKOPUCTOBYIOTh SIK JpKepeno OioMacu Jjisi BUPOOHHUIITBA TEIUIOBOI Ta €JIEKTPUYHOI
eHeprii, 6ionanus, a TaKOXK GlomMaTepialiBb.

3a JaHUMU €BpONENChKOI Ol0eHepreTHUHOI acowianii Bioenergy Europe, maitxe
BCl kpaiHu — wienn €C-28 po3riaaloTh CHEPreTUYHI KYJIbTYPH SIK TIEPCTIEKTUBHUIMA
HarpsM 010€HEPreTUKH 1 CyKyITHO BXKE MatOTh Ha CBOiX TEPUTOPIsiX Osm3bKo 118,5 THc.
ra riaHTaii sk gepesHux (60,6 Tuc. ra), Tak 1 TpaB’sHUX (57,9 TUC. Ta) EHEPreTUYHUX
KyJbTyp [67].

Jlinepamu cepen kpain €C-28 3a cymapHUMU IUIOIIAMH M1 €HEPreTUUHUMU
pocnunamu € [lonbma (17,8 tuc. ra), Himeuunna (15,8 tuc. ra), Benuka bpuranis
(13,0 tuc. ra), HBeris (11,6 tuc. ra) Ta I'peris (11,0 tuc. ra) [68].

31e01IpII0r0 €HepreTUYHl POCIMHU 3a0e3MeuyloTh ypokaih He OAUH DIK,
MiHIMQJIbHI TEPMIHM OKYITHOCTI 1HBECTHIIIM B THUIOBI MPOEKTH CATAIOTh 2—4 POKH.
IlepeBaroro € Te, 110 30MpaTH yposkai 3 OfHIET TIaHTAIlll MOXKHA MIHIMYM 25 POKIB,
BUTPAYAIOYUCh JIMIIE Ha caM 1eil 301p, 00 11 KyJbTypu HE MOTPEOYIOTh TOAATKOBUX
3aTpar Ha JOCYIIyBaHHS, a CKJIAMU JJiA ii 30epiraHHs HEe MOTPEOYIOTh OCOOIMBUX
Bumor. Hapasi Bigomo Osm3bko 20 BHUAIB MIBUAKOPOCTYUHUX POCIHH, SIKI MOXHA
BHUPOIIYBAaTH JUIsi OTPUMAHHS POCIMHHOI OloMacW — €BKaJNT, TOMOJb, Bepoa,
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cBiTUrpac, MiCKaHTyc Ta iHIl. 3i0paHa 6ioMaca BUKOPUCTOBYETHCS 11 BUPOOHUIITBA
TEIJIOBOI Ta €JIEKTPUYHOI €HEPTii, MOXKe OyTH CHPOBUHOIO JJIsl BUPOOHUIITBA TBEPOTO
OiomanuBa, K HaJIWBHI rpanyiu 1 Opuketu [69]. Lli KynbTypu 3a 9iTKOI TEXHOJIOTII Ta
JOCSITHEHHS BIIMOBITHOTO PIBHA YPOXKaWMHOCTI JO3BOJIAIOTH 3a0€3MEYUTH JOCHUTH
BHUCOKHUH BUXIJI €Heprii 13 1 ra 3eMeNbHUX YT1/1b, @ IO TOTO % OCHOBHA iX KOHKYPEHTHA
nepeBara mepes] TPaAULINHUMHU CLIbCHKOTOCIIOAAPCHKUMU KYJNbTypaMH TOJISATaE B
TOMYy, IO [ iX BHPOIIyBaHHS HE  OOOB’SI3KOBO  BUKOPUCTOBYBATH
ClIBChKOTOCTIONAPCHKI yTimms [70].

3a paxyHOK JICTS, SIKE IIIOPOKY ONa/ia€ 3 EHEPreTUYHUX POCIIUH, Ta IX MIJ3€MHOT
YACTHUHH, IO 3aJMIIAETHCS B IPYHTI, 3pocTae poxarouicTs. Ilorne, mo Hanexano 1o
MaJIOMPOIYKTHBHUX 1 IETPaJOBAaHUX 3€MEllb, MICIs BUPOIILYBaHHS HA HOMY MTPOTATOM
20-25 poKiB €HEepreTUYHUX KYJbTYp MOKE IMEPEHTH Yy KaTeropito MPOTyKTUBHHX
CLTBCHKOTOCTIONAPCHKUX ~ YTifb. BUPOIIyBaHHA  E€HEPreTHYHUX KyJbTYp Ha
MaJIONMPOAYKTUBHUX 1 JErpaJioBaHUX 3E€MJIIX BBAXKAETHCS TaKOX OUIBII CTaluM,
OCKUIBKHM HE CTBOPIOE KOHKYPEHIIIL 3 MPOIOBOJLYMMH YU KOPMOBUMHU KYJIbTypaMHu.

OpHi€ro 13 MONYJIIPHUX EHEPTETUYHUX POCIUH €BPONENCHKOT KIIIMATHYHO1 30HH
€ IMIBUJKOPOCTyYa €HEepreThuyHa KyJbTypa MICKaHTYyC (CJIIOHOBa TpaBa). 3a paxyHOK
BHCOKOI BPOKaiiHOCTI cyxoi 6iomacu (10 25 1/ra), BUCOKOi TEIUIOTBOPHOI 3JaTHOCTI (5
kB1/roa./kr abo 18 M/[x/Kr), HU3bKO1 IPUPOHOT BOJIOTOCTI cTe0es Ha yac 30UpaHHs
(mo 15%), MickaHTyc € Hale(EeKTHUBHIIIO, MOPIBHIHO 3 IHIIUMU E€HEPTeTUYHUMU
CLTBCHKOTOCTIOAAPCHKUMH  KYJIbTypaMH, POCIMHOIO JJisi BUPOOHHUIITBA TBEPAOTO
OionanuBa [71]. OnHa TOHHA CyXOi Mach MiCKaHTyCy ekBiBasieHTHa 400 kr cupoi
Hadrtu, 1,7 T nepeBunu, 515 ky6. M ipupoAHOTO razy ado 620 Kr kam’ sTHOTO BYT1JUIS.
Agne, Ha XaJlb, TIONPHU COPUSTINBI AJid Hel B YKpaiHi KJIIMaTU4YHI YMOBH, Hapasi 1
pOCIMHA Y BEIMKUX MaclITabax TyT Maike HE BUPOILY€EThCS.

BucHoBku. bioenepreruka — rany3b BiZHOBIIOBAHOT €HEPreTUKH, IO BIAIrpae
BaroMy poJib y 3aMiIlieHH1 BUKOITHUX MaJIMB Ta CKOPOUCHHI BUKH/IIB TAPHUKOBUX T'a3iB.
3rimao 3 [lapusbkoro kimiMatuuHOtO yromoro 2015 p., YkpaiHa mae MiKHapoOIHI
3000B’s13aHHS 31 CKOPOYEHHS! BUKHIIB MapHUKOBUX Ta3iB — 40% y 2030 p. BIAHOCHO
piBHs 1990 p. Po3BuTOK Gl0€HEPTEeTUKH € EKOHOMIYHO €(DEKTUBHUM Ta 1HBECTHIIIITHO
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NpUBAOIUBUM, CHpPHSIE TOJIMIICHHIO €KOJIOTIYHOTO CTaHy TPYHTIB, IMiJIBUIICHHIO
KOHKYPEHTOCTIPOMO>KHOCTI BUPOOHHUIITBA Ta 3MEHIICHHIO €HEPro3aieKHOCT1 KpaiHH.

Croroani 0iomMaca arpapHOro MOXO/JKEHHS (COJOMa 3€pHOBUX KYJBTYp Ta
pilaKky, MOOIYHI MPOAYKTH BUPOOHUIITBA KYKYPYJ3M Ha 3€pHO Ta COHSIIHHUKA,
JYINUHHS COHSIIHUKA) 3aJUIIAETbCS OCHOBHOIO CKJIAJOBOIO EHEPreTUYHOTO
noteHuiany 6iomacu B YkpaiHi. Pe3ynprarom mupokoro 3actocyBaHHS OioMacu €
nuBepcudikallisa JKepea eHeprozadesrnedeHHs, TOOTO IOCTYNMOBUM MeEpexiJl BiA
TpaIULIHHUX EHEPTETUYHHUX PECYpPCIB Ha OUIBII €KOJOTIYHO Oe3MeUH1 BU/IM MaJIMBA.

BupobHunTBo TeruioBoi eHeprii 3 arpo0ioMacd Mae€ 3Ha4yHI MEPCHEKTUBH
PO3BUTKY B YKpaiHi, IO OB’ 513aHO 3 BEJIMKUM MOTEHIIAJIOM €HEPreTUUHOTO PECYPCY
1 MOKY HU3BKUM PIBHEM HOTO MPAKTUIHOTO 3aCTOCYBaHHsI. J{J1s MOAaIbIIOr0 pO3BUTKY
010€HEepPreTUKU HEOOX1THO CYTTEBO 3MIHUTH CTPYKTYPY BUKOPUCTAHHS BITUYU3HSIHOTO
MOTEeHI[laTy OloMacH, HaJalud I[epeBary CUIbCbKOTOCIOJAPChKUM pElITKaM 1
€HEepPreTHYHUM pociimHaM. BpaxoByroui HassBHUII HEBUKOPUCTAHUI NOTEHLIAN PI3HUX
BHJIIB CLJIbCHKOTOCIIOAPCHKUX 3AJIMINIKIB 1 perioHaabHI 0COOJIUBOCTI POCIUHHUIITBA,
BAKJIMBO HAJIArOJMTH HAJIMHY TEXHOJOTII0 3aroTiBJl 1 €HEPreTHYHOI KOHBEpCIi
BIJIXO/IIB Ta MOOIYHOI MPOAYKIIT BUPOOHHUIITBA KYKYPY/A3U Ha 3€PHO 1 COHSIITHUKA.

EnepreTtnyHi KyJbTypH — aJlbTE€pHATUBHE JIKepesno OioMacH A1 BUPOOHUIITBA
TEIJIOBOI Ta €JIEKTPUYHOI eHeprii, OlonanuBa. [lepeBaramMu BUKOPHCTAHHS SIKHX €
MOKJIUBICTB 33T 1]l BUPOIITYBAHHS HU3bKOMPOAYKTHUBHI i HEMIPOIYKTUBHI 3€MJIL;
3YNUHEHHs Tpouecy 301IHIHHA Ta PO3BUTKY €po3ii IPYyHTY; MiJ Yac 3rOpSHHS
OlomanMBa Ha OCHOBI POCIMHHOI OioMacu B aTMocepy BHKHJIAETHCS MEHIIIE
BYTJIEKHCJIOTO Ta3y, HIXK MOTJIMHAETHCS POCITMHAMMU B MPoIieci HOTOCUHTEZY; TOOITUHUM
MPOJAYKTOM Y Pe3yJIbTaTi 3TOPSIHHS TBEPAOro OiomajvBa € OpraHiuHa peyoBHHA, SAKY
MO’KHa BUKOPUCTOBYBATH SIK JOOPUBO; HU3bKa COOIBApPTICTh G10MacH TOIIIO.

B Vkpaini € MOKJIMBOCTI JUIsl CIOPYJIKEHHSI HOBUX O10MaMBHUX KOTEIBbHUX HA
arpo0ioMaci, a TaKOX MOJEpHI3aIlli Ta MOKpaIleHHsS EKOJOTIYHUX I[MOKa3HUKIB
HasBHUX TEIUIOTEHEPYIOUnX 00’ekTiB. KpiM TOro, omameHHs 3 BUKOPUCTAHHSIM
arpoGioMacu MoO)Xe OyTH BIPOBAJKEHO SIK JJI1 00 €KTIB coliaibHOI cepu, Tak i
0e3mocepeIHbO arapHUMH BUPOOHHUKaMU. Lle 103BOMUTH CYyTTEBO 3MEHILIUTH BUTPATH
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Ha TIAJIMBO TMOPIBHIHO 3 BUKOPUCTAHHSIM MPHPOIHOTO Ta3y 1 BYTIUIA Ta CHOPHITHME
CKOPOYCHHIO BUKHU/IIB ITAPHUKOBUX T'a3iB.

[ToBoeHHMI TUTaH BITHOBJICHHS YKpaiHM Mae€ BIAOYBATHCS dYepe3 MpHU3My
nekapOoHi3aIli EeHEpreTUKH MW TIOMITHKH «3€JICHOTO» mepexoay. | 06e3yMOoBHO
OloeHepreTMka € Ba)XJIMBOIO CKJIAJ0BOIO, fKa MOXXE CHUCTEMHO BIUIMHYTH Ha
MOJTIMIIICHHS TETUIONIOCTaYaHHs Ha TEPUTOPii YKpaiH! Ta 3MEHIIUTH BIUIMB BiJl BTpaT

BIMHU /I BITHOBJIEHHS 00’ €KTIB 1HPpaCTPyKTypH.
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SECTION 3. ENTERPRISE ECONOMICS AND PRODUCTION MANAGEMENT

DOI: 10.46299/1SG.2023.MONO.ECON.4.3.1

3.1 Optimizing aspects of enterprise’s production potential renewal

In the conditions of the transition to a market economy, the requirements for
accelerating the technical development of production increase. The renewal of
products, improvement of their quality and competitiveness, reduction of
manufacturing costs, increase in the cost of labor raise the problem of continuous
renewal of the production potential of enterprises. This is a certain dynamic process,
the regulation of which must take place taking into account the laws of intensive
development of production. Previously, certain cause-and-effect relationships were
considered, which related to the growth rates of the fixed assets [72]. Having the
appropriate dependencies between these rates and the factors that determine them, one
can ask questions about the optimal choice of controlled parameters, such as, for
example, the relative size of the accumulation, the service life of fixed assets, and
others. Modeling the technical development of a specific enterprise requires, first of
all, taking into account its initial economic state, resource possibilities for changing
this state. Then there is the problem of choosing the trajectory of the transition to
another state of economic development of the enterprise. We will consider the content
of optimizing the dynamics of technical development on the following simple example.

We assume that the production system consists of a set of equipment of the same
type, which can be replaced by new equipment of higher productivity. At the initial
moment of time, the cost of fixed assets, the number of employees, and production
volumes are known. The system forms an accumulation fund at the expense of profit,
which is used to purchase new equipment. To simplify considerations, we believe that
during the renewal process, the number of employees remains constant during the
interval of complete renewal of the equipment. Having investment funds at the initial
moment of time, we will purchase a certain amount of new equipment. In conditions

of a stable number of employees, the amount of equipment that is supposed to be
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changed is clearly determined. By way of balance calculations, there is also an increase
in fixed means of production and production volumes.

So, in the adjacent time period, a new economic state of the production system
Is known, which is characterized by similar initial indicators - the new cost of fixed
assets, the number of employees and the new production potential in terms of
production volumes. With a given rate of accumulation, the process is modeled and
analyzed over the entire interval of replacement of existing equipment with new ones.
The considered process should be classified as multivariate. There are several
controllable parameters here. They include, first of all, the rate of accumulation. By
increasing or decreasing the accumulation, a different intensity of renewal is achieved,
that is, the period of complete replacement increases or decreases. Accordingly, the
dynamics of increasing production volumes and reaching their maximum value, which
Is determined by the capacity of new equipment, taking into account the given number
of employees, changes. The regulation of the update can take place within the limits
that are related to the demand for products or other possibilities of their production. If
the dynamics of production is specified, then with a constant number of employees, the
amount of investment is determined unambiguously. The additional investments here
can only be used to substitute workers.

Along with investments, labor resources are the second regulatory parameter,
which depends on the dynamics of the technical development of the production system.
The increase in the release of workers, other things being equal, is associated with a
more intensive renewal of fixed assets.

The possibility of using different new equipment for replacement, which, in
particular, differs in cost and productivity, determines the significant variability of the
technical development of production. This affects the resource provision of
development, the formation of investments, the substitution of workers, the rate of
growth of fixed assets and production volumes.

The considered approach to modeling the technical development of production
iIs illustrated by the calculations given in Table 1. According to the source data, at the
beginning of the renewal, the production system included 10 units of the same type of
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equipment, each of which had a cost of 4 (F; = 4) and a performance of 5 (P; = 5) .
A unit of new equipment is characterized by a cost of 8.5 (Fn=8.5) and a productivity
of 7 (Pn=7). The investment funds are formed at the expense of 10 percent of the
volume of production (¢=0.1) and depreciation deductions of 10 percent (af=0.1) of
the cost of the equipment.
Table 1
Technical development of production potential
(Fg=4;Py=5F,=85;P,=7,a=01;ar =0,1)

Indicators Years of equipment replacement
1 2 3 10

Products 50,00 | 52,12 | 54,40 72,24
Fixed assets 40,00 | 44,76 | 49,89 90,04
Investment funds 09,00 | 09,69 | 10,43 . 00,00
New equipment 01,06 | 01,14 | 01,23 00,00
Production growth 02,12 | 02,28 | 02,45 00,00
Fixed assets growth 04,76 | 05,13 | 05,52 00,00

Source: own calculations.

The analysis of tabular data shows that in the process of development of the
production potential at the beginning of the renowation, the growth rate of production
Is 4.24 percent, fixed assets - 11.9 percent, investment funds - 7.7 percent. The rate of
growth of fixed assets is ahead of the rate of growth of production, and the rate of
growth of investment funds is between these two rates.

Let's also consider an example of the development of the production potential,
when in the process of renewing the equipment, workers are substituted (Table 2). At
the same time, certain growth rates of production volumes are set. In these calculations,

these growth rates were assumed at the level of 4 percent.
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Table 2
Technical development of production potential with the substitution of employees
(Fy=4;P;=5F =85;P,=7a=01a =0,1)

Indicators Years of equipment replacement

1 2 8 9
Products 50,00 | 52,00 65,80 68,43
Fixed assets 40,00 | 44,67 79,38 86,44
Number of employees 10,00 | 09,98 09,47 09,31
Investment funds 09,00 | 09,67 . 14,52 00,00
New equipment 01,06 | 01,14 1,71 00,00
Production growth 02,00 | 02,08 02,63 00,00
Fixed assets growth 04,67 | 04,96 07,06 00,00
Number of employees growth | -0,02 | -0,04 -0,16 00,00

Source: own calculations.

As the analysis of tabular data shows, the investment funds ensure not only the
specified growth of production volumes, but also the substitution of workers. In the
considered time interval, the number of employees decreased by 6.8 percent.

However, it should be noted that there was a significant increase in the main
fixed assets. They increased by 2.16 times while the production increased by 1.36
times.

This is explained by the relatively high cost of replacing one worker with fixed
assets. We determine the cost of replacement as follows. In the second year of operation
of the production system, production volumes increased by 4 percent. With the old
technical base, to ensure such growth, it would be necessary to increase fixed assets
and the number of employees accordingly. The cost of fixed assets, increased by 4
percent, should have a value equal to 41.6, and the number of employees - 10.4. In fact,
in the considered year, the cost of fixed assets is slightly higher, equal to 44.67, and
the number of employees is slightly lower - 9.98. To calculate the replacement cost
under the condition of stability of production volumes, it is necessary to divide the

change in the cost of fixed assets by the change in the number of employees:
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AF 44,67—41,60
o= IR — 73,
AN 10,40-9,98

where AF — change in the cost of fixed assets;

AN — change in the number of employees.

The obtained value of the replacement cost is quite significant, since it is almost
two times greater than the initial capitalization of labor, which is a value equal to 4.

In this version of the technical development of the production potential, in
comparison with the version in which the number of employees remains stable, along
with lower rates of growth of production volumes, there is a slight decrease in the rates
of growth of fixed assets and investment funds. At the beginning of the renewal, the
growth rates of fixed assets are 11.67 percent, and investment funds are 7.4 percent.
That is, the growth rates of fixed assets and investment funds decreased slightly.

Let's consider the option of development of the production potential with a larger
share of accumulation, that is, when a=0.2; af=0.1. The corresponding calculations are
presented in Table 3.

Table 3
Technical development of production potential with the replacement of employees
Fd=4;Pd=5;Fn=8,5;Pn=7;a=0,2;af=0,1

Indicators Years of equipment replacement

1 2 5 6
Products 50,00 | 52,00 58,49 | 60,83
Fixed assets 40,00 | 46,38 68,10 | 76,29
Number of employees, 10,00 | 09,74 08,76 | 08,36
Investment funds 14,00 | 15,04 . 18,51 | 00,00
New equipment 01,65 | 01,77 02,18 | 00,00
Production growth 02,00 | 02,08 02,34 | 00,00
Fixed assets growth 06,38 | 06,79 08,19 | 00,00
Number of employees growth | -0,26 | -0,29 -0,40 | 00,00

Source: own calculations.
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The calculations carried out for two variants of the share of accumulation show
that increasing the value of a by two times leads to a decrease in the renewal period
from nine to six years (Table 3). With a smaller share of accumulation (at a =0.1), 6.8
percent of the workforce that was at the beginning of the replacement will be
substituted by the end of the replacement. In the second version of accumulation, 16.5
percent of the initial workforce will be replaced by the end of the update. The
relationship between accumulation and release is shown in tables (4-7). A
characteristic feature of this dependence is that the relacement increases to a certain
limit. A further increase in the fraction of accumulation does not lead to a noticeable
increase in replacement. Thus, from the data in Table 4, it can be seen that an increase
in the share of accumulation from 0.3 to 0.4 has almost no effect on the absolute value
of the replacement of employees. A similar conclusion follows from the analysis of
other tabular data. As can be seen from Table 6, it is irrational to increase the share of
accumulation above 0.37 when manual labor is replaced by machine labor. The
effective accumulation limit is significantly reduced for production links where more
productive equipment is used for renewal. It should also be noted that the calculations
were carried out assuming a constant annual growth rate of production, which is equal
to 4 percent. The analysis of tabular data shows that for production links in which the
update is carried out under the condition of equality or superiority of performance
indexes compared to equipment cost indexes, the level of absolute replacement is much
higher (tables 6, 7). This is explained by the fact that replacing the labor of one worker

here does not require additional fixed assets.
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Table 4

Indicators of renewal of fixed assets in dependence

from the savings share with B, = 7

Savings share Renewal period | Release of
() (years) employees
during renewal
0,1 9 0,68
0,2 6 1,65
0,3 5 2,30
0,4 4 2,40

Source: own calculations.

Table 5

Indicators of renewal of fixed assets, depending

on the savings share with P, = 7

Savings share

Renewal period

Replacement of

(o) (years) employees
during renewal
0,17 8 1,06
0,27 6 2,00
0,37 5 2,57
0,47 4 2,60

Source: own calculations.

Table 6

Indicators of renewal of fixed assets, depending

on the savings share with P, = 10,63

Savings share

Renewal period

Replacement of

(a) (years) employees
during renewal
0,05 8 3,64
0,10 6 4,30
0,20 5 4,54

Source: own calculations.
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Table 7
Indicators of renewal of fixed assets, depending

on the savings share with P, = 15

Savings share Renewal period Replacement of
() (years) employees
during renewal

0,05 6,5 6,01
0,10 5,0 6,35
0,20 3,5 6,45

Source: own calculations.

The considered examples of the technical development of production show, that
even with the same new technical means, there may be different trajectories of the
enterprise's transition to a new economic state. Different growth rates of production
volumes, fixed assets, and the number of employees can be achieved. Of course, the
amount of investment funds that the enterprise can allocate for the implementation of
measures for the technical development of production is of significant importance.
Although these funds, as a rule, are limited, there is a variant of their distribution both
in the directions of technical development and in individual components of the
production system.

We can offer the following methodological approach to optimizing the
distribution of investment funds between separate production units, in each of which
there can be talk concerning the renewal of the existing equipment with more
progressive one. First of all, one should take into account the fact that there are certain
proportions between the volumes of production by individual links, since the entire
production system has a single material flow and the presence of appropriate
technological connections is assumed. If at the beginning of the development of the
production system, the production potential of individual links did not have
bottlenecks, then in further development they should grow at the same pace. With the
exception, of course, of situations where nomenclature shifts are made in manufactured
products. In this case, the rates of growth of the production potential in individual

sectors will differ among themselves.
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For each of the production units, taking into account the given growth rates of
production volumes, it is necessary to calculate several options for updating the
equipment, which will differ in the size of the allocated investment funds and the
replacement of employees during the very period. The size of investment funds is
determined by their share in the total mass of investment funds. Thus, if one uses, for
example, computer tools, the dependence of the replaced workers on the relative share
of the accumulation can be obtained. Moreover, both the independent variable and the
dependent variable can be defined with any discreteness interval. As a result of
calculations, in accordance with the number of links, we will obtain a whole set of
dependencies.

The resulting dependencies should be used to set optimization problems for the
distribution of investment funds. The optimization criterion can be, for example, the
maximization of the workers’ replacement. If the development of production is to be
carried out with a constant number of employees, it is advisable to take the
minimization of investment funds as an optimization criterion. That is, we are talking
about achieving, in the course of technical development, predetermined rates of growth
of production volumes with the lowest costs of capital investments. The optimal
solutions here will be related to the redistribution of workers between individual
production units. If necessary, additional restrictions on the movement of workers
within the enterprise can be introduced into the problem statement. The considered
problem is solved by applying the methods of mathematical programming with use of
different software.

It should be noted that the introduction of new equipment leads not only to a
decrease in the labor intensity of products, but also to a decrease in other costs for its
production. The specific consumption of materials and energy may decrease. An
Important point is also taking into account production areas for the operation of new
equipment. Minimizing the growth of production areas can also be one of the criteria
for optimizing the technical development of the production potential of the enterprise.

Here, it is also advisable to take into account the possibilities of expanding
production areas in individual production divisions of the enterprise.
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At the given rate of growth of production volumes, the criterion of optimization
can be the achievement of the minimum production cost. This indicator accumulates
the entire range of (sometimes multidirectional) components of the aggregate of
production costs. The introduction of new equipment and technologies, as a rule, is
aimed at reducing the cost of production, although at the same time its capital intensity
may increase.

The size of the cost price significantly affects the amount of profit, which in turn
Is the main source of investment funds. The ratio of the amount of accumulation to the
cost of fixed and working capital determines the rate of development of the production
potential. At a constant share of accumulation, the profitability of fixed assets is of
significant importance, which also affects the technical development of production.

The real scale of accumulation can be concluded by analyzing, for example, the
activities of industrial enterprises of Ukraine for the period: 2016-2021 (table 8).

Table 8
Relative savings and efficiency of fixed assets
enterprises of Ukraine in 2016-2021

Years Relative savings Profitability of fixed
assets, %
2016 0,0344 0,363
2017 0,0464 2,182
2018 0,0490 3,000
2019 0,0548 5,471
2020 0,0377 0,643
2021 0,0525 8,664

Source: compiled from [73, 74, 75]

The analysis of the development of domestic enterprises shows that, in general,
the relative savings, which is characterized by the ratio of funds for the purchase of
new fixed assets to their basic value, as well as the efficiency of fixed assets, calculated
by the indicator of their profitability, have a positive upward trend. It should be noted
that for complex production systems of the concern type, which are technologically
closely related to each other, it is important to create a common savings fund.

The rational distribution of this fund between individual enterprises would

ensure the maximum overall effect.
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3.2 CkiaaoBi eKOHOMIYHOI Oe3mekM MiANPUEMCTBA B YMOBaX KOHKYPEHTHOI
€KOHOMiKH

IcHye nekinmpka pI3HMX MIIXOMIB JO BU3HAYCHHS CKIIAJOBUX EKOHOMIYHOL

0e3neKu MiANPUEMCTBA, K1 TOIUIBHO PO3IISIHYTH y BUINISAL Ta0muii 1.

Ta0mmis 1

[Tigxoau 10 BU3HAYEHHS CKJIAJOBUX €KOHOMIYHOI O€3MeKH MiAIPHUEMCTBA

[Tigxomu CyTHICTh TiAX0My

Knacuunwmii miaxig | B paMkax KIacH4HOTO MiIXOQy 0 BH3HAYCHHS CKJIAIOBHX E€KOHOMIYHOI
0e3neKy MiANMPUEMCTBA PO3MIIANAIOTHECS OCHOBHI aCMEeKTH O€3MEKH, TakKi K
(dhinaHCcOBa CTIHKICTB, BHPOOHHYA MOTY>KHICTb, PUHKOBA

KOHKYPEHTOCIPOMOXKHICTh Ta KaJPOBUN TIOTEHIIIaJ MiIPUEMCTBA.

Kommexkcauit KomrekcHuii  minxim mependadae  po3risy SKOHOMIYHOI — Oe3MeKu
X1 MiIPUEMCTBA SIK CYKYITHOCTI B3a€MO3aJICKHUX CKJIaI0BUX. BiH BKIiIIOYae B
cebe OUIbII MIMPOKUH TepeliK (haKTopiB, TaKUX SIK COIliajJbHa Oe3leka

MpaIliBHUKIB, €KOJIOT1YHA Oe3meka, iHdopmMailiiiHa 6e3meka ToIo.

IaTerpoBannii [aTerpoBanuii miaxXia 3BOAUTHCS 10 MOETHAHHS PI3HUX IT1IXO/1B Ta aCMEKTIB
MIX10 €KOHOMIYHO1 O€3MeKH MiJIPUEMCTBA 3 METOI CTBOPEHHS KOMILIEKCHOI Ta
mimicHoi Momem Oe3meku. B paMkax IbOro MIAXOAY BpPaXOBYHOTHCS

O0COONMMBOCTI  KOHKPETHOTO  MIANPHUEMCTBA Ta WOr0  30BHILIHBOTO

CepeIoBHUIIIA.
Pusuk- Pusuk-opieHToBaHMHN MiAXif 30cepeKeHU Ha 1IeHTU(IKaLI] Ta yIIpaBIIiHHI
Opi€EHTOBaHUI PHU3UKaMH, SIKI MOXKYTb 3arpOKyBaTH €KOHOMIUHiil Oe3meri minpuemMcTBa.
MHI1IX1T CknasoBi €KOHOMIYHOI O€3MeKH PO3MISAAIOTECA 3 TOYKUA 30PY MOMKIMBUX

PHU3HKIB Ta 3aXO0/IIB MO0 iX 3amo0iranHs ado 3MEHITIEHHS HACTiIKIB.

IaHOBaIIHII [HHOBaLIMHUN TiAXIJ aKIEHTye yBary Ha BHKOPHUCTaHHI 1HHOBALIMHUX
MIX10 TEXHOJIOTIM Ta METOMIB Il TIABUINCHHS €(EeKTMBHOCTI Ta CTIMKOCTI
nignpueMcTBa. CKJaoBl €KOHOMIUHOI O€3MEeKH PO3MISNAIOThCA 3 TOUKHU

30py MOJKJIUBOCTEH 1X PO3BUTKY Ta BIIPOBAPKCHHA HOBATOPCHKUX piI_I_ICHB.
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L1i migxoau MOXYTh BUKOPHUCTOBYBATHCS OKPEMO a00 MOETHAHO JIJIS aHAI3Y Ta
BU3HAYCHHS CKJIAJIOBUX €KOHOMIYHOI Oe3meku mianpuemcTa. KoxkeH i3 HUX Mae CBOT
nepeBard Ta OOMEXKEHHs, 1 BUOIp KOHKPETHOTO MIAXOMy 3ajie)KaThMe BiJ] METU
JOCIIHKEHHS Ta OCOOTUBOCTEH caMOTo ITiIMTPHUEMCTBA.

OTxe, mpoaHali3yBaBIy Pi3HI MiIXOAH 0 BU3HAYCHHS CKIIAIOBUX EKOHOMIYHOT
Oe3MeKyn HaBEAEMO CTPYKTYpOBAaHMI BapiaHT IXHBOTO TOALUTY, SKHI BBa)XaeMmo

HaWOLIBII JOIUTHFHUM 1 300pa3uMO Ha PUCYHKY 1:

Kanposuit
MMOTEHIIAT

Bupo6nraa Exomnoriuna

Oe3meka Oesmeka

Cxiagosi
€KOHOMIYH
oi Oe3nekn
HiAnpUEMC
TBa

IunoOBaLIiHA

AKTUBHICTh ®dinaHcoBa

CTIAKICTB

PunkoBa
KOHKYPEHTO-
CIIPOMOXHICTb

Jlorictnuna
MiITPUMKa

[TpaBoBa i
peryisiTopHa
BIITOBIAHICTH

Puc. 1. CknagoBi ekoHOMIYHOI O€3MeKH MiMTPUEMCTBA.

Po3rsiHeMo neranbHille KoXKHY CKJIa/I0BY, TPENCTaBIeHy Ha puc. 1.

®diHaHCOBA CTIMKICTh — 3JATHICTh MIANPUEMCTBA €(PEKTUBHO YIPABISATH CBOIMH
(diHaHCOBUMH pecypcaMu, 3a0e3redyBaTu CTabUIbHUM MOTIK MPUOYTKIB Ta YHUKATU
3a00proBaHOCTI.

[le ogHa 3 HaWBaXXJIMBINIMX CKJIQJIOBUX €KOHOMIUHOI Oe3rneku. [linnpueMcTBO
MMOBMHHO MaTH JIOCTaTHI pe3epBU (PIHAHCOBUX PECypPCiB JJISI MOKPUTTS MOTOYHHUX Ta
MaiOyTHIX 3000B's13aHb. 3a0e3neueHHs CTa01IbHOTO MOTOKY NPUOYTKIB Ta YHUKHEHHS
HaaMIpHOI 3a00pPTrOBAaHOCTI JIOMIOMAra€e MiAMPUEMCTBY BIOPATHCS 3 €KOHOMIYHHMHU

TPYAHOIIAMH 1 CTPUMYE PU3UKHU (H1HAHCOBUX KPU3.
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diHaHCcOBa CTIMKICTh O3HAYaE, M0 MIAMPUEMCTBO Ma€ JIOCTATHI PECypcH s
MOKPUTTSI CBOiX MOTOYHUX Ta MalOyTHIX 3000B's13aHb. Harpukia, mianpueMCcTBO Mae
J0CTAaTHI 3armacy rpouieii, moo OmIaTUTH CBOi paxyHKH, 3a0€3MeYnTH 3apO0ITHY TIaTy
CBOIM MparliBHUKaM 1 (hiHAaHCYBaTH BUPOOHUIITBO TOBapiB abo mociyr. Ile moxke OyTu
JOCSTHYTO, HANPUKIAJ, IIJISTXOM CTBOPECHHS pe3epBHUX (DOHIIB, BIOCKOHAJICHHS
(1HAHCOBOTO TIAHYBAaHHS Ta 3HWKCHHS 3aJIEKHOCTI BiJ] 30BHIIIHBOTO (hiHAHCYBAHHS.
PosrnssHeMo netanpHilIe GpakTopu Ta acleKTH, sIKi BXOIATh 10 (PiHAHCOBOI CTIMKOCTI
MiAIpUEMCTBA!

1) ®inaHcoBuUIi aHAI3.

bamanc — aHai3 akTHBiB, 3000B's13aHb Ta BJIACHOTO KaImiTaIy MiAMPUEMCTBA IS
BUSIBJIICHHSI CTPYKTYPHHUX Ta (PIHAHCOBUX PU3HKIB.

3BIT npo NMpUOYTKU 1 30UTKH — OIIHKA JOXOAIB Ta BUTpAT, MpUOYTKOBOCTI Ta
pPEHTA0ENIbHOCTI MIMPUEMCTBA.

AHaJi3 TMOKa3HUKIB JIKBITHOCTI, PEHTA0EIbHOCTI Ta OOOPOTHOCTI — OIlIHKA
3aTHOCTI TMIAMPUEMCTBA BHKOHATH CBOi (PIHAHCOBI 3000B'S3aHHS, OTPUMYBATU
MpuOyTOK Ta €)eKTUBHO BUKOPHCTOBYBATH aKTHRBH.

2) ®diHaHCOBE IJIaHyBaHHS.

bromxeTyBaHHsS — CTBOPEHHS IUIAHOBUX (PIHAHCOBUX MOKA3HUKIB Ta OFOMKETIB
1U1s1 €DEKTUBHOTO PO3MOILTY PECYpPCiB.

[Iporno3yBaHHs — BU3HAYEHHS MOTEHIIWHUX PHU3UKIB Ta 3MiH y (DIHAHCOBIH
TUSJIBHOCTI  TMIANPUEMCTBA JUIsl BUSIBJICHHS MOXJIMBUX TIPOOJEM Ta PO3pOoOKH
cTpaTerii.

3) EdexTtuBHe ynpapiiHHS KamiTajioM.

OnTuMizallisi CTPYKTypH Karitaily — BUOIp HaOUTbII e()EeKTUBHUX JKEpen
(diHaHCYBaHHA Ta ONTHUMAJIBHOTO CIIBBIAHOLIECHHS MIDK BJIIACHUM Ta 3ay4Y€HUM
KaIliTaJioM.

VYpaBniHHSI KPEAUTOPCHKOIO Ta J1e0ITOPCHKOIO 3a00PTrOBaHICTIO — 3a0€3MICUCHHS

30QJIAaHCOBAHOCTI IJIATIKHUX IMOTOKIB 3 IMOCTAYaAJIbHUKAMHU Ta KJIIEHTAMM.
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4) diHaHCOBHI KOHTPOJIb.

BayTtpimHiii ¢piHaHCOBUN KOHTPOJIb — BCTAHOBJIEHHS CHUCTEM BHYTPIITHBOTO
KOHTPOJTIO JIJIs 3armo0irands ()iHaHCOBUM ITaXpaliCTBaM Ta MIOMUJIKAM.

AynuT — npoBefieHHsS (HIHAHCOBUX aydWTIB JUIS NEPEBIPKU MPAaBUIBLHOCTI Ta
TOYHOCTI (PIHAHCOBOT 3BITHOCTI.

5) PesepBu Ta piHaHCOBI pe3epBH.

Axymynsiis (iHAaHCOBUX pe3epBIB — CTBOPECHHS (POHJIIB Ha HernepeadadyBaHi
BUTpaTy a00 MOXJIMBI KPU30B1 CUTYAIIIi.

3acTOCYBaHHS CTpaxyBaHHS — 3aXUCT B PHU3UKIB MLUISIXOM YKJIaJEHHS
CTPaxoBUX JIOTOBOPIB.

6) 3abe3nedyeHHs T0BIOCTPOKOBOI CTIMKOCTI.

[HBecTuIlii B pO3BUTOK — IJIaHYBAHHS Ta peaii3allisl 1HBECTUIIMHUX MPOEKTIB
JUTs1 3a0€3IEeYEeHHS TOBTOCTPOKOBOIO POCTY Ta CTa01IbHOCTI.

JuBepcudikariiis 1siIbHOCTI — pO3IIMPEHHS TISUTBHOCTI Ta PUHKIB, 110 103BOJISIE
3HU3UTH PU3UKHU Ta 3aJI€KHICTb BiJl OJHOTO HAIPSMKY.

®diHaHCOBa CTIMKICTh MIAIPUEMCTBA MOKpALLye MOTO 3AaTHICTb BUTPUMYBATH
E€KOHOMIYH1 KOJIMBaHHS, a Takok 3a0e3mneuye CHpUSTIUBI YMOBH JUIsl TOMAJBIIOTO
PO3BUTKY 1 301IbIIEHHS] KOHKYPEHTOCIIPOMOXKHOCTI Ha PUHKY. BaXkjinBO moeHyBaTH
PI3HI cTpaTerii Ta IHCTPYMEHTH ISl TOCATHEHHA (DIHAHCOBOI CTIMKOCTI 1 MIATPUMAHHS
YCHIITHOTO (PYHKIIIOHYBaHHS IMiAPUEMCTBA.

PrHKOBa KOHKYPEHTOCIPOMOXKHICTh — 1€ 3JaTHICTh MIANPUEMCTBA €(PEKTUBHO
MPOTUCTOSITH KOHKYPEHIIT Ha PUHKY, 3allydyaTd KII€HTIB, MATPUMYBATH BUCOKUM
piBEHb 30yTYy 1 3aI0BOJILHATH MMOTPEOU CIIOKHUBAYIB.

3abe3nedeHHs e(heKTUBHOTO MApPKETUHTY, BUCOKOI SIKOCTI MPOIYKIii 00 MOCHYT,
aJICKBaTHUX I[iH Ta CBOEYACHOTO pearyBaHHS HA 3MIHM BUMOT CTIOKHBadiB JOTOMAarae
MiANPUEMCTBY MiATPUMYBaTH KOHKYPEHTHY TiepeBary Ha puHKY. lLle mo3Bosse
30epiratu cBOi MO3MIIIi 1 yHUKATH Mpo0JieM BHACIIIOK BTPATH PUHKOBOI JIOJI.

[ligmpueMCTBO TOBMHHO OyTH KOHKYPEHTOCIPOMOXXHHUM Ha PHUHKY, TOOTO
3aTHUM 3aJly4yaTy KJIIEHTIB 1 3a0e3neuyBaTi CTaOUIbHUN MOMUT Ha CBOIO MPOAYKIIIIO
abo mocnyru. Hampukmnaza, sIKIO MiAMPUEMCTBO BHUTOTOBIISIE €JIEKTPOHIKY, TO HOTO
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ycmix Oydae 3ajexaTd BiJl SKOCTI 1HHOBAIlIMHUX TMPOAYKTIB, arpeCUBHUX
MapKETUHTOBUX CTpaTerii Ta aJieKBaTHOI 11IHOBOI MOMITUKU. Po3misiHEMO eTalbHile
dakTopu Ta acmeKTH, SKI BXOASATh JO PHUHKOBOI KOHKYpPEHTOCIPOMOXKHOCTI
H1IPUEMCTRA!

1 ) PunkoBuii anamis.

BusHaueHHs LITBOBOI ayAMTOpii — PO3yMIHHS MOTped Ta BUMOT KIIEHTIB,
BU3HAYCHHS IIIJILOBOI I'PYITH CIIOKUBAYIB MPOIYKIIT a00 MOCIIYT.

AHaJi3 KOHKYpeHTIB — BUBUEHHS KOHKYPEHTHOTO CEPEIOBHINA, 1ICHTH(IKAIISA
KOHKYPEHTIB Ta IXHIX CTpaTerii.

2) VuikanbHa npono3utis npoaykty (Unique Selling Proposition, USP).

®opmymtoBanHs USP — BH3HAu€HHS YHIKAJIBHHX XapaKTEPHUCTHUK Ta IepeBar
MPOYKIii a00 MOCIYT, SIK1 BIAPI3HSAIOTH 1X BiJ] KOHKYPEHTIB Ta BUT1AHO 3aJ0BOJIBHSIOTh
NOTPeOU KIIIEHTIB.

[To3ui10HyBaHHS HA pUHKY — pO3pO0Ka CTpAaTerii MO3UILIIOHYBAaHHS HA PUHKY, 1110
BU3HAUa€ CIOCI0 CHOPUHHATTA MIANPUEMCTBA KIIEHTAaMH B TOPIBHSHHI 3
KOHKYPEHTaMH.

3) AxicTh mpoayKiiii Ta 00CITyrOByBaHHS.

SkicTh npoaykilii — 3a0e3MeueHHs] BUCOKO1 AKOCT1 BUPOOJICHOI MPOAYKIlli abo
HaJaHUX MOCHYT, 1110 33JJ0BOJIbHSAE MOTPEOU Ta OYIKYBAaHHS KIIIE€HTIB.

OOcnyroByBaHHsS ~ KIIIEHTIB —  BCTAHOBJIEHHS  €(QEKTHBHUX  CHCTEM
0o0CIIyrOByBaHHSI KJII€HTIB, pearyBaHHS Ha 3alUTH Ta CKaprv, 3a0e3leueHHs
3aJI0BOJICHHSI KJTIEHTIB.

4) TauHoBaIlIi Ta JOCIIIKEHHS.

[HHOBAIIHICT, TPOAYKIT — BIPOBAKEHHA HOBALId Ta TEXHOJOTTYHUX
BIOCKOHAJIEHb y MPOAYKIIiI0 00 MOCIYyTH A5 301IbIIEHHSI KOHKYPEHTHHUX IepeBar.

JlocmipkeHHsT pUHKY — aKTHBHE TIPOBEICHHS TOCIKEHh PUHKY JIJIS1 BUSIBICHHS
HOBHUX MOKJIMBOCTEH Ta PU3HKIB.

5) EdbexTuBHA MapKeTHHTOBA CTpaTETisl.

[Ipogaxx Ta pekigama — BUKOPUCTAHHS €(EKTUBHUX KaHajiB 30yTy Ta
MapKETUHTOBUX KOMYHIKAIIIH [l TPOCYBaHHS MPOIYKITli a00 MOCTyYT.
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[{[iHOyTBOpEHHSI — BCTAHOBJICHHS KOHKYPEHTOCIPOMOXXHMX  IIiH, IO

3a0€311eUyI0Th CIPUSATINBE CITIBBIAHOMICHHS I[IHUA Ta SIKOCTI.
6) 'HyuKicTh Ta aJJaiTUBHICTD.

31aTHICTh JI0 3MIH — TOTOBHICTb IIJNPHUEMCTBA IIBUAKO pearyBaTy Ha 3MiHU B
PUHKOBUX YMOBAaX, MOIMUTI Ta KOHKYPEHIIii.

[HHOBAIIHICTS — 3MATHICTH MIBUIKO PO3POOJIATH Ta BIPOBAKYBATH HOBI 1€l
Ta PIIICHHS IS aJianTariii 10 3MiH.

PuHKOBa KOHKYPEHTOCIPOMOXKHICTh MiJMPUEMCTBA JONOMarae 3a0e3leuuTu
HOT0 YCHINIHICTh Ta CTAOUIbHICTh Ha PUHKY, 30LIBIIMTH YaCTKy PUHKY Ta 3ally4YUTH
HOBUX KJIEHTIB, 0 € BXJIMBUMH YMHHUKAMH JJII €EKOHOMIYHOI O€3IMEKH 1 yCIiXy
MIIIPUEMCTBA.

[HHOBAIIIHA aKTUBHICTD — 3/IaTHICTh MIANMPHEMCTBA JI0 1HHOBALIMHUX 3MIH Ta
MOCTIMHOTO BIOCKOHAJICHHSI MPOAYKIli ad0 MOCIYT JJisi 3aJ0OBOJICHHS PEJICBAaHTHUX
PUHKOBUX BHMOT.

[TocTiitHe OHOBJICHHS IPOAYKIIii a00 MOCTYT, BIPOBAKEHHS HOBUX TEXHOJIOT1H
Ta 1€l J03BOJIsE€ MIAMPUEMCTBAM aJanTyBaTUCS 10 IIBUJIKO3MIHHOTO PUHKOBOTO
cepenoBuiia. [HHOBAIIWHICTH JOMOMAarae MiANPUEMCTBAM 30UIBIITYBAaTH  CBOIO
€()EeKTUBHICTh Ta IPUBEPTATU HOBUX KIIIEHTIB.

[linnpueMCcTBO TMOBUHHO OyTH 1HHOBALITHO AaKTUBHUM, TOOTO TOTOBUM
BIPOBAPKYBaTH HOBI TEXHOJIOT1i, METOIM BUPOOHMIITBA 1 miaxomu. Hampwukian,
TEXHOJIOT1YHA KOMIIaHisl, sIka MOCTIMHO BJOCKOHAJIOE CBOI MPOAYKTH 1 BIPOBAIKYE
HOBI PO3POOKHU, MOXKE YCHIIIHO MPOTUCTOSNTH KOHKYPEHII Ta 3a0€3MeYUTH CBOIO
eKOHOMIUHY Oe3neky. Po3risHemo neranpHime (GpakTopu Ta acleKkTH, sKi BXOAATH 10
1HHOBAIIIITHOT aKTUBHOCTI IMiAMPUEMCTBA!

1) Hocmimxkenns ta po3BuTok (Research and Development, R&D).

InBectunii B R&D — 3amyueHHss (iHAHCOBUX pecypciB Ha MPOBEACHHS
JOCIIIJIKEHBb Ta PO3POOOK HOBHUX MPOAYKTIB, TEXHOJIOT1H UM MPOILIECIB.

[HHOBaIITHUI TIOTEHIIIal — CTBOPEHHSI HAYKOBO-IOCTIAHUX Jaboparopiit abo

LEHTPIB JJIsI BUBYECHHS HOBUX TEXHOJIOTIN Ta 1JIeH.
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2) BrnpoBakeHHS HOBUX TEXHOJIOTIH.

ApnanTaiiis TeXHOJOTIA — 3[aTHICTh MIANPUEMCTBA IIBUAKO aJaNTyBaTUCS N0
HOBHUX TEXHOJIOT1H Ta BIPOBAHKYBATH iX B CBOT BUPOOHUY1 MPOIIECH.

ABTOMaTu3allisa Ta nuQpoBizaiis — BUKOPUCTAHHS Cy4acHUX TEXHOJOTINA s
aBTOMATHU3aIlii Ta ONTUMI3aIli O13HeC-TPOIIECIB.

3) Po3BUTOK HOBUX MPOAYKTIB a00 MOCIHYT.

[HHOBALIIMHI TPOAYKTH —p03p00Ka HOBUX Ta YHIKAJIBHUX MPOIYKTIB a00 MOCIYT,
SK1 BIAMOBIZAIOTH TOTpedaM KIIEHTIB Ta BUTIIHO BIAPI3HAIOTHCS BIJ MPOMYKIIii
KOHKYPEHTIB.

JuBepcudikariliss - poO3MUPEHHS ACOPTUMEHTY MPOAYKINi abo MOCIyT st
BXO/P)KCHHSI B HOB1 pUHKH Ta CETMEHTH.

4) CniBnparnig Ta MapTHEPCTBA.

TexHONIOTIUHI ~MapTHEPCTBA — B3aEMOAIS 3 HAyKOBUMH YCTaHOBaMH,
BEHUYpPHHUMH (OHJAMU Ta IHIIMMHU KOMIIAHISIMH 3 METOI OOMIHY 3HAaHHSIMH Ta
pecypcamu.

BnpoBajpkeHHsT 1HHOBallii B JIAHIKOKKY T[IOCTa4aHHS — CHIBOpals 3
MmocTavajJbHUKaAMU Ta TapTHEpaMU IS BIPOBA/KEHHS 1HHOBAIIWHUX ITIXOIIB Yy
BUPOOHUYHUI MTPOLIEC.

5) dinaHcoBa MiATPUMKA.

IaBecTumii B 1HHOBamii — 3ailydeHHs (IHAHCYBaHHA JUIS  peai3alii
1HHOBAIIITHUX TIPOEKTIB Ta JA0CIIII>)KEHb.

@DiHAHCOB1 CTUMYJIM — 3aCTOCYBaHHS CHUCTEMU CTUMYJIIOBaHHS MPAIliBHUKIB 32
1HHOBAIII#HI 171e1 Ta peai3allifo MIPOCKTIB.

[HHOBAlIIIHA aKTUBHICTh JIOMIOMArae MiJMpUEMCTBAM BIIPOBAIKYBATH 3MIHU Ta
i71e1, 110 CTBOPIOIOTH HOBI MOMJIMBOCTI JJIi POCTY Ta PO3BUTKY. BoHa m03Boiise
MiITPUEMCTBAM 3aJTUIIATHCS aKTyaJTIbHUMH, KOHKYPEHTOCIIPOMOXXHUMHU Ta TOTOBUMU
710 BUKJIMKIB PHHKY, III0 € Ba)XJIMBUMH YMHHUKAMH TSI 3a0€3MCUCHHS €KOHOMIYHOT

0e3MneKu Ta yCHIIHOrO (GyHKIIOHYBaHHS.

84



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN
MODERN CONDITIONS

Kanposuit motenmian. HasBHICT, BHUCOKOKBaIi(pIKOBAaHUX Ta MOTHBOBAHUX
IpaIliBHUKIB, sIK1 3a0€31euyioTh e(heKTUBHE (PYHKIIIOHYBAHHS MiANPUEMCTBA Ta HOTO
PO3BUTOK.

BucokokBainiikoBaHi Ta MOTHBOBaHI IMpAIlIBHUKH € KIIOYOBHUM PECYypPCOM
MiANpUEMCTBA. IXHi 3HAHHSA, BMiHHS Ta 37aTHICTh IIPAIFOBATH KOMAH/I0I0 BU3HAYAIOTh
yCHiX MiANPUEMCTBA. [HBECTyBaHHS Yy PpO3BUTOK TMEpCOHANy Ta 30epeKeHHs
TaJJAHOBUTHUX MPALlIBHUKIB € BAKJIMBUM aCIIEKTOM €KOHOMIYHOT O€3MEKH.

Kagpu € HaliHHIIIEM pecypcoM MiANPUEMCTBA. 3MaTHICTh MPHUBEPTATH,
yTPUMYBAaTh Ta PO3BUBATU KBaJl(DIKOBAaHUX MPAIIBHUKIB € BaXKJIUBOIO CKJIaJ0BOIO
€KOHOMIYHO1 Oe3neku mianpuemMcTBa. Hanpukiian, koMmmaHis, ska BKJIaJa€ B HABYAHHS
Ta PO3BUTOK CBOTO IMEPCOHANY, MATPUMYE BUCOKUWA PIBEHb MOTHBALIi 1 CTUMYIIOE
1HIIIIAaTUBHICTH, MOXKE 3a0€3MEUNTH CTA0OIBHICTh CBOTO MIEPCOHATY 1 JOCSATTH BHCOKOI
MPOAYKTUBHOCTI [81].

OCHOBHI aCleKTH KaJpOBOTO MOTEHIIIaTy BKIIOYAIOTh:

1)  YmoBu nparii. 3a0e3neueHHs 0e3neyHux Ta KOMGOPTHUX YMOB TIpalli, 110
CHPUSIOTH 3J0POB'IO MPALIBHUKIB T M1IBUILYIOTh iX IPOAYKTUBHICTb.

2)  3apoOiTHa mjara Ta coIlajbHl TapaHTii. 3a0e3nedeHHs CIpaBeTUBOL
OTUIaTH TIpaIll Ta HaJaHHS COIliaJbHUX TapaHTid, TaKUX SK MEAUYHE CTpaxyBaHHS,
MEHC1ITH1 BUIIATH, BIAMYCTKHU TOIIIO.

3) Kampomuii po3Burok. HamanHs MoxIMBOCTeH 111  mpodeciifHOro
PO3BUTKY MpAIiBHUKIB, OpraHi3allisl TPEHIHT1B Ta MiJIBUILEHHS KBaTi(iKalii.

4)  Bzaemunu y konektuBi. CTBOpeHHS arMmocdepu CHiBIpali Ta
B3a€EMOPO3YMIHHS Cepell MpalliBHUKIB, 10 3a0e3nedye CTaOUIbHICTh Ta YHUKHEHHS
KOH(JTIKTIB.

Jlorictnyna  miarpuMka.  3a0e3nedeHHsS ~ €(EKTHBHOTO  YIPaBIIHHS
JIOTICTUYHUMU TIpoLEecaMH ISl 3a0e3MeYeHHs] MOCTayaHHsl Ta PO3MOALUTY MPOIYKIIIi
0e3mnepediitHo.

EdexruBHe ympaBiiHHS JIOTICTUYHUMH TPOIIECAMHU JIO3BOJISIE 3a0€3MEeUUTH
CBOEYACHY IIOCTaBKy CHPOBHHH, KOMIUIEKTYIOYMX Ta TOTOBOi TPOAYKII, IO
MIATPUMYE CTaOUIBHICTE BUPOOHUYOTO TMPOIIECY Ta 33J0BOJIbHSAE MOTPEOU KIIIEHTIB
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[82]. EdexTuBHE ympaBiiHHS JIOTICTHYHUMU TMPOIECAMU € BaXKIUBUM IS
€KOHOMIYHO1 O€3MeKH MIIPUEMCTBA. 3a0e3MeYeHHSI CBOEYACHOT TOCTABKU CUPOBUHH,
KOMITJIEKTYIOUHMX Ta TOTOBOI MPOYKIii rapaHTy€e He3aIeKHICTh Bijl 300iB y MOCTa4aHH1
Ta BUTpAT Ha 30epiranHs 3anaciB. OCHOBHA MeTa JIOTICTUYHOI O€3MeKH - rapaHTyBaTU
CTaOUTBHICTh JIOTICTUYHOTO JIAHITIOXKKA Ta 3HU3UTH PU3UKH, K1 MOXKYTh BIUTUHYTH Ha
foro ¢yHKIioHyBaHHS. [l JOCATHEHHS Ii€l METH JO CKJIAJIOBUX JIOTICTUYHOI
0e3MeKH BXOJATh HACTYMHI aCleKTH:

1) IlocrauanHs Ta 3aKyIIiBIIA.

PesepBHi mocrauanHs — po3poOKa MiaHiB Ha BUNIAJ0K B1JIMOBH ITOCTa4aIbHUKIB,
JIOTOBOPH Ha aJIbTepHATUBHI JpKepea MocTa4yaHHsl.

JuBepcudikallis nmocradyajbHUKIB — 3aJTyUYCHHS KUIBKOX MOCTAYaJIbHUKIB IS
PI3HHMX BHJIIB CUPOBUHU Ta KOMIIOHEHTIB, 110 3HIKYE PU3UK 3YIMUHKH BUPOOHHUIITBA
yepes MpoosieMH Y OCTaYyaHHI.

AHaJi3 pUHKY Ta KOHKYPEHL1i — BABYCHHSI pUHKY, OL[IHKA MIOMUTY Ta MPOMO3HUIII1,
MOHITOPHHT I[iH T4 YMOB MTOCTaBKH.

2) 30epiraHHs Ta CKJIaayBaHHS.

Cxiazicbke ympaBliHHS — BIJMOBIJHE TIUIAHYBAaHHS 3araciB, OMNTHMI3allis
PO3MIIIIEHHS] TOBApiB Ha CKJIaaax.

besneka ckiamy — 3acTOCyBaHHS HEOOXIAHUX 3axOMiB JJisi 3aroOiraHHs
KpaJiKKaM, TTOJKe)KaM, IMOIIKOIKEHHSIM TOBapiB.

KoHTposb IKOCTI — NpOBEAEHHS 1HCIEKIIIN Ta MEePEBIPOK SAKOCTI MPU OTPUMAHHI
Ta BHJIa4l TOBaPIB.

3) TpancnopryBanHs.

Bubip TpaHCmopTy — BH3HAUCHHS OINTHMAJILHOTO BHUIY TPAHCIOPTY IS
MEePEBE3CHHS TOBAPIB 3 YpaxyBaHHSIM BapTOCTI Ta TEPMIHIB.

MapuipyTr3ailis — BH3HAUCHHS ONTHMAIBHHX MAapIIPYTiB 3 JOCTaBKH IS
CKOPOUYEHHS TEPMIHIB Ta 3HI>KEHHSI BUTPAT.

BincrexxeHHss BaHTaXy — BHUKOPUCTAHHS TEXHOJOTIA BIIICTEKEHHS IS

KOHTPOJIIO 32 PYXOM TOBApIB Ta 3a0€3MEUEHHs X Oe3MeKu.
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4) JloctaBka Ta 00poOKa 3aMOBJICHb.

[Tporiec 06poOKKM 3aMOBJIEHh — ONTUMI3AIlIS MPOIECiB 0OPOOKHU Ta BUKOHAHHS
3aMOBJICHb /IS 3a0€3MeUeHHS MIBUIKOCTI Ta TOYHOCTI.

Cucremu yrpaBiiHHS — BUKOPUCTAHHS MPOrPaMHUX CUCTEM JIJIsl aBTOMAaTHU3allii
JIOTICTUYHUX MPOIIECIB Ta KOHTPOIIO 32 HUMHU.

ChiBmpans 3 MepeBi3HUKaMH Ta MapTHepamMu — 3abe3mnedeHHs e()eKTUBHOrO
CHUJIKYBaHHSI Ta CHIBIpalll 3 JIOTICTUYHUMHM MAapTHEPAMH I BYACHOTO BHKOHAHHS
3aMOBJICHb.

JloTpyMaHHs JIOTICTUYHOI O€3MEKH JIoIoMarae IMmiJupueMCTBaM MiATPUMYBaTH
CTaOUTHbHUI Ta e(EeKTUBHMUI JIOTICTUYHUM JIAHIIOKOK, 3abe3mnedye HaJIidHICTh
MOCTA4YaHHs Ta 33J0BOJIEHHS MOTPEO KIIEHTIB, @ TAKOXK 3HUKYE PU3UKH BUHHUKHEHHS
HeOe3IIeK Ta HETaTUBHUX HACIIIAKIB.

[IpaBoBa 1 peryaaropHa BIANOBIAHICTh. JlOTprMaHHS 3aKOHOIABCTBA Ta
PETYIATOPHUX BUMOT, L0 3HUKY€E PU3UK KOH(DIIKTIB Ta mITpadiB.

JloTpMaHHs 3aKOHOAABCTBA Ta PETYISATOPHUX BUMOT JIONOMAara€ yHHKaTu
mTpadiB, KOH(QIIKTIB 1 IHIIMX HeraruBHUX HacmiakiB. Lle 30epirae pemyranito
MIIIPUEMCTBA Ta 3a0e31edye CTa0IbHICTh HOTO ISITBHOCTI.

BupobHuua Oe3neka € OAHIEI 13 KIYOBUX CKIAJOBUX €KOHOMIYHOI O€3MeKu
MIIOPUEMCTBA 1 CTOCY€ThCA 3a0e3leueHHs CTaOUIbHOCTI Ta €(EeKTUBHOCTI
BUpoOHMUUX TiporieciB [83]. o ckimamy BUpOOHHUYOT O€3MEeKH BXOASIThH TaKi aClIeKTH:

1)  TexniuHe ocHalleHHs. 3a0e3leueHHd MIAIPUEMCTBA  CyYaCHHUM
TEXHIYHUM OOJIaIHAHHSIM Ta 1HOPACTPYKTYPOIO, 110 JO3BOJISIE BUPOOIISATH MPOTYKITIIO
BHCOKOT SIKOCTI 13 33JIaHUMHU MTapaMeTpamHu.

2)  PesepBu cupoBuHM Ta MatepianiB. CTBOpeHHs HEOOXIIHMX 3amaciB
CUPOBHHHM Ta MarepiajiB Ui IJIaBHOTO BHPOOHUIITBA MPOMYKIII 1 YHHUKHEHHS
nediuTy.

3)  3amoOiraHHs aBapisiM Ta HEIIACHUM BHUIaakaM. Po3poOka 1 BUKOHAHHS
BIJIMOBIIHAX TEXHIYHUX 3aXOAiB Ta OE3MEKOBMX HOPM JIJIsi YHUKHEHHS aBapiil 1

TPaBMaTUYHHUX CUTYalllil HA BUPOOHUIITBI.
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4)  BnockoHasnieHHs BUpOOHMYMX TporeciB. I[locTiliHe BHpoOBaIKEHHS
1HHOBAIII} Ta ONTUMI3aIlisl BUPOOHUYHUX MPOIIECIB ISl 3a0e3neueHHS €()eKTUBHOCTI Ta
EKOHOMIi pecypciB.

Exonoriuna 6e3mnexka.

Exonoriuna Oe3neka CTOCY€ThCS TOTPUMAHHS MIANPUEMCTBOM EKOJOTIYHHX
HOPM Ta 3MEHILEHHS HETraTUBHOTO BIUIMBY BUPOOHUYOI TiSTBHOCTI HA TOBKULIS [84].
CKJ1a10B1 €KOJIOTTYHOI O€3IIEKH BKIIOYAIOTh:

1)  BuxopucTaHHS €KOJOTTYHO YUCTHX TEXHOJOTIH. 3aCTOCYBAaHHS HOBITHIX
TEXHOJIOTIA Ta METOMIB BUPOOHUIITBA, AKI 3MEHIIYIOTh BUKUIU Ta 3a0pYyIHEHHS
HABKOJIMIIIHBOTO CEPEIOBHUIIIA.

2)  PamioHanbHe BUKOPUCTAHHS PECYpCiB. 3MEHILIEHHS BHUTPAT PECYPCIB
(eneprii, BOIM, CHPOBHHHM) Ta PEIIUKIIIHT BIJXOIIB.

3)  BiAnoBigHICTH €KOJOTIYHUM HOpMaM. J[OTpUMaHHSI 3aKOHOMABCTBA Ta
HOPMATHUBIB 1010 OXOPOHU HABKOJIMIITHBOTO CEPEIOBHUIIIA.

4)  ExonoriyHa ceprudikaris. OtpumanHs cepTudikaris, 101(0)
MIATBEPAXKYIOTh BIIMOBIIHICTb MIAIIPUEMCTBA €KOJIOTTYHUM CTaHIAPTAM.

[Ticns mpoBeneHHS AOCHTIKCHHS KIFOUOBUX TEOPETUYHHUX ACIEKTIB CHCTEMH
€KOHOMIYHOI O€3MeKH MIAMPUEMCTBA B YMOBAaX KOHKYPEHTHOI E€KOHOMIKM MOYKHA
3pOOMTH HACTYyNHI BHUCHOBKH. byno TpuBEeIeHO HEOOXITHICTh 3a0e3MeueHHs
E€KOHOMIYHOI1 O€3MeKH MIAMPUEMCTBA Ta PO3MISHYTO Pi3HI TIAyMadeHHS JaHOTO
MOHATTS, SIK1 HaJlaH1 BUCHUMHU 1 JOCTIJHUKAMU. BOHU BUCIIOBIIIOIOTH CBO1 YHIKaJIbHI
MTOIYISITA Ha CYTHICTB Ta CKJI0B1 IIHOTO MOHATTS. Po3msigaroun pisHOMaHITHI IT1IXO0/H,
MOXKHA BHUSIBUTH CIUIbHI aCMEKTH Ta BIAMIHHOCTI B IXHbOMY PO3yMIHHI €KOHOMIYHO1
Oe3reKkW TMiANPUEMCTBA. 3arajoM, JOCHIDKEHHS Ta MAXOAW IUX BUIATHHUX
€KOHOMICTIB TOKa3ylOTh, 1[0 €KOHOMIYHa Oe3neka MiANPUEMCTBA € KOMIUIEKCHOIO
KOHIICTIIIIE€I0, SIKa BKJIOYa€ B ceOe pi3Hl acleKkTH, Taki K (iHAHCOBA CTIHKICTH,
KOHKYPEHTOCITPOMOXHICTh, 1HHOBALIMHICTh, KaJAPOBUN TMOTEHIIAJ, JIOTICTUYHA
MIATPUMKA Ta TOTPUMAHHS TIPaBOBUX HOPM. L1 acriekT B3a€EMOIIOTH 1 JJOTIOBHIOIOTh
OMH OJHOTO, CTBOPIOIOYM YMOBHM JUIsl YCHIIMIHOIO PO3BUTKY Ta CTIMKOCTI
MIITPUEMCTBA B YMOBaX CKJIQJHOTO PUHKOBOTO CEPEIOBHIIIA.
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3.3 Iloka3HuKkM BIJIMBY HA CHCTEMY YIPABJIiHHA NiANpUeEMCTBA e-0i3Hecy

EdextruBHe QyHKIIIOHYBaHHS CUCTEMH YIIPABIIHHA MiIPUEMCTBAMU €-013HECY
JUIA 3pOCTaHHS KOHKYPEHTHHX IepeBar, MOBHHHA 0a3yBaTHCs Ha MEBHUX 0a30BHX
KpUTEPISIX  BIJICTEKCHHS  pe3yJbTaTUBHOCTI oOpaHoi cTparerii. s  1poro
MEHE/DKMEHTY MIANPUEMCTBA HEOOXITHO BHUPIIIUTH TPOOJIEMYy MOHITOPUHTY
pe3yJIbTaTiB 3aCTOCYBaHHs OOpaHMX Ha erami (OpMyBaHHS CHCTEMH YIIPaBIIIHHS
MIIIPUEMCTBA €-013HeCy 0OpaHMX CTpAaTerii Ta YNpaBIiHCHKUX pillleHb. BupimieHHs
po0JieMH MOHITOPUHTY €(PEKTUBHOCTI YIIPABIIHHS MOKe 0a3yBaTUCS Ha BIJICTEKEHH1
pe3yibTaTiB MIsUIBHOCTI Cy0'€KTa TrOCHOJapIOBaHHS, $KI XapaKTEepU3yITh HOro
YCHIMIHICTh TOPIBHSIHO 3 KOHKypeHTamH. Jlo TMOKa3HUKIB, SKI MOXYTb OyTH
BUKOPHUCTaHI B IbOMY BHUIIQJKy, MOKHA BIJIHECTU HACTYIIHI:

- PUHKOBA YacTKa MiIMPUEMCTBA e-013Hecy;

- 4ydcThuid npuOyTOK  MiANpUEMCTBA  €-O13HECYy y  BIACOTKax [0
CepEeIHbOraTy3€BOI0 OKA3HUKA,

— CIIBBIJIHOIICHHS TEMIIIB 3pPOCTAaHHS MPOJAXIB JO CEPeIHbOraTy3eBOro
MOKa3HUKa TyJTy3l.

Ha OCHOBI MOHITOPHHIY 3Hay€Hb IIMX [OKAa3HUKIB MOKHA CKa3aTH, YU €
3aMpONOHOBaHA CHUCTEMa YIPaBJIIHHS MMIANPUEMCTBOM €-013HECY YCIIIIHOK Ta
e(eKTUBHOIO TOPIBHAHO 3 KOHKypeHTamu. OaHaK, TepeNliK Ta KUIbKICTh IHX
MOKA3HUKIB MOKE 3MIHIOBATUCS 3aJICKHO B1J METH aHalli3y, aje napajiejbHul aHai3
JI03BOJISIE YITKO BU3HAYUTHU, HACKIUIBKUA PIBEHBb YCHINIHOCTI MiANPUEMCTBA €-013HECY
3MIHUBCA 3 4aCOM.

Komu 3pocTtae yacTka puHKY MiIIPUEMCTBA, Y HAIIOMY BUIAJKY €-0i3HecCy, He
000B'SI3K0BO 03HAYAE, 1110 BOHO € yCHIITHUM. Take 3pocTaHHs MOXKe OyTH THMYAaCOBUM,
OCKIJIbKM MOX€ OYyTH MOB'A3aHE 3 HU3BKOIO MPUOYTKOBICTIO TOBApiB 1 MOCIHYT, SKi
MPOTIOHY€E JlaHe MiAnpUEMCTBO. Hu3bka mpuOYyTKOBICTH Yepe3 HHU3bKI I[IHU MOXKE
MPU3BECTH 0 BIJCYTHOCTI Y MOJIMBOCTI BIJHOBJICHHSI BUPOOHUYUX TOTYXKHOCTEH,

BIPOBA/PKCHHSI TEXHOJIOTIYHUX 1HHOBAIM a00 BJIOCKOHAJCHHS CBOEI MPOAYyKIi. Y
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JOBIOCTPOKOBIM ~ NEPCHEKTUBI 1€  MOXE€  NPU3BECTH  JI0  3HWKEHHSA
KOHKYPEHTOCTIPOMOKHOCTI. Tomy OyJb-sKe 30UIbIIEHHS YacTKU pPHUHKY Mae
CYTIPOBOJI)KYBATHUCS 3pOCTAHHIM YHCTOTO NMPUOYTKY Ta 00CATriB mpoaaxiB. B ymoBax
3HIDKEHHS JIIJIOBOi aKTUBHOCTI B OKPEMHX Tally3iX B YMOBaX KpHU3U 30UIbIICHHS
YACTKH PUHKY MOXE HE CYMPOBOJKYBATHUCS 3pOCTAHHAM 000POTY.

OCKIJIbKM HayKOBOIO TIPOOJIEMOIO, 0 BUPIIIYETHCS, € €PEKTUBHE YIPABIIHHS,
[0 Ma€ Ha METi 30LIBIIUTH PiBEHb KOHKYPEHTOCIIPOMOXKHOCTI, YK€ Ba)KJIHUBHUM €
MOPIBHSHHA 3HaYEHb MOKA3HUKIB €(PEKTUBHOCTI JISUTBHOCTI MANPHUEMCTBA €-013HeCy
13 cepeaHborandy3eBuMu. Lle M03BOJIUTH BU3HAYMTH HA CKIIBKA MOXXHA IM1IBUIIUTH
MOTEHITIa] MANPUEMCTBA Ta BCTAHOBUTH, B SIKMX cepax HiSIILHOCTI JTOCTIKyBaHe
MIIIPUEMCTBO "TIporpae’ cBOiM KOHKYpPEHTaM.

TakuMm 4MHOM, JOCTIKYIOUM JTUHAMIKY TPhOX BUIIE3a3HAUYCHUX MOKA3HUKIB,
MO>KHa BCTAHOBHUTH 3MI1HU PIBHSI KOHKYPEHTOCIIPOMOXHOCTI MIAMIPUEMCTBA €-013Hecy,
110, B CBOIO Y€PTy, BUKOHYE 3aBIaHHS MOHITOPUHTY CUCTEMH yTPaBIiHHS.

JluHaMidHUN aHali3 YacTKHW PHHKY, BIJHOIIEHHS YHCTOTO MPUOYTKY J10
CepeAHBOTATY3€BOT0 MOKa3HUWKA Ta 00CATY peanizailii Ciiji MPOBOJAUTH HA OCHOBI
OJIHOYACHOTO TIOPIBHSIHHS 3 00CSTOM BUTPAaY€HUX PECYPCiB, TOOTO TPOIIOBHUX KOIITIB
Ta yacy. lle moB'si3aHO 3 TUM, IO JIOCATHEHHS 3alJIAHOBAHUX 3HAYEHb IIJILOBUX
MOKa3HUKIB, BCTAHOBJIEHHWX Ha eTami (OpPMyBaHHS CHCTEMH YIpPaBJIIHHS, Mae
IPYHTYBaTUCAd Ha TMpPUAYIIEHHI 00ciIry BUTpaT pecypciB. ToMy MOHITOPUHT
€(EeKTUBHOCTI YIPaBJIiHHA Ma€ I'PYHTYBATHUCS HA BIACTEKEHHI 3MIH LUX MOKa3HHKIB
B1JIHOCHO OOCSTIB BUTPAYEHUX PECYPCIB (KOIITIB 1 4acy).

[TpoBeeHi qOCiKEHHS CBITYaTh, 1110 BIICTE)KCHHS TMHAMIKH ITUX ITOKA3HUKIB

MOXKJIUBE HA OCHOBI BCTAHOBJIEHHS Ta BHUBYEHHSA TPbOX (YHKLIOHATBHUX

3aJIC)KHOCTEH:
w="1(ct);
=f(c,t);
prA (C ) (1)
v, = f(ct).

ne () - 9acTKa pUHKY, Ky 3aiiMae MiANPUEMCTBO e-013HeCy, 4acT. O11.;
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P,a - BIIHOIIEGHHS OTPUMAHOI'0 YHCTOTO MPUOYTKY MIANPHEMCTBA €-013HECY
710 CepeHbOTaTy3eBOro 3HAUYEHHS, YacT. O/1.;
V(o - BITHOIICHHS TEMIIIB POCTY OOCSTIB peaizallii TOBapiB/IIOCIYT 0

CepeIHbOTraIy3€BUX, YacT. OJ.;

C - BeJINYMHA BUTPAT Ha peajizallito CUCTEMU YNPaBIIHHSA, TPH.;

t — TpUBAJIICTh TOCSATHEHHS NIEBHOTO 3HAYEHHS LITHOBOTO MOKA3HUKA, YaCOBUX
oJl. (IHIB, THKHIB, MICSIIiB, POKIB TOIIIO).

[Tin yacom, HEOOXITHUM HJisi JOCATHEHHS 3aJaHOTO0 3HAYEHHS IIJIbOBOTO
MOKa3HUKa, CI1J PO3YMITH Yac, BUTPAYCHU HAa JAOCATHEHHS 33JaHOr0 3HAYEHHA. Y
[IbOMY BUIAJKy 3aBAaHHS aHaNI3y JAMHAMIKM BUIIE3a3HAUYCHUX I[MOKA3HUKIB IS
MOHITOPUHTY €(DEKTUBHOCTI YNIPABIIHHA MO€e OyTH BUPILIEHE NUIIXOM JOCTIIKEHHS
MOBENIIHKKA (YHKIIOHAIBHUX 3ayieskHOocTer (1). Takum dmHOM, pO3B'si3aHHS 3ajaadi
MEPEHOCUTHCSI B IUIONMIMHY BHU3HAYCHHS XapaKTepy 3aJIeKHOCTEM Ta OTpUMaHHS
PIBHSIHHS 3aJIe)KHOCTI. BUpIlIEHHS IIbOrO 3aBJAHHS MOKIIMBE HA OCHOBI METOLY
HaWMEHIIIMX KBAJpaTiB, SKUH [03BOJsiE MMOOYIyBaTH pIBHSHHS perpecii, 1o
B1J100pakae 3B'130K MK PE3yIbTATUBHUMU ITapaMeTpamMu Ta He3aJICKHUMU 3MIHHUMH.

IIpu BHOOpiI 3anexHOCTEW B PIBHAHHI perpecii ciij BpaxoBYBaTH
HacTynHi paKkTopH, a caMme:

- BIUIVB yacy Ta BapTOCTI peamizanii cTparerii
KOHKYPEHTOCIIPOMOKHOCTI, 0oOpaHoi Ha eTamni (OpMYyBaHHS CHCTEMH
YOPABIIHHS, € HEMHIWHUM, OCKUTBKH BPaXOBY€E MOBEMIHKY CyO'€KTUBHHX
(dakTopiB;

- 3MiHa BapTOCTI Ta TPUBAJOCTI HA €Tamil BIPOBAKEHHS CHCTEMHU
YIPABJIIHHS HE Ma€ MOCIIJI0BHOTO BIUIMBY Ha IIJIbOB1 MOKA3HUKHU;

- Koe(imieHTH, MmO BigoOpa)kal0Th BIUIMB BapTOCTI Ta Yacy Ha
IJIbOBHHM TIOKAa3HUK, TOBHHHI MaTH MOXJIMBICTh BIIOOpakKaTH SK

YHOBUIbHEHE, TaK 1 MPUCKOPEHE 3pOCTAHHS I[1IJIbOBOTO MOKA3HUKA.
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BpaxoByroun oOpaHi XapakTepUCTUKH aHajizoBaHoi (yHkIi (1), AomiIbHO
oOpaTu 3aJieXKHUW THUIl CTENEHeBOi 3alekHocTi. lle moB'd3aHO 3 HACTYNMHUMU
XapaKTEePUCTUKAMHU:

- cTerieHeBa (DYHKIIIS 3aBXJIU MpUKMae 3HAUCHHs OlIbINE HYJIA, 10 JIOTTYHO
BIJIMOBIJIa€ 3HAYCHHIO IIUIhOBOTO TOKAa3HWKA, OOpaHOTO I MOHITOPUHTY
e(eKTUBHOTO YIIPaBIiHHI Ha OCHOBI 3a0€3MeUeHHs] KOHKYPEHTHOT'O 3pOCTaHHS;

- 3QJIEKHICTh CTETIEHEBOTO 3aKOHY MOKE B1JIOOpa)kaTH SIK MPUCKOPIOIOUY, TaK 1
YIOBUIBHIOIOUY 3MiHY PE3yIbTATHBHUX IMAPAMETPIB BiJl HE3AICKHUX 3MIHHHUX;

- (DyHKIIISL CTENEHEBOTO 3aKOHY € MPAKTHYHO 3PYYHOI0 y BHUKOPHUCTAHHI,
OCKIJIbKH OTPUMYETHCA UISIXOM 3aCTOCYBaHHS METOAY HaiMEHIIIUX KBAJIpaTiB.

Taxkum 9MHOM, BpaXOBYIOUH, IO IS OMUCY 3MiHH ITBOBOTO IMMOKa3HUKA (dacy
Ta BapTOCTI peaji3allii cTpaTeriil Ta ynpaBiIiHChKUX pillleHb, OOpaHUX Ta MPUIHHATUX
Ha eTani (OpMyBaHHS CUCTEMH YIPABIIHHSA CTPYKTYPOIO MIANPUEMCTBA €-013HECY)
OOTpyHTOBAHO BHOIp CTEMEHEBOI 3aJEKHOCTI, (YHKIIOHAIBHY 3ajexHICTh (1)

BHU3HAYCHO Y HACTYIIHOMY BHFJDII[iI

o =2a,*t";
prA = boCbltbz )

)
v, =k cit',

ne a,, &, a, - cTeneHeBl Koe(ilI€eHTH IS BIJOOPaKCHHS BIUIMBY 3MIHU
BApPTOCTI 1 TPUBAJIOCTI peajizallii CUCTEMH YIPaBJiHHS HA 3MIHY YaCTKU PUHKY;

b,, b, b, - cTeneneri koedinicnTn Mg BimOOpaKeHHS BIUIMBY 3iMHM BapTo i

TPUBAJIOCTI peali3allii CUCTEeMHM YNpaBIiHHSA Ha 3MIHY BIJIHOIIEHHS MPUOYTKY

HAIPUEMCTBA €-013HeCy 10 CepeHbOraIy3eBOr0 IpUOYyTKY:;
Ko, Ky, K, - cremenesi koedinicaTn 1s BiioOpasKeHHs BILIMBY 3iMHH BapTOCTi

1 TPUBAJIOCTI peatizallii CHCTEMH YIPaBIiHHS Ha 3MIHY BIIHOLIEHHS 00CATY pealti3alii

MIAMTPUEMHHUIBKOI CTPYKTYPH J0 CEPEAHBbOray3eBOro o0csAry peanizaiii [85].
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OTpuMaHHs cTeneHeBUX KOe(IEHTIB s (YHKIIOHATBHUX 3ajieKHOCTEN (2)
MO€e B1JJOYBAaTUCh HA OCHOBI BUKOPHUCTAHHS METOIY HAaWMEHIIHUX KBaApaTiB. 3 ITI€I0
METOIO0 JIaHI 3aJeKHOCTI HEOOXITHO TEPETBOPUTH Y JiHIAHY (HOpMY MIITXOM
Jorapu(MyBaHHS:

Inw =In(a,c*t*)=Ina, +In(c*) +In(t*) =
=Ina,+aInc+a,Int;

In p,, =In(b,c*t™) = Inb, +In(c®) + In(t) =
=Inb, +b,Inc+b,Int; .
Inv,, = In(k,ct'2) = Ink, +In(c") + In(t*s) =

=Ink, +k Inc+Kk, Int.

OTxe, BUKOPUCTAHHS BUIIE HABEJIEHOI CTEMEHEBOT 3aJI€KHOCTI, Ma€ Ha METI,
MONEPEAHBLOT0 BU3HAYCHHS JIorapudMiB BiJ BXIJIHHUX JaHUX. ToOMYy IS IPUKIATY
OTpUMAaHHS CTEIECHEBUX 3aJIe’KHOCTEH, MU BBEJAEMO YMOBHI [laHi, SKI HaBEIEMO

y Tabi. 1

Taomung 1

Bxinni gani Ay ieMoHCTpallii po3paxyHKiB 3 OTPUMAaHHS CTEICHEBUX 3aI€KHOCTEH

Ne Yacrka | BizgHomeHHs yucTOro BigHomenns obcsry | Bapricts Tpusanicts

3/ | puHKY | MpUOYTKY MiIPUEMCTBA €- | pearizallii miAmprHeMCTBA | peanizallii peamizarii
0i3Hecy 70 e-0i3Hecy JI0 | cucTemu CUCTEMH

() CepeIHbOTATy3EeBOT0 CepeTHbOTaTy3eBOI0 yhpaBiiHHs | ynpasiiHHs (t)

npubyTKy ( Pra) o0cary peanizaii (Via ) (c)

1 0,35 1,58 0,98 645251 1

2 0,02 1,01 0,91 1650183 2

3 0,04 1,03 1,19 776686 3

4 0,26 1,6 1,84 1377084 4

5 0,07 1,22 1,57 169103 5

6 0,03 1,86 1,71 497767 6

7 0,13 1,72 1,09 175688 7

8 0,13 0,88 1,71 1384375 8

9 0,39 1,41 1,24 629060 9

10 0,18 1,23 1,95 358674 10

11 0,15 1,63 1,6 1793933 11
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[Tponorxenus Tadmuii 1

12 0,05 1,43 1,41 1460812 12
13 0,19 1,27 1,38 1875289 13
14 0,24 1,12 15 153955 14
15 0,01 1,34 1,93 498860 15
16 0,06 1,39 1,14 1571151 16
17 0,3 1,51 1,73 1694379 17
18 0,15 1,7 1,24 199683 18
19 0,17 0,93 1,56 556985 19

OpHak, HaBeneHl pe3ynbTatd B Tabn. 1 Mano, 0 HaM PO3KaXyTh, TOMY
MEPETBOPUMO iX y Jorapupmiuny ¢popmy. Pe3yiabTaTu po3paxyHKIB MPEACTABICH] Yy

Tabim. 2.

Tabanig 2
3HaYeHH HAaTypajdbHUX jJorapudmis Tadm. 1
o In(@) In(Por) R In(c) In(t)

3/

1 -1,04982 0,457425 -0,0202 13,37739 0

2 -3,91202 0,00995 -0,09431 14,3164 0,693147
3 -3,21888 0,029559 0,173953 13,56279 1,098612
4 -1,34707 0,470004 0,609766 14,13548 1,386294
5 -2,65926 0,198851 0,451076 12,03826 1,609438
6 -3,50656 0,620576 0,536493 13,11789 1,791759
7 -2,04022 0,542324 0,086178 12,07646 1,94591
8 -2,04022 -0,12783 0,536493 14,14076 2,079442
9 -0,94161 0,34359 0,215111 13,35198 2,197225
10 -1,7148 0,207014 0,667829 12,79017 2,302585
11 -1,89712 0,48858 0,470004 14,39992 2,397895
12 -2,99573 0,357674 0,34359 14,1945 2,484907
13 -1,66073 0,239017 0,322083 14,44427 2,564949
14 -1,42712 0,113329 0,405465 11,94442 2,639057
15 -4,60517 0,29267 0,65752 13,12008 2,70805
16 -2,81341 0,329304 0,131028 14,26732 2,772589
17 -1,20397 0,41211 0,548121 14,34283 2,833213
18 -1,89712 0,530628 0,215111 12,20449 2,890372
19 -1,77196 -0,07257 0,444686 13,23029 2,944439

Peanizamiss Merony HalMEHIIMX KBaJIpaTiB MOKe BiIOyBaTHCh Ha OCHOBI
3aCTOCYBAaHHS MaTpUYHOI POpPMYJIH:
A=(XTX)"x(XTY), (4)

ne A - BeKTOp Koe(illi€HTIB TIHIMHUX JOrapuMidHUX PIBHSIHB;
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X - MaTpuls 3HaYEHb HE3AJIEKHUX 3MIHHHUX;
X' - TpaHCIIOHOBaHA MATPUILA 3HAYEHD HE3AIEKHUX 3MIHHHX;
Y - BEeKTOp 3HAYCHB 3aJICHKHOI 3MIHHOI.
SIkmo migcTaBUMO JaHi y 10 (GopMyiy, TO OTPUMAaeMO HACTYMHI JiHIIHI
jorapudMmidHi 3aJI€KHOCTI:

Inw=-1,725-0,053Inc+0,0907 Int;

Inp,, =0,621-0,0252Inc+0,0019Int; (5)

Inv,, =0,035+0,0028Inc+0,1352Int.

OnHak iICHy€e JyMKa, III0 BAKOPUCTAHHS JIOTApU(PMIUYHUX 3aJIEKHOCTEH € TIOCUTD
TPYJIOMICTKMM, TOMY MU TEPETBOPEMO iX 3a JIOMOMOTOI0 oreparlii 00epHEeHOT 10
Jorapu(pMyBaHHS — MOTCHI[IFOBAaHHS:

Inw=-1,725-0,053Inc+0,0907Int =
= Inw=1In(exp[-1,725])) + Inc”™ + Int**" =
= Inw=In(exp[-1,725]xc** x t*®") = (6)

0,053 % t0,0907 .

= o =exp[-1,725]xc

3a aHanori€ro 10 BUBEICHHS (6) 3HAXOMMO JIBa 1HIII CTETIEHEB1 PIBHSIHHS:

prA — eXp[O, 621] % C—0,0252 % t0,0252;
VrA — eXp[O, 035] X C0,0028 Xt0,1352. (7)
Takum ymHOM, OyNIM OTPHMMaHI 3aJIEKHOCTI, 10 B1IOOPaKAIOTh HEIIHIMHICTD
3B'I3KIB MK JOCIIKYBaHUMU MapaMeTpamMu. A caMme, 3aJ1€KHICTh YACTKU PUHKY Bij
4acy Ta BapTOCTI BIPOBAKEHHS MIIITPUEMCTBOM €-013HECY CUCTEMH YIIPABIIHHS.
Peanizaiiss BU3Haue€HUX Ha MONEPEAHBOMY €Taml YHpaBIIHCHKHUX pIIIEHb Ta
CTpaTeriyHuX OMI[N MIANPUEMCTBOM €-0i13HeCYy 31HCHIOETHCS MEHEIDKEepaMH, sKi
Ha0yJM JOCBiMY, HOBHX 3HAaHb Ta PEMyTallii, 0 MOYMHAE HETIHIWHO BIUIMBATH HA
3pOCTaHHS IUILOBUX MOKA3HMKIB. BIIMB Takux cy0'€eKTUBHUX (PAKTOPIB HEMOMKIUBO

BUMIPSITH, IO POOUTH AOCHIDKEHHS iX BIUIMBY BKpail ckiamgHuMm. Pazom 3 TuwM,

HEBpaxyBaHHS TakuX (aKkTOPiB HE 3a0€3IMeUy€e YITKOTO MOHITOPUHTY SIKOCTI CUCTEMH
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yIpaBJIiHHS TIAIPUEMCTBOM €-013HECY, 110 CyNepeyuTh METi MOHITOpUHTY. ToMmy B
JAHOMY JOCIIJP)KEHHI MPOIMOHYETHCS METOJ JOCIHIKEHHS BIUIMBY BHILE3a3HAYECHUX
Cy0'eKTUBHUX (PaAKTOPIB.

SKI0 KEepiBHULTBO MANPUEMCTBA e-013HECy mpuiiMae pilieHHsS 0e3
ypaxyBaHHsI BIACHOTO JOCBIy, TO OKPAIIEHHS HLTFOBUX MOKa3HUKIB, BCTAHOBIICHUX
Ha eTari (OpMyBaHHS CUCTEMH yNpaBIiHH:, Oyae BiIOyBaTHCS MOBLIFHO a0o0 B3arai
He Oyne pearnizoBaHo. Lle JIoriuHoO MoB's13aHO 3 TUM, 110 MEHEKMEHT HAaCTyla€ Ha Ti
K cami rpabui 1 He BpaxoBye iH(poOpMaIliio, OTpUMaHy Ha TornepenHbomy erami. Lle
TaKOXX MOXE CBIAYUTH TPO KOHCEPBATUBHICTh YNPABIIHCHKUX pILIEHb, IO
MPUIMAIOThCSI B paMKaxX CUCTEMH YIPABIIHHS MiANPUEMCTBOM e-013HeCy, a 3BIJICH -
BIICYTHICTh 1HHOBAIlil Ta HEAOBIpa A0 HOBUX Oi13HEC-TEXHOJOTIH. TakuM YUHOM,
JIOMIHYBaHHSI KOHCEPBATU3MY B MPOIEcCax MPUIHATTS YIPABIIHCHKUX PIIIEHb Y TAKUX
MiAIPUEMCTBAX MPU3BOAUTH 10 BTPATH KOHKYPEHTHHUX IEpeBar i 3HW)KCHHS PiBHS
KOHKYPEHTOCIPOMO>XKHOCTI.

3 iHmoro OOKy, BpaxyBaHHS KepIBHHUKaMU O13HECY JIOCBITY, OTPUMAHOTO Ha
eTani 0 BIPOBAIKEHHS CHCTEMH YNPaBIIIHHA 013HECOM, MOKE IMO3UTHUBHO BIUIMHYTHU
Ha SIKICTh MaOYTHHOT'O TIPOLIECY MPUUHATTS PIIICHb 1 JOMTOMOTTH YHUKHYTH TOMHJIOK
y perpocnekTuBl. Kpim Toro, Bmine BUKOpPHUCTaHHS 3100yToi B Ol3HECi pemyTaiii
J03BOJISIE IIBUIKO HAKOMMYHUTH HEOOX1IHY (DIHAHCOBY Ta IHTEJNEKTYaJbHY MIATPUMKY
JUIsL peanizailii pi3HOMaHITHUX TMPOEKTIB, TaKUX SK PO3pOOKa HOBHUX MPOIYKTIB,
YAOCKOHAJICHHSI CTapuX, BUXIJ HAa HOBI PUHKH, BIPOBAKEHHS TEXHOJOTIYHUX
1HHOBAIIIH, TIPOBEACHHS E€KOHOMIYHHMX JOCTIIHKEHb TOIIO. AHali3 1 y3araJabHEHHS
JIOCBIly Ta BIOCKOHAJICHHS Ha MOTO OCHOBI YMPAaBIIHCHKUX pIllIEeHb HE TIIbKU
MO3UTUBHO BIUIMBAIOTH HA MOJIIIICHHS ICHYIOUHX 1 CTBOPEHHSI HOBUX KOHKYPEHTHHUX
nepeBar, ajie i BHOCSATh HEOOXITHUHN JT10epali3M 1 paguKalii3M y MPoIec MPUUHSTTS
VOPaBIIHCBKUX PIIIEHb 1 MOXYTh 3IrpaTH BaXJIMBY POJb y 3a0€3MEYeHHI
JIOBIOCTPOKOBOTO yCHIIIHOTO (DYHKIIIOHYBAaHHSI OpraHi3aiiii, 1o 3ITKHyJIuCS 3
MOCUJICHHSIM KOHKYPEHIIii.

OckiJIbKM  BHILE3TrajaHl CcyO'ekTHBHI (akKTOpM HE MOKHA BUMIPSATH,
HEMOKJIMBO BU3HAYUTH XapaKTep IXHHOT'O BIUIMBY HA OCHOBI KIJIbKICHMX BUMIPIOBaHb
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abo JOCIiKeHHS B3a€MO3B'S3KIB MK 33JaHMMH 3HAYCHHSAMH Ta PE3yJIbTYIOUUMHU
napaMeTpaMu. ToMy €IMHUM CIIOCOOOM MOHITOPUHTY BIUIMBY IUX (DAKTOPIB € OIIHKA
piBHS "HEMHIMHOCTI" MOBEIIHKH PE3YyIbTYIOUNX MApPaMETPIB MO BiIHOIICHHIO J0 TBOX
JTOCIIDKYBaHUX TMapaMeTpiB (BapTOCTI Ta TPUBAJIOCTI BUKOPUCTAHHS CHCTEMU
YIPaBIIHCHKOTO KOHTPOJI0). TakuM 4uHOM, 3aBJIaHHS BUMIPIOBAHHS BIUIUBY JOCBITY
Ta peryTallii opraHi3amiiiHoi CTpyKTypH Ha IIBUIKICTh 3MIHHM LIJILOBUX MapaMeTpiB
(BU3HAYEHUX Ha eTari (opMyBaHHS CUCTEMH YIIPaBJIIHHS) IEPEHOCUTHCS B TUIOLIMHY
JOCIIKEHHS XapaKTepy MIBUAKOCTI 3MIHH IITbOBUX IMAPaMETPiB MO BiTHOIICHHIO 70

TPUBAJIOCTI Ta BapPTOCTI BUKOPHUCTAHHS CHCTEMH YIIPaBJIiHHS OpraHizaiiHoi

CTPYKTYpPH.
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SECTION 4. FINANCE, BANKING, INSURANCE

DOI: 10.46299/1SG.2023.MONO.ECON.4.4.1

4.1 Peanii craHy KpeauTyBaHHsI CY0’€KTiB KOPIOPATHBHOIO ceKTOpa
0aHKIiBCbKHMH YCTAHOBAMHU Y KPaiHH

baHKIBChKE KpeIUTyBaHHS Cy0'€KTIB TOCIIOIAPIOBAHHS BiIIrpae KIOYOBY POIIh
y CTUMYJIIOBaHHI BIITBOPIOBAJIBHUX IIPOIIECIB B €KOHOMIIl KpaiHW, OCKUIBKH Ha
ChOT'OJIHI 3aJIMIIAETHCSI OCHOBHUM J[KEPEIOM TPOILIOBOrO KamiTaly IOpUAUYHUX 0Ci0
JUTs1 3a0€3MEeYeHHS iX TOCOAAPChKO1 AISUIbHOCTI, HE3aJIEKHO BiJl (POPMU BIACHOCTI Ta
BUJTy JISUIBHOCTI Ta HE3BAKAIOUM Ha Te, II0 KPU30BI1 sBUIIA Y (DIHAHCOBOMY CEKTOpI
KpaiHM 1Ie He mnojojaHl. BiamoBiIHO 10 TakKoro NPUHIUIY OaHKIBCHKOTO
KpEIUTYBaHHS, K IPUHIMN AUBepcudikarii, 0aHKH 311MCHIOIOTH IO CBOIX KIIIEHTIB
3a TMEBHUMHU KpuTepisMu. [, mepuiodeproBo, KIi€EHTH OaHKy — TOTEHIIHHI
MO3WYATBHUKN — MOAUISIOTHCS HA KIIIEHTIB — (PI3UYHHUX OCIO Ta KIIEHTIB IOPUINIHUX
oci6. Came rmopuauyHi 0COOM 1 € OTpUMyBayaMH IOCIYT 3 KOPIOPATUBHOTO
KpeIUTyBaHHS.

baHKIBChKI YCTAaHOBHU MOJUISIOTH CBOIX KITIEHTIB Ha (DI3UYHUX Ta IOPUIAYHUX
oci0, oJHaK, TpH IOMY, IOPUIUYHI OCOOU YOCOOJIOIOTHCSA Yy KII€EHTAX, IO
Ha3UBaIOThCSI KOPIOPATUBHUMHM KilleHTaMu. Came BiJ ClIOBa «Koproparish» OaHKH 1
BUOKPEMJTIOIOTh CaMe€ TaKy Ha3By Il KJEHTIB — mopuauuHux oci6. Came y
«Knacugikarii iHCTUTYLIMHUX CEKTOPIB EKOHOMIKH Y KpaiHW» AA€ThCSI TAKUN TEPMIH,
AK «KOpIOpalis», O € y3arajJbHIOIYUM TEPMIHOM JJIsl BCIX OpraHizailiii, METO
TISUTBHOCT1 SIKMX € OTpuMaHHS mpuOyTKy. OTxe, Kopmopamii — 1€ 1HCTUTYIIHHI
OJIMHMIII, 110 CTBOPEHI CIELIaJIbHO 3 METOK PUHKOBOTO BHUPOOHMIITBA TOBApiB Ta
MOCIYT 1 € JKepeJaoM MpuOyTKYy 4YM 1HIIOT (hJiHAHCOBOI BUTOJM JIJISl CBOIiX BJIACHUKIB
[94]. Vci kopriopartii moginstoTees Ha [94]:

1) HediHaHCOBI KOpHopallii, 0 € NePEeBaKHO BUPOOHMKAMU TOBApiB Ta MOCIYT,
BKJIFOYAIOTh:  KBasziKopmoparii, 10 € VyHITapHUMH TMiANPUEMCTBAMH,  SKi

«CTBOPIOIOTBCS OJHUM 3aCHOBHMKOM (BJAaCHHUKOM), a B YCbOMY IHIIOMY HeE
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BIJIPI3HSIOTHCSA BiJ] KOpIOpalliid; HEKOMEpIlHI opraHizaili, 1o € OpUIAYHUMHU
ocobamu, SIKi «CTBOpeH1 y (opMi HENMIAMPUEMHUIILKMX TOBApHUCTB ad0 OpraHi3allii,
TISUTBHICTh SIKMX CIPSAMOBaHA Ha JOCATHEHHS €KOHOMIYHUX, COI[IaIbHUX Ta 1HIIHX
pe3ysbTariB 0€3 oJiepKaHHS MPUOYTKY JJig HOTO MOJAJBIIOTO PO3MOALTY MIXK
YYaCHUKAMIY;

2) ¢ginancoBi Koproparlii, SiKi € HajaBadyaMu (iHAHCOBHX MOCIYT (B T.4. MOCITYT
y cdepl cTpaxyBaHHS Ta MOCIYr y CHCTeMI HAKONMUYYBAJIBHOIO IEHCIMHOIO
3a0e3MeyeHHs) 1HIIUM 1HCTUTYUIMHUM OfuHUIM. Jlo (iHAaHCOBUX KOpIOparii
BiTHOCATHCA: HamioHanbHuii 6aHK YKpaiHu; Kopropaiii, 1110 TpUiHMarTh JICTIO3UTH
(6aHKu; KpeUTHI CIUIKY; 1HII (DIHAHCOB1 KOpIIOparlii, 0 TPUUMaloTh JEM03UTH a0
BUITYCKAlOTh OJM3bKI aHAJIOTW JENO3UTIB); (POHIM TpPOLIOBOrO PHUHKY (IHCTUTYTH
CHUILHOTO 1HBECTYBaHHA (KOPIOpAaTHBHI abo maioBi (oH/M)); ITHBECTHUIIINHHI (OHIH,
KpiM (POHJIIB T'POIIOBOTO PHUHKY; IHIII (DIHAHCOBI MOCEPEIHUKH, KPIM CTPaXxOBHUX
KOpHopauiid Ta MEeHCIMHMX (OHIB; TONOMDKHI (PIHAHCOBI KOpIOpallii; KENTUBHI
(h1HaHCOBI KOpIIOpAIlii; CTPaxoBl KOpPHOpaIlii; MeHCIiHI POHINY.

BigmiTiMo, 110 aBTOHOMIsI OaHKIBCHKUX YCTaHOB JIO3BOJISIE IM CaMOCTIHO
paHXyBaTH CBOIiX KJIIE€HTIB IOJO BITHECEHHS iX J0 KOPHOpPAaTUBHUX, TOOTO HE BCi
Kopropariii MOXyTh OTPHUMAaTH MOKJIMBICTH JOJYYHTHCH JI0 TIPOTpaM KpeIUTyBaHHS
TOrO YW IHIIOTO OaHKy SIK KopropatuBHUM kiieHT. Tak, a0 npukmany, AT
«Kpenobank» BU3HAYa€ KOPIOPATHBHUX KIIEHTIB 32 TaKUM  TEPETIKOM:
MIANPUEMCTBA, SKI 3AIMCHIOIOTh TOCHOAAPCHKY MAISUIBHICTH 3 PIYHUM YHCTUM
noxoaoM Bif 100 MutH. TpH; CTpaxoBi KOMMaHIl; HEPE3UACHTH; OIOKETHI YCTAHOBW
[95]. B ymoBax cBiTOBOI iHTerpaiiii Ta riobaisailii >koiHa Hal[ilOHaJIbHAa EKOHOMIKa HE
MOX€ HOpPMaJIbHO (PYHKIIIOHYBAaTH 0€3 PO3BHHEHOIO Ta CHUJIBLHOTO KOPIIOPATUBHOIO
CEKTOPY. 3aBISKH KOPIIOpAIlisiM MOKHA CTBOPIOBATH Ta BIPOBAIKyBAaTH 1HHOBAIIIT,
HEOOXIJHI JUIsl CTaJOro €KOHOMIYHOI'O PO3BUTKY Ta YCIIIIHOTO aHTUKPU30BOTO
ynpasiiHHs. {1 uboro, 3 MeToro 3a0e3ne4eHHs MIaTOCIPOMOXKHOCTI, MPUOYTKOBOCTI
Ta (HiHAHCOBOI CTAOLTHPHOCTI, KOpIopallii MarTh BOJOMITH JOCTATHIMH aKTHBAaMH,
OCHOBHUM Ta 0OOpPOTHUM KariTajiaMu. JIOCSTHEHHS 1€l METH YMOKIIUBIIFOETHCS SIK
BJIACHUMH PECYpCaMU, TaK 1 3ATyYEHHSIM 32 MOTPEOU 30BHINTHIX KEPEN, OCHOBHUM 3
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AKUX € OaHKIBCbKMU Kpenut. Bapro 3ayBaxkuTH, 110 CydacHE KpEeAUTYBaHHS
KOPIHOPATUBHUX KJIIEHTIB KOMEPLUIMHUMH OaHKaMu YKpaiHu nepedyBae Mij] BILIUBOM
npoteciB GpiHaHCOBOT Tiobanmizalii, SKUM IpUTaMaHHI BUCOKI PU3MKH Ta aCUMETpIs
iH(opMarlii, KoTpa XapaKTepH3yEThCA BIJCYTHICTIO IIOBHOTH 1 JOCTOBIPHOCTI,
HEOOX1HOT Il OIIHKHA KPEeIUTOCIPOMOMNKHOCTI MO3HUYAIBHHKIB, 1H(POpMAIl Mpo
YHMHHUKY, 110 BIUTUBAIOTH HA JISJBHICTh MIANPUEMCTB PI3HUX CEKTOPIB €KOHOMIKH,
HEJIOCKOHAJIICTIO (DIHAHCOBO-KPEIUTHUX 1THCTPYMEHTIB [96, ¢.665].

Cporoani OaHKM HAJAIOTh KOPIIOPATUBHUM KII€HTaM Oarato OaHKIBCHKHUX
MOCHYT, SIKI MalOTh MEBHI CBOi OCOOIMBOCTI, III0 BUPI3HAIOTH TaKi MOCIYTH IS ITUX
KJIIEHTIB 3 MOMDK OaHKIBCBKUX IMOCIYT, SIKI HAaJIaIOTHCS 1HIIMM KJII€HTaM. 3arajiom
OaHKIBCBKI ~TMOCIYI'M KOpPIIOPATHUBHUM  KJIIEHTAM MalOTh JBOSKMA  BILUIUB:
MEpIIOYEProBO BIUIMB HA IIJIBUILICHHS JOBIPH KOPIIOPAIliil 10 KOHKPETHOTO OaHKY Ta
0aHKIBCHKOI CHCTEMH 3arajoM; OIOCEPEIKOBAaHWHA BIUIMB HAa CTaH OaHKIBCHKOI
cucteMu Kpainu. ToMy 10 OaHKIBCBKHX IOCIYT, IO HAMAOTHCS KOPIIOPATHBHUAM
KJIIEHTaM, € TIOCUJIeHa yBara 3 00Ky peryisropa — HarionanbHoro 0anky Ykpainw,
TOOTO 11l MOCIYyTH MalOTh 3HAYHE JIEPKABHE PETYJIFOBAHHSI.

[Ile oHI€r0 0COOMUBICTIO OAHKIBCHKUX MTOCIYT, 10 HA/TAIOTHCSI KOPIIOPATUBHUM
KJIIEHTaM, € Te, 1110 11 KJIIEHTU BUKOPUCTOBYIOTh, 3a3BHYaid, 0/pa3y KOMILUIEKC (II€BHY
CYKYIIHICTh) TToCIyT 0aHKy. KpiM 11010, caMi OaHKHM HaJA3BUYAHO 3aIliKaBJICHI B TaK
3BaHUX TMepexpecHux npojaxax (anri. — Cross-selling), To6to B mpomgaxax
JI0JTATKOBHUX OAHKIBCHKUX TMOCTYT KITIEHTY, SKUI BJ)K€ BUKOPHCTOBYE OCHOBHY ITOCTYTY.
Came momaTKoOBI MEpeXpecHi MpoAaxi Jal0Th OaHKaM 3MOTY HE TUTbKH 301IbIIIYBaTH
npuOyTOK, ajne W yTpUMYyBAaTH KOPIOPATUBHUX KIIIEHTIB BIiJ TEpexody Ha
obOciyroByBaHHs B iHImMK O6ank [97, c¢.23]. BogHouac, 3ayBaxumo, 110 OaHKIBCBKI
MOCIYTH KOPIMOPATUBHUM KIIEHTaM TaKOX MAalOTh PHUCY 1HIWBIAYaJbHOCTI, IO
PO3KPUBAETHCS ITiJT Yac BTIJICHHS MOCIYTH JJII KOHKPETHOTO TAaKOrO KIIIEHTa Yepes
crienudiyHl Horo mnoTpedH, 3aJ0BOJIBHIIOYM sKi, OaHK MOXXE BIICTYNHUTH Bij
CTaHAApTIB 11 HaJaHHS, 00 HE BTPATUTH KOPIIOPATUBHOTO KJIIE€HTA.

Takox 111 MOCTyTH MalOTh O3HAKU «TOBAPIB IOCBIAY» 1 «TOBapiB n0Bipu». ToOTO
KOPIOPATUBHHUM KIIIEHT YacTO MOXKE JI3HATHUCS TPO BECh TEXHIYHUN OIK MOCIYTH
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0aHKy TUIBKH BXKE€ B Mpolieci 11 oTpuMaHHs (Hanpukiaa, pakTopuHTOBl onepariii). 3
IHIIOTO OOKYy, TUIBKHM MICIAS TPUA0AHHS IOCAYTH KOPIOPATUBHUN KIIEHT MOXKE
OLIIHUTH ii Ha BIATMOBIIHICTH CBOIM MONEPEIHIM YSIBICHHSAM a00 MOBENIHKY OaHKY i
yac ii HagaHHs (Hanmpukiajd, CTpyKTypoBaHe (iHaHncyBanHs) [97, ¢.23]. He octanue
MICIIe Y OCOOIMBOCTSIX Ha/JaHHS OaHKaMH MOCIYT KOPIOPATUBHUM KIIIEHTaM 3aiiMae
MicCIIe Baroma, Tak 3BaHa, IIEPETOBOPHA CHJIA ITUX KIIIEHTIB, IO Bil0Opakae TIEBHUN
MOXJIMBUM BIUIMB KOPIOPATHBHOIO KJIIEHTa Ha OaHK MpPU KOHKpETH3alli yMOB
oTpuMaHHs Big OaHky OaHkiBchkoi mociayrd. Lg ocoGmuBicTh HalOUIbIIE
MPOSIBJISIETHCS MM1JT Yac 1HAUBIIYyAJIbHUX IEPErOBOPIB KOPIOPATUBHOTO KIIIEHTA 3
0aHKOM 111010 BU3HAYEHHS OCTATOYHOI 1IHK Ha 0AHKIBCHKY MOCIIYTY.

3BUYaitHO, 111 0AHKIBCHKUX MOCIYT KOPIOPAaTUBHUM KJIIEHTaM IpUTaMaHHI i
3arajbHl OCOOJIMBOCTI, 110 BIAMOBIAAIOTH YCIM KJll€eHTaM OaHKIBCHKUX ycTaHOB. Ha
OCHOBI Ha HaJli3y CHELIaJi30BaHOI JITEpaTypd MOKHA 3a3HAUYUTH, IO TAKUMU
3araJiIbHUIMU OCOOJIMBOCTSMHU €: aOCTPaKTHICTh (HEBUAMMICTh 1 CKJIAIHICTH JIJIsi
COPUMHATTS; HE MIIIAEThCS O€3MOCepeHOMY BTIJICHHIO); HEMOXKJIUBICTh OYyTH
30€pEeKEHUMU;  HEBIIJIUIBHICT, TOCIYTHM BiJ ii JKepena; MIHJIUBICTh SKOCTI
0aHKIBCHKO1 TMOCIYTH; JTOBIOCTPOKOBICTH BIJHOCHH KYIIIBIII-MIPOJAXY; 3B’S30K 3
IpOLIMMa; MIHJIMBICTh AKOCTI OaHKIBCHKOI MMOCTYTH; JOTOBIPHUI XapaKTep MOCIyTH;

- HEpO3PUBHICTH MIPOLIECIB HAJAHHS Ta CIIOKUBAHHS.

OTxe, B CyyaCHMX YyMOBaX pO3BUTKY €KOHOMIKHM, II€peBa)kHa 4YacTKa
BITUM3HSHUX OAHKIB BUOKPEMIIIOE JIEBOBY YACTKY CBOIX PECYpPCiB Ha KpEeIUTYyBaHHS
came KOPIOPaTUBHUX KITIEHTIB, IO BIAMIYAETHCS MO3UTUBHUMH HACTIAKaMU. 3 OJTHOTO
00Ky, OaHK OTpUMY€ MPUOYTOK, IO 1 € TOJOBHOIO METOI NMPOBEACHHS AKTHUBHHUX
orepalriii, a 3 IHIIOTO — 0AHKIBChKI KPEIUTH JAI0Th 3MOT'Y KOPIIOPATUBHUM KIIIEHTAM
MOI0JaTH OOMEXKEHICTh BIACHOTO KamiTaly, CIPUSIOTh PO3BUTKY MIANPUEMCTB,
YIPOBAKEHHIO HOBUX TEXHOJIOT1H, 3pOCTaHHIO KIJILKOCTI poOOYUX Micllb TOIIO [96,
c.666]. Ilpu npomy, 0aHKM B CBOI KpPEAMTHIM AISIIBHOCTI MAKCHUMI3YyIOTh CHEKTP
0aHKIBCHKOT'O 00CITYTrOBYBaHHS, SKUIl BOHH MOXYTb 3alpPONIOHYBaTH KOPIIOPATUBHUM
KJIIEHTaM, a caMe: pO3paxyHKOBO-KAcOB1 1 JOKYMEHTapHI oOmeparlii, AEMO3UTHI
MporpamMu, IPOrpaMu KpeAUTYBaHHS Ha OCHOBI BHYTPIINIHbOOAHKIBCHKHX PECYPCIB
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Ta/ab0 MiXHApOJAHMX OaHKIB, KpenuTHUX ¢GoHIIB (opranizamii). Tak, KpeauTH1
npono3ullli nux OaHKIB sl Oi13HECY CHPSMOBaHI Ha 3a0e3MedeHHs J0JIaTKOBUMHU
pecypcamMu OTOYHOI AisibHOCTI mianpuemiiB (OBepapadt, [lonmoBHeHHST 006iroBUX
KOIITIB), Ha pO3IIMPEHHs Oi3Hecy (HAa TPAHCIOPTHI 3acO0H, OHOBJICHHS IapKy
CUIbCHKOTOCTIOAAPCHKOI  TEXHIKH,  NpuaAOaHHS  OONagHaHHSA,  KOMEpPIIHHOI
HEPYXOMOCTI, 3eMENbHOI MUISTHKH JIJIs1 KOMEPIIHHUX 1iyiel Tomo) [98, ¢.262].

Otxe, OaHKIBCbKI KpPEIUTH € IHCTPYMEHTOM MIATPUMKH Oe3MepepBHOCTI
KpYyrooOiry akTWBIB MiJMPUEMCTBA Ta OOCIyTOBYBaHHS MPOIlECy peasizallii TOBapiB.
CydacHuil KpeIUTHUN PUHOK XapaKTEPU3y€EThC 0OMEKEHOIO MPOTIO3ULIIEI0 HA PUHKY
Kamitany Ykpainu. /lunamika KpenuTyBaHHS OaHKIBCBKMMH YCTaHOBAaMU 1X KIII€HTIB
HaBeJleHa B TaOis. 1, gaHl sKOi CBIIYATh MPO T€, MO0 KPEeAUTHUI mopTdens OaHKIB
VYkpainu 3a 2018-2022 poku mMaB cnajHy TEHIEHIIIO 10A0 Horo obcsry. Tak, BiH
ckopotuscs Big 1118860 muH rpH 1o 1036213 MiaH rpH, TOOTO CKOpOTUBCA Ha 82647
MJIH TpH (Ha 7,39%). [Ipu boMy, BIAMIYAETHCS 3pICT UBOT0 NokazHuka y 2021 pomi —
poIIi, IO Mpey€e MOYaTKy BIMHU pocii NpoTH YKpainu nopiBHIHO 13 2020 pokoMm, sSIKHii
cknaB 104750 mua rpa (10,90%). ¥V 2018-2022 pokax mnepeBakHy YacTKy Y
KpenuTHOMY mopTdeni 6aHKiB YKpaiHu 3aiiMalOTh caMe KpPeAUTH HaJlaHi cy0’ ekTaM
rocrofapioBaHHsg, TOOTO KOpPIOPAaTUBHUM KileHTaM. Tak, HaiOliabplna YacTka
KOPIIOPaTUBHOT'O KPEeAUTYBaHHS, sika cTaHoBUIA 82,14%, BiaMivaeTbest y 2018 porii.
3a 2018-2022 poku KOpNOpaTUBHE KPEAUTYBaHHS 3MEHIIWIOCHh Ha 117658 MiH rpH
(ma 12,8%), a Hioro yactka y 3arajibHiii BEJIMUMHI HaJaHUX OaHKaAMU KPEIUTIB iX

KJIIEHTaM 3MeHImiIach Ha 4,8 1.11. (Ha 5,85%).

102



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN

MODERN CONDITIONS

Taomun 1.

Jlunamika HajlaHUX 0aHKIBCBKMMH ycTaHOBaMHU KpeauTiB B 2018-2022 pokax

Poku
2018 2019 2020 2021 2022
ITuro [Tuto
IIuro ITuro Ma [Turo Ma
MnH | Ma Bara, Ma Bara, Bara, Ma Bara, Bara,
[Toka3HUKH TpH % |Maarpal % |[Muarpa, % | MuHrpH % M= rpH %
1 2 3 4 5 6 7 8 9 10 11
Kpeautu
HaJaHi 11188 103343
KIIiEHTaM 60 100 0 100 | 960597 100 | 1065347 100 1036213 100
BinxuieHHs BijI MONEPETHBLOTO POKY
MutH rpH * * -85430 0 -72833 0 +104750 0 -29134 0
[pwupict
(cman), % * * -7,64 0 -7,05 0 +10,90 0 -2,73 0
Kpenutu, mo
HaJlaHi OpraHa
JepKaBHOL 2480
BJIaJIU 2865 | 0,26 4724 0,46 | 11641 | 121 | 26973 2,53 9 2,39
BigxuiaeHHs BiJ HOEpeTHHOT0 POKY
MUtH rpH * * +1859| +0,20| +6917| +0,75| +15332 +1,32 -2164 -0,14
[Mpupicr
(cman), % * * +64,89| +78,52) +146,42 +165,1] +131,71) +108,92 | -8,02 -5,44
Kpenutu, mwo
HajaHi cy0 ek
Tam
rOCIIOIapto 91907 82193 74933 79551 80141
BaHHSI 1 82,14 6 79,53 5 78,01 3 74,67 3 77,34
BixuieHHs BiJl IOMEepPeIHbOr0 POKY
MUIH rpH * * -97135 | -2,61 | -72601 | -1,53 | 46178 -3,34 | +5900 +2,67
[pupict
(cnian), % - - -10,57 | -3,18 | -8,83 | -1,92 | +6,16 -4,28 | +0,74 +3,57
Binxunenns Bix 2018 p.
Kpenutu, mo
HaJaHi
Gbi3nyHIM 19685 20673 19956 24263 20994
ocobam 9 17,59 7 20,00 1 20,77 3 22,78 3 20,26
BigxuieHHs BiJl ONEePeTHbOrO POKY
x|« | 40878 | 4241 | 7176 | 077 | T80T | w0 | - 251
MutH rpH ' ' 2 ' 32690 '
[Mpupict % - +13,7 -
(cnan), % +5,02 0 -3,47 | +3,85 | +21,58 | +9,63 13.47 -11,04
Kpenurtu,
HaaaH1
HebaHKiBChKIM | 66 0,006 33 0,003 60 0,006 228 0,021 48 0,005
(hiHaHCOBUM
yCTaHOBaM
BiaxuiieHHs Bijl TONEPEAHBOIO POKY
MutH rpH * * -33 0 +27 0 +168 | +0,02 | -180 -0,02
Hpupict * * | 50,0 | -4587 | +81,82 | +95,60 | +280,0 | +242,64| 78,95 -78,36
(cag), % ' ' ' ' ’ ' ' '

PospaxoBano 3a ganumu [99]
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Bapro Takox 3a3HauMTH, M0 OaHKIBChbKAa CHCTeMa YKpaiHU MpOTIroM
aHATI30BaHOTO TEPioy AEMOHCTpyBajia CTIHKY TEHACHIIIO 0 3HMKEHHS 00CATY Ta
YACTKH HEMpPALIOIYUX KPETUTIB KOoprmopaTUBHOMY cekTopy: y 2018-2022 poxax ix
oOcsT 3MEHIINBCS 3 Maibke 535,8 mupa rpH A0 maiike 301,7 Miapa rpH, a TeMIT HaliHHS
ckiaB 43,7%. BogHoyac mMu 6adnmMo, IO YacTKa HEMPAIIOIOYMX KPEIUTIB TaKOXK
3MeHmmacs: 3 55,8% na nmouarky 2019 poky no nuie 36,1% Ha nouatky 2023 poky.
Opnak, y 2022 poii o6¢sT HEMPAIIOIOUNX KPEeauTiB 301TbmuBes Ha 29751 MutH TpH,
a6o Ha 9,9%. YacTka HEMpaIloI0UnX KPEIUTIB Y KOPIIOPATUBHOMY CEKTOP1 CTAHOM Ha
01 ciuns 2023 poky cranoBuia 37,5%. /Ilunamika HaaHUX KOPIOPATUBHUM KJTIEHTAM
KpEAWTIB Ta Hempamomunx KpeauTiB B Ykpaini Ha 01.01.2019-01.01.2023 pp.

IIpeACTaBlIeHa Ha puc. 1.

1 200 000 55.80 60,0
8% 53,8%

1000000 959601 46,7% 50,0

847 259 o

795 405
800 000 37,5% 40,0
600 000 535770 30,0
456 074
371157
400 000 301665 331 416 200
200 000 l J 10,0
01.01.202
0 — — 0,0

01.01.2019p. 01.01.2020 01.01.2021 01.01.2022 01.10.2022

= KpeuTu KoprnopaTHBHOMY CEKTOPY
besd HETIPALFOKOY] KPEUTH
=====yaCTKa HENPALKYHX KPeIHTIB, %o

Pucynok 1 — Jlunamika HaJlaHUX KOPIOPATUBHUM KJIIEHTaM KPEIUTIB Ta
Hemnpairorounx kpeautiB Ha 01.01.2019-01.01.2023 pp.

Cknaneno 3a qanumu [100].
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Po3nozain HagaHuX KOPOTKOCTPOKOBUX OaHKIBCHKUX KPEIUTIB 32 BEIMYHHOIO
HIIIPUEMCTB BIOOpa)kae TMepeBakKHY OpIEHTAIlI0 Ha KPEIUTYBaHHS CEpeaHIX
HiAIPUEMCTB: TPU 3arajibHOMY IPUPOCTI 00CATIB OaHKIBCHKOTO KOPOTKOCTPOKOBOTO
KpeauTyBaHHs 3a nepiog 2019-2021 pp. Bcboro Ha 1,2% cyma HagaHUX KpETUTIB
cepemHiM mianpueMcTBaM 30umbmuiaacs Ha 16,1%, BogHOYac HamaHUX MalldM —
ckopoTuiacs Ha 4,5% Ta BeauKuUM — ax Ha 9,4%. AHajoriyHa [uHaMiKa XapakTepHa
JUISL TIOKa3HUKA CepefHsl BEJIMYMHA HAJaHUX KOPOTKOCTPOKOBHUX KPEIUTIB Ha OJIHE
HiAIPUEMCTBO: AJISl CEpPeIHIX MIAMPUEMCTB IXHs cyMa 3pocia 3 9277,7 MiH TpH 10
10923,6 mun rpH B cepeanboMy (abo Ha 17,7%), misg Benukux — IiXHS cyma
smeHmmiacs 3 302886,5 mutn rpu 10 233123,3 mutH rpH (Ha 23%) Ta Manux — 13 379,3
MJTH TpH J10 371,1 mumH TpH (Ha 1,9%)» [100]. B Tabn. 2 HaBaeneHi qaHi MO0 YaCTKH
KOPOTKOCTPOKOBHX KPEAUTIB OaHKIB y IMOTOYHUX 3000B’s3aHHAX HE(PIHAHCOBUX
KOpHopaliid Ta 4aCTKU KOPOTKOCTPOKOBUX KPEIUTIB OaHKIB y KamiTall HepiHaHCOBUX
kopnopauiii y 2018-2022 poxkax.

Tabmuus 2.
YacTku KOPOTKOCTPOKOBUX KPEIUTIB OAHKIB y MOTOYHHUX 3000B’I3aHHAX
He(1HAHCOBUX KOPMOpaIliid Ta YaCTKH KOPOTKOCTPOKOBUX KPEAUTIB OAHKIB y

Kamitai HepiHaHcoBUX Koprnopaiil y 2018-2022 pokax

Poxu YacTka KOPOTKO VY T.4. mianpuemMcTBa: Yacrka VY 1.4. mianpuemMcTBa:
CTPOKOBHX BEJIHKI cepenHi | Mami KOPOTKO BEJINKI cepenHi | mami
KpeauTiB OaHKiB CTPOKOBHUX
y IOTOYHHUX KpEIUTIB
3000B’sI3aHHSX, 0aHKIB y
yCBhOTO Karirtani,
YChOTO
2020 17,7 40,1 17,2 11,0 4,0 3,5 4,4 4,2
2021 15,4 28,8 16,9 10,5 3,7 2,6 4,3 4,2
2022 14,2 26,2 16,4 8,3 3,3 2,7 3,9 3,3

Pospaxosano 3a ganumu [100]

["amy3eBa CTpyKTypa KpeauTiB 3aJie)KUTh Bl pO3MIpY MiANPUEMCTBA (BEJIHKI,
CepellHi, MaJll Ta MIKPOMIANPUEMCTBA) Ta BUAY €KOHOMIYHOI HisuibHOCTI. Cepen
BEJIUKUX MIANPUEMCTB HaMOUIbIIA KIIBKICTh KPEAUTIB Ha/laHa MiANPUEMCTBAM, IO
3aiiMalOThCS OMTOBOIO TOPTIBJICIO, KPIM TOPTIBJII aBTOTPAHCIIOPTHUMHU 3aco0aMu Ta

MoTorukiiamu (cranoMm Ha 01.01.2021 cyma cranoBuia 53,6 MIIpJ TpH, @ CTAHOM Ha
105



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN
MODERN CONDITIONS

01.01.2022 cyma 36inbmmmnacs Ha 5,4 mapn rpH (10%) 1 csarayna maibke 59 mapn rpa
Ha KiHeIb 3BITHOTrO mepiogy). CekTop BUPOOHHUIITBA XapyOBUX NPOJYKTIB 3aiiMae
ApyTe MicIie cepell ycix HagaHux kpenuTiB (cranom Ha 01.01.2021 - 25,1 mupna rpH,
POTATOM pOKY Horo obcar 36ubimuBes Ha 3,5 mupa rpH (14,1%) no 28,6 mupa rpH).
Jam #nyte oOcarM KpeauTiB, IO HAAaHI MANPUEMCTBAM, SKi 3IIHCHIOIOTH
MoCTayaHHs eJIEKTPOeHePrii, razy, napu Ta KoHaAuLioBaHoro moBiTps (20,6 mupa rpuH
Ha MTOYaTOK aHaJI130BaHOTIO Mepioy, Makxke 23 MIIpJ TPH Ha KiHEIb NIepioay, IPUPICT
Ha 2,4 mapn tpH, ToO0TO 11,5%). Cepenm kpeawtiB, sKi HamaHi OaHKIBCHKUMU
yCTaHOBaMU MajioMy Oi3Hecy, Hailouibil 3a obcsiramu kpeautu (16,8 mups rpH Ha
nouyatrok 2021 poky Ta 26,6 mupa rpH Ha moyatok 2022 poky) OTpUMald
CLITbCHKOTOCIIOJIAPChKI  MIAMPUEMCTBA, MIANPUEMCTBA MUCIUMBCTBA Ta HaJAHHS
MOB'A3aHUX 3 HUMU NociIyr. Ha apyroMy miciii - cekTop onToBoi Toprisii (15,2 mipa
rpH Ta 14,1 mapn rpa Ha novatok 2021 Ta 2022 pokis BiAnoBiaHo). Ha TpetboMy Micii
- MOCTayaHHsS €JIEKTPOCHEPrii, ra3zy, napu Ta KoHauuiiioBaHoro nositps (11,6 mapa
I'pH Ta 9,6 MJIp]I TPH BIJIMOBIJIHO).

TakuM YMHOM, MOXHA Yy3arajdbHUTH, IO KPEIUTYBAaHHS KOPIIOPATUBHUX
KJIIEHTIB BIJITpae BaXJIUBY POJIb SIK JUIsl OAHKIB-KPEAUTOPIB, TaK 1 JUIsl KOPIIOpaIlii-
MO3WYaIbHUKIB. AJKe, rapMOHi3allisl 1HTepeciB OaHKIB Ta KOPIOPATUBHUX KIIIEHTIB
MIJBUILYE MOXJIIMBOCTI 3pPOCTaHHA €(EKTHUBHOCTI (DYHKI[IOHYBAHHS PEAJbHOrO Ta

(h1HaHCOBOTO CEKTOPIB, YUaCHUKAMU SIKHUX € 111 KOPIOPATUBHI KJIIEHTH.
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SECTION 5. FINANCE, PENNILESS AND CREDIT

DOI: 10.46299/1SG.2023.MONO.ECON.4.5.1

5.1 Modern concept of the essence and structure of the financial market

The financial market is a crucial component of the modern economic system
with its own philosophy, logic and development dynamics, which reflects the
interaction of all economic entities and structural changes in the country's economy,
allows mobilizing funds and directing them to meet the needs of economic entities for
financial resources, and allows the state to promptly influence the dynamics of
economic processes in the country. The role of the financial market as a regulator of
economic development is constantly growing in view of periodic crises and the need
to ensure macrofinancial stability in Ukraine. A modern sign of society's development
Is the financialization processes that determine geopolitical dominance and cause a
dynamic transformation of the financial market and financial space, which takes place
in the context of homeostatic development of economic systems and society, taking
into account both the regulatory functions of the state and market mechanisms. A new
financial space is being formed under the influence of financial algorithms that
coordinate the interaction of financial market participants, startup investments, and the
implementation of infrastructure solutions for service ecosystems and business
processes, which has both great potential for accelerating economic development and
significant financial risks and threats. Ensuring the sustainable development of the
domestic financial market and increasing its resilience requires the development and
coordination of macro-structural and macro-financial measures in the context of the
implementation of the Strategy for the Development of the Financial Sector of Ukraine
until 2025, using the active reformist financial policy of the state. In view of the above,
special attention should be paid to the development of the theory and methodology of
comprehensive research to determine the optimal combination of regulatory functions
of the market and the state, the interaction of the financial market with reproductive

processes in the economy in the context of its integration into the global financial space.
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For a business entity, it is extremely important to obtain financial resources that
will ensure the continuity of production and sales activities. Accordingly, at the level
of the economy, it is necessary to ensure an effective mechanism for redistributing
financial resources from those entities that do not use them to those entities that can
use them in their practical activities. In this context, the relevance of studying the
financial market as a place of intermediation between different parties to the economy
IS increasing.

There are several approaches to defining the essence of the financial market.
From the organizational point of view, the financial market is considered as a set of
financial institutions that issue, buy and sell financial instruments [104, p.18]. In the
organizational context, the financial market should be considered a set of business
entities, the population and financial infrastructure, which includes exchanges,
commercial banks, financial control authorities and other participants in the process.

The financial market as an economic category is a mechanism, instruments and
participants in the redistribution of free money capital, as well as a set of economic
relations that are part of production relations related to the mobilization, accumulation
and distribution of funds intended for expanded reproduction [106, p.26]. In this
definition, attention should be paid to the last part of the sentence, i.e., the financial
market is used to raise funds to ensure further reproduction. It is difficult to agree with
such an unambiguous approach, because business entities enter the financial market
not only to attract resources for investment and expansion of their core business.
Individuals also actively participate in the financial market, for example, to accumulate
their personal funds. Companies can also enter the financial markets to raise quick
money to cover cash gaps or replenish working capital. That is, obtaining financial
resources to ensure reproduction is just one of the reasons for entering the financial
markets.

Thus, it is worth formulating the author's definition. Financial markets are a set
of mechanisms, instruments, and participants involved in the process of redistribution
of financial resources to achieve the goals of raising funds to cover cash gaps, replenish
working capital, ensure expanded reproduction, efficiently allocate free funds to

108



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN
MODERN CONDITIONS

generate additional income, and achieve other goals within the framework of their
financial activities.

There are many approaches to segmenting and defining the structure of the
financial market. Most often, the period of use of borrowed funds and the type of
financial instrument are used as a classification feature (Figure 1).

The capital market is a part of the financial market where financial resources are
redistributed using instruments for a period of more than one year.

Enterprises and organizations enter the capital market to raise financial resources
to finance long-term projects, expand their operations, acquire other enterprises, and
achieve other goals that require "long money". It is worth noting that a large list of
financial instruments can be used for long-term capital raising, such as shares, bonds,

loans from commercial banks and other financial organizations, etc.

Financial market by the criterion of the term of attraction

|
v v

The market

Money market

cabital

Financial market by financial instrument criterion

The foreign The insurance
exchange < market
market
f y The credit
Stock market, bonds The gold The term market
market market

Figure 1. Structure of the financial market

The money market provides short-term financing (up to one year) to government
agencies and large organizations. It also includes transactions that involve enterprises
and other organizations receiving funds for a period of up to one year.

Short-term securities usually include short-term bonds, treasury (government)

bills, commercial bills, etc. Financial resources from the money market are needed to
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cover cash gaps, i.e. to correct the situation when urgent liabilities exceed the most
liquid assets of the company. Also, a short-term loan or credit can be raised to replenish
working capital to secure a business transaction. In addition, the instruments of this
market are used to finance various trading operations.

It is worth noting that the division of the market into money and capital markets
Is conditional. In practice, short-term and long-term financing takes place within the
same institutions and organizations. For example, a company or organization can
obtain a loan from a commercial bank for a period of up to one year or for a period
longer than that.

Given that the banking sector is the most popular segment of the financial market
among the population [102, p.202], it can be expected that most financial resources are
concentrated here, and thus, enterprises and organizations can attract credit funds to
finance their activities. Banks can provide loans for up to one year and long-term loans.
In the process of lending, hryvnia is mainly used, but US dollars, euros and other
currencies are often used to finance foreign economic activities.

Banking institutions, as the most important players in the lending market, offer
a wide range of services aimed at both legal entities and the general public. Such credit
market instruments as consumer lending, development lending, mortgage lending,
working capital lending, credit lines, etc. are actively used.

It is also worth paying attention to the functions performed by the financial
market. There are a large number of them:

1) pricing function - the pricing function in the financial market is the ability to
set prices for financial instruments and regulate them in the course of transactions.
These prices primarily reflect the relationship between supply and demand.

2) intermediary function - organization of the process of bringing financial assets
to consumers (buyers, depositors). This function is externally manifested through the
creation of a network of various institutions for the sale of financial assets (banks,
exchanges, brokerage houses, investment funds, stock shops, etc.)

3) accumulative function - financial support of investment and consumption
processes. The content of this function is to create conditions for the financial market
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to accumulate by entrepreneurs the monetary resources necessary for the development
of commercial activities, as well as to meet personal (social) needs.

4) stimulating function [113, p.262] - influence on money circulation. It means
the creation by the financial market of conditions for the continuous flow of money in
the process of making various payments and regulating the amount of money supply
in circulation. This function is used to implement the state's monetary policy.

5) the information function of the financial market is related to the fact that all
market participants, especially those who work professionally in the market, form and
develop product offers in such a way as to attract as many counterparties to transactions
as possible. Information on investment and fundraising opportunities is accumulated,
systematized and disseminated.

6) investment function - the effective operation of the financial market ensures
the intensification of investment activity in various sectors of the economy. Funds are
redistributed from less efficient sectors to more efficient ones.

7) innovation function [101, p.61] - the financial market stimulates the
development of innovations, especially when it comes to financial innovations.

8) speculative function - many financial market participants are professionally
engaged in making profits from the sale and purchase of various securities and other
financial instruments

9) risk management function - another extremely important function is to provide
the financial market with the ability to manage various risks of enterprises and other
economic agents.

The financial market plays an important role in a country's financial system. It is
a platform where individuals, institutions, and governments can buy and sell financial
securities such as stocks, bonds, currencies, commodities, and derivatives. The
financial market also facilitates the transfer of risks between parties. For example,
investors can transfer the risk of a particular asset to another party through derivatives
such as options and futures. This can help investors manage their portfolios and reduce

the likelihood of potential losses.
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In addition to providing liquidity to investors and allocating capital, the financial
market also plays an important macroeconomic role. It serves as a barometer of the
economy, reflecting the state of economic activity, inflation expectations, and the
health of the financial system. Therefore, policymakers and central banks closely
monitor financial market developments as part of their efforts to manage the economy.

Considering the essence and functions of the financial market, it is necessary to pay
attention to the mechanism in the context of the financial market functioning, which
means organizational and legal support, financial planning techniques, a set of
financial, leverage, methods, tools [109, p.56]. The mechanism of the financial market
functioning, according to the authors, consists of the mechanism of the foreign
exchange market, money market, credit market, stock market, precious metals market,

digital ~ financial assets market, and insurance market (Fig. 2).

Mechanism of the The mechanism of Mechanism of the The mechanism of
foreign exchange the money market credit market the stock market
market functioning functioning functioning functioning

The mechanism of The mechanism of
functioning of the functioning of the
precious metals digital financial

market assets market

Mechanism of the
insurance market
functioning

Figure 2. Model of the financial market functioning mechanism
Source: compiled by the authors on the basis of [109, p.57]

It is advisable to consider certain mechanisms. The structure of state regulatory

authorities of the Ukrainian securities market is shown in Figure 3.
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Structure of state regulatory authorities of the Ukrainian securities market

v v
state regulatory authorities at the ministerial
supreme state authorities (President, level (National Bank of Ukraine, National
Verkhovna Rada, Cabinet of Ministers) Securities and Stock Market Commission,
others)

Figure 3. Structure of state regulatory authorities of the Ukrainian securities
market
Source: compiled by the authors based on materials [110, 111, 112]

Legislative regulation is an important element of the mechanism. The
government sets rules and standards that govern the securities market and the activities
of market participants. These rules may include disclosure requirements, insider
trading, and market manipulation.

Another important element of the mechanism is supervision by regulators. They
exercise daily control and ensure compliance with the rules and standards set by the
government. These authorities can monitor trading activities on the stock market,
investigate potential violations and impose sanctions for non-compliance.

Another component is trading mechanisms. The securities market uses them to
ensure a balance between supply and demand. Examples of such mechanisms include
market making, price limits, and automatic transactions.

Monetary and credit policies also affect these processes. Governments can
regulate the securities market, affecting the availability and cost of credit. This may
include setting interest rates, controlling the money supply, and regulating the activities
of central banks. As a result, the attractiveness of instruments on the stock market
changes[109, p.55].

Tax policy can also influence this area by affecting the profitability of investing
in securities. These may include capital gains taxes, dividend taxes, and other types of
taxes that affect the profitability of investments. In general, the methods of securities

market regulation can be divided into direct and indirect (Figure 4).
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Methods of securities market regulation
I

v v

Direct:

- regulation; licensing; formation of the
regulatory framework;
maintaining law and order; setting certain
requirements for participants; registration of
securities issues; prohibition of illegal
activities.

indirect:
- taxation; monetary policy; state
participation in the market; creation of
favorable economic conditions.

Figure 4. Methods of securities market regulation
Source: compiled by the authors based on [102, 105]

The mechanism of the foreign exchange market is extremely important. An
important factor in exchange rate formation is the actions of the financial regulator and
the state in general. In this context, it should be noted that Ukraine has established a
floating exchange rate regime, but the situation is currently more complicated due to
the intensification of the war. There are certain manifestations of a fixed exchange rate,
for example, in the case of volunteer transactions. However, under normal conditions,
a floating exchange rate is in place, which means that the price of the hryvnia is formed
depending on the current international cash flows.

Of course, changing the regime is not the only tool at the government's disposal.
Changes in the key policy rate, replenishment or release of gold and foreign exchange
reserves, the impact on the required reserves, the central bank's participation in
financial markets as a buyer or seller of assets, etc. are also important.

For example, as shown in Figure 5, an increase in the key policy rate leads to an
increase in the overnight rate, which increases the value of the national currency, as its
use and allocation in various instruments allows for higher yields. Conversely, a
decrease in the key policy rate may lead to a shift of investors' capital to currencies that
are more profitable in terms of profitability and risk. On the other hand, in the long run,
a cut in the key policy rate will lead to an intensification of growth in the real sector,

which in turn will strengthen the national currency due to increased export flows.
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) The cost of > real sector
The base rate Overnight S_hort-term | government bonds
of the country's rate | discount (GDP,
central bank > rate inflation,
Interest rate on loans
: > etc.)
and deposits
v >
Exchange rate / expectations / asset price

Figure 5. The mechanism of the NBU key policy rate influence on the exchange rate and the foreign
exchange market
Source: compiled by the authors based on [107, p.72, 108]

Foreign economic activity is also a factor that has a significant impact on the
current exchange rate. Foreign exchange flows determine the saturation of the national
foreign exchange market with foreign currency and, therefore, its value against the
hryvnia.

In this context, the development of export activities of Ukrainian business
entities allows for the strengthening of the hryvnia, and vice versa, active imports of
consumer goods, components, materials, raw materials, and fixed assets lead to an
outflow of foreign currency and, consequently, a decrease in the value of the hryvnia.

The mechanism of functioning, including regulation of the banking sector, is
important. The NBU determines the specifics of calculating credit risk, capital
adequacy, foreign exchange transactions, and investment positions. With regard to
Basel 111, the NBU is moving towards harmonizing its decisions with the best practices
that help ensure high financial stability of commercial banks globally. Currently, the
NBU is actively implementing Basel Ill standards, including the introduction of a
systemic buffer.

In addition to regulating the analytical process, the Central Bank also has a
significant impact on the tools used by banking institutions. For example, this may
include the formatting of loan portfolio provisions. If a bank engages in excessively
risky activities, the amount of provisions formed will be significant, which will
negatively affect the potential for further loan disbursement. That is why banks are

interested in forming assets in such a way that financial stability is high.
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Of course, this is only a part of the mechanisms that have been established in the
financial market.

Thus, financial markets are a set of mechanisms, instruments, and participants
involved in the process of redistributing financial resources to achieve the goals of
raising funds to cover cash gaps, replenish working capital, ensure expanded
reproduction, efficiently allocate free funds to generate additional income, and achieve
other goals within the framework of their financial activities. Important functions
include pricing, intermediary, accumulative, stimulating, informational, investment,

innovative, speculative, and risk management functions.
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SECTION 6. INNOVATIVE ECONOMY

DOI: 10.46299/1SG.2023.MONO.ECON.4.6.1

6.1 Analysis of digital healthcare market

Digital healthcare is an elvoling direction of healthcare development driven by
the use of modern information technologies to achieve positive results in improving
people's lives. Due to digitalization the healthcare system is progressing and
significantly improving diagnostic and treatment methods, which in turn affects the
socio-economic indicators of countries. Moreover, advanced technologies allowed
improving the industry and adapting it to the existing and new challenges.

The use of information and communication technology is expected to enhance
patient care in the healthcare industry. Wearable technology, telemedicine platforms,
mobile health applications, wearable health records, and data analytics used for
personalized healthcare are a few examples of it. These technologies can encourage
patient engagement and self-management of health, as well as improve efficiency,
increase access to services, and improve health outcomes. Furthermore, a lot of the
solutions in the healthcare sector may have further implementation and development
due to the introduction of digital technologies. For instance, they can assist in
addressing the lack of access to healthcare services in rural and underserved areas,
managing the rising incidence of chronic diseases, and reducing healthcare costs.

Digital healthcare indicates the development of health systems by
implementation of digital tools in healthcare organizations and processes. Related
terms and categories are eHealth, med tech, telemedicine, telehealth and other
synonyms. R.Duggal et al. [115] determined such advanced technologies to this market
as decision-support systems, mining clinical datasets, mobile healthcare technologies,
health monitoring trackers, online consultations, and other information technologies.
Delloit focused on the digital healthcare in the information age as the sphere where
medical information is processed through information technology use in the segments

of telehealth, mHealth, medical analytics, and digital health systems [116]. J. Chan
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identifies digital health as a composition of two concepts eHealth and mHealth, making
reference to the World Health Organization (WHO) definitions: eHealth is “the use of
information and communication technologies for health” by using electronic health
records, while mHealth 1s “medical and public health practice supported by mobile and
other wireless devices” [117].

The WHO admitted the infinite presence and use of digital technologies in
making health decisions better and innovative; accelerating global achievements of the
healthcare, well-being, and wellness [118]. In its Global Strategy on Digital Health
2020-2025, the WHO determines digital health as “field of knowledge and practice
associated with the development and use of digital technologies to improve health”
[118]. This definition encompasses the two-way relationship between digital
healthcare providers and digital users, the concept of a digital hospital, health data,
smart devices, eHealth infrastructure, artificial intelligence and other information and
communication technologies to support and improve health and well-being. Thus, the
concept of digital health is based not only on the widespread introduction of IT in the
healthcare sector, but also on the consideration of medical phenomena, data, and
processes as objects of informatization.

There are specific pecularities and landmarks of digital heathcare including all
aforementioned terms:

e Healthcare practice utilizing information tecnologies (IT) aims to reduce
time and costs which is the reference to economic efficiency of such digital resources;

e Use of IT are called to bring precise results and minimize human-related
errors;

e Digital healthcare lay down positive health outcomes (eg.recovery, pain
relief, remission, etc.) in basis of healthcare industry;

e Digital healthcare reduces geographical barriers to get the patients’ data
or/and deliver healthcare services rapidly;

e Healthcare digitalization reflects the specifics of practical medical branches,

even in healthcare management;
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e Digital healthcare metrics may encompass medical, economic, and technical
indicators of efficiency;

e Information and communication technologies in healthcare are due to IT
sector growth;

e Current and further growth of digital healthcare technologies rely on patient
personalization (personal use of IT and consideration of the diversity of individual
patient indicators), etc.

General digital healthcare market. According to the aggregated statistical data,
Statista portal [119] divides digital healthcare market into three main markets: digital
fitness&well-being, digital treatment&care and online consultations with doctors. Each
of these markets use different IT to deliver or/and improve healthcare services. Digital
fitness & well-being market consists of the segments for fitness trackers, wellness
coaching, i.e. technologies tracking and providing information to improve well-being
and health of individuals. Online consultation market represents the digital tools to
approach doctors online and have consultations on health issues. Digital treatment &
care market encompasses biometric digital tools, digital therapeutics and digital
healthcare management systems applied for diagnostics, patient treatment, and

management of healthcare processes. The common structure is depicted in Figure 1.

Health&Wellnesss
Coaching
_____ Digital Fitness&Well-

Fitness Tracking being
Digital Care [ Y X
Management .__\ w
Connected (ga— o Digital i
Bimetric sensors Treatment&Care |g|ta|
Digital ﬁ—/
Therapeutics Healthca re

Online consulting

Figure 1. Composition of digital healthcare market (based on [119])
Total revenue of digital healthcare market has grown since 2017. The market

revenue has a steadily growing dynamics due to constant demand and new challenges,
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including such major ones as COVID-19, which require the implementation of fast,
large-scale IT solutions. Forecasts also keep pace with actual growth, and the entire
market revenue is expected to grow 5 times to US$275 billion by 2028 (table 1) [119].

Table 1.
Global digital healthcare revenue in 2017-2028, USS$ billion
2025 2028
Sub-markets 2017 2019 2021 2023
Digital fitness |, = | 355 | 640 | 832 102.9 1265
& well-being
Digital
treatment & 20.6 29.7 54.3 63.3 85.9 112.6
care
Online
) 4.5 10.5 20.0 23.7 28.7 35.8
consultation
Total 45.7 79.5 138.3 170.2 217.5 275.0

Fitness&well-being make up the largest part of the world’s digital healthcare
market revenue. During 2017-2023, it has grown from US$20.6 billion up to US$83.2
billion in 2023. Growing demand on healthcare IT lifted digital treatment&care market
revenue from US$20.6 billion in 2017 to US$63.3 billion in 2023, and it will have a
growing trend in the coming years to US$112.6 billion in 2028. Convenience in quick
barrier-free access to doctors, a long quarantine period, and the estimated and
appreciated speed of providing patient data also led to a 5-fold increase in online
consultation [119]. This has become a kind of solution for the countries with a
developed IT sector but unsatisfied demand for healthcare services. Since the medical
sector is personalized and based on an individualized treatment path, this segment is
relatively smaller than other tech markets, but its expected growth to US$35.8 billion
in 2028 shows considerable promise.

The revenue growth was not suppported by demand on digital healthcare
technologies and systems only, but also boosted by growing investments. Thus, special

digital healthcare funding has grown from US$1.1 billion in 2010 up to US$23.3 billion
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in 2022 [120]. The highest peak of this trend was in 2021 when investors’ amount of
funding had reached US$44.8 billion. The leap was caused by investment of digital
healthcare business during the midst of the pandemic of COVID-19 in 2021 [121]. It
also showed the highest amount of mega deals in the digital healthcare sector in the
U.S. (88 deals) with its 56% of total funding [120]. After that, the number of mega
deals has dropped by 30.3% to 35 deals in 2022 [120]. Despite this, in the first quarters
of 2023, global funding was significantly reduced, and digital healthcare venture deals
fall to their lowest level to US$3.4 billion [122]. Tech companies providing care
delivery and navigation remained among the leaders by deals and funding amount (152
deals and US$1.5 billion in Q2°2023) [122]. The median amounts of deals has
decreased for all investor groups in 2023 with significant drops among investment and
asset managers (by 42%) and corporate venture companies (by 35%). The median size
of all early-, mid- and late-stage deals has decreased in 2023 as well [121].

Digital fitness and well-being. The sector of digital fitness and well-being
trackers (smartwatches, activity trackers, wellness coaching, etc.) is represented by
growing tempo of use of diet and nuitrition apps to monitor eating, psychological, and
physical behavior patterns with the purpose to improve health and well-being. This
digital healthcare market is one of the largest segments (almost 49%) of the total digital
health market worldwide [123] (Fig.2).

2021 2023 2025 forecast 2028 forecast

EEEENE Fitness trackers moos Health&wellness coaching e TOtal

Figure 2. Revenue of fitness trackers and health&wellness couching, 2023, in

billion US$ (based on [123])
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Total revenue of this submarket in 2023 exceeds its 2017 level in more than 3.9
times, while its forecasted growth will exceed 2017 in more than 6 times.

Digital treatment&care market. The sector of digital trearment & care provides
people with apps and devices to monitor lifestyle and health metrics. It includes
management of digital care, biometric sensors, online pharmacy, and digital
therapeutics [124]. Individual monitoring, smart character, regularity of usage, and
purposeful performance made this sector earninig in 3 times more in 2023 comparing
with 2017 [124]. Structural changes reflect dominant demand on digital care
management (Fig. 3).
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Figure 3. Revenue of digital treatment & care market 2017-2028 forecast [124]

In this market, connected biometric sensors gained more popularity making a
gap between growth rates of other submarket categiries (digital theurapetics abd digital
care management). In the following years, it will be even more distinct and essential.
Switzerland, the US, Singapore, the UK, and Australia are the top 5 countries with the
greatest penetration rate in 2023 [124]. Despite the global and structural downturns in
the digital health market, Europe had high levels of business activity in the digital
therapeutics segment. In 2021, there was a peak in the growth of deals (137) and the
value of financing (USD 3.5 billion). Advanced technologies of this market include the
processing of electronic health records, remote clinical trials, wearables capturing and
monitoring patient data, telemedicine technologies, digital biomarkers, etc. [125]. This
submarket is promising as well as other curring-edged digital healthcare segments.

Online consulting/Telemedicine. Given the importance of rapid patient data

processing, the need to get a quick consultation but available time and geolocation
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barriers, the emergence and development of telemedicine providing virtual check-ups
became the important and digital-related solution. Its breakthrough was conditioned by
the COVID-19 restrictions.

The segment of online doctor consultations is among the fast-growing in digital
health market. It accounted for almost 14 % of its total market in 2023 [119]. Online
consultations are as much in demand as digital career management and tracking. The
projected CAGR for 2017-2028 is almost 21%. The growth rate is gradual but stable

(Fig. 4).

35,83
28,74
23,75
20,01
10,52
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Figure 4. Global online doctor consultation revenue, 2017-2028 (based on [119])

Telehealth is the promising and all-accessible market that nevertheless depends
on digital literacy and quality internet connectivity. Dynamics of this digital healthcare
market is also growing. According to the forecasts, the telehealth market value will go
up to over US$ 459 billion (Fig. 5).

450.3

Us.do

Market size in billion

Figure 5. Retrospective and forecasted telehealth market, 2019-2030, billion

U.S. dollars [126]
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Among 2 000 respondents in 2020-2021, over 85 % found the easy and quick
access to healthcare service beneficial, while over 62% admitted their virtual visit of
doctors were less stressful and almost 52% pointed out on more frequent opportunity
to see their doctors [126]. Moreover, telemedicine freed up a significant amount of
time. For example, in Australia, virtual meetings saved 82 minutes in conservative
estimate, and 362 minutes in optimistic estimate [127]. In the United States and Japan,
these figures are the same — 20 minutes by the conservative scenario and 92 minutes in
the optimistic one [127].

Despite the perspectiveness of this market, the majority of the U.S. and the UK
clinicians showed different perceptions and issues on telehealth future. Thus, 76 %
agreed (n=400) that telehealth occupied the majority of patient care in the near future
and 22% disagreed with this statement; however, 68% admitted they frequently faced
the issues in telehealth delivery compared to 24% who did not have frequent problems
[117]. The worldwide examination of telehealth and virtual visit trends by both patients
and doctors does not indicate extensive usage. Rather, it highlights the dominant
preferences within the telehealth field of digital technology.

To sum up, the global digital healthcare market is characterized by constant
growth. Among its structural elements, fitness tracking and digital care management
are developing most actively. However, all segments of this sphere grow due to the
high level of personal use of smart health apps and devices, the appreciated ability to
monitor health and well-being indicators, time savings, high accessibility of remote

medical services, and other expected benefits.
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6.2 Principles of regulation of the socio-economic rejection in conditions of
economic turbulence

In connection with the modern paradigm of the consumer society, among the
urgent problems of socio-economic spatial development is the problem of rejecting a
person as an individual, as an employee of an enterprise and an enterprise from a
business position, specialization and regional affiliation.

Based on the dictionary interpretation of the category "rejection™ [128, p. 182]:
1) complete or partial non-acceptance by the system of the actions of its own
subsystems or external systems due to the incompatibility of their current or strategic
connection; 2) elimination or sale by the organization of its operational units for the
purpose of rationalization and improvement of operations.

The Western European classic definition of the category "exclusion” (from the
English - rejection) [129, p. 247] as the result of an action that prevents the penetration,
entry, addition, combination or participation of anything as a result of its organizational
combination. Based on this, the process of rejection, regardless of its causes and
consequences, occurs in any open dynamic systems. Undoubtedly, any enterprise acts
as an open dynamic socio-economic system with its own organizational behaviours.

Therefore, rejection as an inevitable process of an open dynamic system with all
its properties can be interpreted as a result of the chaotic behaviours of a system that
experiences internal and external perturbation levers. According to the definition of H.
Haken [130, p. 65] the chaotic behaviour of the system is due to constant processes of
self-organization.

The development of self-organization processes makes it possible to create a
management system capable of changing its organization depending on the actions of
external and internal environmental factors without outside intervention [131, p. 26].
A low level of self-organization, lack of feedback, effective control over the actions of
the control center lead to the emergence of specific braking mechanisms. Therefore,

the processes of rejection at the enterprise cannot be considered in isolation from the
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processes of organizational behaviour of the enterprise, namely, the processes of self-
organization. In order to develop a set of measures aimed at levelling the negative
consequences of inevitable rejection processes, achieving a flexible state of the
enterprise and its correct management, first of all, a balanced, conceptual approach to
understanding the rejection processes in a modern enterprise is necessary.

So, summarizing the listed approaches to understanding the essence of the
rejection process, the peculiarities of the manifestation of rejection in various systems
of living and non-living nature, the mechanisms of rejection, it is possible to define the
process of rejection as a spontaneous and/or initiated process of system creation/system
destruction with an increase/decrease in the level of structural system complexity. That
IS, the rejection process:

a) is carried out by increasing (decrease) the number of elements of the system,
connections between them and their diversity, which increase the resistance of each
element and the system as a whole to the adverse effects of the external environment;

b) the process that takes place on the basis of the assessment of the effects of the
external environment, by the method of random sampling and deterministic selection;

c) a process that provides for the conditions of implementation of the resource
sufficiency of each of the company's subdivisions;

d) the process that takes place in biological, technical, social, socio-economic
systems, that is, systems with a high level of complexity and a large number of
elements, the connections between which are unstable.

Economic rejection at the enterprise should be defined as a set of initiated
processes of the transition of the enterprise management system based on its own
conditions and capabilities to a less organized level of functioning, the basis of which
Is organizational and economic approaches to the depreciation of the moral and
economic motivation of the enterprise's employees. These processes are carried out by
reducing/increasing the number of control system elements, connections between them
and their diversity.

The content of socio-economic rejection, the forms of its manifestation stem from
the essence of a person, which manifests itself at least on three levels: natural
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(biological), social (collective) and personal (individual). Based on this, we can talk
about different levels of rejection: natural, social, individual.

The analysis of the phenomenon of rejection in the context of the erosion of the
value guidelines of modern society contributes, firstly, to the search for a new paradigm
of socio-economic development, which takes into account the growing role of the
subjective factor in the economy and society, on the one hand, and the internal disorder,
spiritual crisis of the subject — on the other hand. Secondly, in the post-industrial
society the phenomenon of rejection finds global scales of ecological, production-
technological, moral and individual order. Thirdly, a person in a post-industrial society
often loses a holistic idea of the meaning of his purpose, personal existence. The
destruction of traditional socio-economic structures, the usual forms of social life, the
process of rejection from influence on the decisions of the authorities, the results of
work, the surrounding world - all this implies the need for today's understanding of
various forms of rejection (socio-economic, ecological, technical, political, global).

The problems of socio-economic rejection organically entered the development
of the theme of rejection in modern studies, in particular the author's [132, p. 62-68;
133, p. 75-81] in the context of the development of a methodology for the economic
substantiation of reasons for rejection in its various aspects. The modern era is
strikingly different from previous eras in many respects and, above all, by the fact that
a fundamentally new aspect is added to the traditional socio-economic problems of
human existence — globalization and its consequences.

Today, trends towards technological, economic, financial and organizational
integration on a planetary scale are very clearly visible [133, p. 75-81]. Globalization
Is accompanied by a tendency to socio-economic levelling of any civilizational
structures. Therefore, globalization entails a new situation of human existence.
However, the modern form of globalization generates and increases deep
contradictions. Different grounds of rejection determine its different levels and forms
of its manifestation. The very mastery of socio-economic rejection in different periods
of society's development shows that rejection has certain constants, but at the same
time it changes its properties. Rejection can be single, local or total. Rejection as a
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category is multidimensional, it has many forms of its manifestation, which change
with the change of society, finding a different form each time, but preserving its
essence. Based on the research of many authors, it can be asserted that rejection
processes occur in systems of a high level of complexity, which have a large number
of elements, the connections between which are of an unstable nature. The main
characteristic of socio-economic rejection at the enterprise is the presence of a certain
moment in the enterprise's activity, when all subsequent improvements are rejected by
the system, become less and less significant and, on the contrary, lead to a worsening
of the situation. In other words, rejection serves as an indicator of the law of "falling
efficiency” [134]. A simple transfer of the achievements of technical, medical,
biological, natural and social sciences to the socio-economic environment of the
enterprise only creates confusion in theoretical approaches and interpretations of
rejection.

In the study, the principles consist of substantiating the behaviour of the enterprise
(obtaining its levelling vector), possible changes in its organizational structure, and the
enterprise's exit to a new level of development based on the action of rejection

processes (Figure 1).
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Figure 1. Principles of regulation of socio-economic rejection in conditions of
economic turbulence

Source: developed by the authors
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Thanks to system memory, a complex system is able to accumulate leadership
capital (Figure 2). Masculinity as a process of women acquiring masculine leadership
traits under the influence of social conditions [128, p. 649] and dominance as
positioning with the main, dominant idea [128, p. 316] lead to the formation of the

basic foundation of leadership capital at the enterprise.

Masculinity Dominance

Flexibility N abilities

@ Deposit

in execution
| Social power I

v

Leadership capital

Figure 2. Activation of the leadership prototype in the recurrent connection network

Source: developed by the authors

The flexibility of a potential leader's behavior, along with his mental abilities,
provide the leader with superior qualities over others in terms of recognizing and
responding to certain situational phenomena.

Recurrence — the property of the system to repeat itself; the possibility of
compensating the value of a certain value by previously known values of the same
value [128, p. 1212].

Extraversion as the orientation of the leader's cognitive and practical activities on
objects and impulses external to himself and the enterprise of the world, gives an
opportunity to form in the leader the properties of a non-standard understanding of the
situation, based on the available world experience [135]. Contribution to the overall
task makes the leader a respectable person in the eyes of subordinates, which gives him
the opportunity to successfully implement his own management initiatives.

All these personality characteristics and leadership qualities interacting through

direct and reverse system connections lead to the formation of a leader from an
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individual person in a recurrent connection network. This means that an open socio-
economic system, which is an enterprise, makes it possible to compensate the value of
a quantity according to previously found other values of the same quantity [128, p.
1212]. That is, the enterprise is able to independently "grow" its own leader in its
environment, which is the result of the functioning of the team itself without external
influences. Here the principles of action of self-organization processes are clearly
manifested.

The unpredictability and multivariate combination of the specified components is
the impulse that is capable of changing the position of the enterprise, moving it from
its place in the socio-economic environment, i.e. making a bifurcation shift. Bifurcation
[128, p. 110] — a sudden branching, the process of the action of internal contradictions,
which leads to a change in the direction of the object's actions.

Rational egoism (in the direction of reproduction), unity through diversity,
enrichment of impoverished motivation, nihilism of personnel training, self-
organization, alternative labor and bifurcation can be the principles of activation of the
regulation of rejection at the enterprise.

Rational egoism, as a principle of regulation of socio-economic rejection and a
basic category of modern sustainable development, is definitely a key category of the
process of simultaneous emergence and leveling of rejection. In general, egoism is a
very twofold and contradictory form of behavior. Most researchers [136, 137, p. 88—
100] emphasize its negative impact on social phenomena and economic benefits. One
cannot disagree with this, even taking into account the dictionary definition of this
term: the tendency to behave largely in accordance with personal interests [128, p.
336]. However, time does not stand still and at present selfishness is assigned more
subtle and in a systemic sense — feedback loops. Modern science, of course, already
has evidence of the existence of other types of motivation in humans besides the purely
selfish one (the theory of motivational pluralism), but it is not so easy to empirically
establish the "root cause" of other, non-egoistic motives. For example, altruistic

behavior can also be manifested from the standpoint of hedonistic egoism — a form of
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raising the individual's mood. In other words, egoism in any form of its manifestation
Is an integral part of the motivation of any behavior of an individual, including work.

Rational egoism of personnel at the enterprise is the ability of employees,
pursuing their own interests, to contribute to the overall effective production process
of the enterprise. A rationally directed egoist of the enterprise understands that he can
satisfy his interests only by taking care of the people around him, providing proper
conditions for public use.

The principle of regulating the rejection of "unity through diversity" involves
looking at the enterprise from a deep socio-philosophical point of view, as a system
that cultivates ways of behavior within a collective, each member of which is a
representative of their own selfish value orientations. But it is their combination that
can give a positive synergistic effect of combining various skills, efforts, abilities,
directions and preferences of each individual employee. Someone prefers to deal only
with the production process, someone prefers working with personnel, someone is
interested in creative activities (development of new marketing strategies), and others.
But performing all these various functions according to their own preferences, that is,
self-organizing within the enterprise, general unity manifests itself precisely in the
involvement of each employee in effective, productive work, which, in turn, becomes
a catalyst for new positive changes, eliminating rejection as a phenomenon in the
enterprise. If the enterprise is understood as an organic unity of the general and the
individual, as a production symphony, the harmonious coordination of unique
personalities, then such personalities as employees are able to bring a new synergistic
identity for the positive development of the enterprise.

The nihilism of personnel incompetence as a management approach that
absolutely denies the acceptance of the results of uninformed work performed by an
employee without sufficient knowledge and appropriate qualifications should be used
as a principle for regulating rejection at the enterprise. Rejection is initiated by a certain
dissatisfaction, lack of satisfaction with the results obtained. A management approach

to eliminate the incompetence of one's own personnel, by implementing various
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training and professional development measures, simply eliminates the possibility of
obtaining a poor result at the output and opportunistic behavior within the team.

During the manifestation of the processes of rejection of the enterprise from the
market segment occupied by it due to the action of rejection factors inside the
enterprise, the properties of its elements (organizational, economic, social subsystem)
slowly change (Figure 3). This graph process is characterized by segment (0; A; A1).
With the passage of a certain time interval or due to an external corrective influence,
these changes reach their critical value, and internal forces are disturbed. In Figure 3,
point S1(Aj;A;) corresponds to the situation of bifurcation transformation of properties,
elements or divisions of the enterprise. At the same time, the main indicators of the
enterprise's activity begin to change rapidly, the previously stable state turns into an
uncontrollable and unpredictable one, while the possibility of other development paths
arises (segment S;S, instead of the expected S;S;). The same situation awaits the
enterprise in the period when it reaches the coordinates (A2;A,), i.e. the occurrence of
a repeated bifurcation effect Sy(A2;A;) with similar consequences. It is worth noting
that there can be an infinite number of such sudden situations on the way of the
company's development, and the future position and the obtained results of the
company's activity depend only on the leadership, the strategic management policy
chosen by him, his ability to correct rejection processes.

Therefore, even a minor disturbance, either internally or externally, can change
the process of the enterprise's functioning in a new direction, its development follows
a completely different line and with other unpredictable results. A new "quiet section”
is reached, which at some point can be changed again by a new bifurcation process.

Bifurcation points are called "dynamic control keys" [130, p. 115].

132



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN
MODERN CONDITIONS

A A
As
&,
3 S2 / /
A 2 T —7
s
//
S/ . 7
PN PO ATl S1
0 Tt
A A2 A3

Figure 3. The graph of the sudden appearance of rejection with the subsequent
bifurcation direction of development
Source: developed by the author

Another property of the enterprise's rejection process is the incomplete
observability of all processes taking place in it. That is, there will always be some
moments or mechanisms that will continuously act and produce certain results, but it is
quite difficult to directly observe them and influence them. Taking this into account, it
IS necessary to very carefully choose the levers of influence on manifestations of
rejection of the enterprise and not to wait for instant desired results.

Summing up, it is worth emphasizing that in order to fully understand the
consequences of the regulation of socio-economic rejection of the enterprise, it is
necessary to consider the enterprise from the standpoint of systemic thinking: that is, the
enterprise is an independent, integral, functioning and open system that is able to respond
in a certain way to all interventions in its state. In order to achieve certain positive desired
changes in the socio-economic state of the enterprise, the management should apply the
principle of leverage, with a clear definition of the optimal point of its application.

It should be remembered that the effectiveness of the regulation of rejection
processes depends on the reaction of people to emerging changes and circumstances,
based on the fact that the processes of regulation of rejection are primarily aimed at
improving a person's standard of living, each person has his own attitude to the relevant
process. Therefore, the main goal of regulating the socio-economic rejection of the
enterprise should be to create conditions for increasing the level of socio-economic

support of the enterprise's employees and activating their creative abilities.
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SECTION 7. MANAGEMENT

DOI: 10.46299/1SG.2023.MONO.ECON.4.7.1

7.1 BuzHayeHHsI HaBYAJBLHHUX NOTPed Yy mpodeciiiHiii miaroToBUi aep:KaBHUX
CJIy:K00BLIB

CroroHi 10 poOOTH B OpraHax AepyKaBHOI BJIQJM MAa€ CTATH HOBHI JEpKaBHUIN
CITy00BeIb, 3[aTHUI Ha OCHOBI Ta B MEKaX 3aKOHY BUSIBIISITH CAMOCTIHHICTh, TBOPUICTb 1
IIMPUEMIIMBICTD, OYTH AUCHIUIUTIHOBAHUM 1 TOTOBUM IPUKMMATH HECTAHIApPTHI PIIICHHS,
BU3HABATH, JOTPUMYBATH 1 3aXUIIATH [IPaBa Ta CBOOOAM JIFOIMHU 1 TPOMAJITHUHA.

HaykoBe  oOrpyHTyBaHHS  OpraHizamiiiHO-(DyHKIIOHAJIbHUX,  COIaJbHUX,
CeKOHOMIYHMX Ta IHIIMX 3aXOfiB, CIPSIMOBAaHMX Ha MIJABUIIECHHS €()EKTUBHOCTI
(PYHKIIIOHYBaHHSI CHCTEMH IPOQECIAHOI MIATOTOBKH, TOBUHHO CIIUPATUCS HA JOCATHEHHS
BITYM3HSHOI Ta CBITOBOT HAYKH.

ToMmy HaykoBe po3poOJieHHS 3acaj] YIOCKOHAJICHHS CHCTEMHU IiJBUIIICHHS
KBai(iKaLli JepKaBHUX CITy>KOOBLIB, 30KpeMa 1 OKPEMHX CKJIAJJOBUX — OpraHi3awiiHo-
MPAaBOBUX AaCMHEKTIB 3IIMCHEHHS iXHbOI MPOQECIHHOI MiTOTOBKH, BUKOPUCTAHHS
CHCTEMHOT0 MiJIX0/1y Ta BU3HAYEHH OTPed Yy HaBUYaHHI MOCAI0BLIIB, HA0YJIO aKTyaIbHOIO
3HAYEHHSI.

MeTtoro JOCHiPKEHHST € aHalli3 MEXaHI3MIB BHU3HAYCHHS HABUAIBHUX TMOTPEO
Jep>KaBHUX CITy’KOOBIIIB, OCHOBHUMH Ce€pell SIKUX € MOTPeOM Yy 3HAHHSAX, BMIHHIX Ta
HaBUYKaX y IPaMOTHOMY BHUKOPWCTaHHI HOpPMAaTMBHOI 0a3u, JIJIOBOMY CIIJIKYBaHHI Ta
HOBHUX 1H(GOPMALIIHHUX TEXHOJIOTISIX.

Posrnsipatoun  BusHauyewHs HagUanbHUX nomped AK  HeoOXiOHull  enemenm
HasyanbHo2o npoyecy [138], ikaBUM, SIK 3 MPAKTUYHOI, TAK 1 3 TEOPETHIHOI TOUKH 30DY, €
PO3IIISIT TPHOX MIJIXOIB, PO3POOJICHUX Y 3aX1HUX KpaiHaX, 0 BU3HAYEHHS MOTPeO Y
TTOJTITIIIICHH] ITiITOTOBKH KEPIBHUKIB.

[epmmii, HaOUTBII TOWMpeHUHA (Ha >Kaidb, 1 B YKpaiHi), MpOTe HaWMEHII
eeKTUBHUM MIaXiq — 1€ Chnpoda BU3HAYMTU TOTPEOM 3a JOMOMOTOH IMOOYHAOBU
dhopmarnbHOT podeciorpamu KepiBHUKA, 11100 Ha ii 6a31 CKIagaTy MporpaMu IMiIBUIIICHHS
kBastidikartii. [ed miaxin yacto HeeEeKTUBHMIA, a THO/ i MIKIJTUBUH 3 TAKUX MTPUYNH:
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1) dbopmanrHa npodeciorpama NpyUBOAUTE HE IO BU3HAUEHHS KOHKPETHUX MOTPEO
SIK PO301KHOCTEH MK PealbHICTIO Ta BUMOTaMH OpraHizallii, a 10 aOCTpaKTHO-1/1eaTbHOTO
HaOopy (yHKIIHN (a 3BiACK - i AUCIMIUIIH JJIs1 BUBYCHHS) YSIBIIIOBAHOTO KEpIBHUKA. Y
pe3yJIbTaTi, HEMOXKJIMBO BUOpATH MPIOPUTETH: SIK1 31 3raJIaHUX YIPaBIIHCHKUX (DYHKITIH €
HAWOLIBII TOJIOBHUMH JJIS1 KOHKPETHOTO KEPIBHMKA 1 HOTO OpraHizallii 3 IOrysity BUTpar
qacy, BXXJIMBOCTI JyIsl yIPaBIIiHHS, OTpeO opraHizailii Ta iHAUBIAyaTbHUX KEPIBHUKIB;

2) 1eH MmaxiJa He JI03BOJISE BH3HAYUTH OOCAT 1 TIMOWMHY 3HAHb, HEOOXITHWX IS
pO3BsI3aHHA KOHKpeTHHX TipoosieM. lle moke mpuBectr 10 Qopmanmizmy 1 crmpod
PIBHOMIPHOTO 200 BOJILOBOT'O PO3IOLTY HABYATLHUX PECYPCIB 3a TUCHIUILTIHAMY [IPOrPaMu;

3) Buxo/1514H 3 poeciorpamu He MOKHA OZIEp>KaTH TOUHY 1H(OPMAITIFO I1I0]I0 TOTO,
SK1 HOBI 3HaHHS TpeOa JaTu KEPIBHUKY, K1 3HAHHS BAPTO BUCBITUTH, Y SIKOMY HAIIPSIMKY
BapTO 3MIHUTU CHUCTEMY IIHHOCTEH, Yy 4YOMY 1 HACKUIbKM TIJBUIIUTH MPAKTUIHY
MAaiCTEpHICTh KEpIBHUKA U1 BHUPIIIEHHS HUM KOHKPETHHMX 3aBJaHb OpraHizarli.
BincyTHicTh Takoi iHpopMaLii MPU3BOIUTH 10 30UIBLIEHHS TMTOMOI Bark Niepeiadl 3HaHb
y MPOIIECT HABYAHHSI, OCKUIBKH 1€ TPAUIIIAHO JIETIIIe, HK 3MIHA BIIMOBITHUX MOPAIBHO-
TICUXOJIOTTYHUX SIKOCTEH KePIBHUKA,;

4) 3aKopI0HHA MPAKTHKA [TOKA3Ye, 110 OUIBIITICTh HABYAILHUX 3aKJI1a 1B YMHSTH OIIIp
HOBUM TI1JIXO/1aM, OCKUIbKA BOHU TOTPEOYIOTh BIPOBAKEHHSI HOBUX BHIIB AISUTBHOCTI,
3MIH Yy CTPYKTypl Ta MiABHUINEHHS JIWHAMI3My NporpaMm, iXHbOI THYYKOCTI, 3MIHH
nepekBamiikailii, 3MIITHEHHS TPAKTUYHOI Opi€HTalli. 3 IUX MPUYHH, I1I€ JIOCTATHHO
CWIbHUIN aBTOPUTET ‘‘CTaHAAPTHUX MpOrpam, IO CKIaJaloThes Ha 0a3i Mojeni, a He
KOHKpETHUX ToTpeO. Micie 1 9ac ckiajaHHs Ta 3aCTOCYBaHHSA TaKWX TMpoOrpam He
301iraroThcs, M0 MO30aBIsiE X KOMILIEKCHOTO xapaktepy. CIiBpOOITHUKM HaBYAILHHX
LEHTPIB, 3 IHIIOr0 OOKy, yKpail pigko OepyTb y4acTb Yy MpOLECI BIPOBAHKEHHS
HOBOBBEJICHb B OpraHi3aiiii, 0 3A1HCHIOIOTHCS] BUITYCKHUKAMH KypCIB.

Sk HacmiIOK, TaKUW MiJIXiJ JO BU3HAUEHHS MOTPEe0 aBTOMATUYHO HAJa€ CUCTEMI
MiIBULICHHST KBasTi(ikalii, BIACTUBOCTI CHCTEMU 0a30BOi YIPABIIHCHKOI OCBITH, THM
caMuM I11e OiIbIIe BipuBarodn (HOpMyBaHHS KaJIpiB KEPIBHUKIB BiJ] MPAKTUIHUX MOTPEO.
BinbIIicTh KOHCYIBTAaTUBHUX (PIpM 1 LIEHTPIB MIABUILIEHHS KBaTi(iKallii Ta YOCKOHATIECHHS
KEpIBHUKIB BXK€ JaBHO BIIIMOBWJIMCS BiJ| IIbOTO TIJIXOMYy, SKHA HE Ja€ HETalHuX
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pe3yJIbTATIB.

Ha crorojiHi HaitOLIbIIIe MOMMPEHHS 32 KOPIOHOM OJCP)KaJIM JBa HIINX IT1IXO0IU
710 BU3HaUeHHS MOTped. BimMiHHOCTI B €(peKTUBHOCTI Ta METOIOJIOTIT IUX TBOX ITiIXO/IIB
NOJSraloTh 'y TOMY, IO TMPH OJHOMY aHali3 IOYMHAETHCS 3 MPOOJIEM JIIOJUHU
(IHAYKTUBHUN MiXiT), @ TPH 1HIIOMY — 3 TPOOJieM opraHizauii (JeTyKTUBHUAN TiIX1T).
[lepmiomy mimxomy BIAMOBiAAaE MOAETb, IMOKa3aHa Ha pHC. |, BOHa TMOB’s3aHa 13
BU3HAYCHHSM pPEAIbHUX PE3Yy/bTaTiB AISUIBHOCTI KEpIBHMKA — OINHIOIOTHCS peaslbHI
TOCSITHEHHS KEPIBHUKA, @ HE WOTO 3HAHHS.

[Ticnst Toro, IK BU3HAYMIIU MPoOIieMy (BOHA MOKE BUSHAUUTHUCS BAXKITUBUMU JIJIS
opraHizaiii abo mMmApO3aUTy ITOKa3HUKaAMH, IO BUMIPIOIOTBCS), ITOYMHAETHCS
MOCJIIIOBHUM aHai3 ii CTPYKTYpH 1 xkepen. OCTaHHE Aa€ KOHKPETHY 1H(QOpMaIIIo J1Jis
YXBaJICHHS PIIICHHS 1100 00CATY Ta XapaKTepy BIUIUBY NOTPIOHOTO JIJIs 1M1 ABUIIICHHS
€(pEeKTUBHOCTI KEPIBHUKA.

OcHOBHa mepeBara WbOr0 MIAXOAY TMOJATa€E B TOMY, IHO BIH J03BOJISIE
CTPYKTYpPYBaTH JIKepesia KOHKPETHUX IMPOOJIEM 1 CIUIAHYyBAaTH CHCTEMy il - y4OOBO-
TPEHYBaJIbHUX, TICUXOJIOTTYHUX, OpraHi3aliiHuX, MOTUBALIMHAX Ta 1HIIMX, JJI IXHBOT'O
ycyHeHHs. Bcel gii miamopsiakoBani Titbky mid MeTi. OOcsar, rimOuHa Ta METOAM
HABYAJIbHOI IHTEPBEHIIli BU3HAYAIOTHCS CaME XapaKTepoM IMPoOJeMH, 1110 BUHUKIIA Ta il
JoKepent (MOBEIIHKOBUX, TEXHIYHUX, OPTraHi3allliHuX 1 T. 1H.), @ HE KUMOCh, ‘“‘CITYIIICHOI0”

3BEpXY, ‘CTAHAPTHOIO MPOrPaMOI0.
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Jicepeno: cucteMaTn30BaHO aBTOPAMHU Ha OCHOBI [2]

[lpu iHmoOMy miAXOAlI A0 BU3HAUEHHS MOTPEO B YAOCKOHAIECHHI KEPIBHUKIB

MOYaTKOM TIPOIICyPHU € BU3HAYEHHS W aHaji3 mpobiemM Bciel opranizamii. [le opienTye
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opraizailito, i ImiPO3ALIM Ta OKPEMHUX KEPIBHUKIB Ha PO3B’S3aHHS OUIBII JOKAIBHUX
3aBlaHb (BUKOpUCTOBYeThcs, Hampukian, SWOT- 1 PEST-anamiz) [139]. OGOcsr,
CTPYKTypa 1 XapakTep BIUIMBY (HABUAIHHOTO Ta HE HABYAIBHOTO) HA IHAMBIIIB 1 TPYIH
BU3HAYAETHCS KIHIIEBOIO METOIO Ta MpobieMaMu opraHizaiiii B 1iyioMmy. KoMITJIeKCHICTS,
CHCTEMHHI MIJIX1]] 1 y3TO/KEHICTh Y PO3BUTKY OpraHizallii Ta yJOCKOHAJICHH]1 KepIBHUKIB
MOX€ JIOCATaTH TYT CBOT'O MAaKCUMAJILHOTO TIPOSIBY .

OueBugHO, moTpeba B mMiIBUINCHHI KBamidikamii 1 HaOlp “He HaBYAIBHHX
OpraHi3amiiHUX PilieHh TOBUHHI B3a€EMO3AJIC)KHUMH 1 B3aEMOY3TO/PKEHIMH, OCKIJIBKH 11
pilliEeHHS BUTUIUBAIOTH 13 €IMHOI TipobseMu. Ha BimqMiHy BijI mepiioro miaxomay mpobieMa
3HAXOJUThCA Ha PiBHI oprasizamii. [1iaxinx 6a3yeThcsi HA MAKCUMAJILHOMY BUKOPUCTaHHI
ICHYI04O1 CTaHIapTHOI 1H(OpMALIli B OpraHi3alifax 3 ypaxyBaHHIM HAassBHOCTI B HUX CUCTEM
MOCTIMHOTO BIJTHOBJICHHSI Ta PEECTpallli MOCAIOBUX THCTPYKIIIH 1 BUMOT, BUKJIQJICHUX HE
3arajJbHUMU (hpazamu, a 3a JOIMOMOT 00 KOHKPETHUX MApaMETPIB, AKX HEOOX1THO JOCATTH
KEpIBHUKaM MIPO3/LTIB OpraHizali.

BukopucTtanHs 1bOro mijgxoay KpiM JOCTaTHHO TOYHOTO BU3HAYEHHS TMOTPEO B
YIOCKOHAJIEHHI KEpIBHUX KaJpiB Ma€ IIE OAHY BaXIMBY IIE€peBary: BIH CIIpHAE
YIOCKOHAJICHHIO ¥ YIOPSIKYBAHHIO MOCAOBUX THCTPYKIIIH, OUIBII TITMOOKOMY TOALTY
npanl 1 BU3HAYEHHIO OOCSTIB BiNOBIAAIBHOCTI Y (PYHKIIOHAILHOMY Ta 1€papXIYHOMY
acrekTax. YHacHiJI0OK IbOro, BIAOYBA€ThCA MPOLIEC palliOHaI3allli CUCTEMU YIPABIIHHS,
TIOJIIIITYIOTHCS BITHOCHHU B opranizartii. [lepeBara 110ro mijxoy mojisrae B TOMy, 110
BIH BHU3HA4yae OUIbII NMPaBWIbHI MPIOPUTETH SK B OpraHi3aliiiHOMy pPO3BHUTKY, TakK 1 B
I ABMINIEHH] KBaTi(DiKaITii.

VY mepiioMy BUIIAAKy HEOOXiTHO MPOAHAIII3yBaTH BECh KEPIBHUM MEPCOHA, IO
notpeOye BEJIMKUX 3aTParT 1 He 3aBX/I1 €(PEeKTUBHO, TOMY 1110 ITPOOJIEMH, BUSIBJICHI HA PIBHI
iHauBiAa abo mapo3aAlTy (HaBITh ITyXKE CEpiio3HI), HEOOOB’S3KOBO MAIOTh MPSIME
BIJTHOIIICHHS JI0 1CHYIOYOI OpraHi3aliiiiHoi npooiemu. BogHouac, MUTKOM O4€BUITHO, IO,
MO-TIepIlie, MPAKTUYHO Y KOXKHOTO KEePIBHUKA BUSBIATHCA T1 200 1HII XHOH, a MO-JIpyTe,
HEpealbHO PO3PaxOBYBAaTH HA TE, [0 OCHOBHA Maca KEPIBHUKIB TPOWJIE IMiBUIIICHHS
KkBasi(ikarili B OIMH 1 TOM e yac. PeanbHi x JKepea opraHizaliitHoi mpoojeMu MOXYTh
OyTH TIOB’sI3aHi 3 OKPEMHUMH KEpPIBHUKAMH, 110 3aiMarOTh MOCAU B PI3HUX MAPO3/IiIaxX
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opranizailii. O4eBHIHO, 1110 BUWTH HA TAaKUX JIFOJCH, YKpail mpoOJieMaTHYHO 1 JOPOro.
[IpoTe HaBiITH SKIIO BAACTbCS BUMTH HA HUX, BUHUKAE IMUTAHHS MPO BU3HAYCHHS
0cOOHCTOro “BHECKY™ B OpraizaliiiHy mpoliemy.

[Ti71x171, 1110 OPIEHTYETHCS HAa TOYATKOBHUM aHaJII3 OpraHizalliiiHuX mpoosieM, a oTiM
Ha TIOMIYK X “BHHYBATIIB”, JOMIOMArae BUPIMIUTU 3a3HaueHi mpobnemu. [lo-miepie, BiH
3HIMa€ HEOOX1THICTh MMPOBOJMTH aHaJI3 yCIX KEPIBHUKIB, TX KUIbKICTh 3MEHIILY€ThCS JI0 3-
5. Tlo-apyre, Bijipasy * BHUSBIISIETHCS 3B'S30K MK KOMIIETEHTHICTIO IUX KEPIBHHUKIB 1
oprasizamiiHoro mpoodsiemoro. [To-TpeTe, pe3ynpTaTi aHa3y TAr0Th BiAMOBI I HA TTMTAHHS
PO XapakTep HAaBYAIBHUX 1 HE HABYAIBHUX YTpydaHb, MOTpeO B YIOCKOHAJICHHI,
OpraHizamifHOMy pPO3BUTKY Ta MiJBUINEHHI KBamidikamii. 3po3ymiio, IO IUIbHE
OXOIUIEHHS CHELIAIbHOIO IMPOrpamMoOI0 PO3BHUTKY YCIX BHSIBIEHHX MNpoOJjeM Ha piBHI
IHJMBIIB 1 KOJICKTUBIB (BKIIIOYAIOYM KOMYHIKAIlFO, KJIIMAT 1 1H.) MOXKE, MO IOMY XK
JIAHILFOXKKY, TIPU3BECTU JI0 PO3B’SI3aHHSI KOHKPETHOI MpobsiemMu abo 3aBaaHHs. Po3poOka
TaKUX MPOrpaM € OJHUM 13 METOAIB MIPOrPAMHO-LIUTLOBOI'O YIIPABIIHHS HA MIKPOPIBHI.

[IpakTuuHe BHUKOPUCTaHHS OYyAb-SIKOTO 3 TIJIXOIB, IO 3aCTOCOBYIOTHCS JO
BU3HAUEHHS MOTPE0 B YJOCKOHAIIOBAHHI KEPIBHUKIB, MOTPEOye€ BUKOPUCTAHHS LLIOTO
pany crierdiyHUX METOJIB 1 iHCTpyMeHTiB. Lle mpupoaHo, OCKUTBEKY Jiana3oH 3a1ad y
paMKax i€l MOJeNl JIOCUTh BEIUKUN 1 PI3SHOMAHITHUN: BiJl BU3HAYEHHS MPOOJIeM
oprasizailii 1o BUMIPY piBHS 3HaHb, MAHCTEPHOCTI, TOBEIIHKM KEPIBHUKA.

VY oMy 3B’S3Ky BK€ caMHil TI0 cO01 MpaBWIBHHIA BHOIP KOMILUIEKCY METOMIB 1
TEXHIKM BUMIPY € BaXXJIMBOIO 1 CKJIQJHOIO Tpodsemoro. Bimomi monax 50 Bumis
PI3HOMAHITHUX METOIB 1 IHCTPYMEHTIB BUMIPY PI3HUX CTOPIH MISUIBHOCTI 1 TIOBEIIHKU
oprasizaiiii, KOJIEKTUBY, OKpeMUX KepiBHUKIB [ 141]. BaxxmBo migkpecanTy, 110 KO/IeH 13
HUX HE M030aBJICHUN HEMOMIKIB: OHI — 3aHAJITO CKJIAJHI 1 JIOPOTI; 1HII — HEIOCTaTHBO
TOYHI; TpeTI — MOTPeOyIoTh 3HAYHOI KUIBKOCTI yacy. KomHMi 13 HUX TakoX HE €
a0COJIFOTHO HAMIHUM METOIOM OI[HKHA. 3BUYAWHO ONTHMMAJIbHE CIIIBBIIHOIIEHHS MK
HA/IIMHICTIO PE3YyJIbTATIB 1 BUTpaTaMHU JOCSATAETHCS ILITXOM KOMOIHYBaHHS METOJIB Y
3aJIeKHOCTI Bl KOHKPETHOT METH BUMIPY 1 CUTYaITii.

TpuBasa mpakTHKa B OpraHizallisiX 1 HABYAIBHHUX IIEHTPAaX MOXKE J03BOJUTU iM
BUPOOUTH CBOI BJIaCHI IMIKaIM €(hEeKTUBHOCTI 3aCTOCYBAHHS THX abO0 1HIIMX IHCTPYMEHTIB
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OIIIHKH 13 IIIUPOKKM JTiaria30HOM KPUTEPIiB, TAKUX, HAIIPUKJIIA], SIK BAPTICTh, HEOOX1AHICTh
3aTy4CHHS JIOJIATKOBUX eKCIepTiB 1 T.iH. OAUH 13 MPUKJIA/IIB MO110HOI KA HaBEACHUN
B Tabm. 1.

Sx moxHa Oauntu 3 Tabn. 1, ypaxyBaHHS JCKUIBKOX KPHUTEPIiB JO3BOJISIE OLIBIII
TOYHO 1 3 ONOPOIO Ha OUIBII IIMPOKE KOJO YAHHUKIB BU3HAYUTH HAOIp IHCTPYMEHTIB 1
METO/IIB JUIsl IPOBE/ICHHS OIIHKU.

Hanpukmnan, sKio noTpiOHO MIBUKO OIIHUTHU AUIOBI SKOCTI ClIyxXada HaBYaIbHOTO
LEHTPY, MOXKHA BiJIpa3y BU3HAUUTHU AESKI JIMITYIOUl YMOBHU: BIICYTHICTh Y HABYATbHOMY
HEHTp1 Horo Oe3nocepeHbOro KepiBHUKA, OOMEKEHHMM 4Yac, BIJCYTHICTh Ml pyKamH
JTOKYMEHTIB OpraHizallii, HEeMOXKJIMBICTh CIIOCTEpITaTH 3a Oe3M0CepeIHROI0 POOOTOO.
Ilepmia ymoBa yHEMOXIIMBIIOE BUKOpUcTaHHS metodiB 1, 7, 9, 10 1 11 13 aBaHamsTy,
OIMMCaHMUX Y TaOJI. 2; Apyra yMoBa BUKIFOYAa€ BUKOPUCTAHHS METOIIB 2, 5, 8 1 12 1 ieKiabKa
YTpYIHsI€E BAKOPUCTAaHHS METOAIB 3, 4, 11, ane He BUKIItOYae iX koM. TpeTs 1 yeTBepra
YMOBH BHUKITIOYatOTh MeTo/H 6, 8 1 10.

3aMIaroThCs IS PO3MIISALY JIUIIE METOAM, 110 HE MOTPEOYIOTh BEJIMKUX BUTPAT
4acy, B TOMY 4YHMCIi: 3 — 0OCTEKEHHsI CUCTEMH LIIHHOCTEW, 4 — rpynoBa Juckycis 1 11 —
ankeTyBaHHs. CiJl 3ayBaXHTH, 10 ¥ y JIMCHOCTI Il TPX METOAU B 3aXiTHIN MpPaKTHII
OJIep KA IIMPOKE MOLIMPEHHs Uil OLIHKKA MNOoTped 3a Mexamu oprasizauii. [Ipu
HAsIBHOCTI JIOCTaTHBOTO Yacy J0 HUX MOYKHA JIOJATH IIIe i METO/T IHTEPB'TO.

3a y4yacTi aBTOpa BXKe MPOTATOM JIEKUTBKOX POKIB (JIOKJIA/IHI PE3yJIbTaTh HABEIEHO
y 4ETBEPTOMY PO3/ILl) BEAEThCS MPUKIAJHE JOCIIIKEHHS 3 BUBUCHHS 1 aHasi3y norped
Jiep>KaBHUX CITy>KOOBIIIB y ipodeciitHoMy HaB4aHHs. Pe3ynbTaty 11i€i poO0TH T03BOJISIOTH
HaM JIaTH JCKUTbKa MMPAKTHYHUX PEKOMEH TaIIiH.

[Ipu BuBYeHHI MOTPeO B OpraHizaiii HE BapTO OOMEXKYBATUCS OJHOPA30BHUM,
OJTHOETAITHUM JIOCII/DKEHHSIM, SIKIIIO HaBiTh Y HHOMY BHUKOPHCTOBYIOTHCSI OJHOYACHO

TIEKIJIbKA METO/IB.

140



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN
MODERN CONDITIONS

Ta6murs 1

Bu6ip meToay oiHKH B 3aJ1€5KHOCTI Bil BHOOPY KpUTepiiB

KPUTEPII BUSOPY METOJIA
Cmyninb
Cmynino Cmynine
No METOIIH Obcsie HAABHOCMI
3any4eHHs Mo2o, | 31y 4eHHs.
3/n OLIIHKH HeobxioHo20 | Bapmicmb | penesanmmux
xmo 1020
uacy KLTbKICHUX
OYIHIOEMBCAL | KEPIBHUKA
OaHux
1 |ExcreprHa omiHka Huzpkuii Cepenniii | Cepenniii Cepennst Huzpkuit
Lentpu oriHKu
2 o Bucokuit Huspkuii | Benvkuii Bucoka Bucokuit
(30BHIIIHI)
OOcrexeHHs
3 CHUCTEMHU Cepenniit Hmspkmii | Cepenniii | Cepennst Huspkwuii
LIIHHOCTEN

4 | I'pymoBi tuckycii Bucoxuii Husbkuit | Cepenniit Cepenns Cepenniit

[aTeps'to _
5 ) Bucoxuii Husekuii | Benmxknit Bucoxka Cepenniit
BUKJIa1a4l
IaTepB'to
6 o ) Husbkuii Huspkuii | HeBenukuit Husbka Huspkuit
(BT KaJpIB)
Hymka
7 OLIIHIOBAHNX Huspkuit Bucoxuii | HeBenmmxkwit Husbka Huspkuit
KEpIBHUKIB
8 | CnocrepexeHHS Cepenniit Huzpkuii | Benmkuit Bucoka Cepenniit
OriHKa JI0BUX . .
9 Cepenniii Bucoxkuii | Cepenniii Huspka Bucoxuit
SIKOCTEN
Awnanis _
10 ] Hwuszpxkuin Cepenniii | Hepenukuii |  Husbka Bucoxwii
JIOKYMEHTIB
11 AHKETyBaHHS Bucoxuii Bucoxkwmii | Cepemniii Cepenns Bucoxkuit
Tectn
12 ] Bucoxuii Huseknit | Benmmxknit Bucoxka Bucoxmuit
MaiCTepHOCTI

JDcepeno: cucteMaTn30BaHO aBTOpaMH Ha OCHOBI [ 139]
binbin edextBHUM OyJie 6araroeTanHUi MmiaXija (13 BAKOPUCTAHHAM Ha KOXKHOMY
eTar CBOiX METO/IIB), IO CKIIAJA€ThCS 3:

—  MUIOTQXHOTO JOCIIKEHHSI, IPOBEIEHOT0 3 METOIO anpooaliii IHCTpyMEHTaPIIO;
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— TIEPBUHHOTO JOCIIKEHHS,

— YTOYHEHHS OTPUMAaHHX Y XOJi MEPBUHHOTO JOCIIIKEHHS Pe3yJIbTaTIB;

—  TIOBTOPHOT'O JIOCJIIIKSHHSI.

[Ipu ymopsiAKyBaHHI IHCTPYMEHTapil0 BapTO HaMaraTUCs YHUKATH BIIKPUTHX
NUTaHb, OCKUIBKH, TO-TIEpIIE, TX BaXXKO 0OpOOIIATH, a, MO-APYTe, K MOKa3ye MpPaKTHKa,
OUTBIIICTH PECTIOH/ICHTIB Ha HUX HE BIIMOBIIAE, 1110 3MEHIITY€E BIPOT1AHICTh PE3YyJILTATIB.

[TimoTtaxkHe AOCTIKEHHS Kpale MPOBOAWTH HE B Tid opraHizamii, y sikiii Oynme
31CHIOBATUCS aHAII3 TOTPEO, a B 1HIIIHN, aJie CXOXKii 13 MEPIIOKO MO CBOIX (QYHKITISX.

[Ipu mepBMHHOMY BHMBYEHHI MOTped B OpraHizaiii HaWOUIbII ONTUMAILHUM €
CTIONTyYEHHSI TAKUX METOIIB SIK: AHKemy8anHs Ta iHmeps'o.

SK110 5K T0JTATKOBO JI0 IOTPed BUBYAIOTHCS CTPYKTYPHO-(DYHKIIIOHATIBHI TPOOJIEMH
Jy’Ke KOPUCHUM OyJle 3aCTOCYBaHHS JIOJIATKOBO JO 3a3HAYEHUX METOJIB CIMOPOHHbO2O
CHOCMEPeHCeHHs.

[Tpu iboMy cJ111 BpaXOBYBaTH HEOOXITHICTD TUGEPEHITIFOBAHHS PI3HUX METOIIB JIJIS
PI3HOMAHITHUX KaTeropid poOITHUKIB opraHizamii. Tak, 11 KEpIBHUKIB HaHOLIbII
ONTUMAJILHUM Oy/Ie IHTEPB'T0, 10 MOB'SI3aHO:

a) 13 iX OUIBII BHUCOKHUM TIOPIBHSHO 3 PSJAOBUMH CITIBPOOITHUKAMH PIBHEM
KOMITCTEHIIIT;

0) 13 KpalluM 3HaHHSIM 3arajbHUX Mpo0sIeM opraHizarii.

JUist pAnoBuX e CHIBPOOITHHMKIB OUTBIN JOULIBHUM OyJie aHKETYBaHHS, IO
JI03BOJISIE B CTUCIIMIM TEPMIH OZIEP’KaTH MaKCUMyM HEOOX1AHO1 1H(popMallli 1 KOTPe 3HAYHO
JeIeBIe, HDK 1HTepBTO (mpubOmm3Ho, y 3-5 pa3iB mpu  OJHAKOBOMY 0OOCs31
OIMUTYBAJILHUKIB).

[Tpu ompaitoBaHHi OTpUMaHOiI iH(OPMAIlT KpiM aHAT3y MOTped y MijIoMy, IO
JI03BOJISIE BUSIBUTH 3arajibHi TEHJCHINI, BapTO OKPEMO MPOBOJUTH aHAI3 MO TaKUX
KaTeropisix PeCroHCHTIB: BIK; CTaX poOOTH B JaHIA opraHizallii; MmiIpo3aul, B SIKOMY
MPAIIOE  PECTIOHJICHT; BUAW pPOOOTH, 13 SKMMH B OCHOBHOMY IIOB'S3aHA ISUTHHICTD
CHiBpOOITHMKA; Miclie B ie€papxii opraHizaiii (KepIBHUKA BHUIIOTO piBHS (KEPIBHUK
oprasizaiiii 1 Horo 3aCTYITHUKIB), KEPIBHUKU CEPEIHBOTO PIBHS (HAYATBHUKHU YIIPABIIIHb),

KEPIBHUKU HIDKHBOTO PIBHS (HAYAJILHUKH BIIJIUTIB 1 CEKTOPIB), PSIIOBI CHIBPOOITHUKH).
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SIK CBIMUMTH HAIl JOCBiJ POOOTH B I[LOMY HAmNpSMKY, PO3MOAUT caMe Ha Taki
KaTeropii 103BOJISIE OAeP>KaTH HAUOUTBII IOBHY CTPYKTYPY HOTPEO.

[Ticnst omparroBanHs iH(OpMAaIlii, OTPUMAHOT UITXOM 1HTEPB’I0 Ta AHKETYBaHHS,
JIOLILIIPHO TIPOBECTH TPYTIOBI 1HTEPB 1O (OKPEMO JJIsl POOITHUKIB KOXKHOTO 31 CTPYKTYPHHX
T IPO3/IUTIB OpraHi3arlii), o T03BOJISIFOTh YTOYHUTH 1| KOHKPETU3YBATH BUSBIICH] TIOTPEOU.

Y BHUCHOBKY XOTUIOCS © BIA3HAYWTH, IO SIKIIO OpraHi3allis B3araji HIKOJM HE
NpaKkTUKyBajda CUCTEMAaTHUYHOTO BHM3HAYEHHS TOTped B  YJAOCKOHAMIOBAHHI i
oOMexyBasacs TUTbKY MEPI0JUYHIM HAIPABICHHSAM KEPIBHUKIB y HABYAJIBHUHN LEHT] JIJISI
MiBUAIICHHST KBamiikaiii mo “po3Hapsiaiil” 3Bepxy 1 SKIIO KEpIBHUN CKIIAJ JIHCHO
YCBIJIOMHUB HEOOXIJHICTh TMOCTIMHOIO PO3BUTKY Ta YJIOCKOHAIIOBAHHS CBOIX KEpPIBHUX
KaJIpiB TapajelbHO 3 PO3BUTKOM OpraHizailii, TO Kpaiie Mo4YaTd 3 BHUKOPHUCTAHHS
HAMMPOCTIIINX, 3pO3YMUTMX KOKHOMY METOJIIB OILIHKHM 1 MOTIM, 13 HaOYyTTsIM JOCBIIY 1
3pOCTaHHSIM KOOIIepallii YIeHIB OpraHizallli, MpoIec MOXKE YCKJIaIHIOBATUCS, CTaBaTH
OLIBILI TOYHUM 1 €PEKTUBHUM.

[TincyMoByrOUM BUILIEHABEAEHE, CIIIJ] 3ayBAXKHUTH:

1. B Mexxax mapTHEpPCHKOi MapaJurMH JAEP>KaBHOTO YIPABIIHHS TPYJOBUMU
pecypcami, KJIF0OUOBUMH 03HAKaMHU KOMIIETEHTHOCTI JIEP’KaBHOT'O CITy>KOOBIISI BUCTYTIalOTh
HasIBHICTh HAJIGKHUX 3HAHb, BMIHb, HABUYOK, a TAKOXK COILIAIbHO-ETUYHOI KYJIBTYPH, SKa
JI03BOJISIE HAJIEKHUM YMHOM BUOYIOBYBAaTH BITHOCHHU 3 IHIIMMHU CY0’€KTaMU COLIIAJIbHO-
MOJIITUYHOTO KUTTSL. Bij piBHS chOpMOBAHOCTI COIIATEHO-ETUYHOT KYJIBTYPH JIEPKABHOTO
CITy>KOOBIISl 3aJI€KUTh YCIIIIHICTh, €()EKTUBHICTh YIPABIIHCHKOI AISIIBHOCTI JIEpyKaBU
B3araii. B Takiif cuTyartii, MOpabHICTh Ta COlllalbHA BIAMOBIIAIBLHICTh CTAIOTh OJHUMU 3
HAMCYTTEBIMMX BUMIPIB MPOGECiOHATI3MY JIEpPKaBHUX CITYy>KOOBIIIB. A 11€ B CBOIO Yepry
BHCYBa€ 0COOJIMBI BUMOTH JI0 MPOIIeCy opraHizailii nmpodeciitHoro HaBuaHHs JepKaBHUX
CITy>KOOBITIB.

2. Cucrema 3acaji, Ha SIKUX 0a3y€eTbCsl CUCTEMA HaBYaHHSI IEPKABHUX CITYOOBIIIB,
BKJIIOYA€ OpraHi3alliifHi Ta aHApOororiyHi npuHimnu. lleprn Bu3HAyarOTh KIIHOUOBI
0co0MMBOCTI  (PYHKITIOHYBaHHS Ta OpraHi3amii ISUTbHOCTI ITi€l cucTemu, Ipyri —
0COOJIMBOCTI pOOOTH 3 IEP>KaBHUMU CITY>KOOBIISIMH.

3. IlixroroBka Aep»aBHOTO CIY>KOOBISI TIOBUHHA BPaxOBYBaTHU 1HAMBIAyaJIbHI
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0COOJIMBOCTI KOYKHOTO ClTyXada 1 MPH CTaBJICHHI JI0 KOXKHOTO 3 HUX SIK J0 YHIKaJIbHOI
ocobucTocTi 31 cBoiMM 3710HOCTSMU. Tomy MeTomu 1 (hopMH HaBYAHHS 1 BUXOBaHHS
Jep>KaBHUX CITyKOOBIIIB MOBUHHI OYTH 110 MOKJIMBOCTI 1HIMBI Ty IbHUMHU.

4.3 ypaxyBaHHSIM HEOOX1THOCTI (POPMYBaHHS B KO)KHOMY JIEPKAaBHOMY CITy>KOOBIII
aKTHBHOTO yYacHHKA CYCIUIbHHX BIJIHOCHH, B MPOIIECI OpraHi3aiii HaB4aHHs Ba>KJIMBO
3a0e3MeynTy 1 MOro akTUBHY y4yacTh B MPOIECI HE TUTBKHM SIK CHOXKHBada, a ¥ 5K 1
npoayleHra TieBHOi 1HGopMmarii. I B 1poMy pasi  HaWOUThIl  e)EeKTHUBHUMU
MPE/ICTABIAIOTHCS TaKi (POPMU 3aHSATh, IKa CEMiHApH, KOH(EPEHIIii, TUCITYTH, IUIOBI IrpH.

5. OpHuM 3 BU3HAYaJIbHUX €JIEMEHTIB CUCTEMM IiJINOTOBKH, MEPEMiIrOTOBKU Ta
MIBUIIICHHST KBaJTipiKalli Jep)KaBHUX CIY>KOOBIIIB € BHU3HAYCHHS iXHIX MOTPEO Yy
HaB4aHHI. [Ipy yoMy Takuii aHas13 MOBMHEH MICTUTH HE TUIBKH 3’SICYBaHHS MOTPEO y
KOHKPETHHUX 3HAHHSX, BMIHHSX Ta HaBUYKaX, a 1 IHHICHY CKJIAJOBY — BHU3HAYEHHS
PO3YMIHHSI POJIi Ta MICLI KOHKPETHOI OpraHizailii B CUCTEMI JEpPKABHOTO YIIPABIIHHS,
0COOJIMBOCTEH MOCIIYT, SIK1 HAJTAI0ThCA LIIEF0 OpraHi3allii KOHKPETHUM IrpyliaM CIIO>KUBauiB,
TI MEXaHI3MH OpraHizaiii B3a€MOJIl 3 1HIIMMU CyO €KTaMH COIaJbHUX BIJIHOCHH Ha

MICIIEBOMY PiBHi.
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SECTION 8. MARKETING

DOI: 10.46299/1SG.2023.MONO.ECON.4.8.1

8.1 The role of information technologies in the management of the enterprise
marketing

[Ipomec cTaHOBIEHHS PUHKOBUX BIJHOCHH CIOPUYUHSIE HEOOXITHICTH
nepeopieHTaIlli BUPOOHHUIITBA Ta peajizallli MPOJIyKIii Ha 3aJ0BOJICHHS IOTPeO
KIHIIEBUX CIOKMBayiB. 3apyODKHUN Ta BITYM3HSHUX JOCBIJ CBIAYUTH MPO T€, IIO
Hapasi, JI€EBUM 1HCTPYMEHTOM BHUPIIICHHS I[LOTO 3aBJaHHS € 3aCTOCYBaHHS
MapKETUHIOBOI KOMYHIKaIiiiHOT momiTuku. OKpiM TOro, KOKHA MiIIPUEMHUIIBKA
ONUHUIL TOTpeOye JONATKOBUX TiepeBar, sKi 3a0e3nedarh il MOXIMBICTb
MOJIMIIIEHHS PUHKOBUX TIO3UIIN Ta 3a0e3ledyeHHsT KOHKYPEHTHUX TiepeBar.
KomyHikariiiiHa moyiTuka € 0JIHUM 3 YOTUPbOX OCHOBHHUX 1IHCTPYMEHTIB MapKETHUHTY,
METOIO SIKO1 € 320€3MEeUEHHSI B3aEMO3B'I3KY M1’K BUPOOHHKAMHU 1 CIIOKMBAYaMU TOBAPIB
4K nociayr. BukopucTanHs mianpueMcTBOM KOMYHIKallIMHUX THCTPYMEHTIB IPU Oy 1b-
SAKOMY PIBHI HaCUYEHOCTI PUHKY 3/IaTHE CKOPUTYBATH IMOBEIIHKY TOCHOJAPIOIOYHMX
CyO'e€KTIB, TIOCEPETHUKIB 1 CIOXXKMUBAYIB Yy HANpPSMKY IiJIBUIICHHS €(QEKTUBHOCTI
KIHIIEBUX PE3yJbTaTiB AisuibHOCTI. Hapasi, mo0 3abe3nedyuT yCHiIHUA TpoaakK
TOBapy ab0 Mociyrd, GaxiBUsSIM 3 MapKETUHTY CIiJ 3poOUTH OlNIblIE, aHDK MPOCTO
CTSXXHUTH 32 MOTO AKICHUMH XapaKTepPUCTUKAMU BCTAHOBUBIIM HAa HHOTO HAWHMKUY
1[IHy a00 MO3UIIIFOBATH TOBAp HAMKpAIIUM YHHOM.

MapkeTuHr sK OJUH HampsMIB JISJIBHOCTI  MIANPUEMCTBA MOTpeOye
IHTEHCUBHOTO  BHUKOPUCTaHHS  IHHOBAI[IMHOTO  IHCTPYMEHTapilo y CHCTeMI
KOMYHIKaTUBHOTO 3B'SI3KY 31 criokuBayamMu. Po3poOka Ta BIIpOBaXKEHHSI IHHOBAIlIN B
MapKETUHTOBY KOMYHIKAI[IIHY IIsJIbHICTh, HA HATY TyMKY, € HAHOUIbII e(PEeKTUBHUM,
SKIIO HE €TMHUM, CTIOCOOOM TTiJIBUIIIEHHS KOHKYPEHTOCITPOMOKHOCTI Ta 30€pEKEeHHS
BUCOKMX TEMIIIB PO3BUTKY MiANpUEMCTBA. [HHOBalii B  MAapKETHHIOBIN
KOMYHIKAIIHHIA JiSIbHOCTI CHpPSIMOBAaHI Ha PO3MIMPEHHS 11 KIIEHTCHKOI 0asw,

CTUMYJIIOBaHHS 30yTy MPOAYKTIB Ta MOCIYr, IO B pe3yJbTaTli MpU 3BOAUTH 0
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30UIBbIIEHHST OOCATIB MpOoAaxy, 1, SK HACHIAOK, MJABUIIEHHS MPUOYTKIB, IO €
KIHIIEBOIO METOIO JISIIBHOCTI OY/b-SIKOTO MIANPHEMCTRA.

Ponp MapKeTHHTOBOI MiSTTEHOCTI TIOCHITIOETHCS 32 PaXyHOK TOTO, 110 HA PUHKY,
Hapasi, BiIOyBAa€ThCS aKTUBI3alllsl BUKOPUCTAHHS 1H(MOpMAIIHHUX TEXHOJOTIH, sSKa
cnpuyuHsie NoTpedy y pO3BUTKY IHHOBAIIITHMX MapKETHHTOBUX KOMYHIKAI[IHUX
KaHaJTIB Ta 3ac00iB momupeHHs iHdopmariii [142].

KitouoBUMH efleMEeHTaMU Cy4acHOi €EKOHOMIKHM BUCTYMAIOTh EKOHOMIKA 3HaHb 1
dbopMyBaHHS HOBUX OI3HEC-TIPOIECIB, IO 3aCHOBYIOTHCA Ha iHOpMaIliitHO-
KOMYHIKAI[IHHUX TEXHOJOTISAX, B AKUX O0COOJIMBA yBara MpUJIISETHCS 3aJ0BOJIECHHIO
BUMOI' Ta TNOOa)KaHb KIIE€HTIB (CMOXKMBAuiB) SIK TOJIOBHUX €JEMEHTIB YCIIIIHOI
TisbHOCTI mignpuemMctBa. OcoOJHMBOI aKTyaJIbHOCTI TpoOJieMa 3ampoBaJ)KEHHS
MapKEeTUHTOBUX 1H(OpPMAIIHHUX TEXHOJOT1M HabyBae y cdepi MIAMPUEMCTB, IO
MarOTh CKJIaJ{H1 HACUYEH1 KOMYHIKAaI[iliH1 3B’ SI3KU 3 IIJIOBUMHU NTApTHEPAMU Ta BJIACHOIO
KIJIIEHTCBKOIO 0a3010. Cepell CydacHUX HampsMiB pO3BUTKY 1H()OpPMaALIAHOT MOTITUKA
MIJAMPUEMCTB HEOOX1JHO BIJI3HAYUTH KOMIUICKCHY I1HTErparlifo iXHbOI KOMEpIHOT
TUSJIBHOCT1 10 CBITOBUX 1H(GOPMAIIAHUX (EIEKTPOHHUX) MEPEXK, IO MOB’SI3YIOTh
€KOHOMIYHHUX CYO’€KTIB MIANPUEMHHIIBKOT TISIIBHOCTI 3 PI3HUX cep Ta PErioHIiB y
€IMHY EKOHOMIYHY CHCTEMY.

[ndopmariitHi kaieHToopieHToBaHi TexHousorii (IKT) B yMoBax chOromeHHs
BIJIIrPalOTh BUPIMIAIBHY POJIb JIJIi KOHKYPEHTOCIPOMOXKHOCTI OpraHi3ailiii, a TaKox
JUTS TATy31 Y LUJIOMY.

[TpobiieMaTHKO 1HHOBAIIITHOTO KJIIEHTOOPIEHTOBAHOIO IMAXOAY 3aHMAarOThCS
BuaatHi HaykoBIl O. FO. Ycresan, M. E. Manaxosa, B. M. Anbimun, 1. K. CmupHOB,
10. 3. Hpauyk, O. B. JIrobuyk, B. B. T'onuap, B. I'oen, K. Bert, P. Paximi ta iH. ¥V
poOoTax CydacHUX JOCHITHUKIB AKTHBHO PO3TISAAIOTHCS MHUTAHHS OpraHizarlii
edexkTuBHOT poboTn CRM-cructeM Ha MiMPUEMCTBAX, MIATOTOBKU KBaNi(piKOBAHOTO
MEPCOHAITY, YNPABIIHHA KOMYHIKallIIMH B YMOBax CyYaCHHUX TEHIEHIINA PO3BUTKY
KJIIEHTOOPIEHTOBAHOIO CepBicy. AJie IpU IBOMY 3a MEXaMH HAyKOBHX AMCKYCIH
3TMIIMIIMCS TUTaHHS 1010 (opMyBaHHS 1H(QOpMAIIHHO-OpraHi3alifHOro Au3aiiHy
NpoLeCy YNpaBIiHHSA MIANPUEMCTBAMHU, IO KOHIEHTPYE y €001 CYKYIHICTh

146



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN
MODERN CONDITIONS

opraHizalifHux, iHQOopMaIIfHUX, TEXHIYHUX Ta 1HIIUX MOXKJIUBOCTEH, CIIPSIMOBAHUX
Ha IM1JIBUIICHHS KJII€EHTOOPIEHTOBAHOCTI MIAMIPUEMCTB, 1110 TeHEePYy€E MPUHITUIIOBO HOBI
JDKepena N KOHKYPEHTHHX T[epeBar MiMPHEMCTB Ta OKPECTIOE MpOCTIp AJis
MOJIAJILIIOTO PO3TOPTAaHHS HAYKOBUX MOIIYKIB.

Y pe3ynbTari BIOCKOHAJEHHS TEXHOJOTIYHMX CHCTEM BHHHUKIN CYTTEBI
nepeBard, ki 3MIHIJIM Pi3HI KOMIOHEHTH Yy JIAHIIO31 MMOCTadyaHHS. BukopucTanHs
cydyacHuX 1HGOpMaIIMHUX TEXHOJOT1H, y ToMy uucii [HTepHeT-pecypciB, 1a€e 3MOry
MIIIPUEMCTBAM ~ 3HAYHO  IMABUIIWTH  CBOK  KIIEHTOOPIEHTOBaHICTh.  [lif
KJIIEHTOOPIEHTOBAHICTIO PO3yMitoTh [143]:

— 3JaTHICTh MIANPUEMCTBA OTPUMYBATH JOJIATKOBHM MPUOYTOK 3a PaxyHOK
IIMOOKOTO PO3YMiHHS ¥ €()eKTUBHOIO 33JJ0BOJICHHS MTOTPEO KIIIEHTIB;

— IHCTPYMEHT, SIKHH JJa€ 3MOTY 3HaXOJIUTH JIOSITLHUX KIIIEHTIB 1 OopMyBaTH iXHE
T0OpO3UUIINBE CTABJICHHS;

— XapakTEepUCTUKy Oi3HeCy, 1[0 BIJOOpakae MiCIe IHTEpECIB KIIIEHTa B
TISTBHOCTI.

TakuM YHMHOM, KIIIEHTOOPIEHTOBAHICTh MOKHA BU3HAYUTU SIK «IPAKTUYHY
XapaKTEPUCTUKY KOMYHIKAIIITHOTO MPOIIECy, 1110 BU3HAYAE MICIIC IHTEPECIB KIIIEHTIB Y
CUCTEMI MIPIOPUTETIB KEPIBHULTBA MIATpUEMCTBaY [145].

[{e xapakTepucTHKa camoro 013HeCy, HOro MPUHIIMIIIB TOOYI0BU Ta PIOPUTETIB
peasnizaliii, e IHCTPYMEHT, KU Ja€ 3MOTY MIAMPUEMCTBY OTPUMYBATH JIOSUTBHUX IO
Horo OI3HECYy KIIEHTIB, IO € 3alOpyKOK WOro KOHKYPEHTOCIPOMOMXHOCTI.
KopucryBanHst 1iuM 1HCTpYMEHTOM BHUMAarae ACSKUX 1HBECTHIIIM, aje e HeoOXigHa
yMOBa JIJIsl cydacHoro cepBicy. KitieHTcbka 6a3a — 11e HalBa)KJIMBIIINUNA aKTUB KOKHOTO
MIIIPUEMCTBA, SIKUM Tpeba MOCTIHHO i epexkTuBHO ynpapiatu. Lle BuMarae neBHUX
3yCHJIb 13 OOKY MiAMPUEMCTB Y HaIpsiMax:

1) cTBOpeHHsI Ta MIATPUMAHHS Y KJEHTIB MOYYTTS NPUXUIBHOCTI A0 OpeHay
(mocravanabHUKA MOCIYT);

2) mepcoHaii3aiii B3a€EMHH Ha OCHOBI BUBYEHHS BHUMOI KII€HTa Ta MHOTO

TTOBEIIHKH;
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3) BuOOpy HaAWOIIBIIT MEPCHEKTUBHUX KIIEHTIB 13 MOTJSAY JTOBTOCTPOKOBOIO
CIIBpOOITHUIITBA.

JlocsiTHeHHsI 3a3HAYeHWX 3aBJaHb BUMAarae 3a0e3MedeHHsS 1HAWBIAYaTbHOTO
MIAXO0AY N0 KOXKHOTO KIIIEHTA, aHaji3dy B3a€EMHUH 13 HUMU 3 METOIO BUSIBJICHHS
HAWOUIBII MEPCHEeKTUBHUX, 3 SIKUMU HEOOXITHO MIATPUMYBATH HAHOUIBLI TOBIpYl
BigHOCHHU. OTpHUMaHe 3a paXyHOK TaKOro aHami3y nudepeHIitoBaHHs KIIE€HTIB AacTb
3MOTy HE JIMIIE MIABUIIMTH IXHIO JIOSUIBHICTh A0 MIIMPUEMCTBA, a 1 3HU3UTH BUTPATU
Ha B3a€EMHHM 3 TUMH KIIIEHTaMH, SIKi HE € MPUBaOIUBAMH TSl mignpuemcTBa. OTxe,
BOKIIMBUM € (POpMyBaHHS KIIEHTCHhKOI 0a3W Ha OCHOBI OOpOOKHM BEIUKHX OOCATIB
1H(pOopMaIlii 3 ICTOPil B3aEMUH 13 KOKHUM KIIIEHTOM.

B3aeM03B 430K MIK BHYTPIIIHIM 1 30BHIIIHIM CEPEIOBUILEM KOMIIaHIi
(hopMy€ETBCS 32 paxXyHOK MEXaHI3MIB KIIIEHTOOPIEHTOBAHOCTI, Ta «9UM €(EKTUBHIIIIC
OyIyTh HalaroJ>XeHi KOMYyHIKallii Ta MapTHEPCTBO, TUM NPOLYKTUBHIIIUMU OYyAYyThb
B3aeMUHU». [l 3a0e3nedeHHs HEOOXIAHMX B YMOBaX BIAKPUTOI KOHKYPEHIIIi
CTpaTeT1yHUX NepeBar Ha pUHKY, MAMPUEMCTBA BCE YACTIIIIE 3alIPOBA/IKYIOTh Cy4acHI
IHCTPYMEHTH 1H(OPMALIITHOrO MEHEKMEHTY, 10 AKUX BigHOCcHThC CRM-cucrema
(Customer Relationship Management — ynpaBiiHHS BiIHOCHHAMHU 3 KJIIEHTOM), SIKa
peanizye OpIEHTOBAaHy Ha KIII€HTa CTpaTerito (pipMu, CIpsSMOBaHY Ha IIiIBUILECHHS
3aJI0BOJICHOCTI 1 JIOSUIBHOCTI KJII€HTIB. JlaHWii mporpamMHHUil TpOIyKT 3a0e3neuye
PO3pOOJICHHST KOPMOPATUBHOI cTparerii 0OCIyroByBaHHS NUISXOM  OINTHMI3amii
JBOCTOPOHHIX BIJHOCHH 13 KJIlIEHTaMH, (JOPMyBaHHS Ta aHAIITHKU 1H(QOpMaLIAHO-
CTATUCTUYHHMX MACHUBIB, SIKI BUCTYIAIOTh HE3aMIHHUM 1H(GOPMAIITHUM JKEPEIOM i1
yac po3poOJICHHS ¥ yNpOBa/HKEHHS HOBUX MPOJYKTIB, MPOTHO3YBAHHS TOMHUTY Ha
OKpeMI MPOIMO3HUIIii, aHaJi3y 3BOPOTHOTO 3B 3Ky Ta OIIHKU SKOCTI 00CIIyrOBYyBaHHS
tomo. Tak, Ha nymky K. Bert, «Bukopucranns cygacanx CRM-texHonorii nae 3mory
MIIIPUEMCTBY PO3POOUTH CUCTEMY THYYKHUX 3HIXKOK, aJpPECHUX MPOIO3HIILIi,
3aMpOBaJUTH BUCOKOSKICHUN CEpBIC Ta MIABUUIMTH KOHKYPEHTOCIPOMOXKHICTh
[IUISIXOM YITKOi KIII€EHTOOpieHTOBaHOI mosuiii» [143]. I3 mormsay iHbopmariitHux
texHoJjorii CRM-cuctema siiisie co60r0 HaO1p J0AATKIB, OB’ I3aHUX €IMHOIO O13HEC-
JIOTIKOIO ¥ 1HTETPOBAHMX y KOPHOpaTUBHE 1H(POpMAIliifHEe CepeOBUIIEe KOMMaHIi Ha
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OCHOBI1 €uHOi 0a3u gaHux. [IporpamuHe 3abe3nedyeHHs], 10 BUKOPUCTOBYETHCS MpPU
bOMY, Ja€ 3MOry aBTOMAaTHU3yBaTH OI3HEC-TIpOLECH TiJ 4Yac 3I1HCHEHHSA
MapKETHHTOBUX aKIii, mpoaaxiB 1 oocmyroByBanHs. Pons CRM-cuctem y aisiibHOCTI
Cy4YaCHHUX MIANPUEMCTB € HaI3BUYAHO BHCOKOIO Yepe3 Te, 110 iX 3aCTOCYBaHHS Ja€
3MOTYy JTOCSTHYTH KOMIUIEKCHOTO epekTy y cdepi opraHizaimii poOOTH TepcoHany Ta
YOpPaBIiHHSA KJIIEHTOOPIEHTOBaHICTIO. HaykoBIl BBaXaroTh, L0 «BIPOBAHKECHHS
iHpOpMaIItHUX CHUCTEM CIpUsE OTPUMAHHIO OUIBII paIllOHAIBHUX BaplaHTIB
BUPIIICHHSA YIPaBIIHCHKUX 3aBJaHb 3a PaxyHOK YIPOBA/DKCHHS MaTeMaTUYHHUX
METO/IIB Ta IHTEICKTYyaJIbHUX CHCTEM; 3BUIBHEHHIO IIPAIliBHUKIB BiJl PYyTHHHOI pOOOTH
3a paxyHOK i1 aBTOMaTtm3allii; 3a0e3neueHHI0 JOCTOBIpHOCTI iHDOopMalii...» [144, c.
83]. [IpoTe, Ak CBIAYATh YHUCIEHHI JOCIIKEHHS BITUM3HSIHOIO PUHKY, HE3BAXKAIOUU
Ha OYEBHU/IHI MIEpeBary BIPOBA/KEHHS JJaHUX 1H()OpMAIIHHUX IPOTYKTIB Y MISIBHICTD
MiAIPUEMCTB, JIUIIE HE3HAYHA 1X YaCTKa aKTUBHO BUKOPHCTOBYE Cy4acHE MPOTPAMHE
3a0€3MeUeHHs] Y CBOIM Tocnofapchkiil MisuibHOCTI. CyTT€EBO HU3BKUMHU € 00CATH
3aMpOBaHKEHHSI CYYaCHUX aHAMITHUYHO-1H(OPMAIIHHUX 1HCTPYMEHTIB MapKETHUHTY,
110 I MIANPUEMCTB Y CYYaCHUX YMOBaX PO3BUTKY 1H(POpPMaLIHHO-KOMYHIKAIITHUX
TEXHOJIOT1H € 10BOJI HeBUIIPaBAaHUM (akToM. CIiiJl BII3HAYUTH HASIBHICTh 3HAYHOTO
Mepesiky Opra”izaliiHuX, EKOHOMIYHMX Ta COILIaJIbHUX Mpo0jeM, 3 SKUMHU
CTHKAIOTHCSA MIAMPUEMCTBA HAa MNUISIXY 3alMpOBaHKCHHA €()EeKTHBHUX MPOrpaMHO-
iH(MOpMAIIHHUX CHCTEM Y BIACHY MisUIbHICTh. [Ipupona manux mpoOsaemM OHOYaCHO
MOJISITa€ SIK y MaTepialibHIN, Tak 1 y HeMaTeplaJibHIN MJIOMIKHI, 10 3HAYHO YCKJIaJIHIOE
NEPCIEKTUBH X BHUPILICHHS, MPOTE LUIIX HAyKOBO-TEXHOJOTIYHOIO MHporpecy Ta
MOCTIfHE  3pOCTaHHS  KOHKYpEHIli, 3MyIIyIOTh  MiANPUEMCTBA  TOCTIHHO
CaMOBJOCKOHAIIFOBATHUCS, MPOBOAUTH OI[IHKY €()EKTUBHOCTI BJIACHUX YIPaBIIHCHKHUX
MoJieJiel, IyKaTh NepIIONPUYMHU Ta BUPIITYBATH CBOT MPOOJIEMH BIACHUMH CUJIAMH.

MokHa BHU3HAUWUTH HAUOUIBII PO3MOBCIOKEHI MPOOJIEMHU BIPOBAHKEHHS
cucteM CRM y nianbHICTD MINPUEMCTB:

1. HasBHICTh HEIOCTATHHOTO KOHTPONIO €(EKTHBHOCTI  BIPOBAKEHHS
iHcTpyMeHTiB CRM Ta BIJACYTHICTH NMOBHOTO PO3YMIHHS MepeBar BUKOPUCTAHHS
JAHOTO 1HCTPYMEHTY B YIPABIIHCHKIM JisSIBHOCTI mianpueMmctsa. s 1boro
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HEOOX1/THO 3alpOBaIUTH HU3KY YIIPABIIHCHKUX PIII€Hb, IK1, HACaMIIepel, CTOCYIOThCS
BU3HAYCHHS MMapaMeTpiB CUCTEMHU BHYTPIIIHBOIO KOHTPOJIO: BU3HAUCHHS MEPENiKy
mocagoBuX oci0, SKi BIAMOBIAATUMYTh 3a BOPOBaPKeHHA 1HCTpyMeHTIB CRM,
HaJaHHS iM HEOOX1HOTO 00CATY YIPaBIIHCHKUX MTOBHOBAXKEHB Yy cdepl IIaHyBaHHS
Ta opraHizamii poOOTH CTPYKTYpPHHUX MiAPO3AUIIB MMANPUEMCTBA, KOOPIWHAIII]
BHYTPILIHIX MPOIIECIB Ta MPSIMOTO JOCTYIY 0 ONEPaTUBHOI iH(pOpMaIlii; BH3HAUCHHS
AITOPUTMY il KOKHOTO €JIEMEHTY CUCTEMH YIPaBIiHHA Ta KOHKPETU3aIlisl KpUTEPiiB
OLIIHKH €()eKTUBHOCTI BUKOPHUCTAaHHA IHCTpYMeHTIB CRM y nisiIbHOCTI MIAIPUEMCTBA;
KOPUTYBAaHHSI TEXHOJIOT'TYHOTO CKJIaJJHUKA 1HPOPMAIIIHOTO Tpoliecy, Tpanchopmarris
BHYTPIIIHBOI MOJIE1 BUPOOHUYUX KOMYHIKAIlI; CTBOPEHHS YMOB JUIsl TIOCTIMHOTO
HaKOIMWYEHHs1, 0OpoOKH Ta 30epiraHHs iHPOpMAIlii, a TAKOX CIPOILIECHHS MPOLEAYPH
1H(MOpMAaIIHHUX 3BEPHEHB I11]] YaC BUPIIICHHS pOOOYMX MUTaHb. JaHi 3aX0/1u MaloTh
Ha MeTi 3a0e3nedeHHs HaJIeKHOTO MOTHBAIlIMHOTO CKJIAJHUKAa Ta TEXHIYHUX
MO>KJIMBOCTEN 11010 BIPOBAIKEHHA 1HCTpyMeHTIB CRM y NisUIbHICTh NIANPHEMCTBA.

2. llono mpo6sieMu HEJOCTaTHRO IITMOOKOTO PO3YMIHHS KEpIBHUKaMH IIepeBar
BuKkoprcTtanHd CRM-TeXHOJIOT1H y JISJIbHOCTI MiANPUEMCTB, TO BOHA Mae HabaraTo
OUIBII TTIMOOKY PHUPOAY Ta MOTPeOy€e KOMITJIEKCHOTO CUCTEMHOTO BHUPIIIEHHS, aJIKe
Ha pIBHI CaMOro MiANPHEMCTBA ii BUPIIIMTH MPAKTUYHO HEMOKJIUBO. 31€0LIBLIOTO
KEPIBHUKHU TMiANMPUEMCTB MalOTh MOOOIOBAaHHS CTOCOBHO TOHECEHHS J0JIaTKOBUX
(hiHaHCOBUX BUTPAT, OB’ A3aHUX 3 YIIPOBAIKEHHIM 1HCTpYMeHTIB CRM, 1110 B yMoBax
Majoro Ta CEpeAHbOro Oi3HECYy 3HAYHO TMIJBUILYE EKOHOMIYHI PHU3MKH. Takox
BIJI3HAYAETHCSI IPUCYTHICTh KOHCEPBATUBHUX MOIJISAIB Ta MEPEKOHAHb y TOMY, LIO
OUIBIII MPOCTI PIIEHHS MAIOTh OUIBIY €KOHOMIYHY €(PEeKTUBHICTh. CAMHUM BIpHUM
[UISIXOM ITiJT Yac BUPIMIEHHS JaHOi MPOOJIEMH MOXE CTaTh MPOBEICHHS IPOMaJICHKIX
0o0roBopeHb, OCHUMAPKIHT, OOMIH YCHIIIHUM MPAKTUYHUM JIOCBIIOM, HaBEICHHS
MEPEKOHIMBUX MPUKIIAJIB MepeBar BUKOpUCTaHHA 1HCTpyMeHTIB CRM y nistibHOCTI
MIIIPUEMCTB Ta MOJajbIIa MArOTOBKA NPOodeciiiHuX KaapiB, MO0 TAKOX CIPUATUME
BHPIIICHHIO III¢ OJIHI€ET JIOBOJI PO3MOBCIODKCHOI MPOOJIEMH, HEIOCTaTHBOI

kBaji(ikailii nepcoHay.
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VYemimHe BrnpoBapkeHHs 1HCTpyMeHTIB CRM y JisSIBHICTH MIANPUEMCTB
3HAYHOIO MIPOIO 3aJICKHUTH B1Jl YOTUPHOX ACMEKTIB IXHBOT TOCIOAAPCHKOTL ISTBHOCTI:

1. OmiHKa HassBHUX MOKJIMBOCTEH Ta pu3uKiB. st ycminmaoi peamizaiii CRM-
cTpaTerii MIANPUEMCTBA HEOOXIHO TMPOBECTH MpoLeaypy 1aeHTHdIKalii Ta
BU3HAUCHHS NPIOPUTETHUX HANPSMIB JOTPUMAHHS OpTaHi3aliifHO-eKOHOMIUHUX
BUMOT 1 3a0e3MeUeHHs] HeOOXITHUX 3aXOiB BiJl BU3HAUYCHHS W aHA3y YMHHHUKIB
PH3HKY JI0 IPOTHO3YBAHHS MOXKJIMBUX HACIIJIKIB y pa3i HEraTUBHOTO CIICHAPIIO MO,
IO JJa€ 3MOTY ONTHUMI3YBAaTH YIPABIIHCHKY CTPATETIIO Ta 3BECTH CTYIIHb PU3UKIB J0
MIHIMAJIBHOTO.

2. lotpuMaHHg yMOB  OesnepepBHOrO 300py, o0OpoOkM aHamizy Ta
BUKOPUCTAaHHA 1H(QOpMaUIiHUX MacuBIB Ta 0a3 JaHUX CTOCOBHO KIIIEHTIB,
MIIPUEMCTB-TIAPTHEPIB JIJIs 3a0€3MEeUeHHs YCIIIHOT Ta €(PEeKTUBHOI ISIIBHOCTI Ha
PUHKY.

3. VnopaBmiHHS 3MiHaMUd. BUKOHaHHS JaHOI yMOBHM Iependadae HasiBHICTb
YITKOrO Ta BIPHOTO pO3YMIHHA BCIMa Cy0’€KTaMH YHPaBIIHCHKOTO TMPOIIECY
HEOOXITHOCTI Ta e(exkTuBHOCTI BIpoBakeHHs CRM-iHIIIaTUB, pPO3pOOJICHHS
MOZelield  MOTHBAIIfHOTO  3a0e3MEeUeHHS Ta  CTUMYJIIOBAaHHS  IPAalliBHUKIB
M1AIPUEMCTBA.

4. CTtBOopeHHs peakTUBHOI cuctemMu ympaniaiHHis CRM-iHimiatuBamu 3aais
CBOEYACHOTO Ta €(PEKTUBHOIO KOPUTYBAaHHS ICHYIOUOI MOJEN BIPOBAKEHHS
iHcTpyMeHTIB CRM y  [isUIBHICTH  MIANPUEMCTBA, KOPHUTYBAaHHSA BHYTPIIIHIX
napamMeTpiB YNpaBIIHCHKOI MOJENl, PEKOHCTPYKIlA YIPABIHCHKUX CTPYKTYD,
YAOCKOHAJIEHHS BHYTPIIIHIX KOMYHIKAI[IF Ta aHAIITUYHUX CHCTEM.

B yMoBax iHiliaTUBHOTO Ta epeKkTUBHOro BnpoBaxkeHHsT CRM-iHCTpyMeHTIB
BiIOYBA€ThCSA 3HAYHE 3pPOCTAaHHS EKOHOMIYHMX Ta BHPOOHMYMX TTOKA3HHKIB
nismbHOCT. CydacHl MIAXOAM A0 peaiizalii KIl€HTOOpieHTOoBaHUX (opMm Oi3Hecy
0a3yl0ThCAd Ha KOMIUIEKCHOMY Mixo/i 10 ¢GopMyBaHHS Ta 0OpoOku iH(dopmarlliiiHo-
AHAJITUYHUX HAHUX, 0 HaaxoasaTh Big KialcHTIB. CRM-cucteMu € TEXHIYHUM

pILIEHHSIM, 3a JOMOMOTOI0 SIKOTO MOYXKHA peaii3yBaTd KIIEHTOOPIEHTOBAHICTh Ha
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IPaKTHIll, BpaXyBaTH Pi3HI OOKH 1 XapaKTEPUCTUKHU KITIEHTA, @ TAKOXK 1CTOPit0 poOOTH
3 HUM.

BapTto Buninutu ocHoBHI nmokazHuku edextuBHOCcTI CRM-cucremu:

— CTIMKICTh 3BEpHEHb 1 TOBTOPHI MPOJIAXKI;

— TIepexpecHi mpoaxi (MpuadaHHS TOJATKOBUX TOBAPIB 1 MOCIYT);

— IPOYKTUBHICTH MPOJAXKIB (BIJICOTOK YCHIIIHUX MPOJIAXKiB);

— MIPUOYTKOBICTh YTOJ;

— KIJIBKICTh TIPOAAXiB, 00CAT BUPYUKHU;

— KUTBKICTh BIIMOB BiJl YTO/; — BIICOTOK yTPUMaHHS KJIIEHTIB;

— BUTpaTH, TOB’S3aHI 3 TpOJaKaMud U TPOBEICHHSIM pPEKIaMHUX Ta
MIPOMOYTEPCHKUX KaMIIaHIi;

— e(peKTUBHICTH B3a€MO/IIT 3 KIIIEHTAMU;

— NPS (iHaexkc BU3HAYEHHS NPUXWIBHOCTI CIIOKUBA4YIB TOBapPY/OpeHAY).
[Topanbuie nommpenHss CRM-cucteM y IissIbHOCTI HIANPUEMCTB CIIPUSATUME HE JIUIIE
IIJIBUIIICHHIO SIKOCT1 ICHYIOUHMX TIOCHIYT, a M 3a0e31meyuTh HEOOXITHE MIAIPYHTS IS
pO3pOOJIEHHSI HOBHX 1HHOBAL[IMHO-TEXHOJOTIYHUX MPOIYKTIB, IO (OPMYIOTHCS
3aBJSKU aHaTi3y KIE€HTChKUX 0a3, 3MiHU IPIOPUTETIB Ta OUiKyBaHb. Ha choroaHiHiii
JI€Hb, KOJIM PIBEHb KOHKYPEHUIi Ta 1HHOBALIMHICTh MOCIYT MOCTIHHO 3pOCTaIOTh,
BHCOKY JIMHAMIKY MalOTh MapKETUHIOBI MIIXOAU Ta METOAN POOOTH 3 KI1EHTCHKUMU
0a3zaMu, 3ampoBaKEHHS KIIEHTOOPIEHTOBAHUX TEXHOJIOTIN Ja€ 3MOTY CBO€YACHO
BIJICT€KYBaTH PHUHKOBI 3MIHM Ta 3alpOBaJKyBaTH HOBI pIIIEHHS, 110 SKHAMKpalie
BIJINOBI/Ial0Th KOH FOHKTYPHUM TMEPETBOPEHHSIM.

CyyacHi BHUMOTM PHUHKY CQOpPMYyBald 3arajbHOMOUIUPEHY MPAKTUKY
3aMpoOBaKEHHS MIBUAKUX Ta €PEKTUBHUX 1H(DOpMaLIHHO-aHATITUYHUX THCTPYMEHTIB
y AisUTbHOCTI mianpueMcTB. Bukopucrannas texnosnorii CRM nae 3Mory He muiie
BUPILIYBATH MOTOYHI MPOOJIEMH 3 peasizallii MOoCIyr Ta MICISIPOAaXHOrO CEPBICY, a
1 3HAUHO PO3UIUPIOE aHATITHYHI MOKIIMBOCTI B HAPAMI AOCTIIPKEHHS PUHKIB, aHAITI3Y
KOHKYPEHTHOTO TIOTEHIliay, pPO3pOOJICHHS 1HHOBAIIMHUX KIIEHTOOPIEHTOBAHUX

MOCIYT Ta MPOIO3UINHN, MIABUILIEHHS €KOHOMIYHOI Ta YIpPaBIIHCHKOI €(heKTUBHOCTI
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0i3Hecy, MONIYKY ajdbTEPHATUBHUX HUISXIB MOCTAYaHHS MOCIYT KJIIEHTaM, HaJaHHS
JI0JTaTKOBOT'O CEPBICY TOIIIO.

Cydacui CRM-cuctemMu BUCTYNAIOTh KIIFOUOBUM 1HCTPYMEHTOM CTPATETI4YHOTO
IJIaHyBaHHS, OCKIJIBKM Ta 1H(QOpMaIliiiHo-aHaliTUYHA 0a3a, Ky BOHH (OpPMYIOTh Ha
HiANPUEMCTBAX, € OCHOBOIO JJISl MOJANIBIIOI POOOTH 3 pO3pPOOJICHHS JOBTOCTPOKOBOI
KOHKYPEHTHOI CTpaTerii MiANpHUEMCTBA, sKa 0a3yeTbCs Ha ypaxyBaHHI BCHOTO
MONEPEAHBOTO JOCBIy, CHJIBHUX Ta CJIA0KHUX CTOPIH JISUTBHOCTI MiIIMPHUEMCTBA.
Takox oxniero 3 HalOUIBPIIMX nepeBar BUKopucTaHH CRM-pimeHs y MisapHOCTI
Cy4YaCHHUX MIJMPUEMCTB € THyUYKa iH(popMaIliiiHa MOOUIbHICTb, 1110 BU3HAYAE HE JIUIIIEC
BHUCOKY JIMHAMIKY pOOOTH 3 KJIIIEHTaAMH Ta YIIPaBIiHCHKOIO 1H(POpMaIIi€l0, a i 3araibHy
e(eKTUBHICTh CUCTEM MEHEIKMEHTY B YMOBaX MOCUJICHOI KOHKypeHiii. [lommpenns
CRM-cucTeM LIJIKOM BIAMNOBIIA€ 3arajibHOCBITOBUM TEHACHIIAM TEXHOJIOITYHOI'O Ta
IHHOBallIMHOTO  PO3BUTKY cdepu Tociyr Ta 1H(GOPMALIHHO-TEXHOJIOTTYHOIO
CKJIQJJHUKA YIPaBIIHCHKOIO MPOLECY MIANPUEMCTB. s MiANpUEMCTB €(eKT BiI
YIPOBA/PKEHHS JaHOI MapKETWHIOBOi 1HHOBAIli MOKE BHpAXaTUCS B I1IBUIICHHI
e(eKTUBHOCTI (PYHKIIOHYBaHHS 1H(QPACTPYKTYpH PUHKY, YIPABIIHHI CTIMKUM
(YHKIIIOHYBaHHAM 1 PO3BUTKOM MAapKETHHTOBOI JISUIBHOCTI  MIANPUEMCTBA,
nporecamMu (GOpMyBaHHS, MO3HUIIIOHYBaHHS Ta CIIOXUBAHHS TOCTYT, MiABUIIEHHSIM

IMIJIXKY 1 KOHKYPEHTO3JJaTHOCTI MiANPUEMCTB.
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8.2 Trends in the development of digital marketing in the global economy

Digital marketing (also known as internet marketing or online marketing) is the
strategy and practice of promoting a product, service or brand through the use of
internet technology or other digital communication channels. All aspects of marketing
that use digital devices such as computers, smartphones, tablets, social media, search
engines, email and other online platforms to engage and interact with audiences are
involved. Digital marketing allows companies to truly customize their audience,
measure results and engage effectively with customers in an online environment,
making it an essential part of today's marketing strategy.

Digital marketing is becoming relevant due to changing consumer habits and
technological progress. It provides companies with the opportunity to act more
efficiently, effectively interact with the audience, reduce costs and obtain more data to
analyze and optimize marketing campaigns. Digital marketing has become an
important part of modern business and enables businesses to remain competitive in the
global market.

One of the factors of global digitalization is the growth of users of Internet
services, as evidenced by statistical data and research results. According to the German
company Statista, which specializes in analyzing market and consumer data, as of
January 2021, there were 4.66 billion active Internet users worldwide — 59.5% of the
global population; 92.6% of them (4.32 billion people) had access to the Internet using
mobile devices [146].

In the conditions of globalization of the economy, the role of the use of digital
technologies by enterprises to achieve marketing goals is increasing. Based on the
responses of global marketers in early 2020, content marketing was considered the
most effective digital technique. The most popular digital marketing tools are content
marketing, marketing automation, big data and artificial intelligence technology,

machine learning, and social media marketing [147].
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Digital marketing is replacing traditional marketing for several reasons [148-
150]:

1. Cost-Effective. Digital marketing often costs less than traditional marketing
methods, making it more accessible to businesses of all sizes. Online advertising, such
as pay-per-click (PPC) advertising, can be more budget-friendly, and social media
platforms offer affordable marketing options.

2. Wider Reach. Digital marketing allows businesses to reach a global audience.
The internet is accessible to people worldwide, enabling companies to expand their
reach and target specific demographics more effectively.

3. Data and Analytics. Digital marketing provides access to extensive data and
analytics tools. This allows businesses to track the performance of their campaigns in
real-time, make data-driven decisions, and adjust their strategies accordingly.

4. Targeted Advertising. Digital marketing enables precise targeting of
audiences. Advertisers can reach users based on their interests, behavior,
demographics, and more, increasing the chances of reaching potential customers.

5. Personalization. With digital marketing, businesses can create personalized
content and offers for individual customers. Personalization enhances customer
engagement and can lead to higher conversion rates.

6. Interactivity. Digital marketing allows for two-way communication between
businesses and customers. Social media, email, and chatbots enable direct and instant
interactions, fostering stronger relationships with customers.

7. Adaptability. Digital marketing is flexible and adaptable. Campaigns can be
adjusted on the fly, making it easier to respond to changing market conditions or
customer preferences.

8. Measurable ROI. Digital marketing makes it easier to track the return on
investment (ROI). Companies can directly attribute conversions and sales to specific
marketing efforts, helping them understand what works and what doesn't.

9. Content Marketing. The rise of content marketing is closely tied to digital
marketing. Quality content helps businesses establish authority in their industry, attract
organic traffic, and engage their audience.
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10. Global Competition. Many businesses recognize the global nature of today's
marketplace. To remain competitive, they need to embrace digital marketing strategies
to reach a broader customer base and stand out from the competition.

The transition from traditional to digital has become an essential and pervasive
aspect of our modern world. This shift encompasses various facets of our lives, from
communication and entertainment to business and education. The benefits of going
digital are evident in increased efficiency, cost savings, and expanded access to a global
audience. However, this transition also presents challenges, including issues related to
security, the digital divide, and the need for ongoing adaptation to rapidly evolving
technology. To successfully navigate this transition, individuals and organizations
must embrace digital literacy and stay current with evolving technologies. They should
also consider the ethical and societal implications of a more digital world, including
privacy concerns, cybersecurity, and workforce changes. Ultimately, the move from
traditional to digital is a fundamental transformation shaping the way we live, work,
and connect in the 21st century [151].

Overall, the shift to digital marketing is driven by the changing habits of
consumers who are increasingly using the internet and mobile devices to research,
shop, and make purchasing decisions. This trend has prompted businesses to adapt and
embrace digital strategies to stay relevant and competitive.

Digital marketing technologies have revolutionized the way businesses promote
their products and services, engage with customers, and measure the effectiveness of
their marketing efforts. These technologies encompass a wide range of tools and
platforms designed to enhance the online presence and performance of businesses.
Staying current with these technologies and using them strategically can help
companies thrive in the digital age. Digital marketing technologies offer businesses the
opportunity to engage with customers in more personalized and data-driven ways,

ultimately leading to better results and ROl (Table 1).
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Table 1

Characteristics of the digital marketing technologies [152-154]

Digital marketing

technologies

Characteristics

1

2

Website and Content
Management Systems
(CMS)

These systems help businesses create, organize, and publish content on
their websites, allowing for more efficient digital marketing strategies and

better user experiences

Search Engine
Optimization (SEO)

Tools

These tools help optimize websites for search engines, analyze keywords,
and track rankings

Pay-Per-Click (PPC)
Advertising Platforms

Platforms like Google Ads and Bing Ads allow businesses to run paid

advertising campaigns and bid on keywords to appear in search results

Email Marketing

These email marketing software tools help businesses create and send

Software email campaigns, track their performance, and automate various aspects
of email marketing, such as drip campaigns, segmentation, and
personalization

Social Media Social media management tools are essential for businesses and

Management Tools

individuals looking to streamline their social media marketing efforts.
These tools help schedule posts, engage with the audience, and analyze

social media performance

Content Marketing

Tools

Content marketing tools are essential for creating, managing, and

distributing content that engages and informs the target audience

Influencer Marketing
Platforms

Influencer marketing platforms are online tools and networks that help
businesses and brands identify, connect with, and collaborate with social

media influencers to promote their products or services

Analytics and Data
Tools

Google Analytics, Adobe Analytics, and other analytics platforms provide

insights into website performance and user behavior

Programmatic

Advertising

Programmatic platforms automate the buying of digital advertising and

enable real-time bidding

Social Advertising

and Promotion

Facebook Ads Manager, Instagram Ads, and Twitter Ads provide
platforms for targeted social media advertising

Video Marketing

Platforms

Video marketing tools like Vimeo and YouTube offer options for hosting

and promoting video content
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Digital marketing
technologies

Characteristics

1

2

Marketing

Automation Software

Marketing automation software is a category of tools that automate and
streamline marketing processes, allowing businesses to nurture leads,
engage with customers, and analyze campaign performance more

efficiently

Customer
Relationship
Management (CRM)

Software

These systems store customer data, facilitate interactions, and provide
insights to enhance customer engagement

Augmented Reality

Utilized for immersive marketing experiences and interactive product

Powered Marketing

(AR) and Virtual showcases
Reality (VR)
Chatbots and Al- Al technologies assist in personalized customer interactions and

automating tasks such as chat support

Mobile Marketing

Technologies include mobile advertising networks, in-app ads, and mobile

analytics tools

Voice Search

Optimization

Optimizing content for voice search, which is increasingly popular with
the rise of smart speakers like Amazon Echo and Google Home

Blockchain for

Marketing

Emerging technology used for transparency, security, and authenticity in

digital advertising and data management

These digital marketing technologies help businesses effectively reach and

engage with their target audience, measure campaign success, and adapt to changing

trends in the digital landscape. The choice of specific technologies depends on the goals

and needs of your business.

A SWOT analysis is a strategic planning tool used to assess an organization's

internal strengths and weaknesses, as well as external opportunities and threats

associated with the field of digital marketing and can serve as a valuable framework

for businesses to assess their digital marketing strategies and make informed decisions

(Table 2).
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Table 2

The SWOT analysis of digital marketing

Wider Reach Digital marketing allows businesses to reach a global audience, breaking
down geographical barriers.
Data-Driven Digital marketing provides access to extensive data and analytics tools,

Decision-Making

enabling businesses to make informed decisions.

% Personalization | The ability to create personalized content and offers enhances customer
§ engagement and boosts conversion rates.
? Interactivity Two-way communication through social media, email, and chatbots
fosters stronger customer relationships.
Adaptability Digital marketing is flexible and can be adjusted in real-time, allowing
businesses to respond to changing market conditions.
High Competition | The digital landscape is highly competitive, making it challenging for
businesses to stand out from the crowd.
Overwhelming | The abundance of data can be overwhelming, and companies may
" Data struggle to extract meaningful insights.
% Privacy Concerns | Increasing privacy regulations pose challenges in data collection and
% customer targeting.
= Resource- Effective digital marketing often requires significant resources, both in
Intensive terms of time and budget.
Digital Skills Gap | Many businesses lack the in-house expertise required for successful
digital marketing.
Emerging The continued development of emerging technologies like Al, VR, and
Technologies | AR offers new avenues for engaging customers.
Global Expansion | Digital marketing enables companies to tap into global markets and
@ attract a diverse customer base.
:‘é E-commerce he growth of online shopping presents opportunities for businesses to
§_ Growth expand their digital presence.
S Content High-quality, relevant content can help businesses establish authority and
Marketing attract organic traffic.

Mobile Marketing

The increasing use of mobile devices creates opportunities for mobile-

focused marketing campaigns.
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Continuation of table 2

Cybersecurity | The digital landscape is susceptible to cybersecurity threats, potentially

Risks leading to data breaches and loss of customer trust.
Algorithm Changes in search engine algorithms and social media policies can
Changes significantly impact visibility and reach.

Ad Blockers The rise of ad blockers limits the effectiveness of digital advertising.

Threats

Saturation of Overcrowding on social media platforms can make it harder to reach and

Social Media engage target audiences.

Consumer Concerns over data privacy and the authenticity of online information

Skepticism may lead to increased consumer skepticism.

Digital marketing offers businesses the strength of a wider reach, data-driven
decision-making, personalization, interactivity, and adaptability. However, it faces
challenges such as high competition, overwhelming data, privacy concerns, resource
intensiveness, and a digital skills gap. The opportunities include emerging
technologies, global expansion, e-commerce growth, content marketing, and mobile
marketing. On the flip side, there are threats in the form of cybersecurity risks,
algorithm changes, ad blockers, saturation of social media, and consumer skepticism.

Based on the SWOT analysis, here are some marketing strategies (Table 3).

Table 3

Recommendations on the implementation of marketing measures and strategies

Wider Reach Exploit the global reach of digital marketing to enter new markets.
Tailor content and advertising to specific regions and demographics

for maximum impact.

Data-Driven Continue investing in data analytics tools and expertise to refine
Decision-Making | marketing strategies. Use data insights to personalize campaigns,

improve customer experiences, and optimize ROI.

Leverage Strengths

Personalization | Double down on personalization efforts. Implement advanced

personalization algorithms and create dynamic content that resonates

with individual customer preferences.
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Interactivity

Enhance customer engagement by increasing two-way

communication. Launch interactive campaigns, webinars, and social
media Q&A sessions to build stronger relationships with your

audience.

Adaptability

Stay flexible and agile in your marketing approach. Monitor industry
trends and consumer behavior closely, adjusting strategies promptly

to capitalize on emerging opportunities.

High Competition

Develop a unique value proposition and branding strategy that sets
you apart from competitors. Emphasize what makes your business
different.

Overwhelming

Implement streamlined data management and visualization tools.

Data Create clear, actionable KPlIs to focus data analysis efforts and reduce
3 data overload.
é Privacy Concerns | Emphasize transparency in data collection and use. Adhere strictly to
g data privacy regulations and reassure customers about their data
a security.
g Resource- Optimize resource allocation by conducting a cost-benefit analysis for
Intensive each marketing channel. Focus on high-ROI initiatives and consider
outsourcing non-core functions.

Digital Skills Gap | Invest in employee training and development programs. Encourage
your team to attain relevant certifications and stay up-to-date with
industry trends.

Emerging Embrace Al, VR, and AR in marketing campaigns. Experiment with
Technologies chatbots for customer support and virtual product experiences to
§ captivate your audience.
g Global Expansion | Identify high-potential international markets and tailor your
é marketing strategies to address cultural nuances and regional
% preferences.
S— E-commerce Optimize your e-commerce platform to enhance the online shopping
Growth experience. Consider expanding product offerings and developing

targeted e-commerce campaigns.
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Content Invest in high-quality, educational, and entertaining content that
Marketing positions your brand as an industry thought leader. Use content to
attract organic traffic and engage your audience.
Mobile Prioritize mobile optimization in your marketing strategies. Ensure
Marketing that your website is responsive, and develop mobile-first campaigns
to reach the ever-growing mobile audience.
Cybersecurity | Implement robust cybersecurity measures, regular security audits, and
Risks employee training. Build trust by communicating your commitment
to data security.
Algorithm Diversify your online presence by exploring different platforms and
Changes marketing channels. Rely less on a single channel to reduce
% vulnerability to algorithm changes.
E Ad Blockers Create non-intrusive advertising that resonates with your audience.
*fg: Explore native advertising and sponsored content options to
:g circumvent ad blockers.
Saturation of Focus on platform-specific strategies to stand out in the crowded
Social Media social media landscape. Invest in influencer marketing and user-
generated content to increase reach.
Consumer Build trust through authentic communication and customer-centric
Skepticism practices. Be honest, transparent, and receptive to customer feedback.

By aligning the marketing strategies with the SWOT analysis, enterprises can

optimize their strengths, address weaknesses, seize opportunities, and mitigate threats

to create a well-rounded and effective marketing plan.

The trends in the development of digital marketing are constantly evolving to

adapt to changing consumer behaviors, emerging technologies, and market dynamics.

Digital marketing is becoming increasingly personalized, data-driven, and integrated

with e-commerce. It also places a strong emphasis on ethics, sustainability, and

inclusivity.

Key trends include the integration of artificial intelligence, the rise of video

marketing, the evolution of influencer partnerships, and the growing importance of data

privacy and security. Diverse content formats, local SEO, and the use of chatbots and
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messaging apps are also shaping the digital marketing landscape. Additionally,
immersive technologies like AR and VR, as well as blockchain for advertising, are
gaining prominence.

Mobile optimization and a mobile-first approach are essential, given the
prevalence of mobile device usage. Al-powered chatbots are enhancing customer
interactions, and advanced data analytics are driving predictive marketing.

In summary, the future of digital marketing lies in the intersection of
technological innovation, consumer engagement, and responsible, inclusive practices.
Adapting to these trends is crucial for businesses seeking to stay competitive and

connect with their target audiences effectively in the digital age.
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SECTION 9. MICRO AND MACRO ECONOMY

DOI: 10.46299/1SG.2023.MONO.ECON.4.9.1

9.1 ®inaHCOBO-eKOHOMiYHEe YNPABJiHHS €KOHOMIYHHUM  BiITBOPEHHSIM
NPUPOTHO-PECYPCHOr0 MOTEHUIAJIY arpONPOMHUCI0BOI0 BUPOOHMIITBA

JlepxaBHa moOdiTHKAa y c@epl BIATBOPEHHS PECypCHOro TMOTEHIIaly B
arporipomucioBomy BUpoOHUIITBI (AIIB) chnpsmoBana Ha BupilIeHHS MpoOsieM
€KOHOMIYHOT, COIIaJIbHOI Ta €KOJOTIYHO1 cdep, AKI MalOTh 3HAUHUN BIUIMB HA MPOLIEC
€KOHOMIYHOTO PO3BUTKY Ykpainu. Tenaenmii Cy4acHOI'O PO3BUTKY
arponpoOMHUCIOBOrO BHUPOOHMIITBA B YKpaiHI MOB'SI3aHI 3 HEJIOCKOHAIICTIO
€KOHOMIYHOTO MEXaH13My NPUPOJOKOPUCTYBAHHS, MAIIMHOOYTyBaHHS 1 TEXHOJIOT1H.
[le mnpusBoAMTH a0 Jerpajanii OPUPOJHUX PECYpPCIB, 3HUXKYE MOXKIUBICTh
3a0€3MEeUeHHs] BUPOOHUIITBA CHPOBUHOIO, YCKJIQJHIOE TEXHOJOTIUHI IUKJIM Ta
MOTIpIIY€ 3arajibHUii cTaH 6ioreoiieHo31B. [lepenoBuii 10CBi MOKA3ye, M0 CyYaCHUN
PO3BUTOK EKOHOMIKA Y CUIbCBKOMY BHUPOOHHMIITBI, HE3QJIEKHO BiJ COILIAJIbHO-
€KOHOMIYHOI Opi€eHTaIlll KpaiH 1 cnoco0y BUPOOHUITBA, CTAE BCE OUIbLI €KOJIOTTYHO
YyTIMBUM, BUMAarae OXOpPOHH 1 BIATBOPEHHS IPUPOAHO-pecypeu noTeHiany AlIB.

[TpuponHO-pecypcHUil MOTEHITIAI arpapHOTO CEKTOPY PO3TIAAAETHCA HAMU SIK
CKJIaJHA CUCTEMAa MPUPOJHUX OO0 €KTIB, KOPUCTyBadaMHU SIKMX € arpOolpOMHCIIOBI
MIANPUEMCTBA 3  ICHYIOUMMHM  TEXHOJIOTIIMH Ta  COIlaJbHO-CKOHOMIYHUMU
BiTHOCHHAMH, CKJIaI0BOIO €KOJIOTO-€KOHOMIYHOTO MOTEHIIIAy JepKaBH.

BukopuctanHs TMOHSATTS MOTEHIIANY MPUPOIHUX PECYPCIB JO3BOJISE OIIIHUTH
JUHAMIKy Ta TMOBHOTY SIKICHOTO Ta KUIBKICHOTO acCIHEKTIB HAasBHUX HPHUPOIAHHUX
pecypciB. [Ipy 1bOMy MU BUXOAMMO 3 TPAIULIAHOTO PO3YMIHHS MOHATTS MPUPOTHUX
pEeCypcCiB, KOJIM i1 MPUPOJIHUMH PECYPCaMH PO3YMIEMO «EJIEMEHTH 1 CHIIA MIPUPO/IH,
AKl 3@ JIaHOTO PIBHS PO3BUTKY MPOJYKTUBHUX CHJI 1 MIATOTOBKU MOXYTh OyTH
BUKOPUCTaHI IS 3aJ0BOJICHHS TOTpeO monuHu y (opmi ocobuctoi yyacTti B
MmaTepianbHid mismpHOCTI» [155, 156]. Coaix 3a3HayWTH, OO B CYYaCHHUX

IHTEepHpeTalisiX UbOT0 TMOHATTS OCOOJMBUN AaKLIEHT POOUTHCA HA PO3YyMIHHI
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OPUPOJHUX PECYpCiB  [K MOTEHLIMHMX CIOXHMBYUMX LIHHOCTEM Ta Ha iX
TEPUTOPIATLHOMY PO3MIIIEHHI.

JlepxaBHa modiTHKAa Yy c@epi BIATBOPEHHS MNPUPOIHUX PECypCiB B
arporpomucioBoMmy BupoOHuUITBI (AIIB) cnpsimoBana Ha BuUpilIeHHsS TpoOJIeM B
€KOHOMIYHIH, COIlajbHIi Ta eKOJOri4HIi chepax, Kl CyTTEBO BILUIMBAIOTH HA MPOLIEC
€KOHOMIYHOTO  PO3BUTKY  YKpaiHu.  TeHzmeHuii  Cy4acHOro  PO3BHUTKY
arporpoMMCIIOBOrO BHUpPOOHMITBA B YKpaiHi TMOB'A3aHI 3 HEIOCKOHAJICTIO
€KOHOMIYHOTO MEXaHI3My MpPHPOJOKOPUCTYBaHHs, oOiagHaHHS 1 TexHosorid. Lle
IPU3BOJIUTH JI0 AETpajalii IPUPOAHUX PECYPCIB, 3HUKY€E MOMKIIMBICTD 3a0€3MCUECHHS
BUPOOHUIITBA CUPOBUHOIO, YCKIIAJHIOE€ TEXHOJOTIYHI LMKIIM Ta MOTIPIIy€E 3arajlbHUN
ctaH OioreoueHosiB [157-159]. [lepenoBuil 10CBi MOKa3ye, M0 CYYaCHUM PO3BUTOK
€KOHOMIKH, 3aCHOBAaHOi Ha CUIbCBKOMY TOCHOJApCTBl, HE3aJ€KHO BiJl COLIAJIBHO-
€KOHOMIYHOI Opi€HTaIllll KpaiH 1 cnoco0y BUPOOHUIITBA, CTAE€ BCE OUIBII €KOJOTTYHO
YyTJIMBUM 1 BUMarae 30€peKeHHs 1 BIATBOPEHHS MOTEHIaly MPHUPOJHHUX PECYPCIB
KpaiHH.

[IpuponHo-pecypcHUN MOTEHIIa] arpapHOTrO CEKTOPY PO3MNISIAAEThCA  SIK
CKJIaJlHA CHUCTeMa NPUPOJHHMX OO'€KTIB, KOPHUCTYBauaMH SKUX € IiIIPUEMCTBA
arponpoOMHUCIOBOrO BUPOOHUITBA 3 ICHYIOUOIO TEXHOJIOTIE Ta COLialbHO-
€KOHOMIYHMMHU BITHOCHHAMH, CKJIaJIOBA €KOJIOTO-€KOHOMIYHOTO MOTEHIIaTy JAep>KaBU
[160-162].

Pedopma arpapHoro cektopy crnpsiMoBaHa Ha MiABUILECHHS PIBHS MPOIOBOILYOL
Oesrekn YKpaiHM TUIIXOM 30UIbIIEHHS BHUPOOHMIITBA TMPOAYKTIB XapuyyBaHHS,
MOKpAILEHHS 1X SIKOCTI Ta OalaHCy MOKMBHUX PEYOBHMH, LIO JO3BOJIUTH CTBOPUTHU
KOHKYPEHTOCIPOMOXKHY €KOHOMIKY, 1HTETPOBaHY y CBITOBY €KOHOMIYHY CHUCTEMY,
HaOJIM3UBIIHN CUTHCHKOTOCTIONAPCHKE BUPOOHUIITBO JI0 PIBHS €KOHOMIYHOTO PO3BUHEHI
kpainu. KokHa kpaiHa Mae CBOi KpuUTepli HalllOHAJbHOI MPOJOBOJIbYOI OE3IEKH,
BU3HAYAE IIJISAXU 1i 3a0€3MeYeHHS Ta PO3BUTKY CLIILCHKOTOCIOIAPCHKOT0 BUPOOHHUIITBA
3aJIEKHO BIJ] TPHUPOJAHO-KIIIMATUYHUX OCOOJMBOCTEM Ta EKOHOMIYHOI CHUTYaIlii.
AKTyaJbHUMH CTAIOTh MOJANbII 3MIHHU JeMorpadiuyHOl CUTYaIlil y CBITI 3 HACEIEHHAM

noHaa 7 mapa. 9oi. Jlo 2025 poky BOHO csrHe 8 MIpI. YOI, 3 sikux 10%, 3a omiHKaMu
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MDKHApOJIHUX EKCIIEPTIB, 3aJUIIaThCd Ha Mexi HemoimanHs [163] . Ykpaina mae
3HAYH1 pe3epBH JIJIs 301IbIIIEHHS BUPOOHUIITBA MTPOTYKTIB XapuyBaHHS Ta MOKJIMBOCTI1
iX eKCIopTY, MOKPAILIEHHS YMOB Ipalli CLTbChKOTOCIOaPCHKUX TOBAPOBUPOOHHUKIB Ta
ix comianbHOi 3axuieHocTi. CTaH MOTEHIaly IPUPOAHUX PECYPCIB Oe3mocepeHbO
BIUTMBA€E Ha SIKICTh 1 TPUBAJICTh KUTTSA HaceneHHs. Tak, 3okpema, Kanernik I'. Ta
JIytkoBcrka C. [164] cTBEpIKYIOTh, 0 MOPIBHSIHHS €KOHOMIYHOTO Ta €KOJIOTTYHOTO
KOM(DOPTY SK CKIAQIOBUX PIBHA KHUTTS I[OKa3ye, WO SKICTb HABKOJIMIIHBOIO
CepeNIOBHINA € TMPIOPUTETHUM CIOXHUBUMM Onarom. lle TeopeTwuHe MONMOKEHHS
nepeadavae MpakKTUYHE 3aCTOCYBAHHS MpaB JIIOJMHUA Ha €KOJOTIYHO 30allaHCOBaHE
CepelloBHUIIE Ta TpaBa MallOYTHIX TTOKOJIIHb BUKOPUCTOBYBATH MOTEHITIAT IPUPOTHUX
pecypciB ISl TIATPUMKHU CBOTO PO3BUTKY .

HaykoBo-meTonmuHi ocHOBU peanizarlii [IporpamMu oXopoHH HaBKOJUIIHHOTO
MPUPOJHOrO CEPEAOBHINA YKPAiHU SIBISAIOTH COOOI0 HOBUHM MiAX1J 10 (popMyBaHHS
METH OXOPOHU HABKOJHUIIHBOTO MPUPOJHOrO CEPEOBHUINA Ta CUCTEMHHUX 3ac00iB il
nocarHeHHs. HoBoro MeToro MpUpoa00XOPOHHOI AISUIBHOCTI € CTBOPEHHSI CUCTEMH,
sIKa TIEPEXOIUTH BT CACTEMH pearyBaHHs 10 €()EKTUBHOTO MPEBEHTHUBHOT'O KOHTPOJIIIO
Ta mifi. HoBUMHM cCMCTEMHUMH 3aCO00aMH JOCATHEHHS I[1€] METH € :

- KOMILUJIEKCHE BHpIIIEHHS NpoOieMH MMOOYyJOBU JI€pKaBHOI CHCTEMH
MPUPOJOOXOPOHHOI  JISJBHOCTI, 10 mepefdadae MPOAOBXKEHHS  BUPIIICHHS
€KOJIOTIYHUX Ta COI[IAJIbHO-EKOHOMIYHUX MPOOJIEM PO3BUTKY JEPKaBH

- MIJBUILEHHA €(QEeKTUBHOCTI NPUPOAOOXOPOHHOI MAISUIBHOCTI MIJISXOM
MMOBHOTO BpaxyBaHHS CHUCTEMHHUX (aKTOpPIB IIKIJUIMBOTO BIUIMBY Ha OO0'€KTH Ta

oprasizailii KOHTPOJIIO 32 HUMH Ha BCIX eTanax >KUTTEBOTO IUKITY;

HOBI MIAXOAW [0 OpraHi3aiii NPUPOJIOOXOPOHHOT ISIIBHOCTI, SIKi
peani3yloTbes Ha 0a3i aBTOMAaTU30BaHUX 1HPOPMAIIIMHUX CUCTEM ;
- CUCTEMHI METOIY OLIHKH €(hEeKTUBHOCTI PUPOIOOXOPOHHOI AISIILHOCTI B
Mpoliecax BiITBOPEHHS NPUPOAHO-PECYPCHOTO MOTEHIIIAY arpapHOro CEKTopa.
Po3pobnena cxemMa KOHIIENTYyajdbHOI MOJENl BIATBOPEHHS TMPUPOIHO-

pecypcHoro noteHiiany AIIB naBenena Ha puc. 1.
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o o HaykoBo-MeToauU4Hi 3acaam
iHAHCOBO-EKOHOMIYHI
”! po3pobkm nporpamu -
3acau 3AifICHEHHS OpranisaLjiitHe
nporpamm 3abesneyenHs
nporpamu
/ V_\
MPWUPOOHWI PECYPCHUI
JeMenbHi Nicoei TexHiuHe
Mpasose pecypcy pecypeH 3abesne-
3abe3neyeHHs YeHHs
nporpamu nporpamu
Bopwi MosiTpsaHi
pecypcu pecypcu
NOTEHLIAN ANB
Exonoro- T ExonoriuHa ocaiTa i
€KOHOMIYHI 3acagm BUXOBAHHS
po3pobKH MixHapoaHe cniBpobiTHULTBO Ta HaceneHHs!
nporpamu yyacTb YkpaiHu y eBpONenchbkux Ta

CBITOBMX Mporpamax
NPUPOLOOXOPOHHOT LiANBHOCTI

Puc. 1. Cxema KoHIIENTYalbHOT MOJIEJ1 BIATBOPEHHS MPUPOTHO-PECYPCHOTO
noteHiiaty AIIB

OCHOBHUMHM HaIpsSIMaMH HOBOi €KOJIOTO-€KOHOMIYHOI TIOJITHKH € aHali3
€KOHOMIYHMX BIJIHOCHH 1 3aKOHOMIPHOCTEH 3aTy4eHHS MPUPOTHUX PECYPCIB B IIPOIIEC
CTBOPEHHSI MaTepilajibHUX OJlar Ta €KOJIOr0-€KOHOMIYHOI €(QEeKTUBHOCTI IIbOrO
MIPOIIeCy, HOBOTO MEXaHi3My €KOHOMIYHOTO PETYIIOBaHHS MPUPOAOKOPUCTYBAHHS Ta
ITOCTYIOBE PO3IMIMPEHHST eKoHoMiuHuX Omar [160, 165]. OcHOBHMMHU 3aBIaHHSMH
HOBOT €KOJIOT0-€KOHOMIYHOI MOJITUKH €:

- BHUBUYCHHS B3a€MO3B'SI3KIB MK BHPOOHUYO-TOCTIOAAPCHKOIO iSTTLHICTIO
Ta CyCHJIbHO HEOOXITHMMH BUTpPATaMH Ha OXOPOHY 1 BIATBOPECHHS HABKOJHUIITHHOTO
cepenoBUIlla. BUSABIECHHS HOBUX 3aKOHOMIPHOCTEH Yy CHIJIKYBaHHI MPUPOJAHHUYI
(exoJtorivHi) Ta coriayibHI (EKOHOMIYH1) HAYKH;

- pO3pOOJIeHHST  MEXaHI3My  BBEIEHHS  HOPMATUBHOTO  PO3MIpY
MPUPOJOOXOPOHHUX BHUTpAT, TIOB'A3aHUX 13 3a0pyJHCHHSM HABKOJMIIHBOTO
CepeoBHUIla, Y COOIBAPTICTh MPOAYKIIIT;

- pO3po0OKa METO/IIB IHTETpallil €KOJOTTYHUX BUMOT B €KOHOMIKY KpaiHu;
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- BU3HAYEHHSI KPHUTEPIiB €KOJOT0-eKOHOMIYHOI €(EeKTUBHOCTI CTaJIOro
(exos0oriuHO 30aJ1aHCOBAHOTO) PO3BUTKY CYCITIJIBCTBA;

- BU3HAYCHHS TMEPCHNEKTHUBHUX IUIAXIB  CTPYKTYpHOI  TiepeOyaoBH
€KOHOMIKH 3 YpaxyBaHHSM €KOJOTTYHHUX IMIIEPATUBIB;

- BU3HAYCHHS C€KOJIOTIYHMX BHUMOT JI0 1HBECTHUIIIHHOI Ta TOCHOJAPCHKOI
IISITIBHOCTI;

- pO3poOKa MEeXaHi3MIB peatizallii €K0JI0ro-eKOHOMIYHOT'O PO3BUTKY.

OpranizaiiiiiHa cucTemMa BITBOPEHHS MOTEHLIaTy NMpupoAHux pecypcis AIIB
MOBMHHA OyTH KOHCTUTYIIITHO BIJMOBIJAJIBHOIO IIEHTPAJBHUX 1 MICIIEBUX OpraHiB
Bl TIpH po3polIi Ta peanmizalii JOBMOCTPOKOBUX I1HAWKATUBHUX IIJIaHIB
BUKOPUCTAaHHS PECYPCIB B arpapHOMY CEKTOpP1 eKkoHOMIKH [ 166, 167].

Peanizaiito oprasizaiiifHOi CTPYKTypH JEp>KaBHOTO YIPABIIHHS MPOILECOM
BIITBOPEHHS TPUPOJHO-pecypcHOro noreHuiany AIIB nponoHyeThCs 3/11CHIOBATH B
paMKax  pO3BUTKY IIOBHOB&XEHb  PErIOHAIBHOTO  YIPABIIHHSA  CLUIBCHKOTO
rocrojapcTBa HUISIXOM CTBOPEHHS I1HCIEKINI, 3aBJAaHHSIMHU SIKOI € MPOTHO3YBAaHHS,
KOHTPOJIIOBaHHSA CTaHy, MOporpamMHe 3a0e3MeueHHs] EKOHOMIYHOI  cTpaTerii
BIITBOPEHHST TIpUpOAHO-pecypcHoro noteHiiany AIIB. Po3pobneny opranizamiitHy

CTPYKTYPY PErioHaJIbHOI 1HCIIEKIIIi MOKa3aHo Ha puC. 2.
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OpraHi3sauiiHa cTpyKTypa AepXaBHOro ynpasiliHHsS NpoLecoM BiATBOPEHHSA NPUPOAHOro
pecypcHoro noteHuiany AlNB

KepieHuli opzaH

|
[idpo39in [idpo39din ekonozo- [1idpo39din ekono2i4Hoi Midpo3din
MOHiImopuHay ma €KOHOMI4YHO020 ekchepmus3u: KOMNJIEKCHUX
iHgopmauyitiHo2o HOPMY@aHHSI: e MpoBefeHHs npobsiem
3abe3neyeHHs: e po3pobka i 3aTBEPIKEHHS €KCMepTM3M MPOEKTIB CXeM npupodokopucmyeaH

e opraHisaujs eauHol nimiTiB Ta HOpMaTKBIB PO3BUTKY | PO3MiLLIEHHS HA:

CUCTEMU PErioHarnbLHoro BUKOPUCTaHHS NPUPOAHMUX BUPOGHUIMX Cun e  po3pobka

i nokanbHoro pecypcis *  po3pobka TexHiko- HEOBXiAHWX NNaHiB i
MOHITOPUHTY . po3pobka i 3aTBEepAXEHHS! €KOHOMIYHOTo nporpam o OXOPOHi
HaBKOMULLHBOTO niMiTiB Ta HOPMaTUBIB Ha 06rpyHTyBaHHS, HaBKOMULLHLOIO
npupoaHoro BUKWAM | CKMaU 10 NPOBEAEHHA POSPaXYHKiB_ NpPUPOAHOTo cepeaoBuLLa
cepefosuLla HaBKONMLLUHbOTO NPUPOAHOTo NPOEKTIB Ha _GV/JIBHVILlTBO I . pO3rNsf HayKoBO-

e  CTBOPEHHs i cepefosuLla PEKOHCTPYKLIO TEXHIYHMX NpoBriem
3abesneyeHHs e po3pobka i 3aTBepAXKEHHS MIANPUEMCTE Ta IHLIMX NPUPOOKOPUCTYBAH-HS
PYHKLiOHYBaHHS HopMmaTuBIB Ta NiMITIB Ha 06’eKTiB, 5IKi MOXYTb . KoopAMHaLjs
NOKanbHOI EKONOTiYHOT nnaTexi 3a 3abpyaHeHHs! HEraTuBHO BNNNBATM Ha [iANLHOCTI AepXaBHNX
iHdopmaLiinHoi cuctemm HaBKOIMULLHBOTO NMPUPOAHOTO CTaH HaBKOJULLHBLOTO OpraHiB Ta iHLWMX

° CTBOpEHHs 6aHkKiB cepefoBuLLa, 3a BUKOPUCTAHHS NPUPOAHOTO CepeoBuLLa opraHisaLjit y caepi
[aHUX LoA0 HayKoBO- 0BMEXEHMX MPUPOLAHNX e BUGIp i y3ropkeHHs NPUPOLOKOPUCTYBAH-HS
TEXHi4HMX PO3pOBOK pecypcis AINAHOK ANA POSMILUEHHA e  PO3BMTOK 3anOBiAHOI

° Buaava Bi,ﬂ,nOBi,ClHVlX eKOno.roHeﬁem'le‘-lHVIX cnpasm
[03BONIB Ha BUKWUAM, CKUOY 06'exTiB § e pO3MAA MUTAHb
3abpyAHIOYMX PEYOBUH A0 ®  NPUAHATTA MiXXHapOAHOro
HaBKONULWIHLOIO NPUPOAHOro €KonoroHeGesaneyHNx CniBpoGiTHULTBA
cepeaoBuLLa, Ha PO3MILLEHHS! 06’exTiB B excnnyaraLjio
BiAX0AiB, BUKOPUCTAHHS
NPUPOAHWX PECYPCiB TOLLO

KonmponbHo-iHcnekyitiHul nidpo3din (a6o

eKoJ102i4Ha iHcnekuisi)
B cknagi nigpo3gainy — 6asoa i perioHasnbHi
aHaniTuyHi naboparopii

lnaHoeo-ghiHaHcoeull Nnidpo3din ma
6yxeanmepis

Puc. 2. OpranizamiitHa cTpyKTypa Jep>KaBHOTO YIIPABIIiHHS MPOIIECOM BIITBOPEHHSIM
MPUPOIHOTO pecypcHoro noreHiiany AIIB

Bianin MoHITOpUHTY Ta iH(GOpMAaIiitHOro 3a0€3Me4eHHs! POLIECY BiATBOPEHHS
NpUPOIHO-pecypcHoro noteHuiany AIIB Moxe BXoIuTu 0 CKilaqy LEHTPajIbHOTO
anapary 00JIaCHOI Jep>KaBHOI aJAMiHICTpalii ado MISITH K HAYKOBO-1H(OpMAaLIHHUIA
IEHTP 3 TPaBOM 3IMCHEHHS KOMEPIIHHOT MISNIBHOCTI Yy cdepl ymnpaBliHHS
iH(pOpMaITi€IO OI0 CTaHY HABKOJMIIHBOTO cepeaoBuia. [Ipu 1iboMy MOHITOPUHTOBI
CTIOCTEPEKEHHSI 32 BIITBOPIOBAIBHUMHU TMpOILIECAMU B arpapHOMy KOMIIJIEKCI
3IIACHIOIOTHCS BIATIOBIIHO 0 (PYHKIIOHANBHUX 3aBJaHb, BUZHAYEHHUX MOJIOKEHHSIM
PO JEP’KaBHY CUCTEMY MOHITOPUHTY JOBKULIA [168] .

Jlo ocHOBHHX 3aBAaHb JlemapTaMeHTy €KOJIOTO-€KOHOMIYHOTO PEryJIIOBaHHS
MIPOTIOHYETHCS BITHECTH PO3POOKY Ta BIPOBAKEHHS JIMITIB Ta HOPMATHBIB

BUKOPUCTaHHA TOpupoAHux pecypciB AlIB: BHUKMIIB Ta CKUAIB Yy HABKOJMIIHE
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OPUPOAHE CEepeNlOBUIIE; IUIaTy 3a 3a0pyJHEHHS IPU BUKOPUCTAHHI OOMEXEHHX
OPUPOAHUX PECypciB; BUJaya BIAMNOBIJHUX JIO3BOJIB HAa BUKHUIU, CKHUIU
3a0pyIHIOIOUUX PEYOBMH Y HABKOJMIIHE MPHUPOIHE CEPENOBUIIE, PO3MIIICHHS
BIJIXO/11B, BAKOPUCTAHHSI PUPOJIHUX PECYPCIB TOIILIO.

B npoBeaeHH1 aHami3y 1 OLIHKHA OYIKyBaHUX PE3yJIbTaTiB OMOMArae eKoJIoTriuHa
EKCIIepTH3a, SKa SBILE COOO0I0 KOMIIEKCHMA aHaji3 TEXHOJOTIH, MaTepialiB,
oOJlalHaHHS, MaIllMH, MPOEKTIB, IUIaHIB, IPOTHO3IB Ta 1HIIOI JOKYMEHTAIlIi,
JI0TIOMarae TMpoaHai3yBaTH Ta OIIHUTH O4YiKyBaHi pesyibTaTé [163, 166, 169].
Excriepti mpoBOAsATH JaHy €KCIEpPTH3y 3 METOI0 BCTAHOBJICHHS BIIMOBITHOCTI
HaJaHUX MaTepialiB YMHHOMY 3aKOHOJABCTBY Ta pPO3POOKH KOHCTPYKTHBHHUX
MPOTO3UIIIH 11010 OXOPOHH JOBKIJIIA.

Biain 3 KOMIUIEKCHUX MUTaHb MIPUPOJTOKOPUCTYBAHHS BIITIOB1/Ia€ 32 PO3POOKY
HEOOXIJHUX IJIaHIB 1 MPOTpaM OXOPOHU Ta BIATBOPEHHS HABKOJIUILIHBOTO IPUPOJTHOTO
cepenoBumia AlIB, HaykoBO-TEXHIUHI MpPOOJIEMH BUKOPUCTaHHS PECYPCIB,
KOOPJIMHALIIO JISJBHOCTI JEep)KaBHUX OpraHiB Ta 1HINI oOpradizamii y cdepi
BUKOPHCTAHHSA PECYpCiB; TPUPOJTOOXOPOHHHUM PO3BUTOK; IHUTAHHS MIKHAPOIHOI
cmiBmpail. TakoXX y IbOMY MIAPO3AUTT MOXYTh NPAIFOBATH CIEMIANICTH, SIKI
IOPUIMYHO 3a0€31e4yI0Th AIsUIbHICTh 00JACHOT aMIHICTpAaLlli.

KpiM TpaauuiitHOi AisSIbHOCTI, MJIAHOBO-(PIHAHCOBUM BIIALT 1 Oyxranrtepis
MOBUHHI KOHTPOJIIOBATH HAJAXOXKCHHSI TJIATEX1B 32 CKUU, BUKUIA T4 BUKOPUCTAHHS
MPUPOJHUX PECYPCIB, K1 HAPAXOBYIOTHCS SIK IITpadH.

CucreMa eKOHOMIYHHUX, COITIaIbHUX 1 €KOJIOTIYHUX 1HTEPECIB 1 ITiJIcH BU3HAUa€e
COIIJIbHO-EKOHOMIYHY BIJITOBIJAIBHICTH 1 CTUMYJIFOBAaHHSI BAKOPUCTAHHS IPUPOTHO-
pecypcHoro noteHiiany AIIB. Ix perymoBanHs 3ilicHIOETECS yepe3 opraHizaniiiHo-
€KOHOMIYHMI MEXaHi3M, CKJIQJOBHUMH SIKOTO € IUIAaHyBaHHS, YyIPaBIiHHS,
(iHaHCYBaHHS Ta LIIHOYTBOPEHHS.

O1iHKa TPUPOJHUX PECYPCIB € CKIIAJIHUM MIKBIJIOMUYHUM 3aBJaHHSIM, SIKE B
PUHKOBHX YMOBaX € mpioputeTHUM. OCHOBHI MPOOJIeMH B IIbOMY NMUTAHHI BUHUKAIOTh
yepe3 HEOOXIAHICTh IITICHOI METOJ0JIOT1i €KOHOMIYHOI OL[IHKUA PECYPCIB 1 MPOIIECIB

PECYpPCOCTIOKUBAHHS Ta BIAMOBIAHOI HOPMATUBHO-TIPAaBOBO1 0azu. Po3BUTOK METOIB
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IPOLIOBOI OI[IHKKA MPUPOJAHUX PECYPCIB TPUBAIUNA Yac rajibMyBaBCs HEIOCTATHHOIO
OOTPYHTOBAHICTIO TEOPETHYHHX pPO3po0oK. I[lpupomni pecypcu Haiuacriie
PO3IIISIAIOTRHCS Y BiAPUBI BiJ MTPOOJIEM OIIIHKHM €JIEMEHTIB HAI[lOHAIBHOTO OararcTBa
Ta iX BiATBOpeHHA. TOMy aKkTyaJbHUM 3aBJAaHHAM € PO3POOKaA 3arajibHOi KOHIISTIIiT
€KOHOMIYHO1 (BapTICHOI) OILIIHKA MPHUPOIHUX PECYPCIB, sika O JO3BOJMIA PO3POOUTH
€IMHY CHCTEMYy TIOKa3HUKIB OIIHKM PI3HOMAHITHUX MPHUPOIOYTBOPIOIOYNX
KOMITOHEHTIB, OINTUMAaJbHY 3 TOYKH 30pY Y3TO/DKCHHS IHTEPECIB EKOHOMIKU
MPUPOIOKOPUCTYBAHHS.

BinTBOpeHHs MPUPOJHUX PECYPCIB B arpapHOMY CEKTOPI 3/A1MCHIOEThCA K 32
y4acTiO JIIOJMHHU, Tak 1 0e3 Hei, BOHO Mo)ke OyTH BY3bKUM (32 YMOBHU I€peBaru
BUKOPUCTAaHHS MPUPOJHUX PECYpPCIB IMepe]] iX BIJIHOBIEHHSIM), MPOCTUM (CTYIIHb
BUKOPUCTAHHSA PECYPCIB BIJANOBIA€ BITHOBJICHHIO) 1 PO3IMIUPEHUI (B1IHOBICHHS
MEPEBUIILYE BUKOPUCTAHHS).

ExOHOMIYHIN OIIHII MIAJATaEe JMIIE Ta YacTHHA CYCHUIbHO-BHPOOHUYOI
TISIIBHOCTI, SIKa MOB'sI3aHa 3 BUPOOHHUIITBOM, PO3IOIII0M, OOMIHOM 1 CIIOKHBAHHSIM
omar. Ilpoiec cycnuibHOro BHUPOOHHUIITBA TMOB'SI3aHUN 3 Y4YacTIO MaTepiabHUX,
TPyIOBUX, (iHAHCOBUX Ta I1HQOpMaIIHHUX pecypciB. EKOHOMIYHHMIT PO3BUTOK
CyCNUIbCTBA € HEBIA'€MHOI YAaCTUHOK SAKHAWIIUPIIOTO 1 Oe3MnoceperHboro
BKJIFOYEHHSI €JIEMEHTIB TMPUPOJIHOTO CepelloBUIAa y BUPOOHMUTBO. be3 ydacti B
MpoIIeci MPUPOJTHUX TPYIOBUX €JIEMEHTIB MPUPOIHI YMOBU YTBOPIOIOTH 00'€KTUBHUM
NpUPOAHUN ToTeHuian B nuiomy. Lle mepegymoBa, ocHoBa 1 HeoOXxigHa YMOBa
ICHYBaHHS JIIOJTUHHU.

Buno6yTok mpupoIHUX pecypciB MOIUIBHO 3A1MCHIOBATH MIJISTXOM 301IBIIICHHS
KamiTaJbHUX BKJIQJICHb HA 111J11 OXOPOHHU HABKOJIMUIITHLOTO MPUPOJHOTO CEPEIOBUIIIA HA
OJIMHHUIIIO X PO3MIpy, M0 MOTpedye M01aTKOBUX (iHAHCOBUX pecypciB. J[kepenom
(dbopMyBaHHS TakMX 3amaciB € (POH] IJIATH 32 BUKOPUCTAHHS MPUPOIHUX PECYPCIB.
IIpoGyiema BiIHOBJICHHS CITIBBIHOIICHHS MK PI3HUMH BUJIaMH OPEHJIHOI TUIATH Ta
IIIHOIO 3€MJIi, 3eMEJIbHUM TOJJaTKOM, OPEHJIHOIO TIATOI0 € OCOOJMBO aKTyaJbHOIO 1
BOJHOYac MoTpeOye BuUpilleHHS. EKOHOMIYHA OLIHKA BIJTBOPEHHS MPUPOIHUX

peCypCiB TMOBMHHA MICTUTH KUIBKICTB 1 TIepermik (QOHIIB, IX CyCHUIbHE 3HAYEHHS Ta
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€KOHOMIYHY, COIllaJIbHY 1 €KOJIOT1YHY €(PEeKTUBHICTD.

ExoHOMIUHA OlIIHKA BIATBOPEHHS PEECTPYE HAMPSIMOK 3MIHU a00 30epeKeHHsI
pECYpCiB y MPUPOTHOMY Ta BapTiCHOMY BHUpakeHHi. OIllHKa BiATBOPIOBAIHHOTO
MOTEHITIATY PUPOTHUX PECYPCIB € EKOJOTTYHUM 3aX010M, TOOTO OITIHKA 30epeKEHHSI
MPUPOJIHUX PECYPCIB B arpapHOMY CEKTOP1 €KOHOMIKH.

[Ipy eKOHOMIYHINM OIUHII MNPUPOJHO-PECYPCHOTO TMOTEHIANy HEO0OX1THO
BU3HAYUTH KPUTEPIi Ta CUCTEMY MTOKA3HUKIB, SKi XapaKTePHU3YIOTh CTYIIHb BiJAa4l Ta
BUKOPUCTAHHA. METOMWYHI MAXOMW JO CKOHOMIYHOI OIHKKH €(EeKTUBHOCTI
BUKOPUCTAHHS, BIATBOPEHHS Ta OXOPOHU MOTEHITIATTy TPUPOIHUX PECYyPCiB 0a3yI0ThCs
Ha TOPIBHSHHI PE3yJIbTAaTIB MPUPOJIOKOPUCTYBAHHS B KOMILJIEKCI 3 BIATBOPEHHSM Ta
OXOPOHOIO PECYPCHOTO TIOTEHINATY Ta BUTPAT HA iX 3aCTOCYBaHHS B HATypaJbHINA 9n
BapTICHIN OIIHIII.

Cucrema OUIHKM TOTeHIiany mpupogHux pecypciB AlIIB € ocHOBOMO
€KOHOMIYHOTO PETYJIIOBAaHHS BHUKOPHCTAHHS, OXOPOHHW Ta BIATBOPCHHS IPHPOTHHUX
pecCypciB, Ha CYKYITHICTb SKUX MOXHA BIUIMBATH HACTYITHUM YUHOM:

NRP ap=P 1+ Px+Pyw+Par, (1)
ne NPR gia— npuponno-pecypcuuii noreniian AIIB;
P | — moTeHI1a1 3eMebHUX PECYPCIB;
P f— moTeHI1a JJICOBUX PECYPCIB;
P wr— TOTEHITia] BOJHUX PECYPCIB;
P ar— NOTEHII1a1 MOBITPSHUX PECYPCIB.

ExoHomiyHa OIlIHKAa TPUPOJHUX PECYpCiB arpapHoro KOMIUIEKCY — Iie
BU3HAYCHHS 11X BapTOCTI B TPOIIOBOMY BHpa3l 3a c(HOpPMOBAHUX COIIATBHO-
€KOHOMIYHMX YMOB BUPOOHUIITBA 32 KOHKPETHUX PEKUMIB IMPUPOIOKOPUCTYBAHHS Ta
EKOJIOTTYHMX OOMEKEHBb T'OCIOJAPCHhKOI YW 1HINOI MisubHOCTI. EKOHOMIYHA OIliHKA
MIPUPOTHUX PECYPCIB BUKOPUCTOBYETHCS JIJIS:

- BHU3HAYEHHS 1X BAPTOCTI;

- BUOOPY ONTHUMAIBHHUX MTapaMETPIB IX BUKOPHUCTAHHSI,

- BU3HAYEHHSI EKOHOMIYHOI €(QEeKTUBHOCTI 1HBECTHUIIM Yy MPUPOIHO-

PECYPCHUI KOMILIEKC;
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- BU3HAYEHHsSI 30MTKIB BiJ HEPAIIOHATHPHOTO Ta HEKOMIUIEKCHOTO
BUKOPHUCTAHHS IMTPUPOTHUX PECYPCiB;

- BiIOOp@XEHHA OIIHKM YacTKU TPUPOIHUX PECYPCIB Y CTPYKTypl
HaIllOHAJILHOro 0araTcTBa;

- BCTAHOBJICHHS IIJIATH Ta MaiB 3a KOPUCTYBAHHA HUMH,

BCTAHOBJICHHS IJIATEXKIB Ta aKHI/IBiB 3a 1X BUKOPHUCTAHHA,

IPOrHO3yBaHHS Ta TUIAHYBAHHSI BUKOPUCTAHHS MPUPOIHUX PECYPCIB;

BU3HAYCHHS pPO3MIpYy KOMIICHCAIlIMHMX BWIUIAT, TOB'SI3aHUX 3
BHUJI00YTKOM 200 3MIHOIO LILJTLOBOTO MPU3HAYEHHS IPUPOJHUX PECYPCIB;

- BUPIIIECHHS 1HIIMX TpoOsieM, TMOB'S3aHUX 3 1X palliOHAJIbHUM
BUKOPHCTAHHSM MPUPOTHUX PECYPCIB.

Cucrema OIIHKKA IIHHOCTI TpupoAHUX pecypciB AlIIB HeoOxigHa s
BHUPIMIEHHS KOMIUICKCY Ba)KJIMBHX HAPOJHOTOCIIONAPCHKUX 3aBlIaHb: CTBOPCHHS
MEXaHI3My 3BITHOCTI Ta BIITBOPEHHS HALlIOHAJIBHOrO OararcTBa KpaiHW; PO3BUTOK
3acaja 1HBECTyBaHHS y cdepl eKkciuTyaTallii NpUPOJHUX PECYpPCiB; 3aCTOCYBAHHS
METO/IIB YIIPABJIIHHS IPUPOJTHUMU PECYPCAMU Ta PECYPCO30EPEIKEHHS; 3a0€3MCUCHHS
30a71aHCOBAHOTO PO3BUTKY TEPUTOPI; PO3poO0Ka €IUHOI CHUCTEMH IIIATEXKIB 3a
BUKOPUCTAHHA MNPUPOJHUX pecypciB. Okpemi 3aBIaHHS MOXYTb BHUPIIIYBATHUCA
IUISIXOM 3aCTOCYBaHHSI CHEelU(pIYHUX OI[IHOK SIK OKPEMHUX BHJIIB PECYpCIB, TaK 1 iX
CYKYIHOCTI 32 KOMIUIEKCHOTO BUKopucTtanus [159, 170, 171].

Huni BiACYTHI €1MHI METOAUYHI MIAXOAU JO €KOHOMIYHOT OLIIHKA MPUPOIHUX
pecypciB, 10 BUKOPUCTOBYIOTHCS B TOCIIOAPCHKOMY 00OPOTI, Ta BIUTUBY ITI€1 OI[IHKH

Ha MaKpOEKOHOMIYHHH piBeHb. PO3IIIAHYTO MiAX0AM 10 HOTO BU3HAYEHHS HA OCHOBI:

3arajbHOT €KOHOMIYHOI IIIHHOCTI peCypcy;

BUTPATHHUH IiIX11 Ta oro Mmoaudikartii,

PEnpOyKTUBHUM MiAX1T;

- OLIIHKa PeCypcCiB Ha OCHOBI AU(EPEHIIaTbHOI PEHTH.

[HTEHCUBHO PO3BUBAIOTHCS MIAXOAM, SIKI BPAaXOBYIOTh HEMpsiMi BUTpaTH Ha
BUKOPHUCTAHHA TPUPOJHOTO PECypCy, HAMPHKIAT, HUIIXOM BHU3HAUEHHS e(eKTy

30epexeHHsT O010pI3HOMAHITTS, «HENPSIMHUX BHUTPAT BUKOPUCTaHHSI» ab0 MUITXOM
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BU3HAYEHHSI €eKTy 30€pEKEeHHS JIICIB 1 POCTUHHOCTI (BYTJICIICBUM KPEIUT).

Sk npuUpOAHO-EKOHOMIYHA OCHOBA OYJIb-SIKOTO BHPOOHHIITBA, IPUPOIHO-
pPECYpPCHHII TOTEHIIad € MPOCTOPOBOIO OCHOBOIO PO3MIIIEHHS MPOIYKTUBHUX CHII
cycninbeTBa. KOHIIENTyaabHOIO OCHOBOIO TUIATHOTO BUKOPUCTAHHS MPUPOIHHUX
peCypcCiB TIANPHEMCTBAMHU 3 PI3HUMH (OpPMaMHU TOCIOJAPIOBaHHS € E€KOHOMIuHa
OLIIHKa MPUPOAHUX pecypciB. ToMy 3HAUEHHS MPUPOIHUX PECYPCIB 1 TPOIIOBA OITIHKA
€ cyrreBumH [172, 173]. SIxmo Oynb-ska Ais Ha AKICHI Ta KIJIBKICHI XapaKTEPUCTUKH
PECYPCIB € OIIHIOBAHHSM, TO PE3yJbTaT IUX Aii € OIIHKOI. 3 ypaXyBaHHSIM 3aKOHY
MOMUTY Ta MPOMO3UILT OIlIHKa TpaHC(HOPMYEThCS B I[IHY IIPOIIOHOBAHUX TOBAPIB YU
nociyr (y HalioMy BHUMAJAKy Iie MpupojHi pecypcu) [168]. Penra — 1ie moxomau BiA
BUKOPHUCTAHHS MPUPOJHUX pecypciB. BoHa € abCoi0THOIO, TOOTO OIUHHUIIS Oyab-
SAKOTO TPUPOJHOTO PECYpPCYy MOKE NMPUHOCUTU NMPUOYTOK HE MEHILUH Bl JTaHOTO
piBHs. Lleil piBeHb € aOCOMIOTHOIO PEHTOIO JJIsi TAHOTO BHUAY MPUPOIHUX PECYPCIB.
HudepenianbHa peHTa 3aJ€XKHUTh Bl MICHS PO3TAIIyBAaHHS, SKOCTI MPUPOIHUX
pecypciB  (mudepeHnianpbHa peHTa [) Ta 1HTEHCHMBHOCTI 1HBECTHIIH Yy HHUX
(mudepenuianbia penra II), sika BpaxoBye BUTpaTH HA PO3POOKY IIBOTO MPUPOTHOTO
pecypey:

NAA 4, =Es=DR/Eq, (2)

ne NRA ¢ — oliiHKa TpUPOAHUX PECYPCIB HA OCHOBI AU EPEHIIaTbHOI PEHTH;

DR — nudepenirianbpia peHTa;

E s— cryninb eheKTUBHOCTI;

E ¢— BuTpaTu Ha po3poOKy TaHOTO MPHUPOIHOTO PECYPCY.

Kabiner MinicTpiB YKpaiHu 3aTBepJAuB TPOIIOBY  OIIIHKY  3€Meb
CLIBCHKOTOCTIONAPCHKOTO MpU3HaueHHs (Tabn. 1), ane icHye mpobsieMa 3 OI[IHKOIO
3eMelb Jep:kaBHOTO JicoBoro ¢oHmy. OIiHKa JICOBUX PECYPCIB 3MIMCHIOETHCS Y
¢dbopmi JIICOBOrO MOJATKY, KM Ma€ KOMIIEHCYBaTH BUTPATHU JEP’KaBU HA BEJICHHS
JicoBoro rocrnogapcta. O1iHka Haap He mpoBoaAmIack. OKpeMo BUILIEHO TTpoOeMy
3 aTMOC(EepHUM TTOBITPSIM.

EneprerrnyHa oliHKa NPpUPOJHUX PECYPCIB - HAABHICTH Y MPUPOJHUX PECYpCax

MEBHOTO €HEPIeTUYHOI0 €KBIBAJICHTY, SIKUM 3aJ1€KUTh BiJ] BHYTPIIIHBOTO MOTEHIIIATY

174



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN
MODERN CONDITIONS

Ta MOIMEPEHIX BUTPAT Ha iX (OpMyBaHHS:
NRA:=E,, /O, (3)
ne NRA ¢— eHepreTUYHUI pERTHHT IPUPOTHUX PECYPCIB;
E n — eHepreTuuHi BUTpATH HAa YTBOPEHHS OKPEMOTO BUAY MPUPOJHHUX
pecypcis;
O ¢— eHepris, OTpUMaHa 3 I[bOTO PECYPCY MPH HOTO BUKOPUCTAHHI.
BukopuctaHHs €HEpreTM4Hol OLIHKM MPUPOJHUX PECypCiB 3 KOPHUCHHUX
KONAJIMH Ta IHIIMX HEBIJIHOBIIOBAHUX BUCHAXEHHUX NPHUPOJIHUX PECypcCiB
BIJIITOBITHHH.
Tabmni 1
[HAeKC MOKa3HUKIB HOPMATUBHOI IPOIIOBO1 OI[IHKH 3€MEJIb CLILCHKOTOCIIOAAPCHKOTO

npu3HayeHHs B Ykpaini cranoM Ha 01.01.2022%* (rpu/ra)**

Pezionu (obnacmi) Yrpainu | Pinns, nepenozu bazamopiuni Cinoorcami llacosuwa
HACAOXHCEHHS
BinHMIbKA 27184 47 053 3140 1558
BonmHCcbhKa 21 806 41 350 6 039 4 479
JlHinpoBchKa 30 251 55 608 7972 6 232
JloHenpka 31111 58 460 7 247 6 038
Kuromupcbka 21411 35 646 5072 4090
3akaprarts 27 268 37072 6 522 5259
3anopi3bka 24 984 41 350 6 039 4 869
IBaHO-DpaHKiBChKa 26 087 27072 4 831 4 880
KniBchka 26 531 42 776 6 281 4479
KipoBorpajceka 31 888 67 015 8 696 6 038
Jlyranceka 27 125 47 053 8213 5843
JIbBiBChKA 21 492 27 091 5798 4090
MuxkomnaiBchKa 27 038 47 053 8213 5843
Opecbka 31017 62 738 8 938 7011
[TonTaBChKa 30390 64 163 5 556 4 285
PiBHEHCHKA 21938 37072 5073 3700
CyMchKa 26 793 49 905 6 522 4674
TepHomizbchka 29 035 57 034 6 281 5 648
XapkiBchka 32 237 67 015 6 281 6 427
XepcoHchka 24 450 37072 5315 4 285
XMeIbpHUIbKA 30 477 52 757 6 764 5259
Yepkacbka 33 646 74 144 8 455 5 648
UYepHiBenbka 33 264 62 738 5556 5064
YepHiriBcbka 24 065 55 608 8 696 5 064

* Pospaxosano 3a Oanumu Jlepoiceeokadacmpy Yxpainu: https://tax.gov.ua/dovidniki--reestri--
perelik/dovidniki-/325490.html

*  3uauenns  HOpMAmMueHOi  OYIMKU — 3eMeNb  CLIbCbKO2OCNOOAPCbKO20 — NPUSHAYEHHS 34
3A2a1bHOOEPIAHCABHOIO (6CEYKPATHCLKOI0) HOPMAMUBHOIO SPOULOBOIO OYIHKOIO 3eMEb CLlbCbKO2OCNOO0APCHKO20

NPU3HA4YEeHHAL.

** Kype (wa 01.01.2022 ): 1 USD — 36,5 UAH.
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TeopeTnyHO omocepenKkoBaHa OlIHKa Oyb-SKOr0 MPUPOHOTO PECYPCY MOXKE
OyTH BU3HAYE€HA J0JIATKOBUM OOCSATOM IPOIaKiB Ta/a00 IiIBUILICHHSIM PIBHS I[IHU HA
BIJIMTOBITHUN MPOAYKT MOPIBHSIHO 3 aHATIOTTYHIMH €KOHOMIYHUMH MOKa3HUKaMH B THX
MICIISIX 1 B TOM Yac, Jie 1 KOJIM BIJICYTHS IiJIBUIIIEHa MOTpeda B ITUX MPUPOJTHHUX Oiarax.
CxeMaTH4HO 11€ MOXHa BUPa3UTU (HOPMYIIOIO:

n ' '
Vic:zl:(si‘Pi _Si'Pi)’ (4)
=

ne V ic — HempsiMa OIiHKa OKPEMOTO IIPUPOJIHOTO PECYPCY;

S', Si— obcsr peaizartii i-eo TPAUPOJTHOTO PECYPCY BIAMOBITHO 3 i IBUIIICHAM
IIOITUTOM 1 0€3 HBOTO;

P'i, P i — miHa i- ro MpUpOAHOro pecypcy BIAMOBIIHO 3 MiABUILICHUM ITOIHTOM
1 0€3 HBOTO;

N — KUIBKICTh NPHUPOJHHUX PECYPCIB, SKI MOXYTb OyTH BUKOPHUCTaHI s
peanizarii moTpedu B UX TIPUPOAHUX Oarax.

30UTbLIEHHSI TEMITIB BUKOPUCTaHHS NPUPOJAHUX PECYPCIB arpapHUM CEKTOPOM
MIPU3BEJIO JI0 MTPOOJIEMH palllOHATHLHOTO BUKOPUCTAHHS, PO3IIMPEHOT0 BIITBOPEHHS Ta
30€peKEeHHS MPUPOAHUX pecypciB. HeraTuBHiI €KOJIOTIYHI HACHIAKA HEULIbOBOTO
BUKOPUCTAHHA MpUPOAHO-pecypcHoro mnorteHuiany AlIB craioteh Bce Ouibin
BIIUyTHUMH. TOMY HEOOX1THO YCBIJOMHUTH, III0 MU MOKE€MO B3SITH BiJl IPUPOIH HE T€,
[0 HaM MNOTPiIOHO, a Te, M0 MPUpPOAA MOXKE JaTH, 100 HE MOPYIIUTH OanaHc.
BuByatoun moTeHIian MPUPOJHUX PECYPCIB TEPUTOPIi, MU BUXOJUMO 3 TOTO, IIO
3eMJTI0O MU HE YCITaJIKyBaJId BiJI MPEKIB, a 3aM03WYMIM Y Hama kis [160].

Mooenv 6az060i yinu 3emni K TPUPOTHOTO PECYpCy, sSKa TPYHTYEThCS Ha
(dakTopax BapTOCTI KamiTajdy Ta aHTUPEHTH 3 ypaxyBaHHSIM YIYIIEHOI BUTOIU BiJ
1HBECTYBaHHS IPOIIIOBOTO KaITiTally B 3¢MJIIO, @ HE B OaHK, BUTJISIA€ TaK :

P\=C\—AW( +i) (5)

abo:

Pi=Ci—(L+C,)(1+1), (6)
ne P, — 0a3oBa 1iHa 3emui;

C | — kagacTpoBa BapTiCTh 3eMJIi;
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AW — aHTHpeHTa;

L — 30uTKwu;

i — HopMa (p1HAHCOBOT'O PUHKY;

Co — BUTpaATH HA BOJIOIIHHS.

dopmyna 6 BigoOpakae MOMAENb I[IHOYTBOPEHHS Ha OCHOBI KaJacTPOBOI

co0iBapTOCTI CyOmiIpsiny, CKOPUTOBaHY Ha BapTICTh BTpAaT TOTIBKOBOTO KariTaiy,

IHBECTOBAHOTI'O y BJIACHICTH Ha 3EMJIIO.

Exonomiuny ominky 3emii (EO3) 3 MeToro BH3HA4YeHHS i1 BapTOCTI 5K

HaHiOHaHBHOFO OaraTrcTBa Ta BKIIOYCHHS A0 CKJIadly OCHOBHHUX (1)OH,Z[iB, a TaKOX AJIsA

KOMITICHCAIll1 BUIYUYEHHS CUIbCHKOTOCIIOAAPCHKUX YT JUIsl OTPeO IHIIUX Tary3en

MOXHa po3paxyBaTu 3a Gopmyna [174]:

ne DR — nudepeniianbHa peHTa;

C ii— KoediIieHT TPOMHUCIIOBOTO BILIUBY;

C sm— KOedIIIEHT PUHKY 30YTY IPOIYKITI

C sa— KoediIienT coriaabHOT OCBOEHOCTI,;

C envir— €KOJIOTTYHHUIN KOS(]IIIEHT .

EAL:(DRI+DRI]) 'Cii’Csm'Csd'Cenvir,

(7)

[Tokazuuku 3a0pyaHeHHs npupoaHux pecypciB AIIB HaBeaeHo B Tabmuisax 2 1

3[173].
Tabmani 2
3a0pyAHEHHs IPYHTY MIPU BHECEHHI PI3HUX BUIIB JOOPUB, MI/KT
I'pyHTH ['pyHTH 3 KOMROCTamMM
XimiuHum HeypnoOpeHi 3 opraHiyHumu | 3 miHepanbHumu | 3 nobyTtoBoro | 3 KaHanisauiiHuX
enemeHT (dboH) peyvoBUHaMM AobpuBamu CMITTA ocafis
PTyTb 0,009 0,009 0,009 0,3 0,087
CeuHelb 26,0 29 36 92 55
BicmyT 0,3 - - 1,02 1.24
LinHk 52 55 37 128 130
Cpibrno 0,06 - - 0.12 0,14
OnoBo 50 4,9 6.5 90 85
MonibaeH 0,8 1.0 1,0 1,24 1,2
Migb 27 32 23 33 42
Xpom 46 45 56 57 47
Kobanbt 7 7,1 7,6 8,3 8,2
CTpoHuiit 28 30 42 33 32
OTop 20 330 393 - -

Howcepeno: C. I. Ilupoowckos, M. A. Xeecux. (2017)
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Taomung 3

3a6py11HeHH51 CiHBCBKOFOCHOI[apCI)KI/IX yrizu, IMIPOMHUCIIOBUMH TOKCUKAHTaMH

CBuHeLp, Kagwmin | Lunk | Migb
Obnacri rAK MepeBuLieHHs POHOBOrO piBHA
cepedHE | MaKCMM. | cepeHE | MaKCUM. | CepeaHE | MaKCUM. | cepeHe | MaKCUM.
BiHHMLbKa - - 1,6 24 - - - -
[HinponeTpoBcbka - - 1,4 24 - - - -
3anopisbka - - 1 2 - - - -
Kuiecbka 1-1,5 - - - 2,2 - - -
Kiposorpazcbka 19 - - - - - - -
JlyraHcbka 2,3 - - - 1,3 - 1,3 -
JIbBiBCbKa 1,2 2 5,6 1 2 - - R
MwukonaiBcbka - 1,3 4 - - - 1,5 1,7
Opecbka - 14 - 6 - 14 . -
MonTascbka (Kobenskcobkuia p-H) - - 8 - - 16 - -
PisHeHCbka 1,6 - - - - - - -
Xapkiscbka - 1,7 - 4 - - - -
XepcoHcbKa - - - - - - 2,2 2,3
XMenbHULbKa 2,1 - - - - - 2,2 -
Yepkacbka - 1,7 6 8 - - - -
YepHiseLbka - 1,5 1,6 4 - - - 19

IDicepeno: C. 1. Ilupooickos, M. A. Xeecuk. (2017)

3aranbHuil 00CAT BUKOHAHUX POOIT 13 3aXUCTY 3€MEJIb BiJl €po3ii Ha MPUKIIAIl

CyMcbKkoi 001acTi HaBeIGHO B Ta0uili 4.
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Taomurg 4
3aranpH1 00CSITY BUKOHAHUX POOIT IO 3aXUCTY 3eMelb Bij epo3ii B Cymchkiii o6usacti (cranom Ha 01.01.2023 p.)
Po3- | 3 Hux | IloOynoBa- 3 HUX [obymo- | CtBOpe 3 HUX [TobymoBa | Bumo | 3amyxkeHo
Ha3spa paiioHiB Ta MicT | poO- | ocBO- | HO IPOTU- | BaJiB-TEpac KaHaB B Haop BaHO -HO 3a- | moje3a- | CTOKO- | HO IPOTHE- - CXHJIOBUX
00J1aCHOTO JEHO | €HO | epo3ilHuX (nopir), CTOKOpery | HHX | BONOCKH | XMCHHMX | XHCHHX | PEeryijio0 | pO3ili-HMX | JOxe Ta
MAIOPSAKYBAHHS nopoc- 1oB- 3CMIITHUX BOJO3aTpH- JTIOF0YNX Ba- JHHUX JIICOHA- Jtico- YUX Jico- CTaBKiB -HO 3aIlIaBHA
KTiB | HICTIO | TiIPOTEXHI MYHOYHX jJicocMyra | JiB | CIODPYZ, can- CMYT, CMYT, (1rt./ra) ApiB, | X 3eMeb,
YHUX JicocMyrax X (mt.) JKEHb, (ra) (ra) (ra) (THc. ra)
CIopyAa (Tuc.
ra)
Binononbcekuii 8 4 63,2 31,9 31,3 - 4 0,1 71,9 26,0 8/373,7 2,3 2,2
BypuHCchKuii - - - - - - 1 0,3 138,8 - 2/344,0 - 0,8
BenukonucapiBchKuii 3 - 1,6 1,6 - - - 0,2 167,0 3,5 1/69,3 - 1,4
I 'nyxiBChKHiA 4 1 39,5 39,5 - - 13 0,5 56,3 6,2 1/3,4 10,7 2,1
Konoroncekuii 8 1 47 - 4,7 - - 0,5 385,8 40,7 - - 2,9
KpacHonisibChKuit 5 2 57,6 57,6 - - 19 0,2 90,1 28,3 2/67,3 4.4 3,6
Kponesenpkuit 3 2 41,0 41,0 - - 7 0,1 453 6,0 3/32,5 0,4 2,4
JleOeqHChKHIA 4 2 71,7 60,1 51 6,5 5 0,9 44,9 20,1 1/63,3 8,3 3,1
JIMOBOAOJIMHCHLKU I 6 3 30,2 21,8 75 0,9 - 0,5 119,2 43,5 212123 75 2,8
Henpuraitniscekuit 4 1 25,4 25,4 - - - 0,2 50,1 2,9 2/51,0 4,7 2,8
OXTUpCHKHit 5 2 63,3 54,2 7,1 2,0 9 0,2 154,0 23,0 2/154,0 2,0 2,3
[yTiBIbCHKHI 7 5 136,7 122,0 14,7 - 22 0,3 210,3 21,7 4/46,2 13,3 1,9
PoMeHChKHi 5 4 65,3 44,1 19,4 1,8 27 0,5 65,7 17,6 2/76,8 1,0 2,6
Cepenuno-byachkuii - - 3,5 3,5 - - 1 0,2 7,6 - - - 0,1
CyMchKHi 8 4 81,2 80,2 1,0 - 8 0,8 102,6 35,2 7/111,8 18,5 4,2
TpocTsiHebKHi 5 3 153,0 129,2 17,7 6,1 17 0,5 90,8 41,0 3/74,8 5,0 2,1
ITocTKiHCHEKUMA 2 - - - - - - 0,1 - 2,2 2/107,0 - 0,2
SMIIbCHKHAN - - - - - - - 0,1 2,0 - 4/193,0 - 0,1
M. Cymu 2 - - - - - - - - - - - -
Bceboro: mo Cymcbkiit 79 34 837,9 712,1 108,5 17,3 133 6,2 1802,4 317,9 46/1980,4 | 78,2 37,6
obunacri

Jowcepeno: 3a cmamucmuunumu oanumu I'onoenoeo ynpaeninus cmamucmuxu ¢ Cymcokiti oonacmi. JJocmynnutt y: http://sumy.ukrstat.gov.ua
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Pospobra cucmemu ingpopmayiiinoco 3abe3neuenns 8i0mMeopeHHs NPUPOOHO-
pecypcrozo nomenyiany AIIB

Exonociunuii monimopune. YTpPaBIiHHSA MPOIIECOM BIATBOPEHHS MPHUPOTHO-
pecypcHoro notexiiany AIIB notpebye iHpopmarliiiHoro 3ade3neueHHs — CyKyITHOCTI
JOKYMEHTIB, JTaHUX, METOIB 1 3ac0o0iB iX OTpuMMaHHs, opraHizailii 30epiraHHs Ta
00poOku. ExoHOMIYHE perytoBaHHs BIATBOPEHHS MOTEHIIATy MPUPOJHHUX PECypCiB
AlIB, ske po3rianaeTbCca K  yOpPaBIiHHS  (PIHAHCOBUMHU  pecypcaMu
IPUPOIOKOPUCTYBAHHS 3a JOIMOMOTOI0 PHHKOBHUX €KOHOMIYHHUX PETYJSATOPIB,
BKJIIOYAE BXKUTTSA OOIPYHTOBAHMX KOHKPETHHUX 3aXOJIB LI0JI0 €EKOHOMIYHOTO BIUIUBY
Ha CBOi JoKepena. Buau Takoro BIUIMBY pI3HOMAaHITHI: (piHAHCOBUH, KpPEAUTHHIA,
MOJATKOBUM, WIHOBUMU Tomo. lLle npu3BoAMTH [0 NHUTaHHA BUOOpPY HANHOUIBII
MIIXOMAIMOro  JUIsl  iCHyrouux yMoB. OpjHak BUpIIIGHHS 1i€i  mpoOiieMu
CYIPOBO/IKYEThCS TpPyAHOIIaMH uepe3 Opak iHdopmalii, HeoOXigHoi s ii
oOrpyHTyBaHHs. HasBHICTh pi3HMX KOHIIEMIIIH 1 MAXOAIB O PO3POOKH EKOHOMIYHOTO
MEXaHI13My HIPHUPOJIOKOPUCTYBAHHS B IUIOMY YCKJIQJHIOE POOOTY perioHaIbHHUX
oprasiB ynpaniiHHs. € 0araTo cuTyaliid, Kojau noTpiOHa 1HPpopMaLis s NPUHHATTS
MpaBUJILHUX PIllIEHb BiJICYTHS HEeoOXiaHa 1HhOopMaIlis, icHye ii qediuT.

VYnpasninas iHdopMalii€ro, sika HE00X1JHA PET1OHANIbHIN €KO0JI0Tr0-eKOHOMIYHIHN
CUCTEMI IPH BHUPIMIEHH] CTPATErIYHUX 1 TAKTUYHUX (OMEpPAaTUBHMX) 3aBJaHb, MOXKE
3MIMCHIOBATHCS 3a JOTOMOTroI0 cucTeMHu iH(opmariiinoro 3adesneueHas [168]. s
CUCTEMa CTBOPEHA SIK IHCTPYMEHT /JIi NPUUHATTA pIllIeHb Ha Oylb-SIKOMY pIBHI
VIOPaBIIHHS Ta JI0MOMAarae BUSBUTH BUPOOHUY1 XapaKTEPUCTUKU JUISHKH, 3a/115THOT y
BUPIIIEHH1 KOHKPETHOT MPOOJIeMH.

Momitopunr 3abesneuye 30ip, 0OpoOKy, mepenady Ta OTpUMaHHS MEPBUHHOL
iH(dOopMaIIi Tpo CTaH HABKOJMIITHBOTO MPUPOIHOTO CEPEAOBHINA Ta BIUIMB HA HHOTO
BUPOOHMUYMX O0O0'€KTIB, HACEJIICHHS Ta MPUPOJHUX TMpoLEciB. 3alleKHO BiJ
MPU3HAYEHHS, LI1JIeH 1 MOXKIIMBOCTEW CUCTEMHU MOHITOPUHT MOXKe OyTH Oe31epepBHUM,
nepionuuHuM abo emizoauyHuM. BiH 3a0e3neuye HasBHICTH METOJIB 1 3aco0iB
MOHITOPUHTY, JKepen iHpopmailii, 00 €KTIB 1 Cy0’€KTIB MOHITOPUHTY, KaHallB
nepeaadi Ta 00poOku iHbopmariii [155].
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Jlep:kaBHE peryyroBaHHS €KOJIOIO-€KOHOMIYHUX MPOIECiB Mae 0a3yBaTUCS Ha
JAHUX EKOJIOTIYHOTO MOHITOPUHTY. 3a CYTHICTIO Ta 3MICTOM IIe¢ cydacHa Qopma
peanizalii MpuPoI00XOPOHHHUX MTPOIIECIB 3a TOMOMOTOI0 iH()OPMAIIHHUX TEXHOJIOTIH,
gKka 3a0e3neyye IOTOYHY, JIOBFOCTPOKOBY OIIIHKY Ta MPOTHO3YBAaHHS CTaHy
HABKOJIMIIIHBOTO  MPUPOJHOTO  CEPEeNOBHUINA,  KHUTTS  CYCHUIbCTBA,  yMOB
(GYHKI[IOHYBaHHS €KOCHUCTEMH 3 METOI0 MPUUHATTS €PEKTUBHUX YIPABIIHCHKHX
pileHb s 3a0e3MeueHHs] eKoJIoTiyHoi Oesneku cycminbeTBa [160]. JlepkaBHa
€KOJIOT1YHA MOJITHKA IepeadaJac:

- palioHaJIbHE BUKOPUCTAHHS MOTEHIIATy MPUPOTHUX PECYPCIB;

- 30epeKeHHs CIIPUSATINBOTO CEPEIOBUIIA IS KUTTENISUIBHOCTI JTIOUHY;

- BUPIIIEHHS KOMILUIEKCY €KOJIOTTYHUX, COLIAJIbHUX Ta EKOHOMIYHUX MPOOIIeM;

- MDDKHApPOJ/IHE €KOJIOT14HE CIIBPOOITHUIITBO;

- 1HIII1 €KOJIOTIYH] IMO3HII].

JlepxaBHa cucTeMa MOHITOPHHTY HaBKOJIMIITHBROTO IPUPOTHOTO CEPEIOBHINA €
IHTErpoBaHOI0 1H(MOPMAIIHHOIO CHCTEMOIO 300py, 30epiraHHs Ta cucTeMaTH3allii
€KOJIOT1YHOI 1H(oOpMalii A OIIHKH Ta IMPOTHO3YBAHHS CTAHY HABKOJIUIIHBOTO
NPUPOIHOTO cepefoBuIa. lle € OCHOBHOIO OCHOBOIO JJisi PO3POOKH HAyKOBO
OOTpyHTOBAHMX PEKOMEH ALl 1010 PaIllOHATLHOTO BUKOPUCTAHHS Ta PO3IIUPEHOTO
BIITBOPEHHS MIPUPOJHUX PECYPCiB, TPUUHATTS €(PEKTUBHUX YNPABIIHCHKUX PILIECHb
Ha PI3HUX PIBHAX YIIPABJIIHHS Ta BJOCKOHAJICHHS HOPMATUBHO-TIPABOBUX AKTIB.

Exonoriunuii  MOHITOPUHI  HEOOXIHO  3MIMCHIOBATH  BIJAMOBIAHO [0
JIOBIOCTPOKOBOI JEP’KaBHOI TPOTpaMM, SKa BH3HA4Ya€ 3JIaropKeHl [ii BIIOMYHUX
OprasiB, MJNPUEMCTB Ta YCTAaHOB ycix (opm BiacHocTi. O0’ekTOM 1H(pOpMaTU3aIlii
JEpKABHOI CHUCTEMH EKOJIOTIYHOTO MOHITOPUHTY HABKOJHMIIHBOTO TMPUPOTHOTO
CEPENIOBHUIIA € MPOIECU MPUPOJOOXOPOHHOI JISITBLHOCTI, THTETpallii Ha JOKATHLHOMY
(MiKpoO) Ta HalllOHATBHOMY (MaKpO) piBHSIX.

[linmpuemMcTBa, YCTaHOBM Ta Opradizauii, sKI TI€I0 YU 1HIIOK MIPOIO
3IMCHIOIOTh MOHITOPUHT HABKOJHWIITHHOTO MPUPOTHOTO CEpPEOBHINA, 3000B's13aH1
30upaTd Ta 30epiraTd NpPOTATOM HEBU3HAYEHOTO CTPOKY NEPBUHHI JaHi Mpo
€KOJIOTIYHUI CTaH TepUTOpii, 00pOOIATH, y3araabHIOBAaTH Ta O€3KOIITOBHO HA/1aBaTH,
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KpiM ¢GopM cTaTUCTUYHOI iH(oOpMaIlii, 3BITHICTb, JaHI CIIOCTEPEKEHb Ta 1HIII
€KOJIOT14HI JIaHi; iHopMallilo Ha 3alUTH BIAMOBITHUX OpraHiB BUKOHABYO1 Biiaju. Ha
OCHOBI JIaHUX MOHITOPUHTY CKJIQJal0ThbC KOPOTKOCTPOKOBI Ta JOBIOCTPOKOBI
€KOJIOT14H1 IPOTHO3H.

BaxnuBy posb y cucTeMi yIpaBIiHHS OXOPOHOIO HABKOJIUIITHBOTO MPUPOJIHOTO
CepeI0BHINA BIAIrPatOTh AepKaBHI KaAaCTPH MPUPOAHUX pecypciB. CTBOPUTH € IUHUHN
KaJacTp yCiX MPUPOJHHUX PECYpPCiB HEMOXKIMBO 4Yepe3 PI3HOMAHITHICTh MPUPOJTHHUX
pecypciB 3a SKICHUMHU Ta KIJIbKICHUMH XapakTepucTukamu. BemyThcs kamactpu
JIep>KaBHUX 3€MeJTb, BOJI, JTICIB 1 TBAPUHHOTO CBITY. BeneThest Takoxk AepKaBHUM 00K
KOPUCHUX KOMAJIMH, 3alOBIIHUX Ta 1HIIMX OCOOJUBUX O0'€KTIB (Mam'siTOK MPUPOIH,
3aKa3HUKIB, TaM'ATOK IPUPOJIU 3aralIbHOIEP>KaBHOTO 3HAYEHHS TOIIIO).

Cepenl OCHOBHHMX TPYN €K30T€HHHMX IIPOIECIB, SKI € Ba)XJIMBUM OO0’ €KTOM
CIIOCTEPEKEHb Y CUCTEM1 MOHITOPUHTY 3€MeJlb, MO’KHA BUAUIATU HAacTynHi [155]:

- IpUPOJIHI (KapcCT, cOMi(IIOKIIiHE BUBITPIOBAHHS, 3a00JI0YEHHS Ta 1H.);

- IPUPOJTHO-EKOHOMI4HI (€po3iiiHi, AedIsAIiiiH1);

- IOBEHI1, 3apOCTaHHs JIYKIB 1 ODHUX 3€MeIlb, €BTPO(diKallis BOJOIM TOLIO;

- TOCHOAApPChKI (MiHepamizallisi TIPyHTY, PyHHYBaHHS CTPYKTYpH IPYHTY,
JeryMizaiisi BEpXHiX TOPU30HTIB IPYHTY, 3MiHa ix pH, nerpanaiis Ta 3HUILEHHS
POCIIMHHOCTI, 3aKOYKapIOBaHHS JIyKIB, 3a0pyTHEHHS IPYHTY BUKUIAMU Ta B1IXOJaMH
MPOMHUCIIOBHX IMiIIPUEMCTB; 3MIHH XapaKTepy BUKOPUCTAHHS 3€MEITb, MEXK).

[TonoxenHss mono ¢GyHKLIN, KOMOeTeHIli, 1H(opmaniiiHoro 3abe3nedyeHHs
3eMJICBIIOPSIHUX, KOHTPOJBHO-HATJISIIOBUX OpPraHiB  pI3HUX PIBHIB  MAaloTh
PETyJIIOBATHCS 3aKOHOM, a 3MIHU JI0 HUX MOXYTh BHOCUTHCS JIMIIE 32 B3a€EMHOIO
3roJI010, @ He B OJTHOCTOPOHHBOMY TIOPSIAKY.

[ndopmariiitna 0a3a BUKOPUCTOBYETHCS ISl TPOBEIAEHHS E€KOJOTIYHOI
EKCIIePTU3H, SIKA PETrJIAMEHTYEThCS HOPMaMM JISUIBHOCTI €KCHEPTIB MO0 aHAII3Y,
MEepPEeBIPKM Ta OIIHKA JOKYMEHTallli o00’€KTa Ta MPUUHATTS pIlIeHb IMIOAO0 IX
BUIMOBITHOCTI MpaBWjaM 1 BHUMOTaM OXOpPOHH HaBKOJHIIHLOTO MPHPOIHOTO
CepeZoBUIIA Ta PalllOHAIBHOTO MPUPOAOKOPUCTYBAHHS IS 3aM100ITaHHS MOXIMBUM
HETaTMBHUM BIUIMBaM Ha JOBKUUIS Ta 3a0€3MeuUeHHs WOTO CIPHUSTIMBOTO CTaHy.
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MeTor0 eKoJIOTIYHOI eKCIEPTU3H €, No-NepLle, 3ade3neyeHHs] HayKOBO OOTPYHTOBAHOT
BIJIMOBIAHOCTI MPOEKTHUX PillleHb Cy4YaCHUM €KOJIOTIYHMM BHMOIaM JI0 iX
MOTO/KEHHS KOMIICTEHTHUMHU JIEP’)KaBHUMM OpraHaMu; TMoO-JIpyre, 3amoOirTH
MOKJIUBOMY HETaTHBHOMY BIUIMBY JAUISHOK Ha EKOJOTIYHY CHCTEMY; IO-TPETE,
M1ITPUMAaHHS JUHAMIYHOI IPUPOJIHOT pIBHOBATY Ta CIIPUATIMBOTO CTaHY JOBKIJIIS ITiJT
gac peajizailii TocroapChKuX IJIaHIB JeP>KaBHOTO Ta MIiCIICBOTO 3HAYCHHSI.

Exonociunuii ayoum. JIns yCHIIIHOTO NPAKTUYHOTO BHPILNIEHHS 3aBJaHb
CTaJIOr0 €KOHOMIKO-E€KOJIOTTYHOTO PO3BUTKY PETiOHIB YKpaiHU CYyTTEBE 3HAUCHHS Ma€e
PO3IIMPEHHS Ta 30araueHHs 3aco01B MEXaHI3My €KOHOMIYHOT'O
IPUPOIOKOPUCTYBAHHS HAa OCHOBI BIIPOBA/KEHHS HOBUX €JIEMEHTIB €KOJIOTTYHOIO
perymtoBaHHs. EKOJOriYHMI ayAuT € OJHUM 13 Halle(eKTHBHIIIMX I1HCTPYMEHTIB
€KOHOMIYHOTO Ta €KOJIOTIYHOTO0 KOHTPOJIIO B YMOBax puHKY. Bin OyB po3po0ieHuii B
ekoHOMIYHO po3BuHeHMX Kpainax (CILIA, Kanani, BenukoOpuranii, Himeyunni ta
Hinepnannax) y 1970-x pokax sik Me€XaHi3M YNPaBJIIHHS HABKOJUIIHIM CEPEIOBUILIEM.
Tomi > moyaB pO3BUBATUCS EKOJOTIYHUN ayauT SK Taly3b MiANPUEMHUIBKOT
JISTBHOCTI B €KOJIOTIYHIM raigysi. Y ux KpaiHax po3po0JeHi KOHIEMNI[li €KOJIOTTYHOIO
ayJIUTy Ta MPUIHATI HAllIOHAJbHI CTAaHJAPTH Ta HOPMATHBHI JOKYMEHTH B 11 cdepi,
sIKa HEPO3PUBHO OB’ A3aHa 3 €KOJOTTYHUM MEHEKMEHTOM.

i1 eKoJIOTIYHUM ayJIUTOM PO3YyMIIOTh TOCIOAAPCHKY AISUIBHICTh €KOJOTTYHUX
ayIuTOpiB 200 EKOJIOTIYHUX ayJUTOPChKUX OpraHizamiii IoJ0 IPOBEICHHS
HE3aJIKHOTO KBaTi(hiKOBAaHOTO aHAJI3y Ta OLIHKH TOCIOJAPCHKOI MISIIBHOCTI, IO
BIIJIMBA€ HAa HABKOJIUIITHE CEPEIOBUIIIE, Ta PO3POOKH PEKOMEHAIIIN 111010 3MEHIIICHHS
HETaTMBHOTO BIUITMBY Ha HABKOJIMIIIHE CEPENOBUIIE Ta 310pOB’° sl HaceneHHs [ 159, 175].

AyauT nae 3MOry TEpEeBIPUTH CTYIMiHb BIJMOBIIHOCTI MPOLECY, XapaKTepy
TISTBHOCTI, IPOIIETYPH, TPOIYKIIIi Ta CUCTEMU YIIPABIiHHSA KOHKPETHUM KPUTEPISM —
E€KOJIOTIYHMM BHMOTraM, KIJBbKICHUM a00 SKICHMM IIOKa3HMKaM, BCTaHOBJIEHUM
HOPMAaTUBHO-TIPABOBUMH aKTaMu YKpaiHH B cdepi OXOpOHH HaBKOJUITHHOTO
cepenosuina. [IpoBeaeHHs €KOJIOTTYHOTO ayIUTY BKIIIOUAE PO3IIISA]] HACTYITHOTO:

- JISUTBHICTh, TOB'A3aHY 3 OXOPOHOI HAaBKOJIMIIHBOIO CEpEeJOBUIIIA,
IPUPOIOKOPUCTYBAHHSIM;
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- CTaHy HaBKOJIMIIHBOTO CEpeOBUIIAa Ha BUPOOHUUOMY a00 MPUPOTHOMY
00’ €KTI;

- CHUCTEMH €KOJIOT1YHOTO MEHEIKMEHTY;

- JOTPUMAHHS  BUMOI  IMPUPOJOOXOPOHHOTO  3aKOHOJIAaBCTBAa  Ta
BCTAHOBJICHUX €KOJIOTIYHUX BUMOT;

- BUKOPHUCTAHHSA MPUPOJHUX PECYPCIB;

- nporiec 30epiraHHs Ta nepepooKy BiAXO/IiB;

- (iHaHCOBI PHU3MKH, TMOB'A3aHI 3 BIAMOBIJAIBHICTIO 32 MOPYIICHHS
JOITyCTUMOTI'O BIUIUBY;

- OIlIHKAa 30UTKY JOBKULIIO TPH 3MIHI BJIACHUKA [IJI1 BU3HAYCHHS
BIIMOBIJAIBHOCTI 32 3aMOAISIHY IIKOY.

Exosioriunuii  ayauT TOpOBOAUTBCA 3  METOI  CIPHUSHHSA  CyO’ €KTaM
rOCIOAAPIOBaHHS Y BHU3HAYEHHI €KOJIOTIYHOI MOJITHKH, (hOPMYyBaHHI NPIOPUTETIB
peaiizamii 3axoAiB, Y TOMY YHCJl NPEBEHTUBHUX, CIPSIMOBAHUX HA BHUKOHAHHS
BCTQHOBJICHUX  €KOJOTIYHUX BHMMOI, CTBOPEHHS MEXaHI3My e(eKTHUBHOIO
PEryJIIOBaHHS MPUPOJTOKOPUCTYBAHHS Ta 3a0€3MEUEHHS CTaJIOr0 PO3BUTKY.

[{inssMU €KOJOTIYHOTO ayAWTy € OOTpYHTYBAHHS €KOJIOT1YHOI CTparterii Ta
MOJIITUKY MIJIPUEMCTBA; BU3HAYEHHS IPIOPUTETIB y MJIaHYBaHH1 TPUPOAOOXOPOHHOI
TUSJIBHOCT1 MIANPUEMCTBA, BU3HAUCHHS JOJATKOBUX MOXJIMBOCTEH ii peasizarii,
nepeBipka JOTPUMaHHs Cy0'€eKTOM TroCHoOfapioBaHHS BHUMOI MPHUPOAOO0XOPOHHOTO
3aKOHOJIABCTBA; MIJABUUIEHHS €()EKTUBHOCTI PETyIIOBAHHS BIUIMBY CYO'eKkTa
rOCIOJIapIOBaHHsl HAa JOBKULISA; 3HWKEHHS PHU3UMKY BHUHUKHEHHS HaJ3BUYaHUX
CUTYyaIliii, MOB'I3aHUX 13 3a0pYyJHEHHAM HaBKOJHUIIHKOTO cepenoBuia. OCHOBHI
MPUHIUIN, 10 3a0e3MeuyioTh €(PEeKTUBHICTh €KOJIOTIYHOTIO ayAWuTy, HaBEAEHO Ha

puc. 3.
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OCHOBHI MPUHLUNKX NPOBEAEHHA EKONTIONYHOr0 AYAUTY

MpodpecitiHo-emuyHi MemodonoziyHi

o 0b6'ekmusHicmb exoayOumopig: He3anexHicTb

KepiBHULTBA Bif 06'eKTa, AKUA Nignsrae ayanTy, 3aMOBHMKA, e nnaHysaHHsa npouedypu ayoumy. BOUINbHICTb
a TaKoX KepiBHMLTBA OpraHisallii, o 3aiiCHIoE ayanT BMOOPY METOAMKY | TEXHOMOTIT ayAuUTY; BUSHAYEHHS
®  KOMNEMEeHMHICMb Y MUTaHHAX OXOPOHM KpWTepiiB iCTOTHOCTi Ta JOCTOBIPHOCTI
HaBKOMULLHLOrO CepeaoBuLLA i paLioHanbHOro e aHasi3 iHopMaLlii Ta POpMyBaHHS BUCHOBKIB
NPUPOLOKOPUCTYBAHHS, @ Takox cnewLmdikn 06'exTa, SKui e 83aemo0dig ayauTopis

nignarae ayauTy, Wo NiaTBEPAKYETHCH HAABHICTIO e [H(POPMYBaHHS KEPIBHULITBA MIANPUEMCTBA, e
BIANOBIAHNX OKYMEHTIB 30IACHIOETLCA aYaAUT PO PE3ymnbTaTi TOLO

o 36epieaHHs KOHIOeHUiTHOCMI OAEPXYBaHOI B NPOLIEC
ayauTa iHchopmaLii, ii HepO3roNoLLeHHs

o gidnosidanbHicmb 3a NPOBELEHHS eKoayanTy B MEXaX,
YCTaHOBIEHMX 3aKOHOAABCTBOM YKpaiHu

Puc. 3. OCHOBHI NIPUHUUIINA €KOJIOTTYHOTO ayJIUTy

[IpiopuTeTHUMH 3aBIAHHSIMHU PO3BUTKY E€KOJIOTIYHOTO ayauTy € (OpMyBaHHS
BIIMOBITHOT 3aKOHOJIaBUOi 0a3u, MIATOTOBKA E€KOJOTIYHMX ayJaWTOpIB, OpraHi3aiis
poOOTH 1010 B3a€EMHOIO BU3HAHHS EKOJIOTIYHUX ayAUTOPIB B YKpaiHl Ta 1HIIUX
kpaiHax [155, 157, 176] . BupimieHHs HuX NEPCHEKTHBHUX 3aBJaHb IMOTpeOye
CHUTBHUX MAPTHEPCHKUX 3YCUITb YCIX 3alliKaBJICHUX CTOPIH, 00 KEPIBHUKHU CYO’ EKTIB
rOCIOAApIOBaHHS MOIJIA YCBIJOMHUTH JOLUIBHICTh 1 NPaBWIbHY OIIHKY IepeBar
BUKOPUCTAHHSA €KOJIOTIYHOTO ayJWTy SIK OCHOBHM [IJIi BU3HAUEHHS Ta peami3arlii
€KOJIOTIYHOI MOJIITUKHU MIANPUEMCTBA; BU3HAUYECHHS MPIOPUTETIB MPUPOAOOXOPOHHOI
TISTBHOCTI, BIATBOPEHHS MpPUPOJIHO-pecypcHoro mnoteHuiany AlIB; BusBieHHs
JOJIAaTKOBUX MOXJIMBOCTEH [IJIsi HOTo peaiizaili; e(exkTuBHE Ta pallioHaJIbHE
BUKOPUCTAHHA CHPOBUHHU Ta €HEPrii MpW MiHIMI3alli BUTpAT Ta 3HMXKEHHI PU3UKIB
BUHUKHEHHS aBapiiHUX CHUTyaIlii; TOB'S3aHl 13 3a0pyJHEHHSIM HaBKOJIMIIHBOTO
CEpEeIOBHUILA.

Exomnoriunuii ayauT, sik 1 Oyb-sIKY JisSTIbHICTh, HEOOX1THO PO3IIISAATH 3 TOUKH
30py CHUCTEMHOIO MiAXOAY Ta CHUCTEMHOIO IPOLECY, LIEHTPOM SIKOTO € He3aJeKHa
€KOJIOTIYyHa ayauTopcbka (ipma um ciyx0Oa. Ha ocHOBI cUCTEMHOro miaxoay A0
YOPaBIiHHSA [JISUIBHICTIO 3 €KOJIOTIYHOTO ayAUTy PEKOMEHIYETbCS BCl eTamu

YOPaBIiHHSA 3aJIe)KHO BiJl BUKOHYBAaHUX (PYHKILIM MOAUIATA HA OCHOBHI OJIOKH:

185



DEVELOPMENT OF WORLD ECONOMY, MARKETING AND MANAGEMENT IN
MODERN CONDITIONS

IJIaHyBaHHs, OpTraHi3ailisi, OINepaTHUBHE YMPaBIiHHA, KOHTPOJb 1 MOTHBAIIIS.
VYrpaBiaiHHS AiSUTBHICTIO €KOJIOTIYHOTO ayIuTy BKItodae [168]:

- TUTAHYBaHHS: BU3HAUEHHS I[UIEH 1 3aBJlaHb €KOJIOT1YHOTO ayAHTy, BUOIp
cTpaTerii; po3po0Ka IJIaHiB, MO i1 3a0e3MeUyI0Th; BU3HAYEHHS TAaKTHUKH, MOJITHKH,
MPaBHII 1 METO/IIB, @ TAKOX (POpMYyBaHHS OIOJIKETY;

- (opMyBaHHS OpraHizaliiHOI CTPYKTypH CiIykOu (kommaHii), miadip 1
HaBYaHHS TEpPCOHANy, CTBOPEHHS 1H(OpMAIIHOI, HOPMATUBHOI Ta MaTepiaibHO-
TEXHIYHOI 0a3H.

HeBin'emHuM etanom Oyib-sIKOi JISTIBHOCTI € KOHTPOJIb 3a ii BUKOHAHHAM Ta
OI[IHKa OTPUMAHMUX PE3YyJIbTATIB. ¥ MOHITOPUHTY ISJIBHOCTI €KOJIOTTYHOTO ayauTy
BUKOPHUCTOBYIOTHCSI CTAaHAAPTH, BUMIPIOBAHHS (DAKTHYHO JOCSATHYTHUX pE3yJbTaTiB,
dbyHAaMEHTaJIbHI TMOKA3HUKU Ta KOPEKTHBH, SKIIO OTPUMAaHI PE3yJIbTaTU CYTTEBO
BIIPI3HAIOTBCA BiJ cTaHaapTiB. [Ipm mpoMy (QIiKCyrOTbCS MOXKIIMBI BIJIXUJICHHS,
BUMIPIOIOTBCS PE3YJIbTATH, OIL[IHIOEThCA 1H(QOpMalia. B ymnpaBimiHHI IIAJIBHICTIO
€KOJIOTIYHOTO ayJUTy PEKOMEHIYEThCSI BUKOPUCTOBYBAaTHM TakKi OCHOBHI BHIU
KOHTPOJIIO: MOMNEPEAHIH, MOTOYHUM 1 MIICYMKOBUH .

KomMrinekcHuii KOHTPOJIb TOBUHEH CBOEYACHO BUSBIIATH SIKICTh YTPABIIHCHKUX
€KOHOMIYHHMX 1 TIPUPOJAOOXOPOHHHUX PILIEHb, 1€ 10 BUHUKHEHHS 30MTKIB, OCKUIbKU
NepeBUTpaT BUPOOHUUTBA (B TOMY 4YHUCHII uepe3 3a0pyJAHEHHS HABKOJIMUIIHBOIO
cepenoBuila) abo BUITYCK €KOJIOTTYHO 3a0pyTHEHOT TPOIYKITIi MPU3BOJATH /10 BTPATH
PUHKIB 30yTYy.

Ingpopmauniiinuit nacnopm oinanku npupoooxkopucmyeants. IHpopmariiHuiA
Macrnopt 00'eKTa HABKOJUIITHHOTO MPUPOTHOTO CEPEIOBUILA MOXKE OyTH 0DOPMIICHHIA
y BUIJISIZII OPUTIHAIBHOTO JOKYMEHTA, SIKHM CHCTEMAaTHU30BAHO OMUCYE LEH 00'€KT 1
MICTUTh KOHKPETHI 3HA4YCHHS IMMOKa3HWKIB, a00 y BUTIJIAAlI MOYATKOBOI (opMu
BBEJICHHSI, PU3HAUEHO1 JJI 300py 1H(OpMaIli mpo 00’ €KT, SKUH HIKOJM paHile He
30upaBcs abo OyB 310paHuil yacTkoBo. KokeH po3/is macrnopra MOBUHEH HE TIIbKU
XapaKTepU3yBaTH CTaH 00'€KTa HA MOTOYHUN MOMEHT, a i TaBaTH MOKJIMBICTD OIIHUTH
MEePCIIEKTUBH 3MIHU KOHKPETHUX MOKA3HUKIB HA OCHOB1 CTATUCTUKU 3M1HU IMOKa3HUKIB
3a TIOTMIEPEIHI POKH, SIKa MICTUTBhCS B Imachopti. JlaHi, HaBeaeHiI B macropTax, B
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OCHOBHOMY MpHU3HAYEHI JJIsl IPUMUHATTS CEPEIHBO- Ta JOBMOCTPOKOBUX PIIIEHB 1 TOMY
MaloTh OyTH CTaOUILHUMH B dYaci (arperosaHi). IX 3MiCT MOBHMHEH BiANOBizaTH
HasSIBHUM MOKa3HUKAM PIYHOI CTATUCTUYHOI 3BITHOCTI.

OO6'exTom ceptudikailii Moxxe OyTH Oyab-sIKUHA €JIEMEHT lepapxii CHUCTEeMH
npuponokopuctyBaHHs. [lpu oMy HEOOXiZHO BpaxOBYBaTH OAMH 13 OCHOBHHX
MPUHIINIIIB CTBOPEHHS MACIIOPTHOT CUCTEMH, KUl MOJSTrae B TOMY, IO CYKYIHICTb
00’€KTIB MiJICHCTEMH OJHOTO PIBHSA BH3HaYae 00’€KT (CHCTEeMY) OUIbII BHCOKOTO
piBHs. BiAMmoOBiMHO 10 CHCTEMHOTO MIIXOMy MEPEXia Bil OMHOTO 1€PAPXIYHOTO PIBHS
710 BULIOTO MTPU3BOAUTH J0 MOSIBU HOBUX SIKOCTEN 00’ €KTa, y3aralbHEHUX MMOKa3HUKIB
1 mapameTpiB, XapakTEpPHUX JUIsI IbOTO PIBHS. YCI MAcrmopTu O0'€KTIB CHUCTEMH
MPUPOJOKOPUCTYBAHHS MOBUMHHI OYTH B3a€MOIIOB'S3aHI 3 JaHMMHM Ha BCIX PIBHSIX
YIpaBIiHHS.

Jlns 3a0e3nedyeHHsl peryJiipHOro MeploAUYHOIO OHOBJIEHHA 1H(OpManii, 1o
MICTUTBCA B Macnoprax OO0’ €KTIB CHUCTEMH MPUPOJOKOPUCTYBAHHS, HEOOX1THO
pO3pOOUTH OpraHizaliiHy CTPyKTypy 300py iHdopmamii Ta ¢GopMm Macmnopris,
BU3HAYUTH MOJIOKEHHS, 110 BCTAHOBIIOIOTH MOPSA0K 300py 1H(hopMarlii Ta 30epiranss
MacropTiB, a TaKOoX CTYMiHb BIAMOBIAAIBHOCTI 0CI0, SKi OepyTh yd4acTh Yy
BUIOTOBJICHHI MAacCMOPTiB. AKTyami3alilo BIAOMOCTEH, sIKI MICTATHCS B MacnopTax
00’€KTIB BUIIOIO PiBHA, HEOOXIJHO MOEAHYBATH 13 3aIIPOBA/PKEHHAM LIUX MAacHOPTIB
Ha 00’ €KTaxX HUKYOTO PiBHS.

3aKOHHICTh JOKYMEHTIB, III0 BHUKOPUCTOBYIOTHCS Il 300py NAcCHOPTHUX
BIJIOMOCTEH, a TakoX ¢GopMH BHJA4l PE3yJbTaTIiB IX peecTpallii peryirolThCs
BIIMIOBITHUMH HOPMATHUBHO-TIPAaBOBUMH aKTaMHU.

JlJis  perioHaJIbHOTO PperyJIlOBaHHS MPHPOJOKOPUCTYBAHHS Ta MPHHHATTSA
3BaXCHUX PIIICHh B YMPaBliHHI (DIHAHCOBUMH peCypcaMu MPHUPOIOKOPUCTYBAHHS
1H(popMalliitHOI0 0a3010 € €KOJIOT0-€KOHOMIYHHUM MacnopT TEPUTOPIi, 3MICT IKOTO Mae
BiI00OpakaTy KOMILJIEKC MUTAaHb 1 IPOOJIeM, [0 € HAHO1IBII TOCTPUMH. . B 11l 00JIaCTI.
obmnactsk. [IpoTe OCHOBHI IPUHIIMIY Ta METOAWYHI MIAXOAH 10 (popMyBaHHS macmopTa
TepuTopli MarTh OyTu enuHuMH. Llell makeT AOKYMEHTIB MOBHHEH BiAOOpakaTw
HACTYIHY 1H(OpMallito:
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- IIPOMUCIIOBO-BUPOOHUYMM MOTEHITIa] Ta IHQPACTPYKTypa PETioHY;

- IPUPOAHO-PECYPCHUMN MTOTEHITIA;

- aHTPOTIOTCHHE HABAHTAXXCHHS HA JOBKIJUIA, HOTO KOMIIOHEHTHHM CKJIaJ
(atmocdepa, Boma, 3emils, JIICOBI pecypcH), JUKEpela Ta XapaKTep BIUIMBY,
PEIUTIIEHTH;

- MEPCIIEKTUBH PET10HANIBHOTO PO3BUTKY;

- 3aX0AM WIOJ0 OXOPOHU JOBKULIS, PECYPCOOXOPOHHU Ta pallioHAIBHOTO
BUKOPHUCTAHHSA MPUPOJHUX PECYPCiB, 3aM100iraHHs MOTIPIICHHIO 1X AKOCTI;

- HOpMaTHBHA 0a3a NPUPOJOKOPUCTYBAHHS, BKIIIOYAIOYM EKOHOMIYHI
HOpMAaTHUBH (TJIATEXK1, CTABKU MOJATKIB, I[IHA HA OKPEM1 BUIM MPUPOJIHUX PECYPCIB);
€KOJIOTIYHI HOPMAaTWMBH BHUKHW[IB, CKUIIB Ta HAKONUYEHHS IIKIIJIMBUX PEYOBHH Y
HABKOJIMIIIHBOMY CEpPEOBHILI; CaHITapHI HOPMH, NMPUHIMIIM CTBOPEHHS CaHITapHO-
OXOPOHHUX 30H 1 pO3MIILIEHHS IKIJIMBUX BUPOOHHUIITB;

- €KOHOMIYHI, NpaBOBlI Ta 1HIII yMOBH (YHKI[IOHYBaHHS MPUPOIHO-
rOCI0JIapChKOI CUCTEMU PETIOHY;

- 0COONMBI YMOBHM, 3HAUYEHHS OKpeMHUX OO0'€KTIB Ta OCOOJMBOCTI
MICLIEBOCTI.

Ex0710r0-eKOHOMIYHUK TachopT PErioHy, 3a CBOEKD CYTTIO, € CTPATETIYHOIO
MPOrpamMor0 PO3BUTKY TEPUTOPIi, peanizalis siIkoi MAaKCUMaJIbHO aJalTOBaHa O YMOB
B3a€MO3B’ 3Ky II1JI€H, 3aB/laHb, 3aXO0/1B, Jykepen (1HaHCYBaHHS Ta BUKOHABIIIB TOIIIO.
Exoyoro-ekoHOMIYHMI TACOPT TEPUTOPii TOBHHEH CKIAATUCS 3 TPbOX OCHOBHUX
0J10KiB: 1H(MOPMAIIIITHOTO, OpPTraHi3aIiiHO-EKOHOMIYHOTO Ta MPOOJIEMHO-II1JILOBOTO.

1. [Ingopmayitinuti 610Kk MICTUTH BCIO CHCTEMY €KOJIOTO-€KOHOMIYHUX
nmapaMeTpiB 1 (PIKCOBaHMX PIYHUX 3HAYEHb HEOOXITHUX TMOKa3HUKIB. BuxigHuMH
JaHUMH JUIsT (QOPMYBAHHS LIOTO OJIOKY MOXYTh OYTH pPe3yJbTaTH €KOJOTIYHOTO
MOHITOPUHTY, METEOPOJIOTIYHUX CIIOCTEPEIKEHbB, TOCTIIHKEHHS JHKEpeT 3a0pyIHEHHS
Ta iX IEepeBipKa, JaHl €KOJIOTTYHHUX CIIYkO, MPOEKTH T'PAHUYHO JOIMYCTUMHUX BUKHU/IIB
(I"'AB), rpannuno monmyctumux ckuais (I'JIC) Toio.

2. OCHOBY OpeaHi3ayitiHo-eKOHOMIYH020 OJI0KY CKIIAal0Th JIBa PO3JILIN: OIlIHKA
BUTPAT Ha BUPOOHUYO-TOCTIONAPCHKY MISUIBHICTH MIANPUEMCTB Ta IiX BIUIMB Ha
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HAaBKOJIMIIIHE  CEpPENOBUINE;  aHal3  (IHAHCOBO-TOCMOJAPCHKOI  JISUIBHOCTI
HIIIPUEMCTB Ta perioHanbHOT 1HGPACTPYKTYPH, IO BKIIOYAE OCHOBHI €KOJIOTO-
€KOHOMIYHI TOKAa3HUKH 1X BHUPOOHUYO-TOCMONAPCHKOI AisbHOCTL. OKpeMum
HiIpO3aiJIoM Moke OyTu i1HdopMalis mpo IUiaTexi MIIIPUEMCTB JO O0O0JIACHOTO
€KOJIOTTYHOTO (POHY, MEXaHI13M BU3HAYCHHS 1X pO3MIpy Ta MOPSAOK BU3HAUYCHHS.

3. I[Ipobaemuo-yinbosuil 610k TIACTIOPTA PO3KPUBAE, OIIHIOE Ta 1a€ MOXKIIUBICTh
paHXyBaTH €KOJOTIYHI MpOOJEMHU PETIOHY 3a CTYNEHEM iX Ba)JIHUBOCTI. Y HBOMY
MOBHMHHI OyTH YITKO BW3HAUYCHI Tl HAa MaitOyTHi mepiogau. L{im ¢opmyroTbes 3a
pe3ysbTaTaMu ekcrepTHoro a”anizy. [Ipu ckinaganHi 11boro 070Ky oco0JivBa yBara
MPUALUISETHCSI PUHKOBUM METO/IaM YIIPaBIIHHS peali3alli€ro MporpaMu 1, mepi 3a Bce,
€KOHOMIYHIH 3allIKaBJI€HOCT] y BUKOHAHHI KOHKPETHUX 3aBJIaHb yCiMa CTOPOHAMU Ta
YYaCHUKAMHU.

OTXe, TOCHIKEHO MPOJIOBKUIIO PO3BUTOK KAaTEropii MOTEHLIATY TPUPOIHUX
pecypciB AIIB. Ctan npupoHO-pECYpPCHOIO MOTEHINATY € OJTHUM 13 HAMBaXTUBIIIUX
(bakTopiB €PEKTUBHOTO PO3BUTKY arporpoOMUCIOBOIO0 BUPOOHUITBA. J[0 OCHOBHMX
BU/IIB MPUPOJIHO-pecypcHOoro norenuiany AlIB HamexaTh 3eMelbHI peCypcH, JiCOBI
3eMJli, BOJHI pecypcH Ta MiHepalbHI pecypcu. JlOMiHyrouMMH BHIaMH
npuponokopuctyBanHss B AlIB € 3emneBnopsaHuii T1a BoAHMN. OCHOBHMM,
0e3aJbTEPHATUBHUM LUISIXOM BHUPIIIEHHS MPOOJeM 3 OXOPOHOK Ta BIATBOPEHHSIM
npupoHO-pecypcHoro moteHiiany AIIB € ekonorizaiisi  arponpoMHUCIOBOTO
BUPOOHUIITBA, OCHOBHUMH 3aBJIaHHSIMU SIKOi € BIIPOBADKEHHS pecypco30epiratoumx
TEXHOJIOT1M y MepepoOHOMY KOMILIEKC], allbTePHATUBHI CUCTEMH 3eMJIEpOOCTBA IS
OOMEKEHHS 3aCTOCYBaHHS XIMIYHMX METOJIB MIJABUIIEHHS POIIOYOCTI Ta 3aXUCTY
POCIIMH 3 ypaxXyBaHHSM aCUMUISIIIIHHUX MOXJIMBOCTEN arpapHoi chepu.

PesynbraTy qochipKeHHs CBITYATh MPO JAOIIIBHICTD 3aCTOCYBAaHHS MMOKA3HUKIB
paIioHaJTbHOTO BUKOPUCTAHHS PECYpCiB Ta iX BIATBOPEHHS IJI OCHOBHUX CKJIAJOBHX
MPUPOJHUX PECYPCIB Ta CTPYKTYPHHUX €JEMEHTIB BUpoOHMYOro moreHuiany AlIB.
Bouu MoOXxyTh BigoOpakaTu BiJHOIIEHHS (AKTUYHOTO OO0CATYy pecypciB 0
MaKCHMaJbHOTO PO3pPaxyHKOBOTO OO0CSTY iX 3amaciB 3 ypaxyBaHHSIM MOJIHBOTO
BHKOPHUCTAHHS aJIbTePHATUBHOT CUPOBUHHU. J{OCTIHKEHHSM JIOBEICHO, 110 €KOHOMIYHI
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OL[IHKA BHUPOOHUYOrO TMOTEHI[Iay arpapHoOro CEKTOpY MalTh BpaxoBYBaTU
NPIOPUTETHI OLIIHKK HAsIBHOT'O TEPUTOPIATBHOTO MPUPOTHO-PECYPCHOTO MOTEHITIATY 3
ypaxyBaHHSIM (POPMYBaHHS HOTO CKIIAJOBOi — MPUPOJAHO-TEXHOTEHHOTO MOTEHIIATY
PECYpPCOKOPUCTYBaHHS.

Po3risHyTO NIpUHNMNKM Ta METOMOJIOTIYHI OCHOBH €KOHOMIYHOTO BiJTBOPCHHS
IpUPOIHO-pecypcHoro noteHmiany AllB, HaykoBo-pakTU4HI acCIeKTH (POpPMYBaHHSA
Ta (YHKIIIOHYBAaHHS OpraHi3allifHO-€KOHOMIYHOTO MEXaHI3MYy CTHUMYJIIOBaHHS
BIITBOPEHHSI TPUPOJHO-pecypcHoro mnoTeHmiany AIIB sk y3araqpHeHy cucTeMy
OpraHizaliifHuX, €KOHOMIYHHUX Ta EKOJIOTIYHHUX BaXKEJIB, a METOIU OTpUMAIIU
MOJANBIINK po3BUTOK. OJHUM 13 HampsMIB peanizaiii CTPYKTypU AEp>KABHOTO
YVIOpaBIiHHSA TPOLECOM BIATBOPEHHS NPHUPOAHO-pecypcHoro mnoteHmiany AllB
MIPOTIOHYETHCS  PO3BUTOK TOBHOBAXEHb PET10HAIBHOTO YIPABIIHHSA CLIBCHKOTO
rOCIIOJIapCTBa IUIAXOM CTBOPEHHS 1HCIEKIi, 3aBAAHHSIMH SKOI € MPOTHO3YBAaHHS,
MOHITOPUHT CTaHy, MpOrpamMHe 3a0e3MeUYeHHsI €KOHOMIYHOI CTpaTerii BiATBOPEHHS
IpUPOHO-pecypcHoro noTeHiiary AIIB.

MexaHi3M (P IHAHCOBO-€KOHOMIYHOTO CTUMYJIIOBaHHSA 3€MJIEKOPUCTYBaudiB
CLITBCHKOTOCIIOIAPCHKOTO MPU3HAYCHHS 0 3/IIMCHEHHS 3aXO0/1B 3 OXOPOHH 3eMEJIh Ma€
0a3yBaTUCS Ha CUCTEMI METOJIIB MPSMOT0 Ta HEMPSIMOTO CTUMYItOBaHHs. HeoOxiaHo
PO3pOOUTH CUCTEMY E€KOHOMIYHOTO CTUMYJIIOBaHHS 30€peXEHHS 3eMeb Ha OCHOBI
MIJBFOBOTO PEXUMY OIOJATKYBaHHS, PI3HUX BUIIB MUIBIOBOTO KPEAUTYBAHHS Ta
IHIIUX METOJIB, IO JO03BOJIAIOTH MPOBOAUTH POOOTH O€3 BUIIJICHHS OFOIKETHUX
KOIITIB 3a PaxyHOK HAaKOIMMYEHHS PECYpPCIB CUIbCHKOTOCIONAPCHKOI MPOIYKIIii.
BUpOOHMKIB. B yMOBax 0ro/pkeTHOTO MeiluTy Taka cucteMa Mae OyTH MPOBITHOIO; 3
MOKPAIICHHSIM €KOHOMIYHOI CHUTYyalli B MPaKTUIl CLILCHKOTO TOCIOJapCcTBa Ta
MPUPOJOKOPUCTYBAHHS HEOOXITHO AaKTUBHO BUKOPUCTOBYBATH METOAU TMPSIMOTO
€KOHOMIYHOT'O CTUMYJIFOBAHHSI Ha OCHOBI HaJaHHs JOTaIlll, MBI HAa 0€3MOBOPOTHIM
OCHOBI Ta HaJaBaTH 3EMJIEKOPUCTYBayaM CUIbCHKOTOCIOAAPCHKUX YTi/1b PIBEHb
JOXO/IIB, TOCTATHIX HE TIIBKMU JJIsl OpraHi3alii HaCTyITHOTO0 BUPOOHUYOTO UKy, a U

JUTA KamiTami3amii DeBHOI 1X YacTKU
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BcraHoBieHo, IO KOMIUIGKCHUM MMAXIJM 10 BIiITBOPCHHS, OXOPOHH Ta
3MIITHEHHSI TMPUPOJHO-pecypcHoro moTeHIiany AlIIB chnpustuMme iaBHIECHHIO
€(EeKTUBHOCTI CUTLCHKOTOCIOIaPCHKOTO BHUPOOHUIITBA Ta PIBHS KUTTS TPOMAISH;
MiJBUIICHHS  (IHAHCOBUX  PE3YJbTATIB  JISUIBHOCTI  CUIbCHKOT'OCIOJAAPCHKUX

HiAIPUEMCTB, IX KOHKYPEHTOCIIPOMOXHOCTI, 1110 MOTPeOy€e TOJTATKOBUX JOCI1IKEHb.
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SECTION 10. TOURISM AND HOTEL AND RESTAURANT BUSINESS

DOI: 10.46299/1SG.2023.MONO.ECON.4.10.1

10.1 Main trends in the development of the global tourism

The world of tourism is continually evolving to meet the changing preferences
and priorities of travelers. The industry is experiencing a shift towards sustainability,
technology-driven experiences, and a focus on authenticity and well-being. As
travelers seek more personalized and unique adventures, the tourism sector will need
to adapt and innovate to provide exceptional and responsible experiences. With the
ongoing impact of the COVID-19 pandemic, safety and health considerations remain
paramount. As the world of tourism continues to transform, staying attuned to these
trends and adapting to them will be essential for success in the global tourism industry.

According to the January 2023 issue of the UNWTO World Tourism Barometer,
international tourism reached 63% of pre-pandemic levels in 2022 driven by strong
pent-up demand and the lifting of travel restrictions in a majority of countries around
the world. Over 900 million tourists travelled internationally last year, double those in
2021 though still 37% fewer than in 2019. Europe saw 585 million arrivals in 2022,
almost 80% of pre-pandemic levels (-21% over 2019). The Middle East enjoyed the
strongest relative increase with arrivals climbing to 83% of prepandemic numbers (-
17% versus 2019). Africa and the Americas both recovered about 65% of its pre-
pandemic visitors, while Asia and the Pacific reached only 23%, due to stronger
pandemicrelated restrictions. International arrivals could reach 80% to 95% of pre-
pandemic levels in 2023 according to UNWTO’s scenarios, with Europe and the
Middle East expected to attain 2019 levels [177].

Tourism is an ever-evolving industry that responds to changes in technology,
demographics, and the evolving needs and preferences of travelers. Here are some
trends in the development of the global tourism:

1. Sustainable Tourism. There is a growing emphasis on sustainable and

responsible tourism. Travelers are increasingly concerned about the environmental and
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social impact of their trips. This has led to a rise in eco-friendly accommodations,
conservation-focused tours, and efforts to reduce the carbon footprint of travel.
Currently, most people on the planet strive to have the most positive impact on the
environment in their everyday life. For example, 57.3% of tourists noted that during
their trip they are willing to pay more for environmentally friendly products or sourcing
local food and beverages, using alternative energy sources, offsetting carbon emissions
and paying fair wages for workers. Also, with the support of tourists, governments and
private businesses, the decarbonization movement will become increasingly popular in
2023 [178].

Sustainable tourism has emerged as a prominent and enduring trend within the
global tourism industry. It places a strong emphasis on minimizing the negative impact
of travel and maximizing the positive contributions to the environment, local
communities, and cultural heritage. The key principles of sustainable tourism involve
environmental conservation, community empowerment, cultural preservation,
responsible travel behavior, biodiversity and nature tourism, and the promotion of
sustainable accommaodations. This shift towards responsible and ethical travel practices
reflects the growing awareness of the need to balance economic benefits with
environmental and social responsibility. It is a positive step towards ensuring that the
world’s natural and cultural treasures are preserved for future generations while
enhancing the well-being of local communities and economies. Sustainable tourism is
not just a passing trend but a fundamental transformation that is likely to shape the
future of global tourism for years to come.

2. Digital Transformation. Technology is playing a significant role in the tourism
industry. Mobile apps, online booking platforms, and virtual reality are being used to
enhance the traveler’s experience. Additionally, digital marketing and social media
play a crucial role in destination promotion. From transportation access to digital
payments to addressing health protocols, technology became a significant tool that
helped with the recovery of the sector. According to the World Travel & Tourism
Council (WTTC), health protocols can be achieved by technology solutions through
digital health passes, which help in verifying information easily and securely; and
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digital travel portals, which are online portals allowing quick access to the health entry
requirements of the country [179].

The digital transformation of global tourism is a dynamic and ever-evolving
process that has revolutionized the way people travel and experience the world. The
integration of digital technologies, from online booking and mobile apps to big data
analytics and artificial intelligence, has made travel planning and execution more
convenient, personalized, and data-driven. Travelers now have access to a wealth of
information at their fingertips, enabling them to make informed choices and enjoy more
immersive and sustainable travel experiences.

The digital transformation has also been a critical response to the challenges
posed by the COVID-19 pandemic, with health and safety measures, digital payments,
and remote work solutions becoming integral to the new travel landscape.

As this transformation continues, it is essential for both travelers and the tourism
industry to adapt to these digital trends, ensuring that travel remains a dynamic and
rewarding experience, while also promoting sustainability, cultural preservation, and
responsible tourism. The ongoing evolution of digital technology will continue to shape
the future of global tourism, and travelers and industry stakeholders alike will need to
embrace these changes to stay relevant in the ever-evolving landscape of travel and
tourism.

3. Niche Tourism. Specialized forms of tourism are on the rise, including
culinary tourism, wine tourism, dark tourism, and more. Travelers are seeking out
specific interests and passions. COVID-19 has reshaped traveler preferences, opening
up new avenues for innovation and product development within the tourism industry.
With many individuals experiencing a series of lockdowns and remote work
arrangements over the past few years, there is a growing desire to explore expansive,
environmentally-conscious settings and to connect with others. Consequently, there
exists a significant opportunity for specialized tourism businesses focusing on rural and
adventure travel to expand their offerings. The concept of niche tourism can serve as a
means to distinguish any company or destination from the highly competitive
landscape of the modern travel industry. There are tangible examples throughout the
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travel and tourism supply chain where the adoption of a niche approach can enhance
brand recognition and bolster the competitive position. Pioneers in this field have
honed in on specific target markets, providing an alternative to the conventional beach
vacation that effectively caters to the unique needs of niche travellers [180].

4. Personalization. Travel companies are using data and Al to offer personalized
recommendations and services. This includes tailored travel itineraries, special offers,
and destination suggestions based on a traveler’s preferences and past behavior.

To learn more about the power of personalization, let’s look at some recent data
[181]:

— A majority of tourists, totaling 57%, express the desire for brands to tailor their
shopping experiences by taking into account their individual preferences, behaviors,
and past choices.

— Sabre’s data, originating from a global B2B travel marketplace, highlights that
a significant 83% of customers anticipate receiving pertinent information and product
recommendations that align with their personal preferences.

— There is a 36% inclination among customers to pay premium prices for travel
experiences that align with their behavioral profiles.

— A remarkable 96% of marketers within the industry firmly believe that
personalization enhances customer relationships. In parallel, an impressive 88% of
marketers report substantial enhancements in their companies’ performance, attributed
to customer-centric initiatives.

— Surprisingly, only 31% of marketers hold the view that the Travel & Tourism
sector effectively implements personalization mechanisms. This underscores the ample
room for growth and enhancement in an industry known for its dynamism and robust
health.

5. Health and Safety Concerns. The COVID-19 pandemic has placed a renewed
focus on health and safety in travel. Travelers are more conscious of cleanliness,
vaccination requirements, and travel insurance. Prior to the COVID-19 pandemic, the
growth rate of the global Travel & Tourism sector outpaced the growth of the global
economy for nine consecutive years. After a devastating 50.4% fall in the contribution
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of the sector to the global economy, Travel & Tourism recovered by 21.7% in 2021. In
comparison, the global economy bounced back by 6.7%. Travel & Tourism’s pace of
recovery was slowed down by the spread of the Omicron variant in the second half of
2021 which forced governments to reinstate restrictions on international travel [182].
Health and wellness have become a priority for many travelers. Spa retreats, yoga and
meditation retreats, and destinations focused on physical and mental well-being are
gaining popularity.

6. Domestic and Regional Travel. In response to the pandemic, many travelers
have been exploring their own countries or regions. This trend has given a boost to
local tourism and led to the discovery of hidden gems closer to home. Domestic and
regional travel play crucial roles in the global tourism industry. They are essential
components of tourism, contributing significantly to the overall economy of a country
or a specific region. The global Travel & Tourism’s recovery was supported more by
the rise in the spending by domestic visitors than revenues from international visitors.
Travel & Tourism domestic spending recovered strongly — by 31.4% globally —
whereas spending by international visitors recovered by only 3.8% as travel restrictions
for foreign visitors remained in place across many countries. As a result, domestic
spending’s share of total Travel & Tourism spending increased from 72% in 2019 to
85% in 2021. Travel & Tourism business spending and leisure spending grew at 30.9%
and 25.1% respectively [182]. Domestic and regional travel are integral components of
the global tourism landscape. They have unique economic, cultural, and environmental
implications that vary depending on the specific countries or regions involved. These
forms of travel continue to play vital roles in shaping the tourism industry and the
economies of nations and neighboring regions.

7. Collaborative Consumption. The sharing economy has expanded to the travel
industry with services like Airbnb and car-sharing platforms. Travelers are increasingly
looking for unique, cost-effective accommodations and transportation options. The
absence of platforms such as Airbnb, Couchsurfing, Homeaway, Housetrip, and 9Flats
would leave most individuals feeling incomplete and disoriented, particularly among
the younger generation. This underscores the significant impact of technology on how
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people approach new experiences. These platforms serve as pivotal reference points
for travelers, greatly influencing their freedom to choose how they wish to spend their
vacations and engage in travel. Opting for more conventional websites or agencies is
seen as an institutional necessity, but these traditional channels are becoming
increasingly overshadowed [183].

Virtually all these platforms enjoy widespread recognition, and the key
differences between them are associated with the age groups of their users.
Furthermore, it appears that users are well aware of the level of offerings and added
value provided by each platform. Companies and platforms have recognized that
people have unmet needs, including cost savings, connecting with locals, and sharing
knowledge, and that technology can revolutionize the conventional approach to travel
planning. These factors, which significantly influence travellers’ moods, are
effectively addressed by online platforms like Airbnb, HomeAway, HouseTrip,
Couchsurfing, and 9Flats [183].

These trends reflect the evolving preferences and priorities of today’s travelers,
and they are likely to continue shaping the future of the global tourism industry.

However, there are some risks associated with the recovery of the international
tourism sector. The ongoing uncertainty surrounding the COVID-19 pandemic poses a
significant risk to the recovery of international tourism. New variants of the virus or
future pandemics could lead to travel restrictions, lockdowns, and reduced traveler
confidence. Economic, health and geopolitical headwinds could weigh on the sustained
recovery of international tourism and confidence levels in 2023. The challenging
economic environment, including high inflation and interest rates, the spike in oil and
food prices, as well as fears of a global recession could weigh on the recovery of
tourism. The uncertainty derived from the Russian aggression against Ukraine is also
an important downside risk [177]. Security threats and terrorism can deter tourists from
visiting certain destinations, affecting the recovery of international tourism. Travelers
may prioritize safety over leisure.

To mitigate these risks, the international tourism sector and governments must
remain flexible and adaptable, continually monitor the global situation, and collaborate
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on strategies to ensure a more resilient and sustainable recovery. Additionally,
promoting responsible and sustainable tourism practices can help address some of these
risks, particularly those related to environmental and social concerns. Encourage and
promote domestic and regional tourism to stimulate local economies and reduce the
reliance on international travelers during periods of uncertainty.

The OECD survey of recent tourism performance and outlook for recovery
highlights the shift in focus as the tourism sector faces many challenges, beyond the
pandemic, with countries in particular highlighting the impact of global inflation and
price rises on tourism businesses and tourist spending. Economic insecurity, energy
constraints and labour shortages are also barriers to the recovery. While travel
restrictions are lifting, geopolitical uncertainty and the absence of key source markets
due to COVID-19 and Russia’s war in Ukraine is also expected to impede the tourism
recovery in some countries. The restart of international tourism also brings unforeseen
challenges which risk constraining the recovery, including for example, processing
backlogs for visas and travel documentation [184].

Russia’s war in Ukraine has dealt a blow to the economic recovery, as the
impacts of the pandemic still linger, with significant consequences for tourism. Recent
macroeconomic estimates show that global GDP growth is projected to remain subdued
in the second half of 2022, before slowing further in 2023 to 2.2% [185]. The war has
also triggered a cost-of-living crisis, affecting people worldwide. Inflationary pressures
are now broadening beyond food and energy, with businesses throughout the economy
passing through higher energy, transport and labour costs to consumers. This is sapping
growth and will impact real incomes and curb spending, weighing down on the tourism
sector’s nascent recovery from the pandemic [185].

Sustainable tourism plays a pivotal role in shaping the future of the travel
industry. It represents a conscious effort to harmonize economic development,
environmental preservation, and social inclusion in tourism activities. By prioritizing
environmental conservation, respecting local cultures, and empowering communities,
sustainable tourism offers a path toward a more responsible and resilient industry
[186]. As travelers, industry stakeholders, and policymakers embrace the principles of
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sustainable tourism, they contribute to the long-term viability of destinations and the
well-being of host communities. This approach not only minimizes negative impacts
but also maximizes the positive contributions of tourism, creating a win-win scenario
for all involved.

Trends in global tourism change for several reasons:

— As travelers become more conscious of their impact on the environment and
local communities, their preferences change. Sustainable and responsible tourism is
gaining popularity, influencing the types of experiences and destinations people seek.

— Technology continually reshapes the tourism landscape. From online booking
platforms to virtual reality travel experiences, technology drives new ways of planning
and experiencing travel.

— Events such as the COVID-19 pandemic can have a profound impact on
tourism trends. Health and safety concerns, as well as travel restrictions, have led to
shifts in where, when, and how people travel.

— Economic conditions, including exchange rates, inflation, and economic
growth, can influence travel trends. Economic downturns may lead to decreased
tourism, while growth can result in increased travel.

— Growing awareness of environmental issues like climate change has led to a
focus on sustainable and eco-friendly tourism.

— Shifts in the demographics of travelers, including aging populations and the
rise of digital nomads, impact the types of experiences and destinations in demand.

— Political stability and international relations can affect the perception of
destinations as safe or desirable for travel.

— Tourism boards and businesses actively market destinations and experiences,
creating trends by showcasing certain places or activities.

— Cultural and social movements, such as the rise of food tourism or the desire
for authentic experiences, shape travel trends.

— Natural disasters, like hurricanes or earthquakes, and man-made crises, such

as terrorist attacks, can quickly change travel patterns and influence traveler decisions.
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In a world facing environmental challenges, cultural diversity, and socio-
economic disparities, sustainable tourism stands as a beacon of hope, demonstrating
that responsible travel practices can coexist with fulfilling and enriching travel
experiences. It is not just a trend but a fundamental shift in the way we approach and
enjoy the world, promoting a brighter, more sustainable future for global tourism.

In summary, the development of international tourism is a dynamic and
multifaceted process that continually evolves in response to changing global conditions
and traveler preferences. It is a sector that has experienced both tremendous growth
and significant challenges in recent years. Factors such as technological advancements,
changing travel behaviors, and geopolitical shifts have all played a role in shaping the
international tourism landscape.

The ongoing importance of international tourism is evident, as it contributes to
economic growth, cultural exchange, and the fostering of global understanding.
However, it also faces risks and uncertainties, including those related to the COVID-
19 pandemic, environmental sustainability, and cultural preservation.

As the industry moves forward, stakeholders in international tourism must
continue to adapt, innovate, and prioritize sustainability and responsibility.
Collaboration between governments, local communities, and the private sector is
essential to ensure the sector's resilience and its ability to provide enriching and
memorable travel experiences while minimizing negative impacts.

The future of international tourism lies in finding a delicate balance between
growth and sustainability, between exploration and conservation, and between
economic benefits and cultural respect. By recognizing and addressing the challenges
and opportunities of international tourism, we can work towards a more vibrant,
resilient, and responsible global travel sector that benefits travelers, destinations, and

the planet as a whole.
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10.2 JIbBicbKa 00J1aCTh SIK CKJI210Ba TYPUCTHYHOI rajy3i YKpainu

Y cydacHOMYy CyCHIIBCTBI TypHCTHYHA Tally3b CTa€ OJIHIEIO 3 TPOBITHUX
rajxy3ed CBITOBOI €KOHOMIKH, SIKa JUHAMIYHO PO3BHUBAETHCA 1 HAOyBa€ MacOBOTO
xapaktepy. Crnuparouuch Ha CBITOBHM JTIOCBIJ, MOYXHA CTBEPIXKYBATH, 1110 TYPUCTHYHA
rajly3b CTPIMKO BIOCKOHATIOETHCS 1 CTA€ BAKIWBOIO YACTHHOIO eKOHOMiku. Ciin
MIIKPECIUTH, 10 TYpPU3M HE TUIBKH BIJIrpae BaXJIMBY pPOJb B EKOHOMIYHOMY
3pOCTaHHI 0araTb0X HAI[lOHAJFHUX €KOHOMIK, a W TpaHC(HOPMYETHCS Y MIPIOPUTETHE
COLIIOKYJIBTYPHE SBHINE PO3BUTKY JIIOJCTBA HA MUIAXY 10 JIOCSTHEHHS
MDKHaIIOHAJIBHOI TOJIEPAHTHOCTI y rio0anbHOMY MacmTabi. Typusm B YkpaiHi -
KJIIFOYOBUM CEKTOP EKOHOMIKH, PO3BUTOK SKOTO Ma€ 3a0€3MEUYUTH BIJKPUTICTh
BITUM3HSIHOI €KOHOMIKH, 3MIIIHUTU JEMOKPATIIO Ta €EBPOIHTErPALITHUIN KypC Jep>KaBU
[187, c. 376].

BpaxoBytoun 3HauHy poJib TYypU3My, SIKHH pO3BHBA€TbCA B yMOBax
KOHKYpPEHIIli, KO’)KHa KpaiHa, PErioH, MICTO YW CEJI0 HaMaraloTbCs MOMYJISIpU3yBaTh
CBOIO TYpPUCTHYHY MNpuUBaOIMBICTh. JIbBIBCbKAa 00JACTh, fIKa HAJICKHUTh N0 THX
PETIOHIB, JIe NEPCIEKTUBU PO3BUTKY IHIYCTPIi TypU3My Ta BIANOYMHKY € HAMBUIIIUMHU
B KpaiHi, HE CTOITh OCTOPOHb TaKUX MOJINA. B o0nacTi HamiuyeThcs moHaA 4 TUCSUI
ICTOPUYHUX Ta KyJIbTYPHUX MaM STOK, OUIBIIICTB 13 HUX - Y KYJbTYpPHIH CTOJHIIL
VYkpainu, JIsBoBi [188, ¢. 72].

TypuctuuHo-pekpealiiiuii noteHuian JIbBIBIIMHKM - OJHUM 13 LUISXIB
PO3BUTKY MNIANPUEMHHULIBKOI JISIIBHOCTI, CKOPOUYEHHSI O€3pOOITTs, y TOMY YHUCIl B
CUTBCHKIM MICIIEBOCTI, 301JIBITICHHS TOXO/IIB TOKPAIICHHS 1X ()1HAHCOBOTO CTAHOBHIIIA,
PO3BUTKY CLJILCHKOI MICIIEBOCTI Ta 301JBIIIEHHS HAIXOMKEHB 10 MICIIEBUX OIO/KETIB
MMOYMHAIOYH 3 BUTpAT TypucTiB [189].

Crnin 3a3HauMTH, IO PETIOH XapaKTepU3YEThCA 3HAYHUM IOTEHIIAJIOM
TYPUCTHUYHUX PECYPCIB 1, OJHOYACHO, HU3bKUM DIBHEM IX OCBO€HHS, HAsBHICTIO
06araToro MOPUPOJHOTO TMOTEHLIAaTy  Ta BOAHOYAC HU3BKUM CTYIEHEM HOro

BUKOPUCTAHHA B TYPUCTUYHHMX LUIAX. TOMy CTpaTreriyHOl0 METOK PO3BUTKY
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TYpPUCTUYHOI rany3i JIbBIBIIMHU Ma€ CTaTH CTBOpPEHHsS Yy MicTi JIbBOBI Ta 00iacTi
KOHKYPEHTOCIIPOMO>KHO1 Taiy3l Typu3My Ta BIAMOYMHKY SIK OJHOTO 13 MPOBIIHHUX
HANPSIMKiB TepUToOpianbHOi cremianizanii [190, c. 124].

[IuTaHHAM pEriOHaIBLHOTO TYpU3MY 3aiiManuck Taki HaykoBIl: C. M. llenetiok
KOTpa BHBYaja CTPYKTYpy Ta CydYacHHH CTaH BHKOPUCTaHHS peKpeariitHo-
TypucTHUHUX pecypciB  IBano-®pankiBchkoi 001, O. B. [larngepenskwii
pOaHaji3yBaB TEPUTOPIaIbHY OpraHizallilo MPOMUCIOBOro Typusmy KapnaTchkoro
CyCIUIbHO-TEOTpaiyHOr0  palloHy Ta BHJAUIMB OCHOBHI  HAampsIMH  HMOTO
BrockoHaneHHs, T. 1. Boxyk mocmijpkyBana Teopito, METOJOJIOTIIO 1 MPaKTUKY
peKpeariiHo-TypUCTHYHUX JCCTHUHAIIM, TaKOoX CIi BUALIMTH mocmigauiro JI. 1.
HoBocenbCchKy sKa 3aporoHyBaia €KoJori3amnito (IHAHCOBOIO MEXAaHI3MY PO3BHUTKY
KypPOPTHO-pEKpealitHUX TepUTOpii Ha mpuKiIaai JIbBiBCbKOi 001

Caig miAKpecInTy, MO Ipalb MPUCBIYEHUX PO3BUTKY PET10HAIBHOTO TYPU3MY,
a caMe pO3BUTKY TypusMmy Ha JIbBIBIIMHI € HE JOCTaTHbO, IO 1 3YMOBIIIOE
aKTyaJIbHICTh IaHOTO JIOCIIIJIKEHHS.

Mertoro naHoi pobota € crpoba oxapakTepu3yBaTH CTAHOBHINE TYPUCTUYHO-
pekpeartiiioi ramy3i JIbBIBIIUHU, a TaKOXX BUSBUTH Ta BHOKPEMHUTH MPOOJIEMH Ta
MEPEIIKOIM, [0 HETaTUBHO BIUIMBAIOTh HA PO3BUTOK TYPUCTHYHOI T'alTy31 B PET1OHI.

3HaYEHHS TYPU3MY y CBITI BQXXKO HEJOOI[IHUTH, OCKIJIBKU BIH POOUTH BETUKHIA
BHECOK y 3MII[HEHHS KOHTAKTIB Ta HAJArO/KEHHS JOOPOCYCIICHKUX BITHOCHH MIX
KpaiHaMH, OKPAILIEHHS B3aEMOPO3yMIHHS MI>K HApOJaMHu, 3MII[HIOE aBTOPUTET KpaiHU
Ha MDKHApOJHIN apeHi, po3BUBAE 11 caMOOYTHICTh Ta IMIJK, POpMy€e HalllOHATBHY
T1AHICTh, CTUMYJIIOE PO3BUTOK CBITOBOI TOPTiBJIi, TYMaHITapHOi cepu, MI>KHAPOIHE
CHIBPOOITHUILITBO, BIJIPOJIPKEHHSA KYJbTYpHOI CHAAIIMHM Ta TPAAULIA, 3aiTydae
IHBECTHIIT, po3BUBAE iHOPACTPYKTYPY, CLIbChKE rocroaapcTBo Toiio [191].

Vkpaina — 1e kpaiHa, sika 3aiiMa€e OAHE 3 HAWBUTIAHINIMX pPO3TAlllyBaHb Yy
€pponi. CrTpareriyHol® METOK Typu3My B HaIlld JepkaBl € CTBOPEHHS
KOHKYPEHTOCIPOMOYKHOTO TYPUCTUYHOTO MPOAYKTY, 110 3MOXKE T1IHO 3alHATH CBOIO

HIITY Ha CBITOBOMY pUHKY[192, c. 176].
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JIbBIBIIMHA — OJMH 13 HAUMPUBAOIUBIMIKMX 1 HAUTOMYJSAPHIMIUX TYPUCTUUHO-
peKpeaniiHux perioHiB YKpainu. BiH BiJ3HAYa€ThCs MO3UTHUBHOIO Ta CTaOUIBHOIO
JMHAMIKOIO PO3BUTKY TYPUCTHYHOI raiy3i MPOJOBXK OCTaHHIX JecATH pokiB. bepyun
70 YBaru CKJaJHE ICTOpUYHE MHHYJIE, a TaKOX, OaraToBIKOBE J00pOCYCIJCTBO
0araTbO0X HaApOMIB Ta PEINIrid, perioH Ma€e 4d Majuil KyJIbTYpHO - TYypUCTUYHUN
notenuian. Ha tepuropii JIbBiBUIMHM, TPUOIN3HO, 30CEpEHKEHO 25% BCI€T ICTOPUKO-
apXITeKTYpHOI CHaauMHu YKpaiHu — moHaa 4 Tucsayl nam’sitok. KynpTypHuii
MoTeHLian o0jacTi OpPMYeThCS 3a PaXyHOK apXiTEKTYpPHO-ICTOPUYHUX IIam’sITOK
HAI[IOHAJILHOTO Ta MICLEBOr0 3HAYEHHs, Y TOMY 4Mcil 794 mam’sITOK apXiTEeKTypH Ta
MicTOOYyBaHHSl HalllOHAJILHOTO 3HA4YeHHs, 2637 mam’sITOK MICLIEBOIO 3HAUYEHHS Ta
834 mam’ATKM apxeoJiorii, 14 3 SKMX MarOTh CTaTyC HalloHAIbHUX[189].

Caip miIKpecnuTH, 110 BaXKJIMBE 3HAYEHHS JJI PO3BUTKY TYPUCTUYHOI rairys3l
JIpBIBIIMHM Mae ii reorpadiude po3ramyBaHHsA. [lo ii TepuTOopii NPOXOIATH
MDKHApOJIHI KOMYHIKaIli, Kl 3’ €IHYyI0Th YKpaiHy 3 TakuMu Kpainamu sik: [lonbiia,
CnoBayunna, YropumwHa, Pymynis. [liBHIuHA yacTMHA OOJACTI JIGKUTHh Yy Mexax
Bonuncekoi Bucounnu, Manoro Ilomices Tta [loauibchbkoi BUCOUMHM, BIJIOKpEMIICHA
nonuuoto J{nictpa Bix [lepenkapnartsa. XpeOTu ykpaincbkux Kapnat po3ramioBasi Ha
MIBICHHOMY 3axoni oOnacti. [liBHIYHa YacTWHAa 00JacTi po3TanmioBaHa B 30HI
jmicocteny. Mae cCHOpUSATIMBI YMOBHM [JIi PO3BUTKY CUIBCBKOTO TOCHOJApPCTBA Ta
BIIMOYMHKY. binbiie Toro, JIbBiBIIMHA TPUBAOIIOE TYPUCTIB Ta TOCTEH YHIKAIBHUM
MOETHAHHSIM MICIIEBOTO KOJIOpUTY Ta [Ji10BOi akTUBHOCTI[193,c.84]. Opnnak
JIOHEJIaBHa TMOJ0pOX Ha JIBBIBIIMHY acollioBajacs B YsABI TYpPHUCTIB 13 MICTOM
JIbBOBOM, 3aMKaMM, TOpaMH Ta KypopTamu. Ajie cama TepuTopis JIbBIBUIMHU - 3 Ti
YHIKaJIbHOIO ICTOPHYHOIO Ta KYJBTYPHOIO CIAIIIMHOI, MUCTEITBOM, BOAHUMH Ta
TaHAMAaQTHUME pecypcamMu, caMOOyTHIMU TPAJAMIIISIMU Ta 3BUYAsIMHU Y TOEIHAHHI 3
BUT1JTHUM Te€OorpaiyHUM pO3TalIyBaHHSIM - € 4yJJOBOIO 0a3010 JJIsi PO3BUTKY PI3HUX
BUJIIB Ta (popM Typusmy Ta BianouuHky [190, c. 125].

Benuky 3amikaBiieHICTh cepell BITYM3HSHUX Ta 1HO3EMHHX TYPHUCTIB
BUKJIMKAIOTh OO ’€KTU ICTOPUKO-KYJIBTYPHOI CHAAIIMHU, 3a KUIBKICTIO SKHX
JIpBiBIIMHA 3aiiMae OJHE 3 MPOBIHUX MICIb B YKpaiHi. 3HAYHY KUIBKICTh TTaM'aTOK
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icTopii Ta apxiTeKTypu posmimieHo y JIbBOBi (2500), a TakoX y TaKuMX MiCTaxX SK:
Cam6ip, ’KoskBa, bens, 3omouiB, J[porooud. HasBHICTh Takoi KIJIBKOCTI 1CTOPUKO-
KyJbTypHUX TIaM STOK MOXHa TOSICHUTH MJaBHICTIO 3acejeHHS JaHOi TEepUTOpii,
BIJIJTAJICHICTIO BiJl T€ATPiB BOEHHUX il MUHYJIOTO, ITOPIBHSHO BUCOKUM €KOHOMIYHUM
PO3BUTKOM Ta 3HAYHOIO T'yCTOTOO HaceneHHs[ 187, ¢.379].

JIpBiBChKa 00JIaCTh TOCIAA€ OAHE 3 MEPIIUX MICIh B KpaiHi 3a HasSBHICTIO
IPUPOJIHUX, PEKPEallifHUX Ta 03I0POBYHMX PECYPCiB, K1 MPEICTABICH] IUTIOMIUMHU
MiHEpaJlbHUMU BoaMu (7 BHIIIB), TIKYBAJIbHUMU TPSA3SIMH, 030KEPUTOM, Ha 0a3i AKUX
BIIOMI KypopTH YKpaiHu Ta 3a KopaoHoM - Tpyckaserp, cMT. CXiJIHHMIIS, CMT.
Mopius, cmt. HemupiB, cmt. Benukuii Jlrooun, cmt [lkmo. IliBaeHHy yacTuHy
JIpBIBIIMHHM 3aliMatOTh TipchbKi JanamadTy Ykpaincekux Kapnat. Ha fioro teputopii
3HAXOJAThCS HalloHaabHI Mmapku «Ckoje beckumm» Ta «ABopiBchKkuii». B o6macTi €
400 tepuTopiii Ta 00’€KTIB NPHUPOAHO -3aMOBIIHOTO (POHIY, 30KpeMa Aep>KaBHUI
3anmoBiOHUK  «Po3rouus», 33 3amoBimHuKM, OoTaHIYHMM cafn  JIBBIBCHKOTO
HallloHAJIbHOTO YyHiBepcutTeTy- [. ®panka, 240 mam’STOK TPUPOAH, 55 MapkiB -
mam’sITOK CaJI0BO -TIApKOBOT'O MUCTEINTBa, 61 oxopoHtoBanuii ypouuie|[ 189].

BincoTok mpupomHO - pekpeariiiHoro moTeHiany JIbBIBIIMHU y 3arailbHOMY
MPUPOJIHO -PECYPCHOMY TMOTEHINanl VYKpainu cTaHoBuTh 5,377%. 3a paHum
MOKa3HUKOM JIbBIBIIMHA TOCTYHAEThCS JIMIIE 3aKaprarTiO. TOKA3HHUK SKOTO
CTaHOBHTB, pubim3Ho, 7,036%. Y cTpyKTypl pekpeamniitnux pecypciB obmacti 70%
MpUIaJlac Ha PeCypcy BIIMOYMHKY Ta TypusMy Ta 30% - Ha pecypcu CaHaTOpHO -
KypOpPTHOTO JIIKyBaHHA. 3arajoM, MPUPOJHO-pEKpealliiHi pecypcu JIbBIBIIMHM
cknanaoTb 14.3%, gKi CyTTEBO MEPEBUIYIOTH BIIMOBIIHUN MOKA3HUK JJIs Y KpaiHu
(9,5%)[193, c. 84].

Oco0MMBICTIO PETIOHY, SIKA 3HAYHO MIJBUIILYE yBary 10 HbOTO Ta CIIOHYKA€ JI0
PO3BUTKY KYJIBTypHOTO Typusmy, € Te, mo y 2009 pomi JIeBiB 3100yB cTaTyc
KyJBTYpHOI CTONUII YKpaiHu. ['0JJOBHUMHU NiACTaBaMU TaKOr0 YCHIXY SIBIISE€THCA
BKiroueHHs 10 Crincky BeecBiTHROT criaanman KOHECKO ictropuunoi yacTiHM MicTa
yepe3 BEJIMKY KIUIbKICTh AapXITEKTYpHHX IaM ATOK . mpoBeaeHHa moHax 100
dectuBaiiB y JIbBOBI Ta 007aCTI MOPIYHO, O€37114 3aMKiB Ta (hopTeih, 00’ €THAHUX Y
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«30n0Ta migkoBay, Outbmie 60 Mmy3eiB Ta 100 xpamiB pi3HUX KoHecii, sKi
BUKJIMKAIOTh BEJIMKY 3aIlIKaBJICHICTb perioHoM 3 00Ky TypucTiB[187, c. 379].

B perioni icHye Oinbiie 50 TypUCTUYHHX MapUIpyTiB (3aMKH, pyiHH 3aMKiB,
30epexeH] CTapOXKUTHOCTI, MOHACTHUPl Ta XpaMmH TOIMIO). 3TIAHO 3 JOCTIIKEHHSIMH,
HAWOUIBII TOMIMPEHUMH EeKCKYPCIHHUMH  MapuipyTamH, 100 PEeKOMEHAYIOTb
TYpUCTHUYHI areHTcTBa, €: «Jlo Crpaguancekoi nmeuepu», «KoBkBa Ta KpexiBchbkuii
MOHacTHp», «CBIPChKHI 3aMOK Ta 3BeHUTropoa», «HeBigoma JIbBIBIIMHA - OKOJIMIIS

nn

JIbBoBa», «Mana 3omora miakoBa» "", "Ha OarpkiBmmny IBana ®panka B
Haryesuuax", "I[lepaunu benspkoro kus3iBctBa". [10bCHKUX TYpUCTIB 3aMpONIYIOTh
BI/IBIJIaTH BaXXJIMBI MicCIls iXHBOI icTopii - XKoBkBy, ['oponok, IBaHo -®paHKIBCHK, a
HIMELbKI TYPUCTH BIJAAIOTh MPEBAary KOJMIIHIM HIMELBKAM KOJOHISIM - XOpOCHO,
Tepuonins (Jopadensa), Mepsuui (Bizenbepr) [187,¢.380].

Pi3HOMaHITHICTP NPUPOJHUX YMOB Ta 0araTcTBO €KOJOr0 -peKpealiiHux
pecypciB JIbBIBIIMHU CTBOPIOIOTh CHPUSTIMBI YMOBHU JJISI PO3BUTKY €KOJOTIYHOTO
Typu3My. 3arajgoMm y JIbBiBcbkid oOmacti €: 1) 1 3amoBigHuk Po3rouus (rioiero
2084,50 ra); 2) 2 HauioHanbpH1 npupojHi napku - "ABopiBcekuid”" (7078 600 ra) ta
"CromiBceki beckumu" (35684 ra); 3) 3 perioHaJbHMX JaHAIMA(QTHUX MApKy -
"BepxubonnictpoBchki beckuau" (8536 ra), "Hancsaucekuit" (19428 ra) Tta
"3unecenns" (312100 ra); 4) 37 pesepsiB; 5) 176 nam’siTox mpupou; 6) 48 OXOpOHHUX
ypouui; 7) 261 mapk-mam’sSTKa caJ0BO-TIapKOBOr0 MUCTEITBA; 8) 3 O0OTaHIYHUX caTy
Ta 1 300mapk[194].

[omo iHPpacTpyKTYypH TYPUCTUYHOI TaTy3i, TO BOHA oXorumoe: 124 canaTopii,
500 caau® 3enenoro Typusmy, 250 3akiamiB po3mimieHHs, 280 3akinaaiB XapuyBaHHS,
12 TypuctnuHux iHGOPMALIMHUX IIEHTPIB, MOoHaA 162 nep:kaBHUX Ta IPOMAJCHKHUX
My3eiB Ta ranepeit, 10 TearpiB, 1HII TypuUCTHYHI Ta pekpeaniini 3axmanu; 320
HaWOIbII BIABIAYBAaHUX TYPUCTUUYHHMX OO’€KTIB Ta MaM ATOK apXiTekTypu, 37
MPUPOJHUX KOMILIEKCIB. PErioH Hajae MoCIyru 3 MArOTOBKH (DaxiBIIiB 3 MiATPUMKU

Typu3My 8 oprasizaiiiif, 3 KOHCYJIbCTBa, 14 TYPpUCTUYHUX TPOMAJCHKUX OpraHi3aIlii

[190, c. 126].
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TypuctuyHi nociayru HaAarTh 354 TYpUCTUYHMX MiAnpueMcTBa. EKCKypciiiHi
MapHIpyTH 00CIyroByoTh 750 kBamihikoBaHUX TiiB Ta nepeknamaadis. [193, c.84].

[Toxa3HUK TYpUCTHMYHUX OOMIHIB € Tyke 1HQOPMATHUBHUM MOKA3HUKOM, IIO
XapaKTepu3y€e TYPUCTUUHO -peKpeariiinuii noteHian JisiBumHy. Bin BimoOpakae He
TIJIBKU OCOOJIMBOCTI TYPUCTHUHUX MOTOKIB, @ 1 IX COI[iaIbHO-€KOHOMIYHUH BIUIMB Ha
PO3BUTOK MI>KHAPOJHOTO TYPH3MY B PETiOHI. 3T1IHO 3 pe3yabTaTaMH, CEPEl TYPUCTIB
3 ABscrpii, bomrapii, I'pemii, €runty, I3paimto, Iramii, Himeuuwnu, Ilonsii,
CnoBauunnau, Typeuumnu, Yropmuuu, ®panuii, Xopsarii, Yexii Tta YopHoropii
BUI3HUI TypuU3M NepeBaxkae HaJ B'i3HUM Typu3smMoM. BoaHodac npuOyTTs 1HO3eMIIIB 3
Pociiicekoi ®@eneparrii Ta CIIIA nepeBaxkusio BUI3 MICIIEBUX JKUTEIIB 3a KOpAOH. B
OCHOBHOMY 1€ CTajocsi 4yepe3 301IbIICHHS BUKOPUCTAHHS TYPUCTHUYHUX IOCIYT Y
pErioHi Ta MiABUIIEHHS €(EeKTUBHOCTI POOOTH MICIEBOTO TYPUCTUYHOTO KOMILIEKCY
[188, c.77] .

BuizHuii Typu3sM € OUIbII BUTIIHOIO (POPMOIO TypUCTHUYHOTO Ol13HECy, HIK
B'I3HUI (1HO3eMHMIT) Ta BHYTpIIIHIN Typu3Mm. Maibke KOKHA TYpUCTHYHA KOMITaHIs
3alMa€eThCS BUI3HUM TYPU3MOM, a 0J1U3bKO 20% TYpPUCTUYHHX IiANPUEMCTB PETIOHY
3aiiMaroThCd B'I3HMM Ta BHYTPIMHIM Typu3MoM. OJHaK JaHi MOHITOPHUHTY, SIKUN
MPOBOAMUTHCS MIOPIYHO MPOTATOM JITHHOTO TYPUCTUYHOTO CE30HY, MOKa3yI0Th, 1110 B
00JlacHOMY IEHTp1 HIOAHS nepeOyBae OJU3bKO 3 TUCAY 1HO3EMHHX TYPHUCTIB, a Y
BUXIIHI - 10 5-6 THCsad. [193, ¢.84].

[To3uTuBHY JWHAMIKY 3pOCTaHHS KIJbKOCTI 1HO3EMHUX Ta BITUM3HSIHUX
TypucTiB y JIbBIBCBKiM 001acTi 3a0€3MeUyIOTh:

1. HasBHICTh 3HAYHOI KUIBKOCTI ICTOPUYHUX, apXITEKTYPHUX Ta KYJIbTYPHHUX
00’€kTiB, y TOMY 4Hcii BKItoueHuX 10 Crncky BeecBiTHROT ciaamuuu FOHECKO;

2. 30epexxeHHs Ta MIATPUMKA TPATUIIA Ta KyJIbTYPHOI 1IEHTUYHOCTI
(IpoBOAUTHCS 3HAYHA KUIBKICTh TPAIULIMHUX (DECTUBAIIIB Ta SPMAPKIB);

3. Pi3HOMaHITHI TPUPOJAHI pecypcH, SKi 3a0e3MeUyr0Th PO3BUTOK TYpU3MY B
Oynp - SIKy MOpy POKY (JIMKHUN TYpU3M, O3JOPOBJICHHS Ta BIATIOYWHOK, aKTUBHUMN

TYypH3M TOILIO);
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4. BurigHe reorpadiyHe po3TallyBaHHS perioHy B IIeHTpi €Bpomu Ta
TPaHCIIOPTHA JOCTYMHICTb, IO COPHsE 30UIBIISHHIO KUTBKOCTI TYPUCTIB, BKIIOYAIOUH
TPaH3UTHHUX TYPHUCTIB (3 MIXXKHAPO/IHI TPAHCIIOPTHI KOPUAOPU MPOXOJIATH TEPUTOPIEIO
JIsBiBCchKOI 0Omacti: MTK Ne 3 bepunin-/lpesnen-Bpoiyias -JIbiB-Kui; MTK Ne 5
Tpiect Jlro6nsHa-byxapecr-byganemr-JIsBiB; MTK €Bpomna-Asis);

5. T'ycta wmepexa TpaHCIOPTHUX MAapHIPYTIB, BKIIOYAIOYH MIKHAPOIHE
3HAYEHHS, MKHAPOJHI peiicH, Nep>KaBHUN KOPAOH 3 KpaiHamu -uieHamu €C, siKi €
COPUATIMBUMHU (paKkTOpaMu AJsl 3ajdydeHHs TypUCTIB 3 Oaratbox kpaiH (JIbBiBChKa
obnmacte Mexye 3 PecryoOmikoro [lonbima, 30kpema, 3 8 MIDKHAPOJIHUMHU
MPUKOPJIOHHUMU TepexojamMu, 4 3 HUX aBTOMOOUIbHI Ta 4 3ali3HUYHI, € IMYyHKT
MPOITYCKY MI?)KHAPOJIHOTO MOBITPSIHOTO KOPJIOHY - aeponopT JIbBiB) [189] .

XapakTepusylouu TypUCTUYHO-peKpealtiiiny cdepy JIbBIBIIUHU, CITiJl 3BEPHYTH
yBary Ha poBeAeHuit SWOT-anani3 sKkuii 103B0OJIMB BUSBUTH ITO3UTHUBHI Ta HETAaTUBHI1
CTOPOHM TYPHUCTHYHOI Taiy3l pErioHy, a TaKOX OXapaKTEepU3yBaTH CIPUATIUBI
MOYKJIMBOCTI Ta 3arpo3u( Tadi.1).

Tabmuus 1. SWOT-anani3 TypuCTUUHO-PEKPEALIITHOTO TOTEHIIATY

JIbBIBCHKOI 00JT.

[To3uTHBHI aCIEKTH HeraTtusHi acniekTu
1. 'eorpadiuHe MOTOKEHHS PETIOHY. 1. HeBupasHa noiiTHKa 1010 PO3BUTKY
2. barara miHepaibHO -peKpearriiina TYpPUCTUYHOT Tally31 B KYpOPTHUX
6a3a (MiHEpaJIbHI BOJIU, IPUPOJIHI TA MICTax.
naHAmadTHI TapKy, MaM’sITKK cafoBo - | 2. Bucokuii piBeHb OIOpOKpaTii Ha piBHI
MapKOBOTI'O MUCTELTBA TOIIO). MICBKUX Ta PaOHHUX paj.
3. 3HayHa KUIBKICTh CAHATOPI1B. 3. HeszagoBuibHMII cTaH  0Oaratbox
4. Bigomi Teatpu Ta My3ei. TYPUCTUYHUX O0'€KTIB.
5. IcropuuHi KOHTaKkTH 3 yKpaiHChKOO | 4. HeBennka KUIBKICTh TOTENIB PI3HHUX
J1acTopolo y CBITI. CTaHJapTIB.

5. 3HMKEHHS IPUBAOIMBOCTI KYPOPTHUX
MICT Yepe3 HaA3BHYaHUIN CTaH iXHIX
OyAMHKIB.

6.Huzpka  KOHKYpPEHTOCIPOMOKHICTh
KyPOPTHUX MICT y TypUCTHUYHOMY

CEKTOPI.

7. Husbkuii piBeHb PO3BHUTKY MICIIEBUX
Ta HaIllOHATBHUX TYPUCTUYHUX
areHTCTB.
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[Tponorxenus Tadmuii 1

8.BincyTHicTh KypPOPTHUX MICT
JIbBIBIIMHM Y MDDKHAPOAHIN TYPUCTUYHIN

MEpexl.
9. Hwusbkuiéi PO3BUTOK €KOJOTIYHOI
1H(}pacTpyKTypH.

10. Exomoriuni mpoOiemMu KypOpTHHX
MICT perioHy (yTWwiizaimis TBEpAUX
noOyTOBUX BIJIXOJIB, CMITTE3BAIHUINA
TOIIIO).
11. HeBenuki iHBecTHULli B KyJIbTYpHI,
OCBITHI, MUCTEIIbKI YCTAHOBU Ta
oprasizarii

[ToTeHIiitH1 3arpo3u
1. [TomiTruna cutyariisi B YKpaiHi.
2. CKOpOoYEeHHS T1aM’SITOK apXITeKTypHU
Ta MICBKOI CTPYKTYypU KYPOPTHHUX MICT.
3. HeedexTuBHE NpoCyBaHHS KYpOPTHHUX

CrpusTInBI MOXJIMBOCTI
1.BAu3BKICTh JIEPKABHOTO KOPAOHY 3
[Tonbmiero, CioBa44rHOIO, Y TOPIIMHOIO
ta PymyHiero, iHmmmu kpainamu €C.

2. Benmuka ~ KUIBKICTH 00 €KTIB

00CITyrOByBaHHS.

3.bIM3BKICTh 10 pEKpealiiHoi 30HU
Kaprarcbkoro periony.

4. TlokpamieHHs Mi>XKHapOJHOTO IMIIXKY
VYkpainu Ta JIbBIBCbKOiI 00JACTI..

5. 30epexeHICTh MPUPOTHOTO
010p13HOMAHITTS.

6. ITokpareHHs1 €KOJOTIYHOI CUTYAII] B
perioHi.

7.Po3BUTOK PI3HUX
TYPUCTUYHO-PEKPeaLiifHO1
1H(DpacTPyKTypH.

eJIEMEHTIB

MICT Ha MDKHAPOJIHOMY PiBHI.

4. HeraTuBHMI MIKHAPOAHUN 1MIJIK
perioHy uepe3 CKJIaJHl COIlaJIbHO-
MOJIITUYHI NTOA11 B YKpaiHi.
5.HenocratHiii piBeHb MOAEpHI3aIlil
TYPUCTUYHO1 1H(paCTpyKTypHu
JILBIBIIMHU.

6. CkJiaJiHa €KOJIOTIYHA CHTYaIlisl yepes
aKTHUBHY poOoTy MDKHAPOTHUX
TPaAHCTIOPTHUX KOPUJIOPIB.

7. CKOpOYEHHS 1HBECTHIIII B €KOJIOT1YHY
chepy Ta OXOpOHY HAaBKOJHUIITHBOTO

CEpEIOBHILA.
Jlns 3amoOiraHHs HEraTMBHOMY BIUIMBY TYPU3MY Ha PO3BUTOK DEriOHy Ta

BHKOPHUCTAaHHS MOT0 MOXXJIMBOCTEH HEOOXIJHE BiANMOBIIHE PETYJIOBaHHSI 3 OOKY
MiciieBoi Biaau. 1100 OLIHUTH MOMXJIMBOCTI KYJBTYPHOTO TYPU3MY JJISI CTajoro
PO3BUTKY MiCTa, HEOOXiJIHO BCEOIYHO BHBYUTH MOr0 EKOHOMIYHI, COIiaibHi,
KyJIbTYpPHI Ta €KOJIOTiuHI Hachmiaku. OCKUIbKM TYpU3M BIUIMBAa€ Ha Bcl cdepu
CYCHIJIbHO1 AISUTBHOCTI, BIH MOKe OyTH HEBIJl’€MHOIO YACTUHOIO CTpaTeridi pO3BUTKY
PI3HHX TalTy3ei MPOMHCIOBOCTI periony[187, ¢.381].

JlocniauBIid  PO3BUTOK  TYPUCTUYHOI JIbBIBIIMHH,

IHAYyCTpIi MOXHa

CTBEP/KYyBaTH, 10 00JIACTH Ma€ BCl HEOOXITHI MEPEeIyMOBHU AJii PO3BUTKY PIZHHUX
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BU/IIB TYpU3MY. BUKOpUCTOBYIOUM B TOBHOMY 00CS31 CBiM TYPUCTUYHO-PEKPEAIlIMHUI
noreHmian, JIbBIBIIMHA MOXE CTaTW CTPATEriuHO BAXKIMBUM  KYJIBTYPHHM,
MOJIITHYHUM Ta €KOHOMIYHHM PErioHOM YKpaiHu, SKUM, BOAHOYAC, € HAMOLIBIINM
TYypPUCTUYHO-BIIIOYMHKOBUM Ta KYPOPTHUM PET1OHOM 3axiHO1 YKpaiHH.

bepyuu 1o yBaru cpusITIuBI YMOBU PO3BUTKY TypH3My, Ha JIbBIBIIMHI ICHY€
HU3Ka (aKTOpiB, 1[0 CTPUMYIOTh €(EKTUBHHUI PO3BUTOK I[HOTO BUIY MISJIBHOCTI Ha
CYy4acHOMY €eTarli, BUPIIIEHHS SKHX, Ha MOIO JIyMKY, MOXHA JOCSTTH 32 JJOIIOMOT'0I0
IHTEHCUBHOI pO30YyJOBH TYpUCTHYHOI 1H(PACTPYKTypH, CIHIBIpAIll IEp>KaBHOTO Ta
MPUBATHOTO CEKTOPIB y cdepi momyispu3allii TYpUCTUYHOTO MOTEHIIATy PETioHY,
HOIATPUMII PO3BUTKY BHYTPILIHBOTO TYPUCTHYHOTO MPOAYKTY Ta MNPOAYKTHUBHIN

peanizauii Jep>KaBHOI Ta PEriOHaIbHOI MOJITUKH B raigy3i TYpU3MY.
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